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PREFACE 



The roots of this monograph extend back several years. 
When I cante to the Cleveland area more than seven years ago, 
I was impressed By the divers ity^of its ethnic cammun i t ie§ 
and city neighborhoods. Each Sunday I would pick a 
different neighborhood and then spend a couple hours driving 
through the area. As a consequence, I developed an interest 
in neighborhood problems and efforts to solve them. I began 
collecting neighborhood newspapers and encouraged our 
journalism students to develop the*ir skills while giving 
much needecf assistance to the neighborhood, press. One 
student who shared my interest in community journalism was 
Jim Ceasar, who joined qie in a project to interview editors 
of neighborhood newspapers. That was a couple years ago, 
and the process began to look as if it would never end* One 
interview completed, we would learn of another effort to 
start a newspaper. 

The necessary f inane ial .resources and time commi tment 
to Complete the interviewing and prepare a monograph were 
made possible by the Urban Affairs Summer Grant Program 
administered by the College of Urban Affairs in conjunction 
with the College of Graduate Studies and the Office of 
Research Services at Cleveland State University, Since some 
of the information was already more than a year old, each 
editor was recontat ted this past summer or fall for an 
update. This task fell to Mick Latkovich, 4^ research 
assistant in' the Communication Research Center. He spent 
many hours not only interviewing editors* but also writing up 
summaries of his sessions . Throughout the summer' and into 
the fall, we continued to learn of new papers or changes in 
the status of existing ones. We have tried to make changes 
up to the last minute, but we are probably unaware of 
several others , 

The grant also allowed us to. expand the monograph to 
serve several purposes. First K we wanted to describe the 
current situation and trends in "grassroots jo u r na 1 ism . 11 We 
hope this first section is useful to observers of the urban 
scene, those concerned with community newspapers , and the 
paper staffs themselves. Second, we wanted to preserve a 
bit of history by recording' individual efforts to start 
papers. Thus, the second section includes a front page and 
brief narrative of each paper. Third, we wanted' to present 
some information which might help neighborhood newspapers in 
their day-to-day operations / Thus/ the third part of the 
monograph includes sections on writing, editing, etc*, which 
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we hope can be used in training volunteers and other staff 
members. Since we only have limited space here, this 
section should be shi p p 1 emen t ed by such excellent references 
as: How t o Produ ce a Small New spaper (by the Editors of \ 
the Harvard Post, 1978), The Newspaper: Eve fjrt h inj^jTou^Ne ed 

to K nx>w to Make It in the Newsp aper B usiness (by D . Ear 1 

N ewiom , 1981), How to Start Your Own Community Nevspager- 
(by .John McK inn ey , . 1 9 7 7) , and Community Journalis m: A-Way 
of Life (by Bruce M. Kennedy, 19 74) . These', should be 
available at the CSU or other area libraries. 

f Working on this - monograph . has triggered many memo r i e 8- 
of my days as a 'staff writer for the ",Leviston (Idaho) 
Morning Tribune" and .my own attempt at community 'journalftera 
while in the Peace Corps. Stationed ivn a rural province 
(Antique) in the Philippines, I worked with* a group of 
students and concerned cit.izens to start an independent 
.community newspaper, called H The Special Gazette." When 
inflation hit rates of 20-40% the paper had to suspend 
publication. Thus, I can cammmis^rate with those 
individuals and neighborhood groups who have tried to start 
papers but been unable to sustain the effort. Try again. ^ 
There are numerous people who deserve our thanks. At 
the top of the list are the community newspaper editors who 
consented to interviews. We* hope our summaries do justice 
to their efforts and that they will find each other's 
experiences useful by comparison. We also want to thank the 
College of Urban Affairs and other supporters of the Urban 
Affairs summer grant program for the financial assistance 
which, made this monograph possible. The contributions of 
Debbie Caldwell and many students involved along the way 
also are noted and appreciated. And, I personally want to 
thank my two co-authors, Mick Latkovich anftf Jim Ceaaar, for 
their hard work, persistence and cooperat ilr«f*throughout the 
project. \ * 

«r L.W.J. 

November, 1982 
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SECTION I: "TRENDS AND PATTERN'S 
0* 



* The vitality of life in urban areas is best illustrated 
by the strength and diversity of its "gr^sroots" 
organizations. The past decade or so has witnessed a 
renewed faith in the future of o.ifty neighborhoods, and a 
significant indicator o.f that faith is the growing number of 
neighborhood newspapers. These efforts at "grassroots 
journa.1 isra ,r jof ten fail but late.r^are repeated in tf h e same, ' 
area by others who share their hope. Community journalism 
appears to be a significant indicator that residents 
identify with their neighborhood and will struggle for its 
survival, growth^, or, in other cases, regeneration/ Though 
the individual papers may be spearheaded* by dedicated 
individuals or groups , a paper's survival depends on its, 
acceptance by residents of* the neighborhood. And that means 
people must identify wit^the area to at least some degree. 
Thus, a successful paper tells us much about the 
neighborhood itself. 

Here we will describe the patterns and trends of 
"grassroots journalism" in the Cleveland area. Though our 
initial focus was on>the city of Cleveland itself, we 
extended the initial search to include some suburban 



community papexs* We included the Scoop, a? paper which 
serves the Coliinwood neighborhood in Cleveland and is owned 
by the Sun newspaper chain, but we did not include other 
papers . in* that chain because of the cen t r a 1 i zed nature of 
tlje organisation. We also have sought to focus on the 
non'-comme r c i a 1, press, those papers which grew out of 
community needs and residents 1 requests. Of course? no 
co mm unity pa per will survive without adequate .financial 
support, and our focus on non-commercial community papers is 
simply «n arbitrary restriction because of limited 
r e sour c e a . 

Newspaper editors were interviewed about a range of 
topics,, including: origins arid history, go a 1 s , organ i za t ion 
and structure, method of production, advertising, content 
published in the paper, audience, afid problems. The same 
set of questions was used to interview each newspaper, 
editor,^- 

His tory & Orig ins: , • ' 

Our search produced a total of 38 community newspapers 
that have been published in the Cleveland area over the past 
decade or so. With one exception, the papers and their 
origins ar,e listed in Table 1. We were unable to obtain 
sufficient information about the M South Etid News , " which 
serves part of southeast Cleveland, and it was omitted. Of 
the 37 papers, 29 were 'still operating in October, 1982,. 
tfhile eight had either suspended publication or gone &i t of 

business. - 




TABLE 1 

HISTORY OF NEIGHBORHOOD "NEWSPAPERS 



JL 



v a ighborhood 
** eva paper 



When 
Began 



Reason Began 



Editor 



Total mi"/, 
of Editors 



£r«tenahl 
LamplHgh tar 



1981 



To maintain 
commun i cat ion 
within the 
Vil iage 



ICathy 
Bjrown ing 



Buckeye News 



1981 



The Bulletin 
(Buckeye -Wood land* 
Cora . Congr es • ) 



Tjie Bulletin Preer* 
(Kins man, , Buckeye 
S . Wood land ar ea ) 



central Voice 



Community News 



« c^onnec t ion 
'baker Square ) 



i he Cour ier 

( Ht . Pleasant ) 



Coventry Village 



Craovood Voice 
(Garfield "\ts . 
wurd i) 



Crossroads 

\ 



1974- 



In form area 
>res id en t s of 
group meetings 



*none 




To replace the Cleo Busby 

Forgotten 

Triangle 



1979- 



Improve Communi- none 
cation, pride 
and to write 
* about .people 



1969 



TeO provide news Charles 
to area res i- Huffman 
dents 



1977 



Create a sense 
o'f pr id e and 
bring neighbors 
together 



Carol 
Lowen thai 



1957 

(Began as 
news letter) 



Six member 
edi tor ial 
boar'd 



1973 



Monthly notice 
f o r Coven t y 
Neighbors Inc.' 
m'eef: ings- 



Dav id 
Burwas ser 
and Bobbie 
Littel 



1 978- 
1979- 



To create unity Ken Temple 
within the ward 



1982 ~^ 



Ne igborhood 
Communication 



Jeff • 
Glebo cki 



1 



Help enhance Bob Wal ton 1 

commun ity pride 0 



1 



unknown • 
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TABLE I 
History (continued) 



*. < i g h h o r h o o d 
Vw a pa per 



When 
Began 



Reason Began 



Editor 



Total numbe 
of Ed i tors 



Decroil-Shorewgy 

V lew?' 



1973 



Commun Lty 
request for 
ne ighborhood 
publ ica t ion 



none .at th i a 
t ime 



. . o*/n t own e r 

i Downtown Cleveland) 



V 



T9 81- To* encourage Steve Homick 1 

1981 ahopping down- 

(6 months) town and improve 
i c 1 o image 



£a J t Cleveland 

. *. 1 1 e n 



1970- 



V 



To fill gap 
left by the 
folding of the 
Eas t Cleveland 
Leader 



Francis Benz* 3 



-> ; S id Cm News 
r . g ina i ly the 
K.tcension ews 



1980- 



Ulysses 

Glen 



Rxprea s- 
? v e n c r v ) 



19 7 7- 
1981 



S-tarted a 
Shopping news 



Lee Batdoff 



FaLrwood Life 



1970 



untcno wq 



Olivia DiVita ? 



Forgot t en 
tangle 



197 7- 
1979 



Bring bacfc 
neighborhood 
pride and to 
cominuu i c a t e 
with the 
neighbors 



Robert 
Leva* 



xe. Heights Gazette 



1980 

1982 



To provide a Leslie 

local aew»ptp«r B a r o d i 

in the Heights 

area 



K a m m a Corners 



1 9 7 9 



Community need * Carolyn 

. Verlie 



The Neighborhood 
Houi ing Service 
Newsletter 



19 7 9 



Tui :i St, Anita 
Stephens square Woodward 
i /. t ? si desirable 
place to live 



* TrancTs Ben*, who had been the edkor of the East Cleveland Citixen for $ 
-us, died in October, 1 982, 2 months atter our interview. 
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TABLE 1 * 
His tory (continued) 



I e i g h b o r h o o d 
[ewspaper 



When . 
Began 



Reason Begad 



Editor 



Total number 
of Editors' 



a 

. 0 

I 

f 



i'he Neighborhood News 
South-east Cleveland % . 

iar f'Le Id Hts .')• 



'Source of 
information for 
local residents 
and to edu c a t e 

\3 n d serve j 



Ellen 
Psenicka 







unknown 



Ohio^City' • 
f development 
ssoc iat ion News 



i9?*0 : 



Mouthpiece for' 
the organ i'- . 
za t i on 



Paul Klein 
and Ross- 



Id Brook 1 yn News 



1 9 78- 



Improve the 
area 



Sandy Watkins 



Old Cleveland Gazette 1981 



I 



Newsletter for 
Old Cleveland 
D e v e 1 o pme n t 
Corp. 



none 



ferry News 
Perry Home Owners 
Improvement Assoc . 

I 

Jh e Plain Press 

» 

I 

Re public Steel 
|e i ghbor % 



1961 



1971-1978 
1980- . 



■Per serve ethnic 
identity of 
neighborhood 
Improve the 
areas physical 
condition 

Oitgrowth o f 
the political 
movement in the 
I960 1 s 



none a t this 
t i me 



David Beacji 



( since 
1980) 



1 e JS c o o p 
(Cpllinwo N od area) 



I 
I 
I 

I 
I 



it * Clair .and 
ib urban News 



1978 



1964 



To improve the 
Company's com-* 
raunity relatioTfa 

To imform 
residents of 
what was go ing 
an in the area 



1919- 



e Southeast Today 



1979-?* 
(out of 
print) 



Provide al ter-j 
nate»v opinions : 
and t c o rotiu n i c a. ^e 
with the ne igh~ 
borhood 

Redevelopment 
organizat ion 
news letter 

i 



Debr a 
Kavul ich 



Carol 
Mat et ic 



John 

Urbane ich 



unkn o wn 



Jim Pykar<e 
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' * £ « b .. • r h c o d 



1. r 8 i t y Circle 

> I'nnj'.tnitv Coalition 



Bedford Times- 
R e g m U r , 

M a » . » Heights Press- 



Broadview Heights 

■ ; $ i ^ t c «* 

r, '^ksville Gazette. 



".if t I e !vi Heights 



When 
Sega n 



1977- 



1891- 



1975- 



"TABLE i 
history ( continued) 



1946- 



'Reauon Began 



Editor 



Inform tenants 
of landlord 
problems 



Michael 
1 1 tman 



Dan* Santas 



Started as an Joyce 
apartment bldg, Mc Fad den 
news let ter 



Total number 

of Editors ■ 



unknown 



Commun ity^news-* Willi am 2 
paper to inform Kleinschaidt 



adence Gazette 



•» Hilts News 



1 979^ 



1965 



To suit 
demand for 
advert isdag 
space 



Joyce 
McPadden 



Request of city Sil Monday 
officials 



I 
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A breakd/avn of papers' origini suggest* that interest 
i»n the community press has grown consistently throughout the 
1 970*8 and into the 1980*8. Jn 1981 ktxd 1982 alone, seven 

papers began publishing. The origins of some 17 
neighborhood papery are recorded in the years 1976-1980, and 
6 start in the first Tia'lf of the decade, 1970-1975\ 
During the 1960's, four papers began publishing, while one 
started in the 3 9 5 0 ' s and four have origins earlier than 
that. The\ftma ] l\ number of papers from the 1950' 8 and 1960's 
in our samplu may* simply reelect our inability to find 

pecypilfc who knew about papers from that period. However, 

Y 

there d.o &a seem t:o be a surge in the past decade or so. The 
oldest papers in the survey are the Bedford Time s -Reg i » t e r 
and Maple heights Press, which started publishing in 1891 • 
The newest addition is the Crossroads, which began this year 
in the Ar c h wood - Den i n s o n area on Cleveland's weat side. 

Why did the papters start in the first place? Certainly 
no single reason genie rates an individual paper, but editors 

I 

did cita major reasons. One of the most frequently-cited 
reasons was r_o promote unity and pride in sthe community. 
Some editors mentioned image problems, which the papers 
hoped to counter in their columns. Trie general goal of 
trying to improve the flow of information and communication 
within tKe neighborhood w#s also cited by eight editors/ 
Some five papers began a$> organizational newsletters or 
publications. Four editors cited commercial purposes and 
the need for local businesses to reach residents through 
advertising. Other purposes were: to improve the area, to 
preserve the ethnic character of the neighborhood, to 



improve re iat i a i\ s b e r. w e e r: r e s i d e n t s a n d 1 o,c a 1 industry, 

political g o a ! ^ , and r. <> m m u n i t y r e <ptt e s t s . ' 

K an v pa pet ' a or i g i n s s h o w t i s e informal ties a n d 

individual commi CuseiHi? that led t o t h e i r founding; The 

Perry Home News, for example, began 25 years ago with u 

friendly conversation in the neighborhood "Meilo" barf The 

group of founder h included the current. Cuyahoga County Clerk 

c 

of Courts, Jerry Krakowski. The University Circle Community 
Coalition .began, as - a tenants 1 union newsletter concerned 
with one goal, informing the area tenants of landlord 
problems; earlier thin year, the newsletter changec^ its narae 
and increased the range of topics. The. Seven Hilla N-ewa 

began when editor Sil Monday was pressured to do so by area 

> 

residents because they wanted a paper and he had the 
background and ski 1 i a . The Forgot, ten Triangle began through 
the- efforts of Robert Lever, a Vista Volunteer.. Thia Is • 
K a mm ' a Corner M has. filled a vacuum* in the neighborhood, 1 * 
a a i J its e.d i t o r . "It is good that mo 3 t or all news in the 
paper is positive- $ A a Table 1 shows , most papers have only 
one editor, Chough some have several, 



1 4 



4 



\ 

1 

,Nevs pa per Goals : 

All editors were provided with a list of 10 goals and 
a*sked to indicate how important each was for their paper, 
using the following categories: extremely important, very ^ 
important, ■ somewhat important, not very important, or not a 
goal at all. Since the focus of the survey was on 
Cleveland, the goals t were selected to express those most , 
likely to-be appropriate for center-city neighborhoods; 
thus, some of the suggested goals were inappropriate^ for 
more suburban community papers. 

The most important goal across the diverse papers was 
to -"coiainunicate with as *Vnany different groups as possible in 
the neighborhood Some 22 editors said this goal was 

extremely impo r trSTTt , while an additional 13 said it was very 
important. About as important was the goal of "trying to 
reach the entire neighborhood with news," cited as extremely 
important by 23 editors and very important by another 10. 
These two major goals and others correspond to one of the. 
four major functions usually attributed to the mass media in 
general, V s u r v e i 1 1 an c e of the environment. 1 ' The other 
functions are:, socializat ion--pass ing on the culture to the 
next generation; coordination—allowing different parts of 
the area to coordinate their activities and judge each 
other; and entertainment. We find elements of all four in 
our list of goals, but clearly surveillance of the 
environment and providing information which allows people to 

9 * 
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TABLE 2 
Goals of The Newspaper a 



Neighborhood 
N e w » p. a p e r 9 



3r«cenahl 

L a si p 1 i g h e r 



E I 



? 

SUGGESTED GO AJS* 
2 w 3 ,4 5 



EI 



NAG 



NAG 



NAG 



NAG 



NAG 



NAG VI 



10** 



SI 



y 'jckeye News 



~he Bulletin 

i. Buckeye -Wood land 

( ;n,!uuaity Congress 



'V x \e Bulletin Pren 
Wood land area) 



EI 



EI 



EI 



EI 



E I 



VI 



E I 



VI 



NAG 



NAG 



SI 



EI 



VI 



VI 



SI 



VI 



EI 



£1 



vr 



EI 



EI 



VI 



VI 



EI 



NVI EI 



VI 



EI 



"al Voice 



i ■ C o sam unity New* 

"* - * Connection 
Shaker Square) 



TSf*. Courier 
iHc, Pie as an t ) 



Coventry Village 



VI 



EI 



EI 



EI 



EI A EI 



EI 



gl 



EI 



SI 



SI 



VI 



SI 



EI 



EI 



EI 



VI 



VI 



EI 



EI 



NAG 



SI 



NVI 



NVI EI 



NAG 



EI 



SI 



SI 



VI 



NAG 



VI 



EI" 



VI 



VI 



NAG 



SI 



ai 



EI 



EI 



VI 



NAG 



NAG SI 



EI 



VI 



VI ' 



VI 



C ran wood Voice 
(Garfield Hta . )' 



Crossroads 



EI 



EI 



VI 



EI 



SI 



EI 



EI 



SI 



SI 



EI 



VI 



YT~) eT 



EI 



EI 



SI 



EI 



* Suggested Goals : '. ' ~" — — — _ 

1- Try to reach the entire neighborhood with news. 

2. Connun icat e with as many different groups as possible in the 
neighborhood ^ 

3. Help improve the physical appearance of the area, 

4. Keep th€t neighborhood informed about political issues. 

5. Hebp people obtain home improvement loans at low interest rates 

6. Help poorer people stay in' the area. 

7\. Help stores and shops stay in business in the area. 

8. Help reduce crime in the neighborhood . 

9. Bring in "new blood" to help rejuvenate the area. 
10* Maintain ethnic and racial harmony in the area. 



** Goals evaluation 'code: 

E I -Ext r erne 1 y Imp or t an t 

VI*Very important 

S I *Somewha t important 



4 0 



N V I «*No t very important 
NAG-Not a Goal 
NA-Ndt Available 

if, 



FRIC 



VI 



EI 



TABLE _2 
Goals <Tc o ntinued) 



Neighborhood 
Newspaper 


i > 


2 


3 


4 % 


5 




6 


7 


8 ! 


9 


10 * 


Det rot t -Shorevay 
Views 


EI 


EI 


"IT 


NAG 


~EI~ 




EI 


EI 




El 


EI 


Down t own e r 

(Downtown Cleveland) 


NVI 


VI 


.SI 


E I 


NAG 




NAG 


EI 


SI 


« EI . 


> 


East Cleveland 
Citizen 


~eT~ 


VI 


EI 


EI 

Yi7~ 


SI 




SI 


VI 


VI 


. VI 


. VI 


East Side News 
(originally the 
Ascension News) 


EI 


VI 


NAG 


NVI 


EI 


VI 


VI 


EI 


The Express 

(Coventry) 


VI 


VI 


S I 


EI 


NAG 




SI 


VI 


SI 


SI 


EI 


The Fairwood Life 


EF 


EI 


EI 


SI 


NAG 




NAG 


EI 


EI 


EI 


SI 


The Forgotten 
Triangle 


~NA~ 


NA 


NA 


. NA 


t NA 





NA 


NA 


NA 


N*A 


, NA 


The Heights Gazette 


SI 


"eT 


VI 


vT~ r 


sl~ 




NAG 


VI 


• VI 


St 

—4-- 

vf 


VI 


K a,ro ras Corners 


EI 


EI 


EI 


SI 






"nag" 


E~ 




The Neighborhood 
Housing Service 
N ews let t er 


NVI 




EI 


SI 


EI 


# 




VI 


NVI 


VI 


sjr 


EI 


The Neighborhood News 
(South-east Cleveland 
Gar field' Hts . ) 


VI 


EI • 


EI 


VI 


, VI 




~NA~ 


Vl" 


V* 


VI 


EI 

• 


Ohio City 

Red e v e 1 o pmen t . 

Association News 


~vT~ 


NAG~ 


SI 


■ NAG> 


SI 




NAG 


EI 


eT~ 


EI 
«r 


EI 


Old Brooklyn News 


EI 


VI 




S I 


VI 




SI 


. EI 


VI 


VI 


NAG 


Old Cleveland Gazette 


EI 


EI 


EI 


SI 


S I 




VI 


EI 


VI 


EI 


VI 


Perry' New9 

(Perry Home Cfwners 

Improvement Assoc* 

The Pla in Press 

- — c — — : 


EI 


EI 


EI 


NVI 


NVI 




NVI 


EI 


EI 


eT 


~NVI 


~vT~ 


EI 


EI 


EI 


EI 





%l 


BI 


EI 


NVI 


EI 


• 






_ 
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N e ighborhood 
News paper 



Re pub lie Steel 
Neighbor 



St. Clair and 
Suburban News 



, VI 



EI 



TABLE 2 
Goals (continued) 



2, 



EI 



VI 



VI 



VI 



NAG 



S I 



SI- 



SI 



St 



SI 



EI 



EI 



VI -.SI 



EI SI 



LO 



VI 



SI 



The Scoop 

(Coilinwood area) ' 



VI 



EI 



N A 



EI 



VI 



NA 



VI 



SI 



NA 



EI 



The Southeast Today 



University Circle 
Comnun ity Coalition 



Bed for d Times - 
Register. 

Maple Heights Press 



Broadview Heights 
vdzette 

Srecksvilee Gazette 



EI 



EI 



EI 



VI 



VI 



VI 



EI 



VI 



VI 



VI 



VI 



NAG 



S I 



SI 



EI 



S I 



NAG 



NAG 



SI 



NAG 



NAG 



VI 



SI 



EI 



NAG 



NAG 



*SI 



NVI 



EI 



SI 



NVI SI 



NVI SI v 



SI SI 



EI 



NAG NAG NAG 



Garfield Heights 
Leader 



EI 



EI 



EI 



EI 



SI 



NAG 



EI 



EI 



SI 



EI 



Independence Gazette 



Steven t Hills News 



VI 



VJ 



VI 



EI 



NAG 



VI 



S I 



EI 



NAG 



SI 



NAG 



SI 



Et 



SI 



NAG NAG NAG 



VI 



Et 



Add 

' I 
2/. 

3 . 

4. 

5 .* 

h. " 

7 . 
8. 

9 . 
10 
\ 



the Interview: 



itional Goals Mentioned in 
The Bulletin Press- Pu 1 1 mg ^eoTle in contact with proper agencies. 
The Connection- Creating sense of "ne ighborhood " with common goals 
and concerns amoung various groups in the community. \ 
Cranwood Voice- Develop unity within the ward and bridge gap between 
residents and local businesses. 

Detroit-Shoreway Views- Encouragement of citizens in volvemen t in report 
writ irig . v ~ 

The Fairwood Life- Maintain a feeling of unity amoung residents and make 
the neighborhood a desirable and safe area. 

Karams Corner- Provide information on action o fT 1 or gan i sa t ion s f and provide 
low cost effective ads. 

The Neighborhood; Housing Service Newsletter- Instill a sense of pride 
Ohio City Redevelopment Association News- Provide area. Public Relations to 
the wider community. 

Old Cleveland Gazette- Inform reader of the tax benefits of restoration. 
Perry News- Encourage new people to move into the area, inform community 
about cultural events, and to develop writers in the community. 
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11. Th.e Pl^in Press- Defend community from outjidfri interests seeking to exploit 
it. 

12. Reblublic Steel Neighbor- To communicate to the community so they see the 
plant a 8 a positive contributor to the area. 

13.. University Circle Community Coalition- Keep neighborhood in formed , abou t the 

activities of other neighborhood and tenant groups, and to inform the 
neighborhood about tenants' union and it's activities. 

14. Central Voice- Show sensifivity to the needs of people in the community and 
to instill community pride. 
5. Maple Heights Press- Influence political decisions through editorials and 

give reader s-^a forum to express opinions. * 
5. Buckeye News- Rejuvenate the spirit of community residents and to improve 
outsiders perceptions of the area. 



1 3 1 f j 



coordinate their activities are most important for the 

community press. 

"Helping store* and shop* *t«y in business in the area" 
was cited as extremely important by 18 editor*, very 
important by 8 editor*, and somewhat important by 4 editor*. 
"Maintaining ethnic and racial harmony in the area" i* about 
fourtjh in i-portance; it was cited a* extremely important by 
lNeditors, very important by 8 editors, and somewhat j 
important by 6 editor*. Two goal* almost a* important a* 
thoie mentioned above are: to help imp/rove the physical 
appeaVance of the are*, and to help reduce crime in the 
neighborhood. Some 15 *aid improving physical appearance 
was extremely important, while another 12 *aid it wa* very 
important. Trying to reduce crime wa* *aid to be an 
extremely important goal by 14* editor, and Very important by 
another 12. "Bringing in new blood to help rejuvenate the 
area" wa* an extremely important goal for 11 paper, and very 
important for another 10. "Keeping the neighborhood 
informed about political is.ue." wa. cited aa extremely 
important by 11 editor, and ve;ry important by 6 editor.. 

Some 16 editor* cited additional goals of their paper*, 
•ome a repetition of the reasons which led to the founding 
of the paper— developing unity ,. in. til ling a *en*e of pride, 
and keeping resident* informed about organizational 
activities. However, in one ca*e, community conflict* were 
only exacerbated by the newspaper, even though the , 
publication originated out. of desires to create more unity 
in the Garfield Heights ward. Other reasons are unique to 
the individual papers. For example, Ae Bulletin Press 
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trie* to put people in contact with the proper social 
service agencies. The Old Cleveland Gazette tries to inform 
readers of the tax benefits of restoring old buildings . The 
Plain Press tries |o defend the community from outside 
interests seeking to exploit it. The Republic Steel 
Neighbor tries to communicate i.ts positive contributions to 
the community* In an interview shortly before her dearth, 
Francis Bens said the East Cleveland Citizen "tries to 

inform the elderly and black communities of East Cleveland 

* ** ; 

of the various cultural and educational services available 

f \ • 

to them." James W.. Calgie, executive director of the 
Central Area Developmq/nV Corp^ said The Central Voice 
sought to recognize y-oung people , vho sometimes get in 
Vrouble trying to get attention. He also wanted to 
recognise community leaders, who sometimes get in a bind and 

become estranged from their constituents. It's a matter of 

r 

giving people "a pat on the back once in a while/' he said. 

In addition to stating the paper's purpose and 
direction, the goals r e f 1 e c t Vne ighborhood problems. 
Certainly, center-city neighborhoods have more than their 

share of crimfe', poverty, the loss, of , population and physical" 

v 

deterioration; thus, we would expect papers j.n those areas 
to identify relelated goals as more important , end that is 
clearly the case. For example , "helping poorer people stay 
in the are* 11 is an extremely import an tu goaj. for The 
Bulletin, a publication of the Buckeye-Woodland Community 
Congress . "Helping people obtain home improvement loans at, 
low interest rates" is extremely important for the ^ 



15 <)'. * 



7 



v 



Detroi t-Shoreway , Views but not a goal at all for the 
Bratenahl Lamplighter. 



0 rg an i z a t i^on : 



f 



P.robably the most crucial element to a newspaper 
success is its organization and structure. Is it organized 
so that the operation runs efficiently? Is the paper staff 
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tegrated into the community? Are the lines of authority 
clear enough to avoid conflicts and confuaion? Are there 
enough people to maintain the organization? A* Table 3 
shows, most of thfe neighborhood newspapers in our survey. 

depend on part-time employees. Those with full-time 

• ** * ■ 

employees 6n the staff either operate as or gan i za t iona 1 

papers or are commercial ventures; for example, among the 

'i * 

commercially-successful papers,. the Cleveland Community News 
has eight fuLl-time employees and the Bedford and Maple 
Heights papers three such employees. "The Forgotten Triangle 
had none and The Connection has no full-time employees but 
does have 10 people who contribute on a part-time basis. 
Thus, the attraction of volunteers and their deployment seem 

to be central to the success of community papers. 

.i / 

Papers which use some form of a "beat M system to gather 

t 

news and information are likely to provide their readers 
with the most complete description of what's happening in 
their neighborhood. Since most papers have a shortage of 
paid staff to do tha* job, the efficient use . of part timers 
and volunteers i% called for. One good example of this is 
The Courier, which includes among its contributing 
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TABLE 3 
ORGANIZATION 



Ne ighborhood 
Neva papaers 



' of workers Neighborhood 
full *~ part % hood Cor res - 
time „' time pondents 



Editorials Intern 1 J 
Printed News 

Printed 



no 



no 



no 



Bratehahl 0 3 

Lamplighter . 

News Sources Police Chief, Mayor, Assigntneot - Reporting £ of the Village , 
Council meetings, 

v 



Buckeye News 0 7 yes yes 

News Sources: Neighborhood leaders, assignment reporting 



no 



The Bulletin 

( Buckeye'-W ood^l and * 

Cojnmun ity Congress) 



no 



yes 



. yes, when 
. apropos 



The Bulletin Press 3 0 ^ yes NA yes, wh<: 

S. WoodUnd area) apropos 

News Sources: Assighment reporting, block clubs, press release*, and reads 
input. 



Central Vo-ice NA NA no ye* 

News Sources: Editor, organizations board of directors 



no 



The Community News 11 40 yes yea yes 

News Sourcra: Neighborhood centers , .public relation firms, volunteer 
writers, elected' representatives and news bureaus. 
\ Note: Of the full time employees, 8 work for th« Cleveland 

Community News and 3 work for the Brookpark paper. For the 
part-timers, 25 carriers work for the Cl-eveland paper and 15 
work for the Brookpark paper.,. 



The Connection 



10 



yes 



no 



yes , but 
rarely. 

News Sources : ' Aiiignment reporting, organizational correspondents, letters 
and phone calls. 



The Courier 
(Mt. Pleasant) 
9 '"News Sources 


2 6 . yes 
Black m^dia, professional press 


yes 
re leases • 


yes 


\. ,, 


Coventry Village 
News Sources 


News 0 9 J, yes 
assignment reporting 


no 


no 





8-12 



yea* 



yes 



Cranwood Voice 0 
(Gar f ierd Hts \a \ . 

News Sources: Town meetings, alignment reporting, society editor 



no 



ERLC 
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TABLE 3 
Organization (continued) 



Neighborhood- 
itewspapaers 


$ ot workers Neighborhood Editorials, 
full part hood Corres- Printed 
time time pondents 


Intern 1 1 

News 

Printed 


Crossroads .0 1 yes no no 
News Sources: Archwood Denison ConceVned Citizens and the Crossroads. 
Development Corporation, and it's members. 


D e^fro it*- Sh ore way 
Views 

News Sources : 


NA NA yes yes 

Detroit Shoreway Redevelopment Association members 

c 1 ub s 4 


no 
, block 


Downtowner & 2 0 yes no 
(Downtown Cleveland) 

News Sources: Local art groups, and assignment reporting 


yes,, wh en 
apropos 


East Cleveland 
' Citizen 

News Sources: 


1 \ yes yes 
Press releases , phone calls, personal contacts ' 


• yes, wh eiv^ 
apro po 8 


East S id e News 
4 or ig ina 1 ly the 
Ascension News) 

News Sources: 


5 0 NA yes 

i 

Assignment reporting, and community* organizations 


no 


The E-xpress 
( Coven t ry ) 

N ews Sources: 


2 0 no yes 
Personal contacts, and press releases 


y » w h e 11 

apropos 
• 


The Fairwood Life 
N ews sources : 


0 2 no - no 
Personal contacts, Fairwood Community Association, 
ofPeaceParish ^ 

■ .* • 


no 

Our. Lady 


The Forgotten 
Triangle 


0 10-12 NA NA 


NA 

i 

\ 


The Heights Gazette 2 4-5 NA yes ' yes, vheii 

apropos 

News Sources: Local Government, civic groups , and educational institution,* 


Kamms Corners 

News 'Sources : 


0 2 no oo 
"Kamco M , YMCA , schools and churches 


NA 


The Neighborhood 
Hous ing Service 
Newsletter 


0 6 NA NA 


NA 
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TABLE 3 
Organization (continued) 



i^ilhb^hood — "^~»"Tr^?ki7r^ Neighborhood : Editorials, .Intern' I 

Neighborhood Corres- Printed ■ News 

Newspapaers tuLl Pf rc ,i^ Q Printed 

time time pondents m ^ 



"3 7 jea 



yes yes 



The neighborhood News 
(South-east Cleveland 

Garf Nei^ Sources: Public meetings, Organizational press releases 

J -z-A 20 no" " yes NA 



Ohio City 
Redevelopment 
As soc ia t ion News 

News Sottrces: Assignment reporting 



Old Brooklyn News 



NA yes 



TX NA 



Old Cleveland Gazette 0 NA yes 

News Sources: Editor reporting, Volunteer writer,, and press releases 



no 



NA 



Rerry Newt 
(Perry Hdme Owners 



yes yes 



no 



^'S^rSou^s^Persona^ knowledge, organizations, churches 



The Plain*Press 1 *° ves n ° y6S 

News sources: Staff reporting 



public 5te^l ~ ~0 7^ ^ 

^ ig SewI Sources: Neighborhood group meetings, and corporate sources 



NA ^ 



sircHT~IiTd 0 r yes no 

Subuxban News »" , rtAW « t »rt/{rea 

News Sources: Church , schools , fraternal groups, and new. services 



The Scoop 
(Collinwood area) 



NA NA yes 



yes y«« 



3 y eg no 



N°ew, Source. ^ssign.ent report ing n. ighbo rhoo^o-rg.n i «.t ion. , P*rson.l 



The Southeast Today 1 

As s ig 

cont ac t 

— ^ — \ m 5T10 7^7 yl»" " wh e fl 

University Circle 0 :> 1U J ea J apropos 

Community Coalition ^ nrtrHnt 
News Sources: First person experiences, research reporting. 
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TABLE 3 
Organization (continued) 



Ne ighborhood 
News ^ipieri 



# of workeri ' Neighborhood 
full part hood Corree- 

tiae time pondenta 



Editorials 
Printed 





Intern j 

Mews ' 

Printed 



8 



yea 



no 



■ Bedford Tinea*: 
Regie ter . 
Maple Heights Press 

l Neva Sources: Editor reporting, civic organizational preaa releases, and 

*rire *»jrv ice report a 

1- 



Broadviev Heights 

Gazette 

Brecksville Gazette 



1 



NA 



NA 



MA 



yea 



Garfield Heights 3 7 

Leader % 

Hew* Sources: assignment reporting, preaa releases 



yea 



<7 



Independence Gazette 1. 



•fs even Hi 1 la Nevs 

News Sources: Coi 



2 • 0 
tunity groups 



NA 



NA 



NA 



NA 
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organizations : a multi-service center,, the Boys'/Club, the 
Urban League, several churches, and as many a** 64 street and 
block clubs. In a "beat system" (Descried in detail in 
Section* III] individuals 'are assi^jxed^to cover either a 
geographical area, or a topi'ca< area (such as neighborhood 
businesses, industry, po 1 ic^i -c r ime , churches- religion, 
clubs -groups e t TJ/fis provides some specialization but 

it al«o' requires a commitment and considerable work. With 
the exception of a couple of the fcomme r c 1 a 1 1 y-su cces s f u 1 
papers, most of those in the survey do not appear to use a 
full-fledged beat system^ However, many papers do have 
neighborhood correspondents, which does link the paper to 
the^neighborhood ujore closely,. Of the papers for which 
information was available on this item, only eight laid they 
did not have neighborhood correspondents. The diverie v 
sources of information used by the iiat q£ papers is 
encouraging,' but it is Severely limited' in some individjual^^ 
cases. News is gathered from: organisational 

correspondents, churches, businesses, neighborhood meetings, 

to 

assignment reporters, personal contact and first— person 
experiences, press releases, wire service reports, volunteer 
writers, and public officials. 

Our papers also concern themselves about their 

4 

communities by editorializing now and then. Some 20 papers 
said they print editorials, while 11 said they did not, in 
some cases, those supported by government grants, editorials 
are prohibited. The editor of the Broadview Heights, 
Breckaville and Independence Gazettes said she does not 
publish editorials because she "wants to remain completely 

21 



non-partisan." r The late Francis Benz said the Eas t 

Cleveland C i t i ze n . pu b 1 i a h ed editorials written by herself 

4 

and occasional guest writers and focusing on the potential 
of East Cleveland to be a model community. 



IL£°^!i££;L°!l-^ Ad ver tisi nj£ : 

The centralized printing plant has oft en been heralded 

* m f 

^for its contributions to community journalism, and our 
survey of neighborhood newspapers provides additional 
evidence. Most of the papers in our survey could not exist 
,i f they had to find the capital to purchase printing 
equipment. Of the 29. papers for which information is 
available on production, only 4 are mimeographed and 26 are 
produced by offset in one of a number of centralized 
printing plants northeast Ohio. In one sense, the 

central printer takes us bacic to frontier days, when an 
individual could start a >( county newspaper with a "shirtfull 
of type." Today, the neighborhood paper needs typewriters 
instead, but the other resources required are minimal in 
contrast to hot-type printing of a couple decades ago. 
Some of the papers do their own layout, while otherg send 
that out as well. The selection of individual printers also 
seems to depend on a variety of factors, cost, convenience, 

-location, etc. (See Table 4). 

j 

V 

Though advertising is the major means of Support for 
the papers in our sample, some depend on organizations, 
grants or other sources. For example, The Plain Press and 
Buckeye News hfcve received grants from the Gund Foundation, 

2 2 
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TABLE 4 
PRODUCTION 



c; 


Neighborhood 
News paper 


Printer 


Method of production 


Who is in 
charge 


Bra tenth 1 
Lamplighter 


Hartco, in 
Co 1 umbus 


NA 


editor 


Buckeye News 


Orange Blossom 
Press 


offset 


Lisa 

Op pen he ita 


The Bulletin 
C om . Con g r e s s ) 


Printed in- 
house l 


M imeograph eld on a 

8.5' x 14' single page 


ed i tor 


The Bulletin Press 
S. Woodland area) 


NA 


offset 


editor 


Central Voice 


Call and Pos t 


NA 


t 

editor 


The Community News 


King Publishing 


Web offset 


Don 

Ferguson 


The Connection 


Al 1 ian ce 

printing 


photo-offset 

< 


editor 


The Courier 
( M t . Pleas an t ) 


Arrow Pr in t ing 
typesets , and 
Bulletin Press 
Prints 


photo-offset 


editorial 
bo ard 


Coventry Village 
News 


printed in- 
hou s e 


mimeograph 


ed i t o r 


C ranwood Voice 
(Garfield Hts . ) 


Gar field Hts . 
Lead er 


NA 


ed i tor 


C ro s s r oad s 


Printed in- 
house 


mimeograph 


editor 


Detroit-Shoreway 
V iewa 


Cad i 1 lac Press 


photo-offset 


editor 


Downtowner 

(Downtown Cleveland) 


Buckeye Pres s 


NA 


edi tor 


East Cleveland 

Citizen 


Pho to read er 
in-houAe, printed 
at Bulletin 
Press 


pho to-o f f se t ^ 


editor 
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TABLE 4 
Production (continued) 



Neighborhood 
Newspaper 



East Side News 
(or iginal ly the 
Ascent ion News ) 



Pr in ter 



Method of production 



Type -8 e t in - 
house and 
printed at 
Bulletin Press 



standard-offset 



Who is la 
charge 



edi tor 



The Express 
( Coventry ) 



Bulletin Press photo-offset 



co- 
ed i t o r a 



The Fairwood Life 



Printed in- 
house 



jn iraeogr a ph 



edi tor 



The Forgotten 
Triangle 



The Heights Gazette 



NA 



NA 



Cal 1 and Post 



Web offset 



NA 



publ i s \ 



cvaoams Corners 



Abel ^rint ing 



NA 



edi tot 



The Neighborhood 
loas ing Service 
Newsletter 



Orange Bios son 
Press 



offset 



Lisa 

OpperT 



The Neighborhood News 
(South-east Cleveland 
Garfield Hts . ) 



Ohio City 

. velopmen t 
Association News 



Call and Post 



offset 



Old Brooklyn News 



Suburban Press photo-offset 



Bulletin Press photo-offset 



manag i n 
editor 



co- 
ed i t o r 



ad and 
c i r c . 
manage r 



Old Cleveland Gazette Gowe Printing 



web -of f a e t 



Perry News Equality 

(Perry Home Owners 

Improvement Assoc. >» 

The Plain Pres s 

Republic Steel Alliance 

Neighbor Printing 



photo-offset 



Bullet in Press web-offset 



NA 



NA 



editor 



editor 



editor 
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Neighborbo,o4 
Newspaper 



St. Clair and 
Suburban News 



The Scoop 
(Collinwood area) 

The Southeast Today 



University Circle 
Commun ity Coalition 



TABLE 4 
Production (continued) 



Printer 



Method of production 



NA 



pho to-of f set 



Valley View 
Printing 



standard offset 



Gowe Printing 



photo-offset 



Orange Blossom photo-offset 
Press 



Who is in 
charge 



editor 



Sun NewsT 
paper 



editor 



editor 
and co - 
chairper 
son 



Bedford Times- 
Register. 

Maple Heights Press 



Broadview Heights 
Gazette^ 

Brecksville Gazette 



Garfield Heights 
Leader 



Sub 



ur£ 



an Press 



web-offset 



Bulletin Press web-offset 



Town and 
Country 



offset 



Independence Gazette Bulletin Press yeb-offaet 



Seven Hills News 



Town and 
Country 



offset 



editor 



editor 



editor 



edi to: 



edi tor 
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TABLE 5 

ADVERTIS ING 



Neighborhood 
Newspapers 



Who gets ids Ad sources 
for paper? Z so Z lg 
lo^l area 
but. corps 



ClassJLf led Percentige "' 
ads printed ads other 

. con tea 



Bratenahl 
Latnpl igh ter 


ed i tor 


100Z 


OZ 


yes, a free 
service 


5Z 


95 Z 


Buckeye News 


Called in 


100Z 


OZ 


no 


5Z 


95Z 


The Bulletin 
uom . Congres s ) 








no 


0 


1G0Z 
<* 


The Bulletin Press 
S. Woodland area) 


NA 


NA 

9 x 


NA 


no 


NA 


NA 

# 


Central Voice * 


editor 


mo s t 


fev 


no 


3Z 


97Z 



ed i tor 



75Z* 



Note, These percentages represent the ad sources for the Cleveland 

Community News. The figures for the Brookpark paper are iust the 
opposite (752 come from local advertisers). J 



602 40T 



'he Connection 



ed i tor 



1002 02- 



yes , a free 252 -752 
service 



T he Courier 
1 . Pl'easint) 



NA 



NA 



NA , 

f 



NA 



NA 



NA 



C v en try Vil lage 

e w 8 



no 



02 



1002 



tranwood Voice 
(Garfield Htsb 



NA 



1002 02" 



no 



402 



602 



Crossroads . " ~ — — — — , . 

NOCe: oThia'.d 0 : C °i? e f in r°i icitin * "Pects to 0 receive 9 f00 Z 

of his ads from small local businesses. 



Detroi t -Shore way 
V lews 



ed i tor 



100Z 0Z 



no 



20Z 80Z 



Downtowner 

( Downtown Cleveland) 



NA 



- Receives .bo th 
, breakdown not 
specified 



no 



70Z 30r 



tLust Cleveland 
C i t i zen 



Edi tor 



Receives bo th 
breakdown not 
spec i f ied 



yes 



50Z 50Z 



4 

» 



■ 




TABLE 5 
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Advertising (continued) 








Neighborhood 
Newspapers 


Who gets ads 
for paper ? 


Ad s^o u r c e s 
2 8m 2 Ig 


Classified Percentage 
ads printed ad,s t other 






local 


area 






content 




. 


bus . 


co rps . 




- 




■ East Side News 


Editor and 


Rec e i ves bo th 


yes 


802 


202 


| 'originally the 


2 salesper- 


br eakdown no t 








Ascension News) 


sons 


spec ified 








■ ho Express 


Co-ed i t or s 


1 OOZ. 


02 


ye 8 


402 


602 


™ Coventry) 


plus 3 














volunteers 












■ The Fairwood Life 


Called in 


1002 


02 


no 




952 


§m T v i.e v Forgotten 


NA 


NA 


NA 


NA 


302 


702 


■ T r i 3 n g I e 


— - - , -■ .. 








• 




The Heights Gazette 


Editor 

A"3 manager 

l_ 


1002 


02 


yes 


702 


302 


,Karows Corner*9 


Volunteer 


902 


102 


NA 


502 


502 


H The Neighborhood 


No one 


02 


02 


no 


02 


1002 


Housing Service 














News 1 pt t pr 










— 




The Neighborhood News 


Full time 


mo 8 t 


few 


yes 


702 


302 


(South-east Cleveland 


salesperson 












H Garfield Hts.) 






\ 


■> 


•' 




Ohio City 


Co-ed itors 


NA 


NA 


yes , 


for NA 


NA 


m Redevelopment 








r$a 1 


estate 




H Assoc i a t ion News 








on 1 y 






Old Brooklyn News" 4 " 


Ad and c i r c 


1002 


02 


yes 


652 


352 


'Old Cleveland Gazette 


Volunteer 


752 


252 * 


yes 


NA 


NA 




sales staff 












1 Perry Newa 


2 staff 


mds t . 


on ly if 


yes 


502 


502 , 


(Perry Home Owners 






there is 








mm* Improvement Assoc • 






a problem 














and around 












holidays 








*■ t, 

o 
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TABLE 5 
Advert is ing (continued) 


> 






Neighborhood 
Newspapers 


Who gets ads 
f o r paper ? 


Ad sources 
2 sm 2 Ig 
local area 
bus . - corps . 


Classified 
ads printed 


Percentage ■ 
ads other 

content 


The Plain Press 


editor 

[ * 


nfos t 


few 

• 


no, but a 
community 
bulletin 
. board is 
pr in ted 


NA 


NA 


Republic Steel 
-Neighbor 










02 


100Z ■ 


St. Clair and 
Suburban News 


ed i t or " 


molt 


few 

> • 


yes. 


60Z 


40% 1 


Thm SCOOp 

(Collinwood area) 


3 sales- 
persons 


some 


mo s t 


yes 


60Z' 


40% ■ 


The Southeast Today 


Cat «A T\ m yr ^ r\ X\ 
DIlCBpCllOU 


DILI • w 


few' 






75 % a 


Univer s i ty Cit;c le 
Community Coalition 










oz 


100 ' * 


Bedford Times- 
Register. 

Maple Heights Press 


manager and 
sa le spe r son 


OOlt 


few 


.yes ** r 


60 Z 


40Z I 


uroadview Heights 
Gazette 

Brecksvilee Gazette 


Publisher 


mo s t 


few 


yes 


40Z 


60% . I 


Garfield Heights 
Leader 


Ad manager 


50Z 


502 


yes 


45Z 

t 


55% ! 


Independence Gazette 


Ad manager 


50Z 


502 


yes 


45Z 


55f 



* ft - . I !■ 

Seven Hills News Editor and L002 02 Jes 402 60a 
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and The Republic Steel Neighbor is supported solely by the 
company. Also, the Bulletin and NHS News get^major support 
from their- parent organizations. The Southeast Today and 
other papers at one time received some funding for employees 
through CETA grants, but that source no longer exists. In 
one case/, a community paper is partly subsidised by another 
successful publication; the Seven Hills News accepts 
advertising but at times is supported by The Golfer, another 
succesiful publication published by its owner* 

Most papers are dependent upon advertising to meet 
costs. Th*t advertising is generated by the editor and a 
few salespersons in most cases, as Table 5 shows. Some 
papers, such as the Old Cleveland Gazette and Kaifims Corners, 
have volunteers who help sell advertising. 

Most of' the advertising comes from small local 
businesses,' though a few papers have managed to solicit ads 
from large area corporations. For example, th4* Cleve land * 
Community News gets 75Z of its ads from large area 
corporations, while the Old Cleveland Gazette gets about a 
quarter from that source and Kamtas Corners some 10Z. The 
Perry Home News gets, such ads only if there i* a problem or 
during holidays. 

Classified advertising can be quite Lucrative for small 
newspapers, and several of the neighborhood papers are 
trying to develop such sections. Some 18 papers carry 
classified advertising, while an additional two provide free 
classified ads and one paper hoped to start soliciting 

r 

classified ads soon. So^e 13 papers said they did not have 
such advertising. Six papers carry no advertising at all, ' 



but che percentage of advertising in the other papers ranges 
from 52 to 80 v. Most are under the two-thirds limit for* 
papers using second-class postal permits to deliver their 
paper*. (See Table 5) 



g** *P*per Con ten t 

1 Most community papers fofcoe-|on local events, though 
soise do include, news abou t Ji ty- Jid e or national topic* when 
they affe<rf^the neighborhood. L few eyen consider 
international issues now and bhen . Editors' interviewed in 
jpur-. survey were asked to indicate how often each of 18 types 
of content appeared i'n their newspapers, using the following 
scale: several' stories per issue, only once per issue, every 
other is^aie, less often than that, almost never. The 
ratings are presented in Table 6; 

The importance of local ties is underlined in an 
examination of. content published. The most frequently- 
appearing content is newa about civic groups, cluba, 
organisations and celebrations. In. fact, 28 editors tai<d 
t)if.y publish several stories per issue, while another 5* 
publish one strory per issue. Second in importance is news 
about neighborhood problems and issues. Spme 23 editors 
said they publish several stories per issue, * five have one 
story in each issue and two publish such stories in every 
other issue. Following closely in third place is news of 
r< development efforts, which appears at least once itt 21 of 
che papers. Thus, the content of the papers closely marches 
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TABLE 6 
CONTENT 



eighborhood 



NEWS CATEGORIES* 



Newspapers 


a 


D 


c 


j 

a 


e 


r 
t 


g 


r 

n 


i 


j 


K 1 


m 


a 


o 


P 


q 


f * * 


R r i f ii r% AMI \ 

u r a t (inifi i 
L.imp lighter 


N R 


c 

J 


/, 
*f 


A 




c 
> 


c 

J 


4 


c 


c 

J 


1 1 




4 


5 


4 


5 




Buckeye Nfevs 


2 


5 


1 


5 


i 


5 


5 


— 


2 


4 


2 1 


1 


2 


2 


2 


2 


4_ 


T } ie Bulletin 
C oip . Congres 8 ) 




5 


5 


5 


1 


5 


5 


1 


2 


1 


5 5 


1 


3 


3 


5 . 


4 


1 


The Bulletin Press ' 
S. Woodland area) 




NR 


2 


"15 


1 


2 


5* 


■ 


2 


2 


5 1 


2 


2 


2 


1 


5 


2 


Central Voice 




4 


2 


'2 


1 


2 


3 




2 


5 


2 1 


2 


2 


5 


5 


3 r 


5 


.A * 1,C V/ V LU IM U II 1 b T 1 « C W O 






i 


1 

J. 




0 


9 














1 
1 


z 


1 
1 


i 
i 


Xhe Connection 




5 


1 ' 


5 




NR 


2 




2 


4 


5 2 




2 


3 


2 


4 


5 


Ttie Courier 
v M t . Pleasant ) 




2 


1 


1 




2 


2 




1 


1 




2 


2 


2 


2, 


2 


2 


Coventry Village 
Sews 


NR 


5 


NR 


5 


NR 


1 


1 




2 


5 


/l 4 


. 1 


5 


1 


1 


5 


1 


^ranwood Voice 
(Garfield Hts , ) 


4 


.2 


3 


3 


2 


1 


5 




1 


2 


2 2 


2 


2 


4 


4 


4 


' 2. 



a 

b 

c 
d 



g 

h 



J 
k 



Entertainment 
Religious topics 
Business 
Sports 

Civic groups, clubs, organizations 

ce lebrat ions 

Neighborhood politics 

City politics 

Neighborhood problems and 

issues 

Criae and courts 

Neva about block .clubs 

Calendar of area event's 



m , 
n , 



P 

q 



Features about in teres ting 
personalities in the area 
News of redevelopment efforts 
Information of the revelopment 
as soc iat ion 

Reports on how city-county 
activities affect the area 
In format ion on how to get 
needed social services 
News of ethnic groups in the 
area 0 
News briefs about personal 
things going on ~y 



Neva category frequency: 
Neva catergory appearing: 

1. Several stories, per issue. 

2. Only once per issue. 

3. Every other issue. 

4. Less often that every other issue 

5. Almost never. 
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^ TABLE 6 

Content (continued) 



N*e iVhbor hood 
Newspapers 














NEWS 


CATEGORIES* 












a 


b 


c 


d 


e 


f 




h 


i 


j 


k 


1 


m 


n • 


o 


p q 


r* 


Crosdro«ds 


3 


2 


I 


4 


I 


4 


4 


1 


2 


2 


2 


2 


i 


2' 


4 


4 3 


2 


Detroit -Shorewiy 
Views 


4 


NR 


NR 


4 


1 


4 


4 


1 


1 


1 


4 


1 


i 


1 


1 


NR ttR 


1 


Downtowner 

<'D own town Cleveland) 


1 


4 


2 


5 


1 


4 


5 


4 


5 


5 


1 


3 


J 


4 


5 


5 4 


5 


Kaat Cleveland 
Citizen 


5 


2 


2 


2 


1 


2 


2 


1 


2 


2 


1 


1 


2 


2 


NR 


NR 4 


NR ~" 

! 


cast Side Neva 
^originally the 
^acens ion Neva ) 


i 


5 


3 


4 




1 


1 


1 


5 


3 


5 


1 


1 


1 


1 


1 * 2 


NR 


The Express 

( Coven try ) 


i 


4 


3 


4 


3 


4 


3 


4 


4 




1 


1 


3 


4 


3 


5 4 


5 


"!he Fairvood Life 


5 


5 


2 


5 


1 


2 


4 . 


1 


1 


2 


1 


4 


4 


4 


4 . 


2 4 


1 


"he Forgotten 


Not 


ava i lab 1 


e 



























I r langle 



•The Heights Gazette 


1 


4 


2 


2 


1 


1 


4 


1 


1 


1 


1 


1 


4 


4 


2 


1 


2 


2 


X. <*mms Corners 


4 


2 


1 


5 


1 


5 


5 


2 


5 


2 


5 


3 


1 


1. 


4 


3 


3 


3 


The Neighborhood 
u •* s ing Service 


5 


5 


4 


5 


5 


4 


5 


1 ' 


4 


5 


4 


2 


1 


, 1 


3 


1 


4 




Newsletter 






































The Neighborhood News 
(South-east Cleveland 


2 


2 


2 


2 


2 


2 


NR 


2 


2 


c 2 


2 


2 


2 


2 


4 


2 


2 


2 


Garfield Hts.) 






































Ohio City 
Redevelopment 


1 


NR 


1 


NR 


1 


2 


,NR 


1 


2 


" 2 


2 


NR 


1 


2 


2 


NR 


3 


1 


Association News 






































Old Brooklyn News 


2 


4 


I- 


5 


1 


2 


4 


1 


5 


NR 


2 


3 


2 


1 


3 


2 


5 


5 . 


.-.\a Cleveland Gazette 


4 


4 


1 


NR 


2 


2 


2 


1 


4 


4 


2 


2 


1 


2 


2 


4 


NR 


4 


Perty Neva 

(Perry Home Owners 


2 


2 


4 


3 


2 


4 


4 


5 


5 


£ 


2 


3 


3" 


4 


3 


1 


1 


1 


Improvement Assoc. 
































» 







32 ' 38 

ERJC , 



I 
I 

s 
I 

I 
I 
I 



TABLE 6 

Con tent (continued) 



Sf e ighbochood 
hjevs papers 

^he^PTXTn Pre* 



NEWS CATEGORIES* 



a *b c/ d 



g 



Republic S'teel 
Reighbor 



1 

T 



S t . Gfcla ir and 
Suburban Nevi 



The Scoop ' * 

(Collinwood area) 



Th^ Southeast Todjy 



University Circle 
k ommunity Coalition 



2 ,5 



I 



Eedford Times- 
Reg is t er . 

Maple Heights Press 



Broadview Heights - 

aze 1 1 e 
Brecksvilee Gazette 



l^arfield Heights 
Leader 



5 A 



2- 



^^Independence Gazette 



Seven Hills News 



1 

T 



3 

T 



i 



A4«i it ionat features noyt included in given content categories 
,1 . The Bulletin Press' has a grape vine gossip column. 



r** 



4 

T 



"3 3 NR MR 2 1 



5 1 5-2 NR NR 2 NR 2 2 



■3 . 



t 

6. 



The Connection has a nutrition and f an environmental iisuei* coluan. 
The Broadview Heights , Bre^cksville and Independence Gazettes have a gossi 
notes column, recipes, ao.d obituary column* * % » . 

The Garfield Heights Leader has a recreation and recipe column 
The Buckeye News prints school news 

Kamms Corner h*s an article in every issue devoted to some historic aspec 
of the area • . \ 

The Perry News as neighborhood history column and a space reserved for 



the goals identified earlier. Fourth in importance ire 
features about interesting personalities in the area, a 
staple item for developing reader Interest and creating ties 
.among residents. Such stories appear in nine papers more 
than once per issue, and in another 13 papers once per 
issue. News or stories about business are the fifth moat- 
frequently appearing topic; 10 editors said they publish 

i ■ 
several stories per issue aird nine include one story per 

iesue. Two other popular items are news briefs abopt 

personal things going on (such as visits, births, 

I 

achievements) and^a calendar of area events. More than 20 
editor! said they publish a calendar or at least one news 
brief per- issue. Neighborhood politics appears at least 
once per issue in 21 ^community newspapers, though five said 
they almost never published such ne'ws . 

A second group of stories is less likely to appear with 
high frequency across the papers surveyed. These include: 
news about block clubs, information of the redevelopment 
association, information on how to get needed social 
services (for example, social security, food stamps, 
advice), entertainment, crime and the courts, reports on how 
city-county governmental activities affect the area, and 
news of ethnic groups in the area. , 

The three content categories editors sa id appeared less 
frequently than the others were: city politics, sports, ard 
religious topics. Some 14 editors said they almost never 
include news on city politics, while a doxen said they 
alaost never publish newt about religious topics'or sports. 

A nuaber of' editors cited additional content not 
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included im our list.. The Bulletin Press has a grape vine 
"gossip" column, and The Connection has s nutrition and 
environmental issues column- The Buckeye News prints school 
news, and Kamma Corner has an article in every issue devoted 
to some historic aspect of the area. The Perry Home News 
also has i neighborhood history column. The Garfield 
Heights Leader has a, recreation and recipe column. The 
Broadview Heights, Brecksville and Independence Gaaettes 
have a gossip notes column, recipes, and obituary section. 

Certainly , the content of ind iv id ua 1 news paper s varies 
as editors change and new ventures gain their footing. This 
Is Kamm'a Corner, for example, has seen a growth in news 
submission from neighborhood residents, as well as an 
increase in the number of ad coupons in each issi 



lue 



Aud ienc e s 



Community newspapers characteristically reach their 
audiences on a weekly or monthly basis. However, as Table 7 
illustrates, our survey shows a variety of publication 
schedules. Some 15 papers are published monthly, while six 
appear quarterly and six weekly. Two papers appear every 
other week, a«d individual papers appear with one of the 
following frequencies: five times a year, twice a week, 
three times a year, every other month, and twice sonthly. 

The circulation of papers surveyed also varies, from 
less than a thousand to 25,000 copies. Three papers have 
circulations of 1,000 or . less, while a dosen have 
circulation, between 1,001-5,000. Another 12 have 
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circulations of 5,001-10,000. Five papers hive circulitiong 
between 10,001-15,000 tnd another five have more than. that. 
Though the circulations .may be somewhat small, many editors 
estimated readership at considerably higher figures because 
issues are read by more than one person in a household and 
copies are passed on« to othef pepple. 

Most commun ity newspapers are direct ed at neighborhood 
residents; however; in one case, the paper hopes to reach 
outsiders. The Old Cleveland Gazette began as a paper 
distributed to sections of the downtown area as well as 

other areas of the city where residents might be interested 

t ' 

in the preservation of the old C 1 e ve land /war ehou • e area and 
redevelopment efforts there. Another paper straddles two 
geographic communities; the St. Clair and Suburban News 

began in the predominately Slovene-Croatian neighborhood of 

\ 

the East St. Clair Avenue area. It continues to serve that 
neighborhood but also serves those who have moved to the 
Highland Heights ar^a, The editor said the paper "followed 
its people as they have mov^d out of the area." 

Methods of newspaper distribution generally fall into 
three categories: home delivery by paid or volunteer groups, 
mail delivery, and free or paid distribution through stores 
and newsstands. Some '14 tff the papers used home delivery, 
while 19 used mail delivery, and 29 cited distribution 
through stores and newsstands. Other places at which 
editors' said copies of papers are dropped off include: , 
schools, bank3, organizations, social agencies, churches, 
and local offices. The East Cleveland Citizen used to have 
a distribution problem but solved it by giving copies of the 
O 3 * /To 
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TABLE 7 
AUDIENCE 



I 
I 
I 
I 

! 
I 
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I 
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I 



N e ighborhood 
Nevipapers 


Frequency of 
pub 1 ic * t ion 


Circulat ion 


Est iraa t ed 

readership 


Dis tr ibut ion 


BrtUnah 1 
Lamp lighter 


Monthly 


825 


825 


Home delivery 


Buckeye News 


• Quarterly 


8,000 


8,000 


Mail and 
store drop- 
off 


The Bulletin 
lorn. Congress) 


Quarterly 


6,000 


4,000 


Mail and 

flier netwo '< 
street cap- 
tains 


The Bulletin Press 


• Monthly 


6,000 , 


8,000 


Mail and 



S. Woodland area) 



store drop 
off 



Central Voice 



Monthly 



1 ,000 



500 



Soc i a 1 
agenc ires 



"He Community News 



Weekly 



10,000 
*5,000 



40,000 
20,000 



Doo r -to -dor 
Store, chu- 
drop-off v^n. 
mail 

* Note: This figure represents the circulation of the Broodpark paper. 



The Connection 



5 issues per 
year 



14.000 



28,000 



Home delive j 



iThe Courier 
(Mt . Pleasant) 
'/Temporarily suspended 
publication) 



Monthly 



25,000 



50,000 



Store drop- 
off 



■Coventry Village 
N evs 



Monthly 



1.500 



3 ,000 



t 
I 
I 



Store drop 
off and ma i 



riavood Voice 
arfield Hts,) 



NA 



2,000 



2,000 



Store drop- 
off 



rossroads 



Monthly 



500 



500 



Mail and 
store drop' 
off 



etroit-Shorevay 

1 _ 3 



Quarterly 



4,000 



3,200 



Home deli^ 
and store 
' drop off 
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TABLE 7 
Audience (continued) 



N t»i ghborhood 
Newspapers 



Frequency of 
publ icat ion 



Circulation 



Est iraa ted 
readership 



Distribute 



Down tovne r 

(Downtown Cleveland) 


Weekly 




NA 


Store drop- 
off 


East Cleveland 
Citizen 


Every other 
Week 


13,000 


20,000 


Through Eas 
Cleveland ' 
schools and 
s tore drop 
off 


East S ide If evs 
(originally the 
Asc ens ion News ) 


Every other 
Thursday 


10,000 


30 ,000 


News stani 
sales and 
mail 


The Express 

(Coventry) 


Hon th ly 


25,000 


60,000 


Hail and 
store drop 
off 


The Fairwood Life 


Mon th ly 


2,500 


2,500 


Home deliv 


The Forgotten 
Triangle 

• 


NA 


15,000 


15 ,000 


Churches , 
home delive 
store drc r 
off 


The Heights Gazette 


B i -week 1 y 


12 ,000 


30,000 


Ho lie d e Ti v e 
store dror 
off 


rCamma Corners 


Quarterly 


13,500 


20,900 t 


Mail 


The' Neighborhood 
Housing Service 
Newsletter 


Tri-annual ly 

• 


2,500 


3, 500 


Ma i 1 


The Neighborhood News 
(South-east Cleveland 
Garfield Hts.) 


Weekly 


23,000 


75,000 


H ome d e*l i v 
paper boxe 
s 1 6Y es ana 
mail 


Ohio City 
Redevelopment 
Association News 


Every other 


4,800 


4,800 


Mail, Ho*** 5 
del ivery 
store dro, 
off 


Old Brooklyn News 


Mon th ly 


20,000- 


40,000 


Home de 1 i ' 


Old Cleveland Gazette 


Mon th ly 


5 ,000 


5,000 


Loca 1 ret, 
office b 1 n 
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* TABLE '7 
Audience (continued) 



f 'Tborhood , A Frequency of Circulation Estimated Distribution 

^papers r publication readership 



rvlews Monthly 7,500 7 ,500 Mail and 

..Ptrry Home Owners m store drop 

L i» r . > v e m e n t A a s o c • 



Scoop 



I ead^r 
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off 



it*.- Plain Press Bi-monthly 10,000 20,000 Store drop 

off 



K public Steel Quarterly 20,000 20,000 Home delive 

L ,hbor e , « nd »tore 

d rop-o f f 



Clair and Monthly 10,000 20,000 . Church and 

.urban' News store drop 

off 



Weekly 3,500 5,000 Home delivej 

linwood jirea) - * nd 8tore 

sales 



Southeast Today N A 5,000 4,500 Stores, 

bank*, ch- 
and org . d 
off points 



L T -rsity Circle Quarterly 77500 2,000 Home deliv 

j -m/.nity Coalition U mail and 

j - f store drop 

t off 



U.Jford Times- ^ * Weekly .5,000 10-12,000 Mail and 

fc'^Lster. (4,000 for store dro.- 

tWle Heights Press Maple Ht a. off 

Press 



pr^ndview Heights Monthly 7,500 7,500 , Mail and 

i; .r-t-te 8tand 

firecksviLee Gazette 



C'.IfrTeld Heights Weekly £,000 24,000 Mail and v * 



a t and 



>.J^nindencf Gazette Monthly 7,500 7,500 Mail and N< 

stand 



n~Hills News Monthly 2,950 14,750 Mail and 

» a tor e drop 



off 



BEST COPY AVAILABLE 



J 



paper to schools, where students received copies to take 

hose to their .parents , Ulysses Glen, publisher of the 

former East Side News, recalled an early distribution 

problem. The paper once gave, 25 copies to a local fish 

market to distribute to customers. When the proprietor 

requested more copies, Glen checked and found out the owner 

was using the paper to wrap fish. The practice ceased. 

Community newspaper s t s f f p need to keep in touch with 

t 

their readers, to learn what people want to read and how 
they're reacting to the paper. We asked the editors how 
they leatn about their audience . Letters to the editor were 
cited by numerous people, as were phone cal Is , personal 
contacts and attendence at , town meetings and other public 
gatherings. Carol Lowenthal, editor of The Connection, said 
her. paper had added news about the elderly and security 1 
questions as a'reeult of reader requests. One newspaper, 
The Plain Press, included a ques t ionnaire' in an issue and 
asked readers to respond with their views and suggestions. 
Certadnl'y, we would expect full-fledged surveys to be rare 

because of the costs involved; however, sometimes the 

> 

neighborhood redevelopment association, a business 
organization, or educational group is planning a study in 
the area and the community paper can piggy back a few 
questions onto the questionnaire. Another method that can 
help provide some' "feedback" is "focus groups Editors can 
collect a doten or so different people representing the age, 
ethnic and social backgrounds of the community, and ask them 
to discuss the current paper and how they would improve it 
amongst themselves. From their discussion and interaction, 
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editors often can gain insights not achieved by other 
routes . 

V 

Probl ems 4 Prospects : 

A 

Problems are endemic to community journalism, 
particularly neighborhood papers.. We asked our editors to 
identify problem areas, and 25 cited organisation and , 
staffing problems, including the lack of volunteers or 
skilled writers, difficulties in gathering information, etc. 
A second problem area is advertising' and finances, which was 
cited by 19 ed i tors some sa id they often lacked support 
from advertisers and local businesses were "apathetic." 
Technical and production problems were mentioned by seven 
editors. One noted the difficulty in finding a printer who 
was sensitive to the needs of a small paper, and another 
cited a need for ^ore equipment . Audience circulation and 
distribution problems were cited by 11 editors. Finding a 
reliable method for home delivery has been a problem in many 
situations, and one editor noted the rising cost of postal 
delivery. Sil Monday, publisher of the Se*en Hills News, 
noted that the $50 it cost to mail his paper in November, 
1981, had grown to $73 in early 1982. (See Table 8) 

Several editors anticipated changes in their - 
newspapers. The Bulletin (of the Buckeye-Woodland Community 
Cong res s ) and Fairwood Life may increase in size, and the 
Coventry Village Neva is moving from a focus on political 
issues to neighborhood news. The Detroi t-Shorevay Views 
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TABLE 8 
PROBLEMS 



ighborhood 
^ evs papers 



Bra tenth 1 

Lanj) I igh ter 



Problems 



Changes 



Org. and staffing, adver- 
tising, and financial 



Will continue in same form 



Buckeye News 



Financial, production and 
inexperienced staff 



None 



Org. and staff ing^ tech 77 
production and financial 



The Bulletin 
C jiu . Cong r ea s ) 



May increase the paper siz« 



The Bulletin Press 
.„ . Wood land ar ea ) 



Lack of equi pmen t and 
staff " 



Out of print 



Central Voice 



Distribution, org. "and 
staffing, finacial, ad- 
vertising, news gathering 
and aud iece * 



Out of prin t 



Tne Community News 



Inconsistent distribution, 
orginijition and staffing, 
financial, and a lack of 
feature articles written 
by loca 1 wr i ters . 



none 



The Connection 



Distribution, org. and 
staffing 



none 



r Courier 
iMt . Pleasant) 



Org. find staffing 



Temporarily out of print 



From political voice to 
ne ighborhood news 



Coventry Village 
News 



Over writing, lack of 
experienced staff 



Cranwood Voice / 
{ Garfield Hts . ) 



Financial, lack of support 
to advertisers, technical 
and production, and 
"Failure to create unity 
••.the paper seemed to sep- 
arate the commun i t y " • 



Out of print 



Expand c the ma i 1 ing list ana 
improve the format to a 

M nicer production" 



Crossroads 



: cz oi t -Sho reway 

v lews 



Financial and advertising 



Distribution, org. and 
staffing and news 



More community oriented . 
Try to reach larger audience 
and more ads 
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TABLE 8 
Problems (coatinued) 



N e ighborhood 
News papers 



Downtowner , 

(Down town C level and) 



Prob 1 ems 



Changes 



Lack of audience support 
org. and staffing, news 
gathering and financial 



Out of print 



East Cleveland 
Citizen 



East Side News' 
(originally the 
as c ens ion* News ) 



Was runn ing smoothly 
prior to the editors 
death 



Org . and staffing^ 
financial 



If paper continues it is 
likely to change to *fit th>* 
new editor 

Out of print 



The Express 

( Coventry ) 



Org. and staffing, news Out of print 

gathering, and advertising 



The Fairwood Life 



Distribution, financial, 
news gathering , and 
problems with the audience 



Increase size and content 



Tne Forgotten 
r iangle 



Financial 



out of print 



'he Heights Gazette' 



Distribution, and news 
gathering 



out of print 



£*iuai8 Corners 



Artistic- and technical 
prob lens 



Increase size 



The Neighborhood 

ous ing Service 
N.»w3 letter 



Financial, and staffing 



none 



Tne Neighborhood News 
(South -east Cleveland 
Garfield Htt . ) 



Shortage of reporters 



none 



Ohio City 
Red e ve lopmen t 
Association News 



Aud ience felt some socio- improved coverage of all 

economic groups were over- groups 

looked 



Did Brooklyn News 



Distribution, and 
adver t is ing 



More ne ighborhood news a» ' 
leas involvement of the CiC 



)14 Cleveland Gazette Financing, Advertising 

local business apathy 



To begin publishing on a 
regular bas is 
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TABLE 8 
Prob 1 ems (continued) 



^hborhood, Problems Change* 

• * ; papers 



•rry News Org. and staffing, None a 

or ry , Home Owners advertising and news y " 

provement Assoc/ gathering 



e Plain Press Sporadic publication, More professional layout 

financial and staffing * 



At 



Republic Steel Community resistence Nome 

Neighbor staffing 

Sc. Clair and ~ None None" 
Suburban News 



The Scoop Distribution, org. and More thoroughly investigated 

i Oollinwood area) staffing, advertising stories 



The Southeast Today Insufficient funding, Out of print 

ad sales, and news . , 

, gathering 



•..diversity Circle Org. and staffing, i Appeal to average resident, 

v itraunity Coalition reaching area elderly fit readers needs and 

requeiti 

u e d ford Times- None " : None " " 

!Jc?ple Heights Press * c 

s roadview Heights ~~ Org. 1 and staffing improve writing and layout 

- a r.e t te r~ ; - 
'irecksvilee Ga&ette . 



Garfield Heights Time demands and finding More flambouyant and 

Reader * prio-ter sensitive to controversial 

the needs of a small paper 



Independence Gazette Org and staffing * improve writing and layout 



Seven Hills News Delivery and rising postal None 

t cost 
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hopes to become more community oriented and reach a larger 
audience with more advertising* The new Crossroads 
newspaper plans to improve production values , and the Ohio 
City Redevelopment Association News hopes to include more 
neighborhood news and reduce involvement of the parent 
organization. The Old Cleveland Gazette plans to begin 
publishing on a mo re regular basis and 1 the Plain- Press 
"antic irpatee 'a mote professional layout. More emphasis on 
investigative journalism is a goal of the Scoop, and the 
University 'Circle Community Coal it ion , hope's to appeal to the 
average resident more by meeting readers 9 needs and 
requests. The editor of the Garfield Heights Leader hopes • 
the paper will become more flambouyant and controversial } 
vhile improved writing and layout ire, the goals of the 
Independence, Broadview Heights aird Brecksville Gazettes. 
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CONCLUSION 



This overview shows many paths to success, as well as 
*the diverse roadblocks which may result in failure. 
Clearly, a' secure economic base is essential f or communi ty 
newspapers, whether that's achieved l>y grants, advertising, 
organisational backing /volunteers , or some Combination. 
Advertising and community acceptance combined with some 
volunteer assistance is 1'ikely to be the. only long-term 
solution for an independent neighborhood paper . However, 
organisat ipnal backing may be eq ua 1 1 y < e f f ec t i ve if the 
newspaper rtaff can negotiate a ffuppo-rtive but not 
auf footing role with the .pother organization. Neighborhood 
development groups and c i t i zen m or gan i sa t ions with , the best 
interests of the community at heart may act as midwife to 
v new neighborhood p&pera which subsequently gain greater 
independence as they mature and develop. 

The newspaper summaries which follow also provide 
• upjport for the view that individuals can make a difference. 
Nothing precludes devoted residents or teams with 
"journalism in .their blood 0 from ca r ry ing ou t t he i r visi, 
*°^ / < * r "* root * Journ *liam. Indeed, like many other 
neighborhood projects and group efforts, the success and 
continuation of community papers depend bn dedicated 
individuals willing to commit* themselves to long range 
toal'« • 
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ACTION II: SUMMARIES OF NEWSPAPERS 



Neighbor hood Newspapers in the Cleveland Area 

f 

This section of the monograph includes synopses of each 
ne igh'Vbr hood newspaper and an example of the front page of 
each* The newspapers included are.: 



^ Bratenahl Lamplighter, serving the Village of Bratenahl 

Buckeye News, publication of the Buckeye area 
Development Corporation, 

The Bulletin, newspaper of the Buckeye-Woodland 
Community Congress. 

The Bulletin - Press , serving Kinsman , Buckeye , and South 
Woodland ar^a£. 

Central Voice, a publication of the Central /rca 
Development Corporation. 

The Community News, with east and west side editions 
published along with the Brook pa r t News . 

The Connection, newspaper se/ving the Shaker Square 
ar ea . * • 

The Courier, Mt . Pleasant newspaper. 

CoVentry Village News, Coventry area of Cleveland 
Heights . 

The "Craawood Voice, former paper serving Ward 1 of 
Garfield Heights. , 

Crossroads, A publication of the Crossroads Development 
Corpotat ion . | 

Detroi t-Shoreway Views, serving tihej De troit -Shoreway 
area on the West Side of Cleveland. 

Downtowner, serving Downtown Cleveland. 

East Cleveland Citizen, serving that eastside suburb. 1 

EMBt Side News, formerly the Ascension News, serving 
Larchmere, Woodland, Shaker Square, Mt, Pleasant, 
Harvard-Lee, Miles-Union, Warrensville Heights, Warrensville 
Township, and Village of North Randall. 

The Express, former city-wide paper initially published 
out of the Coventry area. 

The FaizVood Life, a publication of the Fairwood 
Community Association. 

The Forgotten Triangle, former paper serving the lower 
Kinsman area in east Cleveland'. 4 



The Heights Gazette, serving Beachwood , Cleveland 
Hffignts,' South Euclid, and University Heights. 

K4«i8 Corujers, syrvi^g that westside neighborhood. 

The Neighborhod Housing Service newsletter, serving the 
NHS *re*, Sr. Stephens Square area on near west side. 

The Neighborhood News, serving southeast Cleveland and 
Garfield Heights . , S 

Ohio City Redevelopment Association News, serving Ohio 
City on near westside. 

Old Brooklyn Sews Notes, erving that neighborhood. 

Old Cleveland Gazette, a paper serving the Cleveland 
Historic Warehouse District in the downtown area. 

The Parry News, published by the Perry Home Ownera 
Lmpr ovemen t Ass'n in the St. Clair Avenue area. 

The Plain Press, serving weat side neighborhoods. 

Republic Steel Neighbor, serving the Broadway-Fleet 
Avenue neighborhood*. 
/ St. Clair & Suburban News, serving the St. Clair area 
from E. 30th St.-E. 79th Sr. and along Waterloo Road, and E. 
185th St. area in Euclid. 

The Sun Scoop Jo.urnai, serving the Collinwood area of 
C ie veland . 

The Southeast. Today, a newspaper formerly serving the 
upper Broadway Avenue area. 

The University Circle Tenants Union Newsletter, serving 
tenants in that area. * 

Bedford Time s -Re g i s t e r and -she Maple Hts i Press, 
suburban newap&pec, 

The Broadview Heights Gazette? and the Brecksville 
Gazette, suburban newspaper. 

Garfield Heights Leader, suburban newspaper. 

Independence Gazette, suburban newspaper. 

Seven Hills News, suburban newspaper., 
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BRATENAHL LAMPLIGHTER 



Editor: Ritjiy Browning 

Address: 11908 Likeihore Blvd., a publication of the 
Bratenahl Connun ity Foundation 



HISTOR Y 

.The paper began in 1981, in the editor's house. Mrs. 
Browning has been the only editor, but due to personal 
reaonaibilities, the said the November, 1982 issue would be 
her last a** editor. The paper was formed inorder to maintain 
coaaunication within the area after the Village schools 
became ixart of the Cleveland city school district. Under the 
old Bratenahl school district, a community newsletter was 
passed out in the schools. The paper is funded by the 
Bratenahl Community Foundation. 

The Bratenahl Lamplighter is named after Aaron 
Williataa, who used to light the old street lamps in 
Bratenhahi in the days prior to the electric street lights. 



GOALS 

Goals identified by the editor as "extremely important" 
are to try to reach the entire neighborhood with the news , 
and to communicate with as many different groups as possible 
in the neighborhood. Bringing in "new blood" to help 
rejuvenate the area i* "very important," while maintaining 
ethnic and racial harmony in the area is "somewhat 
important." Areas identified as "not a goal at all" are to: 
help improve the physical appearance of the area, keep the 
neighborhood informed about political issues, help people 
obtain home improvement loans at low interest rates, help 
poorer people stay in the area, help stores and shops stay 
in business in the area, and to reduce crime in the 
ne ighbor hood . 



ORGANIZATION 

There are 3 part time volunteer staff members who work 
on the paper. Kathy Browning and Lisa Boitnar ialik db'all 
the writing and Chuck Salak handles the production aspects. 
None of the positions are considered to be mul t i-dut ied . 

Editorials are avoided and political candidatea are not 
endorsed. The major sources of news are the police Chief , 
the mayor, and a reporter who covers City Council . There are 
no correspondents from outside of the city, and national or 
international news is not published. Other organisations 
supplying the paper with news are the Boy Scouts and the 
Recreation Commis s ion . 
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PRODUCT tOW 

Article* arft seat to Rartco in Columbus with print size 
.> r -ee ijf ied . The printed articled ate s^nt back to Bratenahl / 
for layout and .pasCe-up, The papor is then sent back to 
ria; tco for final printing avid mailed buck to Bratenahl. The 
, editor., who is in charge of production, claims that this 
laetftod is the lease expensive way she Has found to get the 
job o n e . 

AD VERT I SING 

• 

Advertising is accepted by the pap *r t Additional 
fundings comes from the loca^ foundation and individual 
support . AIL -of the ads come from small local businesses aftt<4* 
usually occupy about 51 o.f the tot si space. The 'paper also 
has a regular classified section, offering' free space to 
Bratenahl residents. 



ccirrRNT 

All of che content deals with local neighborhood 
concerns. Stories identified as appearing in "several 
Juries per issue*' are: civic groups, clubs, organisations, 
celebrations, a calendar of area events, features about 
interesting personalities in the area, and new briefs about 
personal rhin&s going on, Appearing in "every issue" are 
village council minutes, and a stosy about some historic 
.^pect of Sr^tenah i . Stories appearing less often than every 
otter i^suf are: business, sporty, neighborhood problems and 
issues, new*; of redevelopment efforts, in formation of the 
redevelopment association, and information on how to get 
n e e d n d social services. " A I & a s t never 1 ' appearing are: 
religious topics, neighborhood politics , city ^politics, 
crime and cc-u't^, novo about block clubs, reports on how 
c L t I'-coun ty governoeiital activities affect the area, and 
n i* & i o f e t h n r <; group 0 in the area. 

Future changes are expected a** a result of Kathy 
Browning leaviiif h <** r position as editor, 

AUOJ[EKCE 

The Bratenahl Lamplighter has a press run of 900. 
Del ivery, children pass out 825 of these issues, one going to 
every house in the Village* Thirty issues are mailed outside 
n'i the community, and the rest are kept by the editor. 

The editor learns about the reader through personal 
contact, since she has not received very many letters to the 
e u i r. o r „ 
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BRATEKAHL 
LAMPLIGHTER 

SPONSORED BY BRATEXAHL COMMU NITY FOIWOATIO.Y 



Volume I, Issue 11 



September, 1982 



Rec Commission's 
Fall Program 



The Bratenahl Recreation Commission 
will operate a fall evening program on 
Tuesday and Thursday nights from Octo- 
ber 12th through November 4th at the 
Brighton Road School. 
Tentative offerings will include aerobic 
dance and Calisthenic classes, various 
craft classes, a plant clinic, a CPR course, 
and a computer course. Both volleyball 
and basketball activities are also being 
planned as well as a film program. 
A brochure offering further information 
on the above programs as well as a regis- 
tration slip will be circulated shortly. 



LAMPLIGHTER SAYS THANK YOU! 



Sponsor 

Rose Hovarec 

Patron 

Mrs. Lynda Britton 

General Contributor 
Harold Flickinger 



Village of Bratenahl 
Family Halloween Festival 
Sunday October 31, 1981 



x 



10:00- 1:00 P.M. 
PANCAKE & SAUSAGE BREAKFAST 
05 1:00-5:00 P.M. 
HALLOWEEN ACTIVITIES 
SQUARE DANCING 
HALLOWEEN MOVIES 
HAYRIDES 
STORYTELLING 
FREE CIDER & DONUTS 
WHERE: BRIGHTON ROAD SCHOOL 
SEE FLYER FOR DETAILS 
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TROOP 301-BOY SCOUTS OF AMERICA 

Plans have been set for the TROOP 301 ANNUAL CHICKEN BAR-B-QUR The 
dinner will be held on SATURDAY AFTERNOON, SEPTEMBER 25, 1982 starting at 
4:00 PM and closing at 6:00 PM. The location will once again be at the VILLAGE PARK 
next to Village Hall on Bratenahl Road. Tickets this year will be $3.75 each and young 
children may split a dinner. The Scouts will be going door to door on Saturday, September 
1 1 and Saturday, September 18 to sell tickets, or you may contact any Scout (see list below) 
or either Garin Wisa (851-1230) or Roger Flanagan (451-0197) for your tickets. This is the 
Scout Troop's ONLY FUND RAISING ACTIVITY during the year and the proceeds go 
towards their camping activities aa well as their equipment requirements. In the past 
year, funds were spent sending one boy to the National Scout Jamboree in Virginia, three 
boys to summer camp at Beaumont, the entire Troop on a trap and skeet shoot, and to 
purchase needed camping equipment and supplies. Your continued support of this worth- 
while activity is deeply appreciated by the Scouts. 

Earlier this summer the Troop went on a four day/three night camping trip which included 
an overnight stay near Nelson's Ledges State Park at the facilities of PX-A. V. (Polish 
Legion of American Veterans) and a full day of rock climbing and rappelling at Nelson's 
Ledges, The boys rappelled both 80' and 110' shear faces numerous times. They then 
journeyed to Gates Mills where they camped on a bluff 50' above the Chagrin River on 
property owned by Dr. Hudson Fowler, HI. Several river swims in the rapids, Scout games 
and activities, and new Scout initiations highlighted the outing. 



PROBLEMS 



The major problem* identified by the editor are 
organization and staffing, financial, and advertising. Mrs 
Browning anticipates the paper will continue in some form 
after she leaves her position as editor. 
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BUCKEYE NEWS 



Editor: Bob Walton 

Address: 11818 Buckeye, a publication of the Buckeye 
Area Development Corporation. 



HISTORY 1 

0 

The Buckeye Neva published it's first paper March 1, 
1981. Mr. Walton had been with the Buckeye Area Development 
Corporation (BADC)'for one year prior to editing the 
organisation's newspaper. BADC wanted the paper to "help 
enhance community pride," said . Walton. 



GOALS 

Goals identified by the editor as "extremely important" 
for the Buckeye News are to: try to reach the entire 
neighborhood with news, communicate with as many different 
groups as possible in the neighborhood, help reduce crime in 
the neighborhood, maintain ethnic and racial harmony in the 
area, and rejuvenate the spirit of community residents and 
improve outsiders perception of the area. Goals rated "very 
important" are to: help improve the physical appearance of 
the area, help stores and shops stay in business in the 
irea, and bring in "new blood" to help reuvenate the area. 
Identified as "somewhat important" goals ire: help people 
obtain home improvement loans, and help poorer people stay 
in the area. Keeping the neighborhood informed about 
political issues was. not a goal at all. 



ORGANIZATION 

Since the paper is a quarterly publication, nobody 
works exclusively for the paper, full time. Two full time 
employees of the BADC, Bob Walton and Anne Friedrich, work 
on the publication. Three iwr iters , one photographer and one 
arts and graphic per s on jaSs is t in the production of the 
paper. All people are p/id according to the amount of work 
done • t \. 

Editorials are written by the editor on topics which 
highlight the Buckeye area. Political candidates are not 
endorsed . 

The major sources of news are from arei resident!, 
neighborhood leaders and one aasigoment reporter, The 
Buckeye Hews does not have any correspondents from outside 
of the neighborhood and doea not cover national or 
international news. 
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BADC: Summer festival returns to Buckeye 




There'll be feasting, singing 
and dancing in the streets when 
thousands of local residents and 
Greater Clevelanders assemble 
on Buckeye for a summer festival 
this July. 

The festival, which is beings 
revived after several years 
absence, by the Buckeye Arfea 
Development Corporation 
(BADC), will be held Saturday, Ju- 
ly 17, from 4 to 9 p,m. along 
Buckeye Road between East 
1 16th and East 130th streets. 

Festivities will begin at 3:30 
p.m. with a parade featuring 
representatives from a variety of 
neighborhood groups and several 
marching bands. The parade will 
proceed east on Buckeye from 
East 1 1 7th Street to South 
Moreland. When the parade 
reaches its destination, the 
festival -will officially begin. 

Festival-goers will be greeted 
at the fair by sidewalk vendors of 
home-made ethnic foods and arts 
and crafts, as well as strolling 
jugglers, pantomimists, min- 
strels, and other street per- 
formers. 

Continuous li* e musical enter- 
tainment will be provided from 
two main stage areas, including 
folk, blues, jazz and rock bands. 
There 11 be Hungarian folk danc- 
ing, square dancing, and infor- 
mational booths sponsored by 
local community groups. 

Highlighting the day's festivi- 
ties will be the Lake Shore Brass 
Quintet, which is composed of 
several members of the Cleve- 
land Philharmonic Orchestra. 

The quintet will perform on the 
stage of the beautiful Moreland 
Theater, the interior of which is 
stunning in its architectural 
design. 

"Lake Shore" will begin play- 
ng at 6 p.m. Their repertoire in- 
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The beauty of the Mondarri 

when the Lake Shore Brass Quintet performs a concert on Its stage. 
4 



eludes a lively rendition of 
Hungarian dance songs. This will 
be the only indoor performance 
during the festival. 

The Church of God in Christ, 
directed by Bishop R.L Chap- 
man, has graciously provided the 
theater for the performance. 

Jayne Zborowsky, chairwoman 
of the BADCs Board of Trustees, 
said the board decided to spon- 
sor, plart and coordinate the 
festival because it enables 
residents of Greater Cleveland 
"to experience first-hand the rich 
ethnic and cultural diversity 
which exists in the Buckeye 
neighborhood." 

According to trustee Lucille 
Homick, the festival provides an 
opportunity for community 
residents to gather together 
socially and demonstrate their 
pride in the community. 

A multitude of arrangements 
necessary for a successful sum- 
mer festival are being coor- 
dinated by BADC Executive 
Director Bob Walton, Assistant 
Director Anne Friedrich, and Lori 
Minnello, who is responsible for 
recruiting vendors and enter- 



tainers, and generating publicity 
for the event. 

Friedrich said the festival has 
the support of many local mer- 
chants who have shown their co- 
operation by either agreeing to 
keep their stores open during 
festival hours, or by allowing out- 
side vendors to use the sidewalk 
space in front of their stores for 
booths and displays. The BADC 
staff also cited the cooperation of 
Councilman Ken Johnson as an 
asset which has facilitated 
festival planning. 

Buckeye Road, between East 
116th and East 130th streets, will 
be closed to thru traffic from 
2:30 to 9 p.m. the day of the 
festival. The Buckeye auxiliary 
police unit will be on hand to 
help the Cleveland police insure 
the safety of festival patrons. 

According to Walton, "With 
the assistance of volunteer com- 
mittee members, the staff and 
trustees are working diligently to 
coordinate the fair. We plan to 
make the festival an annual event 
which thousands of Greater 
Clevelanders will look forward to 
attending every summer." 



PRODUCTION 



* The paper is printed by offset press at Orange Blossom * 
Press; Lisa Jppenheim is in charge of production. 



ADVE RTISING 

Ads are solicited by the editor from small local 
business located on Buckeye and large corporations with 
facilities located/in the area. Advertising currently 
occupies about 502 of the paper's space. Classified ads are 
not put in the paper now, but Mr. Walton said that it may 
possibly print them in the future. 

Additional funding is received from a Gund Foundation 
grant to the BADC • 



CONTENT 

Roughly 802 of the news content deals with local 
neighborhood news, with the remaining 202 covering city-wide 
topics. Topios appearing in "several stories per issue" are: 
business, civic groups, clubs, organizations, celebrations, 
neighborhood problems and issues, features about interesting 
personalities in the area, and news of the redevelopment 
efforts. Appearing once per issue are:' entertainment, crime 
and courts, a calendar of area events, information of the 
redevelopment association, reports on how city-county 
governmental activities affect the area, information on how 
to get needed social services, news of ethnic groups in the 
area, and news briefs about personal things, going on. News 
about block clubs appear less than every otb«r issue. Never 
appearing are stories about: religious topics, sport;*, 
neighborhood politics, and city politics. 

Included in every issue is an article written in 
Hungarian, 



AUDIENCE * c 

There are 8,000 'copies of each issue of the Buckeye 
News printed. Of these copies, 3,000 are distributed in 
downtown Cleveland in an effort to improve outsiders 
perceptions of the area* The remaining 5,000 copies are 
mailed out to subscribers and distributed to a6out 20 
locations in the Buckeye area. f 

The editor learns about his readers through the- BADC. 
The editor tries to be responsive to the requests of the 
readers. For example, the paper has emphasised a campaign to 
reduce crime as the result of a reader's request. Letters 
are very important and J^pr . Walton reports receiving an 
average of 30 letters per issue . 



\ 



PROBLEMS 

The editor said financial problems exist, largely due 
to th«? dependence on outside production. At the present, ads 
pay for only 50Z of the paper's production cost. Production 
problesis exist due to the' length of time required for 
production (usuallyi3 weeks)* 

* The editor said that the staff's lack of journalistic 
experience has been countered through hard work. $ 
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THE BULLETIN 



Editor: The publication hi« no editor 
Address: 2787 Ambler, publication of the Buckeye- 
Woodland Community Congress. 



HISTORY 



! 



The Buckeye-Wood land Community Congress began "The 
Bulletin" in 1974 at the group's headquarters. The paper 
was begun to provide information to membets of the group and 
the neighborhood, as a bi-monthly publication with 700-1,000 
copies. The paper is now published quarterly with a 
circulat ior^of 6,000 ,, according to Sandra KMuk , . execut ive 
director of ^ the Buckeye-Woodl and Community Congress (BWCC). 

GOALS . 

o f \ ' . 

Goals identified as "extremely important,' to the paper 
are: trying to reach the entire neighborhood with news, 
communicating with as many di f feren t groups as possible in 
the neighborhood, helping to improve the physical appearance 
of the area, helping people to obtain home improvemen t loans 
at low interest rates, helping the pooler people stay in the 
area, helping stores and shops stay in the area, helping 
reduce crime in the arera, and maintaining ethnic and racial 
harmony in the area. "Bringing in 'new blood' is not very 
important and "keeping the neighborhood in formed abou t 
political issues" is not a goal at all. 

.ORGANIZATION 

The ^pa per is put, together by the director and two staff 
members of the BWCC. These individuals are full-time 
employees of the parent or gan i za t ion , and are .therefore ^aid 
for their work on the paper, although this is not their, only 
res pons ib i 1 i t y . 

No editorials are published. .a 

All news is oriented to .the or gan i za t icn ' s in vo 1 vemen t 
in the neighborhood. Their e are no correspondents; the staff 
writes the news as gathered from groups and organizations. 
National or in t erna t iona 1 news is published only .when it is 
directly applicable to the neighborhood. The paper is not 
supplied with news by an/ organitatioa. -J 



P RODUCTION • « , 

V fir 

The newsletter is put out as a flier and i's'usually one 

14 x 8 1/2 inch page mimeographed on both sides. 
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ADVERTISING ^ 

Because of organisational constraint* and its ama 1 1 
format, tbc Bulletin accepts no advertising. The paper and 
the organization are funded primarily by foundations, with 
additional support coming from internal f und-raiaers , such 
as street ->fairs ,. "reverie" raffles, and "Las Vegas Nights." 
There is no class-ified section. ^ 



CONTENT v 

Some 90? of the news is about neighborhood concerns or 
city-vide issues, and 10Z about national topics. Topics 
appearing in "several stories per issue," include: civic 
groups and organizations (the paper's own organization is 
the is the subject^of much news content), neighborhood 
problems, news about block clubs, news of redevelopment 
efforts (perhaps the paper's most important cause), and news 
briefs about area groups. Stories' dealing with crime and' 
courts appear "only once per issue." Information of the 
redevelopment association and reports on how city-county 
governmental activities affect the area appear in "every 
other issue." News of area ethnic groups appear Less often 
than every other issue. Content topics "almost never" 
published include: entertainment, religious topics, 
business/ sports, neighborhood politics, city politics, 
calendar of area events, features about interesting 
personalities, in the area, information on needed social 
services, and news briefs on personal events. 1 
/ 



AUDIENCE 



The Bulletin has a circulation of 6,000, with an 
es.timated readership of 4,000. It is distributed by a flier 
network where "street captains" deliver the publication to 
homes on their streets. The staff's tinye is mostly involved 
with organizational matters such. that tttey learn of the 
readers' interests from input provided to the 
Buckeye-Woodland Community Congress. The newsletter does 
try to be- responsive to the readers' requests, and the staff 
considers letters from readers "very' important." 



PROBLEMS 

> . ^ 

The problems the Bulletin experiences are organisation 
and staffing (insufficient time available to the staff 
members), financial, and te chn ic a 1 / pr od uc t i on . The use of 
an effective writing style was, identified by the editor as 
very valuable. In the case of the Bulletin, this would 



>* 'i 



58 



II 



THE BUCKEYE •WOODLAND 
COMMUNITY CONGRESS 



BULLETIN 



vol - rv 



March/April fj?+f 



Cleveland^ OH 





Five years and Growing Stronger was 
not just thfe theme for this years f s 
convention but was t the reality. Over 
1,000 people participated to make this 
years convention the biggest, most ex* 
citing convention in the 5 years of the 
BHCC. 

Between the i m por t ant business of 
electing the Executive Board and pasing 
resolutions the convention was high* 



lighted with one event after anoth.* 
The Stray Dog Committee had a "hot 
Dog Salesman" announce the "Hot Dc 
Program." The Insurance Redlining 
Committee accepted the "Mission Im- 
possible" challenge of getting In- 
surance companies to inset with t^e 
HfCC and write inusrance in ths 
BWCC area* The CKA Committee sar.v, 
fi Tf I had a Million" and dedicated 
itself to force banks to reinvest 
in Buckeye Woodland. 

The, Convention crowd then sang 
together "Happy Birthday" and en- 
joyed cake and champagne as the da*, 
came, to a close . 

Living together, Singing togcti - 
'and working together has made the 
BHCC the strongest organization in 
Cleveland, and will keep us grovinj 
stronger everyday. 



include a # strong commentary style of writing regarding 
rehabilitation efforts and related institutions such as 
banks . 

According to Sandra Kluk, The Bulletin may increase 
it's size sometime in the near future/- however the 
'newsletter is no longer a high organizational priority. 



BULLETIN PRESS 



Editor: Cleo Busby 

Address: 7100 Kinsman, formerly published t>y it's 
parent organization;' The .Kinsman Opportunity Center 



HI STORY * ; 

The first issue of the Bulletin Press appeared in 
December, 1979. The Paper stopped publishing in. February, 
1981 -due to cuts in federal and state funding to the paper 
It was housed in the Kinsman Opportunity Center and had 
filled Che void left by its predecessor, the Forgotten 
Triangle (see separate listing). The publication's costs 
were completely supported by a CETA grant. 



GOALS 



The editor qualified all but one of the suggested goals 
as either expremely important or very important. Those goals 
considered as extremely important were: trying to reach the 
entire- neighborhood with news, communicating with as many 
neighborhood groups as possible, helping stores and shops 
stay in business, and maintaining racial and ethnic harmony 
In the area. The editor said. the paper also tried to put 
people in contact with the proper agencies. 

ORGAN I^ATT ON 

The paper had three full-time staff members (the 
'editor, an executive secretary and a staff secretary) and 
three part-time ' members (the lay-out editor, news, editor and 
a general assignment reporter). Everyone was paid, and all 
positions were considered multi-dutied All salaries were / 
paid out of the CETA funds. Both the news editor and the 
editor wrote the paper's editorials, which were on such 
topics .as self-help .motivation, neglect of the elderly, f 
desegregation and community pride. Because of its federal 
funding, the paper did not endorse any political candidates. 

The major sources of news for the paper in addition to 
assignment reporting were communications from block clubs, 
press releases, and communications from readers. The paper 
Aid have correspondents within the neighborhood and from 
outside the neg+iborhood (Chicago, Toledo and Columbus). The 
only national or international news published was that which 
(directly affected the neighborhood. Those organizations 
which supplied the paper with news were street clubs (block 
clubs) and community organizations such as the 
Buckeye-Woodland Community Congress. 
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Editorial 



C „ L. 6u«by 

WHAT IS MOTIVATION? 

Mo 1 ti~va ' tion-To etimulate 
to action; provide vith an incen- 
tlva or motive. This is the vay 
tha American Heritage Dictionary 
daflnaa what motivation means. 

But to many young people 
in our conraunity, motivation la 
daacrlbed aa a feeling of ac~ 
ompliahment and alao that iom- 
one haa recognized their achieve— 
wants . That someone is usually 
parents, end friends. 

Many parents, because of 
economic conditions, don't have 
the money to Invest in their 
childs dreams, which sometimes 
causae tha child to loae the 
enthusiasm that ia ao important 
to a career parson. 

1 you don't have tha fi- 
nances, at least coneider another 
important investment. TIME . 

Tha time it takes to sit 
down and talk to your child about 
his or her future. The time to 
go watch your son play in a foot- 
ball game, or hear Tour daughter 
sing with a group. 

Just knowing that parents 
support their dreams means the 
world to theae young people who 
do need MOTIVATION . By knowing 
that YOU aa parenta believe in 
what they're doing, more of 
our young* people will respond 
positively and try harder rn 
reach their lull potential. 

We Welcome Opinions 

VS WRITE FOR YOU BUT VI, LIKE TO 
HEAD TOO. Write ua jour opinions, 
comments, and criticisms. Send To: 

Letters to tha Editor ^ 
•ulletin Press/3230 Eaat 93rd 
Cleveland , Ohio 44104 



State Representative Active 



State Representative Active 
By Eddy Scoop Sinew 

One of Cleveland 1 a most 
dynamic po lit lane, State Rap. 
Troy Lee James haa been moat 
effective in representing the 
people who elected him by 
serving beyond tha line of duty 
in hi a efforte to better con- 
ditions for all. 

Mr . * James used la his cam- 
paign platform the statement that ' 
he wanted to be elected to eerve 
the people and he would never * 
leave the area. 

He hear backed up his 
promise by remaining in tha 
area* remodeling his home, raising 
a successful happy family, and 
keening active his store in tha 
area, to serve many old time res- 
idents, keeping them from making 
shopping trips out of the area 
where problems and harm would have 
confronted them. 

Mr. James, s seasoned, clever, 
dedicated politician ham kept a low 
profile and stayed away from the 
role that the average publicity 
seeking official seems to thrive 
on. 




But» check hie track record 
of service r Mr James haa beam in- 
volved in all is sues per .mining 
to our commun [ tybettecmeoC. 

Mrs. J— as, his devoted 
wife is j.uet aa sincere and da- 
voted to serving the people as 
Rep. James is which added a lot 
to tha making o£ Rep. James,, a 
Damn Good Leader. . . 

Jimmy" J ernes, his brother, 
le also active in the community 
' serving the area residenta- f roc 
his delicatessen located at 
Eeet 43rd and Cedar ave* 
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•mpty House Remains 

The above house with a few 
repairs would be livable for 
quite a number of ^reara and two 
families who sre looking for a 
residence or living in a sub- 
standard house could be there 
and content. 



This eey appear to some . 
as just a photo of an eatpty 
houaa, however, if you take a 
good look end think, you may 
come up with the fact that 
this la part of the reaaon tha 
inner city la becoming a lowly 
the area of vacant lots and em- 
pty houses filled with debrla. 

The owner of the above 
home la unable to be located 
and it appears that this house 
has been sitting there empty 
for over a year. 

It haa not been stripped 
yet, due to the fact that the 
near-by residents are hard 
working civic minded families 
that will not tolerate vandal- 
ism without reporting to the 
authorities. Yet there are 
many good homes In our area 
that are not that lucky. 



PRODUCTION 



The editor waa in charge of production. The paper was 
completely laid-out as photo-ready -at the news office and 
printed by offset at the Call and Post's facilities. 



ADVERTISING 

• The Bulletin did not sell ads because of its federal 
funding. The few ads which were published were free and only 
for non-profit organizations . The paper did not have a 
regular classified section, although the editor considered 
it a viable feature. With this publication, a classified ad 
would necessarily be free, again because of the federal 
funding. 

The CETA funding, channeled through the Council of 
Economic Opportunities of Greater Cleveland 7 , was available 
to the former Forgotten Triangle publication, but, according 
to the editor of the Bulletin, the Triangle's staff chode 
the option of going out of print rather than comply with the 
regulations and red tape involved with federal funding. 



CONTENT 

According to the editor, 90% of the paper's Content 
dealt with local neighborhood concerns. Those content 
catagories rated as appearing in several stories per issue 
were: civic groups and organizations , neighborhood problems 
and issues, features about interesting a r e.a personalities, 
and information about needed social services. Types of 
content identified as' appearing in rie article per issue 
were: business, neighborhood politic**, crime and courts, 
block club newf; } redevelopment news, information about 
redevelopment associations, reports on city-county 
governmental activities which affect the area, and news 
briefs about personal events. Those topics which were never 
or almost never published included: entertainment, sports, 
citv politics, a calendar of ev-ents and news of ethnic 
groups in the area. The editor added that a "grape vine" 
gossip column v;as important the paper's readers. 

The paper had sharpened its focus on direct community 
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with Mr. Busby as editor 



AUDIENCE 



The number of printed copies of each Bulletin issue vai 
f>,00 0. The edicor estimated a readership of 6,000 - 8,000, 
The publication was free, and distributed through" mail 
subscipt iou« and by stores arid organizations. The paper had 
changed to fit the needs or requestsof its readers, mostly 
in terms of becoming more attentive to certain community 
problems, such as needle'ssly vacant hous.es or unlawful 
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trash-dumping aitea. The paper had learned about the 
readers' needs through phone call:., letters and personal 
contact. As do many neighborhood editors, the Bulletin 
;.ditor thought highly of reader*' letters, not only because 
they informed the paper of what the community needed, but 
,Uo because they were a good indication that the paper was 



being read . 



PROBLEMS 



Aside from the funding problems the Bulletin also 
experienced technical and production problems resulting from 
, s.aU staff. Baaed on his experience, Mr. Busby would 
suggest to other neighborhood editors that a staff largely 
comprised of experienced members is vital. 

"There is a definate need for community papers, and a 
good future. Each community should have one. There would be 
better trust between citizens and organizations, said Mr. 
Busby . 
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THE CENTRAL VOICE 



Ed L tor : Out o£ print 

Add read! 3710 Central Ave. 

Cleveland, Ohio 44115 



HI STORY 

The Central Voice began publishing in 1979 , intending 
Co run as 3 monthly, Financial difficulties intervened, 
however, and publication soon became intermittent. About 15 
issues Wad" appeared " by Summer, 1981, when the paper ran out 
of money and ceased publication. It is now "dormant," but 
would like to begin publishing once again, according to 
J a me. a W. Calgie, the' exeu/iive director of the Central Area 
Development Corporation (CADCJ* 

Caigie «a id fund/tlfg way provided mainly by the 
organizations represented on a board of trustee*, composed 
of up to 15 rcpreaentat ives from such organization* ai the 
CADC, the Central Area Mu t t i -Ser vie e Cen t e r , Tr in i t y 
Cathedral And Friendly inn Settlement. Interpersonal and 
organisational clashes over ownership and management ( within 
the board led to diminished contributions. Calgie said he 
applied for Tunfs to the Cleveland Foundation two or three 
times but was turned down. He might try again* 

A program funded through the Comprehensive Employment 
and Training Act (CKTA) tried to develop writing skills in 
neighborhood youths, who were to serve as reporters. But the 
several teenager* involved lost interest when funding ran 
out and th*i stipend they were receiving was cut off. 
Attempts to keep the paper alive with a volunteer editorial 
department were not successful, ? 



COALS 
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Th i b 



he wanted the paper to 
increase* pride in the 
writing about the community's organizations 
ntly, by writing about its people. He hoped 
o regard the paper as theirs, and think of 
h pride. 

d to "recognize" young people, for example, 

involved in vandalismn 
ch of ^ attention , And he 
, who sometimes "get in 
e people they represent 
"a pat on the back once 



e I ines 



pride both at 



or other criminal 
wanted to recognize 
a bind" and become 
It is a matter of 
in a while." This 
the community and 
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"My feeling v. S , if we could get that i.rt of thing 
done in time we could pull a group of people together to 
revive the commumity," Calgie said. 

Goals considered "extremely important "* re - . 

to helP rejuvenate the neighborhood and .a to t •» i«g ethnic 
and racial harmony in the area. A Somewhat «" 1 
was to Help improve the physical appearance of the 
-Not very Important" goals were helping poorer P*opl« »t«y 
in the area/and he 1 p lag. a tores and. shops stay in bu.inea. 



in the area 



0RGAN1ZAT121 

Fxcept for the editor, who received a par t -t ime sa iary , 
all other staffers were volunteers. They consisted of a 
secretary, a treasurer and a president. The_editor's dutie. 



Editorials weie wi-A-^-^" ~ j - * 

policy with the board. Topics included youth P««""-« d 
"some political activities." The paper did not endorse 
political candidates. • 
The editor and board organisations were the 
of news. Others Were the Cleveland ettopo 



from the neighborhoc 
occasionally . "From 



Services, and tagxes i A ■ 

occurred in editorials which would "allude to str 
things of concern" to the community, Calgie said 



PRODUCTION 

The editor was' in charge of production; printing was 
done by the Call and Post. 



ADVERTISING 



Calgie said advertising soliciting »*« an • t done to the 
degree that it should have been" and that it on y be to 
improve "at the end." Ad content was about two t. thr.. 
percent. The ad s we r e s . d by th e ed .to paper gained' 

the board, who planned to crop 01. 
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Affendonce fags in area's schools 



Poor school attendance is 
something that has been per- 
plexing school officials for 

years. 

Why do parents Veep their 
children out of school unnec- 
essarily* What makes a 
child become traunt? How 
can we get across to parents 
the Importance of making 
sure their child is in school 
everyday possible 7 

These are just a few of the 
questions Defacing attend- 
ance workers and other 
school officials as the attend- 
ance problem becomes para- 
mount. 

Several school officials ex- 
pressed their concern about 
school attendance when con- 
tacted by West Central 

New*, 



"Out attendance situation 
has been Improving. The on- 
ly big problem we have is 
with these students who are 
abw.t every day," said 
Frank Humi, principal at 
Central Jr. High- 
He added, "School ateu- 
dance is still a big problem 
for us, and I'm sure it's a 
problem in the community. 
Some of those kids who 
aren't in school are out in 
the community doing things 
they shouldn't be doing." 
Research done by Michael 
' Seaman of the Friendly Inn 
Settlement House's Youth 
Outreach Program provides 
some interesting statistics 
on the school attendance at 
three West Central schools: 
Kennard Junior High, Cen- 



tral Junior High and East 
Technical High. 

At Kennard, the student en- 
rollment is approximately 
677 students. The average 
daily attendance is only 544, 
according to the figures, 
which means that there are 
an average of 112 students 
absent each day. 

There are 783 students en- 
rolled at Central Of that to- 
tal only ISA show up for 
school each day the figures 
show. 

East Tech shows a total of 
2,182 students enrolled. The 
average daily attendance Is 
1,663, which indicates that 
there are some 519 students 
absent, on the average, 
daily. 

One of the problems attend- 



West-Cert* ral-g r ou |* 
purchases old clinic 



ance workers have in deal- 
ing with absenteeism is 
ascertaining which of the ab- 
sent students are absent for 
valid reasons and which are 
in fact truant 

\ According to James Boles, 
headworker for attendance 
for the East Tech and South 
High districts believes the 
problem is in defining 
truancy more than anything 
else. . 

"We haven't really spelled 
. out truancy becajise it 
comes under at least nine dif- 
ferent categories as I ^ee 
it;* said Boles. . 
.Boles said that tt is likely 
jahat parent negligence con- 
tributes to truancy but that 
it's very hard to determine 
the extent of parent negli- 
gence. 

There are different pro- 
eadu»*4sr handlis* truants-, 

- said* 1So?es7~]U*aally- the child 

- Is taken to' Juvenile Court 
where tat is placed on pro- 



bation for first • offense. 
Boles said 

"Sometimes it works and 
sometimes it don't," he said, 
it can make the parent more K 
conscious of the need to send 
the -child to school. 

"There's too much truancy 
in the area right now, but 
we're better oft now than 
- we've ever been," 

Emma L Minor, principal 
at Longwobd Elementary 
School also feels that par- 
ents contribute a great deal 
to the truancy problem. 

"Parents keep their chil- 
dren out of school for rea- 
sons like baby sitting or 'he_ 
has to sit here while 1 go to 
school'. They don't realize 
that every day the child . 
misses is a setback," said 
Mrs. Minor. 

With the limited staff 
there* ts^U) ^deal with the at- 
tendance situation; tt ap- 
pears the problem might get 
worse before it gets better. 



The West Central Area De- 
velopment Corporation has 
purchased the old East 35th 
Street Clinic from University 
Hospitals for the price of one 
dollar 

The acquisition of the build- 
ing is viewed by WCADC offi- 
cers as an example of the 
organization's commitment 
to the West Central area. 

In collaboration with Ward 
12 Councilman Lonnie L. Bur- 
ten, WCADC has been work- 
ing on the purchase of the 
old clinic for several 
months, according to 
WCADC president Preston 
Terry 

Terry said that total ex- 
penses for the purchase of 
the building came to about 



$300. That he said, includes 
closing costs, insurance and 
other necessary expenses. 

As it stands now, the build- 
ing will house the Central 
Community Cultural Center, 
which Terry said will fea- 
ture a wide variety of pro- 
grams. Terry hopes the 
center will rival Karamu 
House, noted for its accom- 
plishments in Black theatre. 

According to Terry, cur- 
rent plans are to have danc- 
ing and cooking classes, 
along with courses in Black 
History. 

Terry said that the basic 
plan la. to model the center 
after the Irma Lewis School 
of Fine Arts in Boston, 
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wtricfl he calls "one of a 
kind." 

Acquiring the building rep- 
resents the end of a long and 
tedious process, Terry said, 
involving several revisions 
of the original proposal by 
Oye Adeyemon, local Afri- 
can dance and drum teach- 
er. 

Terry said that Adeyemon, 
along with Paul Hill, an asso- 
ciate professor at Dyke Col- 
lege, wrote a proposal to the 
Cleveland ^Growth Associ- 
ation that planned U> use the 
building to establish an "Afri- 
can Cultural Center." 

Terry hinted that the pro* 
posal was turned down be- 
cause of the word "African" 
being attached to it. 

He said the entire proposal 
was revised and presented to 
the Cleveland and Gund 
Foundations in Decenber of 
1171. 

In explaining WCADC s po- 
sition on the cuLural focus 
of the center, Terry said, 
"We want to go beyond the 
African heritage. We want to 
also deal with people like 
Dunbar, Garvey and Mal- 
colm." 

James Calgie, executive dl- 
I rector of WCADC, said that 
the mere' purchase of the 
building represents a chance 
I to involve community folk in 
an educational sense ~ the 
process of renovation, etc. 




CLOSED DEAL - shews eandlag ever the keys le- the 
ssskaYeg at East SSOl5L * University Heaaataai ereatses* 
Charles Weaver, Werner at sanding the keys a* iaases Ca*- 
glcvas CemeHsaaa ftartea (C) and frestea Terry leek en. 

Where are your children? 



If you haven't asked your- 
self this question recently, 
then maybe you should pay 
dose attention to this ar- 
ticle. 

In recent research done on 
the Truancy problem in the 
Central area, astonishing, 
but also disappointing, statis- 
tics were found In the Cen- 
tral area there are three 
high schools they are: Ken- 
sard Junior High. Central, 
Juroor and East Technical x 
Senior High- Central Junior 
High and East Technical Sen- 
tor High, research done on 
each of these schools show a 
definite Truancy problem. 

The attendance office- for 



Central area High Schools is 
located' at East Technical 
High School. No doubt every 
school has truancy prob- 
lems. However, the Issue is 
being able to deal with such 
a vast problem as truancy. 
So by the attendance office 
having limited staff, only a 
part of the problem can be 
alleviated. Nevertheless, the 
cooperation at East Tech 
has helped in attempts to 
motivate the parents toward 
realizing some issues of 
truancy. 

However, it is imperative 
that parents help in finding 
solutions to this problem. 



momentum. Ad v e r c i s e r a w,:re grocery stores and shops in the 
area. The paper had no classified ad section, although 'plan* 
ver:' to start ocve when r:he paper "started putting out 

1 U 0 , 0 U 0 0 ' i> ; i : 5 V 



CONTENT 

About 85 to 90 percent of articles in the paper were 
about Local neighborhood concern a . With the exception of 1 
or 2 percent devoted to national or international topics, 
the remaining content was devoted to city-wide issues." 

Calgie said it was the paper's intent to write stories 
in several of the suggested categories; however, funding, 
or^nuglion, knowledge and staffing proved insufficient or 
inadequate. Content types identified as appearing in 
"several stories per issue" were news about,: eivic groups, 
clubs, organize r iuns , .celebrations , and features about 
interesting personalities in, the area. Appearing "once per 
issue" were stories about: business, sports, neighborhood 
politics, neighborhood problems and issues, crime and 
courts, calendar of area events, news of redevelopment 
efforts, and inforar iiou of the redevelopment association. 
Appearing "pvery other" issue were stories about: ci ^. 
politics, and news of ethnic groups in the aY«*a. Religious 
topic appeared less than every other issue and topics 
concerning en t er t a inmen t , news about u blbcll clubs, reports on 
how city -county governmental activities affect the -area, 
information on how to get needed social services, and news 
briefs about personal things going on were almost never 
me n t i on ed . 



AUDIENCE 

Calgie said v the circulation was about 1,000 and he 
estimated the readership to be 500 families. 

The paper learned about reader's Interests through "the 
hoard's involvement," according to "what they thought would 
he deeded from their experiences . 1 

PROBLEMS 

The paper hadproblema in distribution, organization 
and staffing, financial, advertising, ne ws ga the r in g , and. to 
a lesser extent, audieru*. The greatest difficulty was 
financial. Calgie recommended ^o others trying to start up a 
paper to make sure funding Is available aad sufficient so 
that all staffers can be paid. He said staffers should have 
at least the rudiments of' pro tesa ioni 1 ism 4 If they are, 
volunteers, they 'should understand what is involved in 
putting out a paper. Things have to be* done on time, for 
example, and there 'is a need for continuity, for t^he same 
people to remain invoved with the project. 



COMMUNITY NEWS 



Editor: Charles Huffman 
Address: 6501 Euclid Ave. 



HISTORY 

The Greater Cleveland Community News began publishing 
in 1968, according to CharJ.es Huffman. Mr, Huffman is the 
original founder and the current editor of the paper. The 
paper via originally housed at 3927 Wood.land Ave. ang moved 
to 6300 Euclid Ave. in 1969. The publication finally settled 
in at the present address in 1971 * 

During 1982 the Community News has expanded into other 
communities. There axre presently three papers published: The 
Community Neva (east si^e), The Community News (west side), 
and the Brookpark Community News. Different 'news is 
published in each publication, and Mr. Huffman is thi editor 
of all the papers^. 

The Community News is planning to expand into East 
Cleveland to fill the void left by the discontinuation of 
the East Cleveland Citizen. ' 



GOALS 

Goals identified v ext r erne 1 y important M for the , 

papers ar<r to: try *to reach the entire fneighborhood witrV 
news, communicate with as many different groups as possible 
in the neighborhood } help improve the physical appearance of 
the area, keep the neighborhood informed about political 
issues, help s Lores *and shops atsy in bus? in ess. in the area, 
help reduce crime in the neighborhood, and bring in "new 
blood" to hf*lp rejuvenate the area. Identified as "not a 
gqjai at all" are to: help people obtain home improvement 
loans at low interest rates, help poorer people stay in the 
area, and maintain ethnic and racial harmdtiy in the area. 



ORGANIZATION * 

There are 8 full-timers working for the Cleveland 
papers and 3 working in Brookpark. Ail full-timers^ are 
considered mu 1 1 i -dut i ed . There are l t 5 carriers in Brookpark / 
and 25 carriers in Cleveland x &ho* work part-time. for th* 
paper. 

The paper does print editorials usually written b/ the 
editor. The primary topics of these editorials deal with 
political, community, and civic concerns. Political 
candidate* are endorsed on all levels from local to Pv , 
national. 
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THE GREATER CLEVELAND 



COMMUNITY ^ 
NEWS 



MENTARY 



WE'RE PROUD OF 
CLEVELAND 



OVER tM.QOO RIA01M 



WEEK OF OCTOBER 1* 



WALT DISNEY WORLD SETS 
PENING FOR EPCOT CENTER 




CROSSING OVER - Costumed empires of the new 
Wafc Dkney World Epcot Center bead for their assignment* 
as World Showcase (hiring opening weeks of the new 5800- 
assUtoa bWernntioriai showpiece. Shown crossing the first- 
ever bridge between the "two "nations" the French pavilion 
employers art shown in the center (tanked by i host sod 
hoetcse from the United Kingdom pavilion. 



The GREATER CLEVELAND 

COMMUNITY NEWS 
IS NOW BEING CARRIED AT 
Participationg Lawson Stores 



LUCKY DAN .* \ 
(The Money Man's Predictions j 



Are Listed On Page ^ 
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LAJCEBUENA VISTA, Fla. 
- Walt Disney World began a 
new era In entertainment on 
October 1 with the opening of 
Epcot Center, an SJOO-raUUon 
showpiece that spotlights futu- 
ristic Ideas and technologic* 
along with the natural btstoru 
and splendors of many nations. 

Special premiers and inaug- 
ural events for the October 
"preview" month will continue 
' through the Grand Opening 
Weekend, October 22-24. The 
special events will be part of a 
CBS television special Mon- 
day, October 23 at I P-m. 

In two major theme areas 
-Future World and World 
Showcase — Epcot Center 
introduces new dimensions in 
entertainment based on mans 
achievements and future 
possibilities. 

The 2*4~ecre complex has 
thrilling ride-through adven- 
ture shows and visual attrac- 
tions that demonstrate pest* 
present and emerging wonders 
of the world. 

It la described by Its 



designers at WED Enterprises,- 
the Disney "imagineering" 
firm, as a permanent Worlds 
Fair of Imagination, discovery, 
education and exploration that 
will never be completed. 

Future World, with six 
major pavilions sponsored by 
leading U.S, companies* pres- 
ents themes on communica- 
tions, energy, transportation, 
sgrlculturesnd imagination. 
Participating companies 
Include Exxon, General 
Motors, the Bell System, Kraft, 
Kodak, Coca-Cola, American 
Express and S perry. 

Theme structures include 
one building shaped like a giant 
wheel, another with a two-acre 
root covered with solar energy 
cells. The dominant building, 
however, Is the symboi of 
Future World and Epcot 
•Center—a shining ISO-foot- 
high geospbere standing 15 feet 
above ground on huge legs. 

World Showcase, encircling 
a 4t~acre lagoon beyond 
Future World, presents the 
architectural, social end cultu- 



ral heritages of nine nations. 
One of the moat Impressive 
productions is in The American 
Adventure. U b a centerpiece 
among the scenic landmark 
pavilions of Canada, the Uni- 
ted Kingdom, France, Jspan, 
Germany, Italy, China and 
Mexko. • - 

They contain authentic res- 
taurants, shops, live shows and 
filmed tours to create the feel- 
ing of visiting each nation. A 
cast of 450 **Audlo-Anl- 
ma ironies" figures performs 
throughout Epcot Center's 
theme shows and production*,- 
Programmed hy electronics to 
move and speak, the characters 
range front singing vegetables 
to 20-foot high dinosaurs that 
move, breathe and chomp food 
to life-size human figures that 
not only move and talk but 
show emotion. In The Ameri- 
can Adventure one of the nar- 
rators, Benjamin Franklin, 
becomes the first "Audio- 
Animatronks" figure to walk 
ao stairs. / 
Continued on Page 9 



ARNIE LANZA TRIO! 



For most of 1*12. The Arnie 
Lanza Trio has been playing 
the western part of the county. 
Specifically, Lanza, Bob Pom- 
pel on Bass and Roy King on 
Drums have been playing their 
brand of swinging and light 
jazz at Don s River "City in 
Rocky River. 

Lanza the saloon linger now 
takes his piano and singing tal- 
ents to Lyndhurst the 
recently opened American Bar 



k Grille. 

The performers will do their 
"stJcbf " with what can heat be 
described as a high-energy fast- 
moving show. 

Lanza, from his piano, per- 
forms everything from Beatle 
favorites to Cole Porter 's Night 
and Day to Gershwin's Rhap- 
sody in Blue. 

A highlight of the show is 
Lanza s medley of cities that 
includes u l Love New York to" 



I Left My Heart in San 
Francisco.** 

At least th/ough November* 
the Arnie Lanza Trio win be ? 
performing Friday nigbts from 
8pm to Mldnite and Saturday 
nites from 9PM to mldnite at 
the American Bar 4c Grille at 
5433 Mayfieid Road in 
Lyndhurst. ■ 

No reservations are needed 
and the ncfo eatery features 
American Cuisine. 



Neighborhood centers, public relation firms, and 
volunteer neighborhood correspondents are the major sources 

*o£ nejws. The paper also excepts nev^s from correspondent* 
from outside of the neighborhood such as state and national 
elected representatives. News bureaus provide national and 
international news for the papers. Additional organizations 

.providing the publications with news are the Board of 
Education, the Treasury Department, the Wildlife 
Association, and Disney World. 

PRODUCTION 



The papers are printed by Web offset at King 
Publishing, which is the in-house publishing company of the 
Community News. Don Ferguson is in charge of production 



ADVERTISING " ' . 1 

- . i 

Advertising is the sole source of income for the 
papers. Huffman deals with several advertising agencies, Wo 
he said are just beginning "to come around and suppi.y the 
paper with ads." The editor estimated that 752 of the ads in 
the Cleveland papers and 25% in the Brookpark paper came* 
^frora large corporations w i t h y f a c i 1 i t i e s |ocated in the area. 
Huffman strives for advertising to occupy 60Z of the papers 
total space. A classified ad section is included in all of 
t^ie papers. * 

I 

CONTENT 

The papers t; r y to give equal coverage to neighborhood, 
city, state, and national topics. Content categories 
identified as appearing iq "several stories per issue" are": 
entertainment, business, sports, civic groups, clubs, 
organizations*, celebrations, neighborhood problems and 
issues, .reports on how city-county governmental activities 
affect the area, news of ethnic groups in. the area,, and news 
briefs about personal things going on. Stories appearing 
"once p^r issue" are: religious topics, neighborhood 
politics city po l\ t ic s , „ news about block clubs, a calendar 
of area events, features about interesting personalities in 
the area, news of redevelopment efforts, news of the 
redevelopraen t association, and 'information on how to get 
needed social services. News about crime and'eourts are 
"almost never" printed. 

The editor said the papers main/tAn a low key, soft 
sell style, and try to avoid sensationalism. 

AUDIENCE 1 

( The, East and West side additions' of the Community News 
each have a circulation of 10,0 0.0 copies, while the 

r ' 

7 1 ^ 



BrooVpark paper circuUteo 5.000 co^es. The editor 
e "- ia,ates tt,sC ** ch P^P« r i* read by^four people. ThVpapors 
are circulated, by- door-to-dorr delivery, mail, and through 
;-.oro, church, „and neighborhood center drop off points 

.The editor receives- many letters from his reader* and 
■ -.iera them to be very important. 



PROBLEMS 



\ 



The Conpunuy News publication* still have problems 
wita an ^consistent distribution 8yst88 , organiutior and 
sts.ftng, ongo^g lack of finance*, and a lack of features 
articles written by local writer^. 

Mr. HM?'»an said, "newspapers wiLl always have a place 
in Cancan society,, and they will not be replaced by the 
^ieccromc media", \ 
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THE CONNECTION 



•Editor: Mrs. Carol Lowenthal. 

Address: 14301 Shaker Blvd., associated with the 
Friends of Shaker Square. 



H I STORY 

The paper was founded and housed in' the private 
residence of the editor, Mrs. Lowenthal, in October, 1977. 
Mrs . 'Lowenthal- has been with the paper since then. Two early 
problems cited by the editor were a shortages of reliable 
staff members aad available voluntary time.. 

The principle cause for the formation of the paper- was 
to encourage communication among the various neighborhoods, 
particularly emphasizing common interests, concerns and/or 
problems. The editor stresses that the Friends of , Shaker 
Square-is a supporting and not a parent organization. The 
Connection also exchanges information with the.Fairwood 
Community Association and the Buckeye Area Develo/pment 
Corporation. ' ' 



GOALS 



Those goals identified by the editor (from^a list of 
10) as being, "extremely important" are: reaching 1 the entire 
neighborhood with news, communicating with as man y d i f f e r e n t 
groups as possible, and maintaining ethnic and racial 
harmony in the area. Selected as. "very important are 
helping to improve the physical appearance of Che area, 
keeping the neighborhood informed about political issues, 
and helping to reduce crime. "Somewhat important are 
helping people obtain home improvement loans afc low interest 
rates, helping poorer people stay in the area, and helping 
stores and shops stay in, business in the area. The editor 
feels that creating a "s-ense of 'neighborhood' with common 
goals and concerns among varying groups -in the immediate 
community" is a very important goal. Bringing in new blood 
to heAp rejuvenate the area is "not an important concern. 



ERJC 



ORGANIZATION * 



The two principle staff members are the managing editor 
an.d the news editor, who are responsible for most of the 
news copy and ad sales. They also keep in touch with 
organizations and do production-work. They are assisted by a 
distribution manager, three typists, and*- several 
photographer-artists. No one works for th.e paper fu.ll-tirae, 
and only some of the distributors are paid. p, . 

The paper publishes no editorials, and endorses no 
political candidates. The Connection is' published every 
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Jane Campbell 

BY CARYN FOLTI 
Jane Campbell was recently 
interviewed by The Connection on 
one of her weekend visits home. 
Ms Campbell becomes the executive 
director of FOSS 1n July. She 1s 
currently national field manager 
of ERAmerlca. a national coalition 
of groups that serves as a campaign 
center for the passage of the ERA. 

The Shaker Heights native 1s 
a 1974 graduate of the University 
of Michigan with a degree In 
history. After a year of social 
service in Racine, Wisconsin, 
Ms. Campbell returned tcr Cleveland 
and helped develop WomanSpace. 
She was executive director for 
5 years. 

After such a whirlwind life Of 
travel and politics coming_to_work 
at Shaker Square must be quite a 
change. 

Who was 1t who said he didn't 
want to be President of the United 
States because he couldn't stand 
living in a Holiday Inn every 
night? Walter Mondale, I think. 
There's a very unsettled feeling 
to that kind of life so I welcome 
the stability this will bring. 

But also I've learned from 
my recent experience that legisla- 
tures may have terrific ideas but 
if the people aren't behind the 
ideas, the idea won't work. Shaker 
Square 1s an example of the people 
being behind an idea. Shaker 



June, 1982 

X 

tO head FOSS Summer Band Concerts 

Bring Music to 
Shaker Square 

Lorin Maaz-l and the Vienna State Opera will 
not play Shaker Square this summer- But you 
Pu y it smart and plan to spend Thursday eve- 
nings at the Square from July 1 - August 12., 
Lively strains of Ug band, bluegrass, dixie- 
land, Jazz and western music will accompany 
your picnic dinner on the green... all for free, 
no reservations required. Black tie discouraged. 

Co-sponsored by FOSS and the Shaker Square 
Merchants' Association, the popular concerts 
are being •«*?itfiii*ted by Peggy Campbell. Street 
groups and neighborhood associations will pitch 
in to help set the stage and man the concession 
stands selling beer, soft drinks and pop corn. 
Neighbors from Drexmore and Chadboume Roads 
will officiate at the first concert July 1. The 
Ludlow Association and CHALK (Cormere-Haddam- 
,Ardoon-Larchmere-Kemper) are also slated to 
assist. Some merchants will stay open late. 

Here's the schedule (all Thursday evenings 
from 7-9 PM)i 




Jane Campbell, new FOSS director 

Square 1s not just Shaker Square. 
It's Cleveland, If It works here 
1t can work for Cleveland. There's 
a role for national politics, but 
grassroots efforts make the 
difference. 

Wh at other ways do you feel your 
past experience influences your 
approach to this new job? 

I really enjoy working with 
a diverse group of people who 
make their diversity a positive 
force. Shaker Square has a 
diverse group; that's one of its 
advantages. Getting all those 
folks Involved and doing something 
Continued on Page 14 



July 1 

July 8 

July 15 

July 22 
July 29 
Aug. 5 
Aug. 12 



Harry Hershey's Stompln' at the State 
(big band) 

Lost Bob and the Ozone Ramblers 
(bluegrase) - 
Sam Finger and his Dixie Doodlers 
' (dixieland) 
Jazz Unlimited (Jazz) 
Ken Novak (country wee tern; 
Nlghtcoach (big band) 
Ralph Grugle f s Eagle Jazz Band (jazz; 



JOIB A ¥EM SQffaHI AraiB' 



Saunter, Jog, bike or drive to Shaker 
Square and be part of a fun-filled party. 
In case of rain Vernon's awning will 
provide protection. 



BT ANN MOLTNKAUX 
Summertime .. .*nd living 1* 

excitingl There is no better way to 
herald the approaching Arrival of sua- 
M r than to Join in the celebration* of 
the sixth annual Very Square Affair on 
Friday June 18. Starting at 5:30 pm, 
rain or shine, Shaker Square will be an 
exciting - enticing - center of 
food, eutsrtalnmant, and good company. 
q Ir y Square Affair* ia preaented 
c D | ^ » Im brmxion for both tha people 
Cl\l v> in and around Shaker Square *a<L 



those who hope to preserve the vitality 
of the Square. Shaker Square is the 
third oldest shopping center in the 
country after Providence, R.I. and^ 
ICanaas City. A Very Square Affair 
i« eponaored by and for the benefit; 
of Frienda of Shaker Square (FOSS) 
with the cooperation of Shaker Square, 
Ltd. Special attention has been paid 
to providing food, entertainment and 
activitia* that can be enjoyed by all. 

Continued on Page 11 
<- * 



Inside The Collection 

2 3 

School Levies - f ~ 

4 

Party in the Park * • * 

1? 

Larchmere Ethnic Festival **- 

Buckeye Road Festival* • . - • • « 15 
SrmM** Sfcfety Tlpe ..«•#«• • • *™ 



AUDIENCE 

The Connection has a press run of 14,000, with an 
estimated readership of 28,000, The paper *s delivered to 
residents door-to-door, mailed to or snn i ta t ions and members 
of the Friends of Shaker Square Association, and is 
droppedoff at stores, schools, and libraries. The staff 
learns about reader* through letters, phone calls, and 
first-person encounters. Some of the changes the paper has 
made to fit the requests of the readers are "security 1 ' 
issues and the addition of elderly citiren concern* . The 
paper tries to be responsive tqr^the readers 1 requests, but 
considers letters only somewhat important since there have 
not be en many • 

PROBLEMS 

Three problems indicated by the editor are 
distribution, organization and staffing, and delinquent 
advertising accounts. 

In £he future, the editor would like to increase the 
sire of the staff, and thereby, possibly increase the 
frequency of publishing, 

% The editor believes that a neighborhood newspaper has 
the chief function of both maintaining a level of 
communication and f o s t e r ing^ po 1 i t i c a 1 clout for the 
commun i t y . 
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THE COURIER 



Editor: Six-person editorial board: Albert Lee, Edward 
Harris, All one Johnson, Willie Calbert, Rober t Butts, 
and Pitzer Bradley, 

Address: 13802 Kinsman Road; parent organization, j t he 

Mount Pleasant Valley Council. 



HISTORY 

The Courier began five years ago in its present tabloid 
format, ancj , pieviously, was a b u 1 1 e t'i n -ne vi 1 e 1 1 e r for more 
than 25*yearg, according to Pitzer Bradley, one of six 
edirorial board members. 



GOALS 

The Courier editors said the most important goals are 
reaching the entire neighborhood with news, and bringing in 
aew blood. "Very important" goaU are communicating with as 
jnany different neighborhood groups as possible, keeping the 
neighborhood informed about political issues, helping people 
obtain home improvement loans at low interest rates, helping 
stores and shops stay in the area, helping reduce 

*j ^hb or hood crime, and maintaining ethnic and racial 
-or-Dony in the area. Helping improve the physical appearance 
jf roe area is "somewhat important," and helping poorer 

ic\ le atav in the area is "not a goal at all," 
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is the neighborhood correspondent* Outs id e 



correspondence consists of a regular entertainment column 
from California. Additional national news published comes 
from press releases from Washington, D.C. Regularly 
contributing organizations are the Nulti Service Center, the 
Boys Club/ and the Urban League. Alao> there are as many as 
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Prospective Homeowners Prefer 
Cleveland's Neighborhoods 

A practical "no frills" hotm in the,city*i "cighborhoods has replaced the 
dream house in suburbia as the goal oi people currently renting in 
Cleveland and suburba. Many hope to b»xome homcwoners within a year if 
they can find a 3 bedroom horn* priced between $20.0J6 and $40,000 

That was the outcome -of a nim-aurvey conducted by the Cleveland 
TenanU Organization at the 2nd annual Cleveland Housing Pair, at the 
suggestion of the Department of Community Development Responses are 
still arriving from as far away-" Columbus and Peurto Rico to the CD 
department which is handling requests for follow up information. 

To date. 84 persona have responded, including nersly 20 suburbaniUes 
and oiii-oMowners, All but two indicated they are interested in buying £ 
home within the city ttmil*. Three-fourths of the respondents will consider 
buying within the next year while the remainder hope to purchase within 
3-5 years- 
More than half require z. 3 bedroom hon»? although 2 bedrooms would 
sxitRcm tor 20 families. Listed under other feature* required, were stajidard 
feature* such as basement, garage, living room, and closet space. Large 
rooms and yards w«re mentioned by only a few persons. 

Nearly half the group hopes to find a house in the J20.00Q • $40,000 
range However, eighteen families are willing to spend $40,000-150.000 or 
even more, while six are searching for a $10. 000-120. 000 home. 

The majority of rwpondenta currently are paying between $150-$3O0 a 
month for rent, and two are sp-rnding $395 and $-490 per month to rent. 

Of those who listed annual family income, an optional survey question, 
23 earned up to $15,000 while soven listed salareia of more than $25,000. 

Nearly all of Cleveland's neighborhood* were listed as neighborhoods 
which would be considered by prospective homeowners. By specific neigh- 
bor hoed. Ohio City fared- best on the west-aide and Lee-Harvard on the 
east side. 

The general southeast are. including Buckeye- Woodland and Fleet- 
Broadway, was listed by 20 families. Seventeen families Ifoted east-side 
neighborhoods such- as St. Clair* Superior. Glenville, and Forest Hills. 
Fourteen preferred the far w*4t and twelve the northeast -side*. 

All but one respondent included names and addresses on the survey 
form. Nine agreed to be contacted by a real estate agent although more 
than half requested assistance in finding a h iroe or determining whether 
or no* they could afford to pruchaa*. Theu* ns Ties were relayed to Housing 
Information Services of the Cuyahoya p\m which provides these services 
to Grealw Clevelanders. 

Thirty respondent* indicated they would like to be contacted by a 
neighborhood organization. The Community Development Department is 
in the process of matching up names of prospective homeowners with the 
neighborhood of their interest. 



Foundation Gives 

$328,850 For Food Centers 

The Cleveland Foundation gave a $^28,850 grant for emergency food 
purchase* yesterday to the Greater Cleveland Innerchurch Council The 
money is to be spent owr two years for the council's hunger canters. 

The Council must spend $100,000 of the funds to set up new huntror 
center* til suburban commumtie* to help feed lonsMerm unemoloved 
people. 



Aalrteil USA. Inc's $5,0#0 fT*»t i* i*" Naikmsd A**©elatt« •* Bla#k 
(^Ufitii sua Geeoayvaestta CSABCC) wtU find scholarships ('or aaiiority 
student* studying earta science careers. TTss donation w *» presented 
by Gear** E. Tneiblc ileflX A Kind's cbairaaaa and chief executive of- 
ficer. t*> Mike I arrstU President of tbe NABGG and a senior gtologiat 

Black Reagan Aids Say 

They Are Neglected 

WAsHlM/TON - Black officials in the Reagan administration, aUled 
tv^gether for a 1982 Republican party election campaign ral!>, accused the 
White House >f ignoring them -and complained that some of Prescient 
Reairan s black appointees have been abused by white presidential 
appointees, 

Tbe i>ff«ctaus made the accusations during a closed session with Edward 
J Rollins^ Reagan s cnief political advisor and Republican party Chair- 
man Richard Richards in the Capitol The complaints were so senou* and 
w*ie-ipread that both < officials assured the blacks the administration would 
jmrk toward nsmvdyinjr the situation 

They itd act *)th a bit <>f hostility and they had some valid complaints." 
ftoUwv* —j<t v«*t«rrt*y But at Wut they fcix someone was listening to 
:neir .*«>ncerns There is a need for more frequent communications with 
th**^ ind this administration has a real commitment to be more sensitive 
to their needs and the needs of the black community at targe." 
Rollins and other Reagan political advisers have expressed r-oncern for 
*ome time about blacks discontent with the administration, hut the railv 
June 14 at the Capitol marked the first tune hfcack officials have r*i**d a 
protest 

It was tbe first meeting ever called for the black office- ho fcders. who have 
yet to meet aa a group with Reagan. 

the other things, the blacks protested thai; The White House L^tow 
ed io interest m thero until theu- heip was needed to campaign for 
Republican* m the November elections. 'Blacks hav e been conspicuous 
by their absence from White House functions even when the principal 
guest* have i*«n black dignitaries, including Third World leaders, "Some 
white officials appointed by Reagan have made policy decision* that mx 
rj*tnmentai to the black community 

At the meeting, Richard* had juat completed a pep talk to tbe black of- 
r iciais and asked if there *er? any question* when Ronald N. longs ton, council operate* H hunger centers, The pantries are now bare 

leputy asaustam secretary for health and human services opened tile pro- bec * us * lne n *<^ for foo<1 h " increased 54 percent among single* and 38 
test by expressing concern that the White Hou*e had ignored black of- P? rC * nl .* mo "^ f »™>»« year over the last and is growing, said John B. 
fictals and was insensitive to theu* problems. Mattingly. church and society director of the counciL 

Altogether, about cignt black officials and LeGree Dame is. chairman of Mattingly utd the council and the Catholic Hunger Fund would work on 
Ike National Black Repubucan Council voiced concern Out bUckrwer* finding locations for up to five new hunger comer*. They may be-openedm 

Parma, Maple height*, Wsxrenavdle hetghta. Brook Park and Ea*t 
Cleveland he said. 

The grant also w»n help fund two or three daily hot meal* programs to 
•be opened on Cleveland's East 3 id*. 

Mattingly said five West Side churthe* give indigents hot meals six 
nights a week, but no such program* operate on the East Side, 

The Cleveland Foundation money will help u* in our effort* to rst 
buaine** and industry to begin contributing more for food" said Mat- 
tingly. 

Pope, Kremlin on Polish Dissent 

VATICAN CITY tAPl - .'ope John Paul 11 said yesterday that manv 

Tbe a/fair quickly turned into the most sensational U.S. Japan W^nh^ 
business scandal since the Lockheed payoffs case o< the m id 1970' s. The 

Japan*** parlunent met and top government officials expresses concern ^ l tn * Mme l»me. the Vatican issued an official denial of a soviet ac- 

thal the charges announces by the F BJ. oo Tuesday would further trade cuaAlw ^ made last week, lhat presid.mt Regan had urged the pope to 

t»R**>o*. nMt Poland and funnel U.S. funds to Polish decendants through the 

Executives of Hitachi and Mitsubishi were railed into the Ministry of 

International Trade and Lttdsuiry for explanations, and the Foreign pope's remark* and the Vatican statement engaged the Holy Seed 

Mlntstrv sax) it w*s trying to obtain more details from the Japanese ■ ^rowin* rhetorical conflict with tha ionat union. The official Soviet 

erabavaay in Waahington. Pres* ha* come very hostde to the pope and the Roman Catholic Church in 

With two more ^ resterdav. nine pecoo, have Keen chafed in ^^mS" 11 ,^^^' Vl"**" ^ Cburch h " 1 

California. Twelve other sought in the affair are in Japan. The United ^ ,mpMlMWl W » Poland. 

State* as»d Japan have an ealradition treaty, but police said they have The Soviets particulary concerned about the possible impact of s visit 

Q no extradition request and Japan is not obligated to turn people tentatively planned by the pope in late Auguat, when Polish Catholics will 

pni ^lS. authoniie*. observe the 600th anniversary of the arrival in Poland of the icon known 

t r\lV> -Ud... major manufacturer of electron** and machinery, fi " tht " BUck Madonna of Czestochowa." 

ujimimbiMJJIJ •« than S600.000 foe information oo IBM's computer technology, A Soviet weekly yesterday claimed Polish priests are a*«um»ng political 

bet dwsued any wrongdoing and said it was subjected to an "eager sale* roJ« * na preaching sermon* against the author of the Polish Communist 

•itesT s>7 aadercover agents. government and the state of martial taw, declared Dot. 13. 



not being permitted to fully partiapat* in the administration. 

Japanese Deny 

Trying To Steal Secrets 



TOKYO iAP> Hit»chi and Mitsubuhu two of Japan s moat respected 
firm*, yesterday denied U-S. charges lhat they tried to steal computer 
♦•rret* from Interna lional Busmes* Machines Corp iIBM) The irate 
Japauese pre*i said Hitachi and Mitsubishi were entrapped ao the United 
Stale* could keep its lead in the computer field. 



State To Build 
$66 AAillion 
"Reformatory" 



COLUMBUS - Gov James A. 
Rhodes has signed legislation 
authorizing the construction of $600 
million worth of prison facilities in 
Cleveland, Columbus. Dayton. 
Chillieoihe. Mansfield and Lima. 
The measure provide* $66.2 million 
for * reformatory in Cleveland for 
1,000 inmates and a reception center 
for 250. 

The governor iiio signed mother 
bill, effective Aug. 27, strength the 
ability of the stale to* deal with 
unethical incompetent or impaired 
physicians, osteopaths and 
podiatrists. 

The Ohio Department of 
Rehabilitation and Correction in- 
dicated ita first priority will be to 
build a . l»250-bed facility in 
Chillicothr at a cost of ITS million 
and use it as a reception center 
while closing the Columbus 
Correctional Facility, formerly the 
Ohio Penitentiary. 
A 750-bed reception center will later 
be constructed in Columbus under 
the plan, discussed for months in the 
Legislature before agreement was 
reached last month. 
There were reports lhat Rhodes 
would attempt to veto the priority 
list for the prison construction 
program. He did not 
The governor also left untouched a 
provision calling for construction, 
with private funds, of a monument 
to Rhodes- in the northeast quadrant 
of the Statehouse grounds. 
George F. Denton, state corrections 
chief, said the state badly beeduew 
prison facilities since it has had 
about lS.oOO-inmates. 4,400 more 
Lhan capacity. 

The stale is under federal court 
order to close the Columbus 
Correction Facility by the end of 
next year. 

Only about $100 million in projects 
can be funded immediately since 
state general revenues must be 
used Ux pey interest on the out 
standing bonds. 

In addition to the Cleveland 
reformatory, the new law calls for 
these facilities: 

• COLUMBUS $92.2 million for the 
reformatory center, a 200 bed 
honor dormitory; a 50 bed 
medical and psychological 
reception center, a 150 bed 
psychological service center: a 
100- bed geriatric care center, a 
100 bed medical pre- and poet 
operative center, 

Som of the facilities may be build 
near University Hospital if ap- 
proved by sit* search committee. 
There are discussion about using 
the Ohio Penitentiary site for the 
main prison center. 

• CH1LLIC0THE • $75 million for 
the medium security prison and a 

,250-bed honor dormitory. 

• DAYTON - $24.3 million for two 
short and long term reformatory 
facilit ies housing 500. 

• MANSrTELD • $54.2 million for 
renovation of the reformatory to a . 
maximum security uri*on for 
1200. " ' 

• LIMA - $32.1 million for a 500-bed 
medium security prison at Lima 
State Hospital plus re o ovation*. 

In addition, the new taw allocates 
funds for renovation and to help 
build Ttalti -country jail* to «*** 
orison overcrow 'In*. 
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block clubs, and several churches contributing 



PRODUCTION 

The Courier is a standard tabloid printed by photo 
offset at the Bulletin Press in Twinsburg, Ohio. Because of 
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interesting personalities in the area, news of redevelopment 
efforts, information of the redevelopment iiiociition, 
reports on how city-county governmental activities affect 
the area, information on how to get needed social services, 
news of ethnic groups in the area, and news about personal 
things going on. The Courier "almost never 11 prints a 
calander of area events. 

Over the years, the paper has changed from a bulletin . 
type to a tabloid format. Along with this change, the pamper 
has taken on a more professional look, accompanied by the 
use of offset printing, better layout and a larger staff. 
The news content has expanded to cover areaa outside of the 
neighborhood, t - 
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The Courier has a circulation of 25,000 and is read by 
an estimated 50,000 readers. About one-half of the 
distribution of the paper is accomplished through mail, and 
the rest through drop-off delivery. Feedback is received 
through individual phone calls and personal contact with 
readers. Primary sources for this information are the 
various street clubs in the area. The paper once conducted a 
s.urvey to determine community needs. The results of this 
survey indicated that the read ers were sat i§ fied with the 
newspaper. The paper tries to be responsive to its readers 
requests and considers letters from their readers as very 
important • 



PROBLEMS 

The basic problem experienced by The Courier is * 
production problems resulting from an inexperienced and 
understaffed organisation, Inarder to counteract theie 
problems, the paper relies on an accountability from its 
staff. It also sees paper layout as being very important. 
The editor feels 20-30 ads per issues are sufficient for 
■iintioence of an operational financial base. 

In the" future, the editor would like to see The Courier 
grow into an important ••catalyst" for the entire Southeast 
Cleveland area. He would also like to see the paper expand 
both physically and financially. 
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COVENTRY VILLAGE NEWS 



Co - editors: Bobbie L'ittell and Dave Burwasser 
Address: 2163 Lee Road, publication of the Coventry 
area in Cleveland Heig h t s . 



HISTORY^ 

The Coventry /illage News was founded as 'a newsletter 
in 1973 and grew to a fourteen page paper. At the beginning, 
che paper remained a-political, a policy which had changed 
in 1975 when Allen Rapoport became editor. According to * 
Bobbie Littell, Mr. Rapoport adopted a very active political 
editorial policy. In the, Fall of 1979, he left his position 
with the paper to run for Cleveland Heights City Council* 
D: ve Burwasser, who had been a contributing editor, became 
editor at' that time. Bobbie Littel became # the co-editor of 
the CVN in October of 1981. The paper now covers a variety- 
of issues, including political ones when appropriate. The 
major problem encountered by* the paper in its early stage 
was lack of experience. Since the early staff lacked formal 
journalistic training, stories tended to be overwritten, 
writers often mixed news stories with personal opinion, 
Littell said.. 



GOALS 

The goals of the newspaper which were identified as/ 
being " extremely important 1 ' are to: reach the entire 
neighborhood with news, communicate with as many different 
groups as possible in the neighborhood, help to improve the 
physical appearance of the neighborhood, keep the 
neighborhood informed about political issued, and help 
reduce crime in the - ne igborhood . Bringing in "new blood 11 to 
help rejuvenate the area, and maintaining ethnic and racial 
harmony were lifted as "very important Goals identified as 
being "somewhat important" are: helping poorer people stay 
in the area, and helping stores and shops' stay in business 
in the area. The only item chosen as "ho* a goal at all" 
were to help people obtain home improvement loans at low 
interest rates. 



ORGANIZATION 

The staff of the Coventry Village New's^ consists of nine 
volunteers. There are two members on the editorial staff and 
two co-editors. The remaining five staff members work on 
production. The division of labor does not strictly adhere 
to these divisions. Ms. Littel said that at a given moment 
everyone might "chip 'in" to complete a particular task. 
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Editorials are prohibited by the paper's editorial 
'board and the paper will not endorse political candidates . 
The Coventry Village News will support political' activities 
and particular candidates once elected . Stories are covered 
by 'individuals which are seat out to attend an event. 
Letters to the editor act^as the major source of 
neighborhood correspon-dence , Stores of national or * ^ 
international focus are pu r p o s e 1 y\ stv o i d e d . 

} \ 

PRODUCTION 

The Coventry Village News is mimeographed a fe ? - t h e 
^Heights Community Congress. Ms. Littell is in charge of 
production. & 

As a matter of ^policy, the paper* does not accept 
advertising. The source of operational revenue is dues 
collected fr^m ' members of the Coventry Neighbor*. Paper is 
/supplied' by L*^ Heights Community Congress. 




CONTENT 

The content of the^^jventry Village News focuses 
exclusively on news within Cleveland Heights. Topics of 
national or international' concern are not covered as a 
matter of policy. The types of content identified as 
appearing in "several stories per issue" are: entertainment 
(although iiot a high priority), neighborhood politics, city 
politics, neighborhood problems and issues, calander of ar^a 
events, reports on how city governmental activities affect 
the area, information on how to get needed^ocial services 
(when appropriate), news briefs about personal things going 
on (e.g. visits, births', 'achievements) and news of 
redevelopment efforts (when appropriate) . t Stories concerning 
crime or the courts usuallyjget printed once per issue. 
Features about interesting personalities in the area ge*t 
printed less than every <rf^e r issue^* Content listed as 
"almost never" appearing in the paper are: religous topics, 
sports, news about block clubs, information of the 
redevelopment association, and news of ethnic groups in the 

area. * 

The content of the paper has changed over the years 
from its very political beginnings to cover a larger variety 
of news today. Future c^nlent changes include establishing 
forum where important fts ues can be discussed. ^ 
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AUDIENCE 

The circulation of the Coventry Village News is 
approximately 1,500. Ms. Littel estimates that the paper 
reaches 3,000 readers. Ttifj paper is distributed through the 
mail to members of the Coventry Neighbors and also made. 
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COVENTRY NEIGHBORS INCORPORATED 
CORDIALLY INVITES YOU 
TO ATTEND 

THE 10th ANNUAL COVENTRY VILLAGE STREET FAIR 
~ Saturday, July 10, 3 PM - 8 PM and Sunday, July 11, noon - 7 PM 

- The Fine Arts area at Coventry ard Hall will feature ceramics , copper enamels, 
textiles, leather and more water colors, oils and photography than ever before 

- As usual we'll have continual music, on three separate stages. 

Impromptu street performances will happen at the mouths of Hampshire' and 
Lancashire Roads. 

- Scores of Coventry merchants and invited vendors will offer all kinds of 
merchandise and food. 

- "Kidstuff n at Coventry Library and School will provide fun for children and 
their parents . 

- There'll be information booths galore, 

- Please remember that alJL laws, including parking regulations and laws prohibit- 
ing public consumption of alcohol, remain in effect during the Fair. 

- ITS NOT TOO LATE to join in the fun ~ VOLUNTEERS are needed to man barricades 
and work on clean-up. If you can help come tt> our Information Booth located 
next to Inuit Gallery « 

SHAKER MAN CHARGED IN COVENTRY FIRES 

Arthur T. Deitz, 32, of 15830 Van Aken Boulevard, Shaker Heights was charged 
Monday in Cleveland Heights Municipal Court with starting the series of fires 
that have plagued Coventry during the past two years. 

Painstaking detective work, beginning in March 
was credited for catching the suspect while he was 
talking on the phone to the Cleveland Heights Fire 
Department from a phone booth in the Shaker Rapid 
Transit shelter at Shaker Blvd and Coventry. He was 
bragging about a garage fire earlier. 

Chief Martin G. Lentz praised Coventry resi- 
dents for their cooperation during this very tense 
period. 

Hats off to Chief Lentz and the Cleveland 
Heights Police for the bang up job they did on this 
one. 
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available in the local stores and shops* Audience feedback 
f the paper occurs- through letters and contact with the 
staff either informally or at' organised meetings. Io an 
effort to remain responsive to the needs of it's readers, 

the pamper has broadened its scope to cover a variety of 
issues rather than covering only political issues. 



PROBLEMS r • 

• • 

The editor id en t i f i ed ' o&gan i ta t ion and staffing 
problems and technical/production problems resulting from 
limited technology* Although distribution, as such , i is ^ot 
problem, Ms, Litt^l feels distribution i9 limited by not 
having enough paper. 
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CRANWOOD VOICE 



Editor: The paper served the Ward 1 area in Garfield 
Hts. and is now out of print. 



HISTORY ? . 

, ^ 

The Cranwood Voice*was published from August, 1978 to 
^UjJ y , i9 ^ 9 » according to the paper's only editor, {Ceri ' 
Temprfc. Mr. Temple had previous , journalism experience from 
his work with the Atlanta Daily World, The Call and Post, 
and his current job as editor of an Ohio Bell in -house 
publication. „ 

, The newspaper was inspired by Father Joseph Kraker of 
St. Timothy's in Garfield Heights, who believed a local 
newspaper would help define a sense of unity within the 
ward. 
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V'OALS - 

t^als identified by Mr. Temple as "extremely important" 
tv> tFift, Cranwood Voice were to: try to reach the entire 

ighborhood with news, keep the neighborhood informed about 
,» litical issues, help stores and shops stay in business in 

area, help reduce crime in the neighborhood, bring v unity 
f . the ward, and build a bridge between residents and 
bisLaesses. "Very important" goals to the paper were to 
crnmtin icate with as many different groups as possible in the 
neighborhood, and maintain ethnic and racial harmony in the 
area. Goals listed as "somewhat important" were to: help 
improve the physical appearance of the area, help people 
obtain home improvement loans at low interest rates, help 
poorer people stay in the area, and bring in "new blood" to - 
help rejuvenate the area. 

ORGANIZATION 

The paper had a staff of 8-12 part-time volunteers. 
Their diities included writing, reporting, and advertising. 
Only 2-3 of these workers worked in a mu 1 t i -du t i ed capacity. 
The paper did carry editorials Written by the editor. The 
topics of these editorials included: need for unity,, crime 
in the area,, political issues in the Cranwood Commun i t y 
Commission, and local school issues. The paper did not 
endorse political candidates, although it did publish 
information abou>t the candidates t 

The major news sources were from town meetings, 
assignment reporters, and a society editor who covered block 
c i'ub news. N*ws was also supplied by local churches such as 
St. Timothy's and the Bible Baptist Church. 
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THE CRANWOOD VOICE 

Garfield Heights Ward Ont Community Newspaper 



\mqm00L, 2971 



Sip— I TAxtom 



AN EDITORIAL 

Where Do We Go From Here? 

Our first issue is behind us. 

Our Ward One Newspaper has a name. The Cnrtrstening of our 
newspaoer took place on Tuesday, July 18. 1978. And with this 
nam* comes a responsibility; not just on the part of those who are 
workina to get out the early editions of this newspaper, but on the 
pan of eve4 resident of Ward One. IT IS OUR NEWSPAPER. And 
the CRANWOOD VOICE refers to every voice. So rf you have 
something to sav. now you have the vehicle for saying it. Of course, 
we should also listen to our neighbors; and this means reading the 
paper every month. In fact, one of our neighbors suggested naming 
the newspaper READ ME. Although we didn't select the name, we 
surely hope everyone will find time to read and discuss our 

newspaper. ' . _ . . 

Right now the main need of the newspaper is for volunteers to 
help with managing and publishing. We need reporter^ 
photographers, advertising salespeople, artists, typists, a business 
manager and legal advisers. With enough volunteer*, no one will 
have to give more than a few hours each msnth to the newspaper 
CONTINUED ON PACK 2 . 

Ev#ry Ward Ont R#sid*rrt Should Gm\ This ?apmt 

Each <nonth wt maul » copy of th« paper t. every J-ttrrsn ^J^^'^^Z^r' 
redacts have complained that they didn't ramt cur fi«t »«. "j*^*"*?? 
Jrvtne in Ward Owe who hasn't received Ihb bsne, S*«°« to 

*nd fct u know WE will add the iddftu to our mailing list if .t «n I there. AddrttofcaJ 
eo^nc* of the paper can be picked up * Eagle Market Open Pantry «nd Commutiy 
Square Deal, al! on E.J3l»l St. 

Writer Vi«wt Destruction Of 
Property, Pot-Smoking; Posts 
Questions. OBvss Answsrs 



COCBTEST OF WAXD O NE MEKCHANTS 




A GOOD DEAI^-Geneee Dad 
MiImm eurtnf kbS75 wtrtfc ef grueerien uefan. 
■rra*, 13, «IEik 1 ll 1 W* Mnluneu J ' 




,$••#,3, 
a« "Ma way at pur** 



[Utor'iNMi Lamm K- Ce»we to 
rM4^Wir4 0M»««Riiad7i 

"Heave!" "Heaver* 
"Heave]" was the piercing cry 
that reached the ears of my 
wife and 1 as we returned from 
a late night ride into the 
countryside. The sounds were 
coming from the ROOSEVELT 
SCHOOL, located last behind 
the back of my property iine. 
Upon investigation, I dis- 
covered seven to eight boys, 
ranging from the age of 11-20, 
palling on the fence that 
surrounds the school. As I 
approAcheti, the fence came 
tumbling down and the young 
girls, who were watching the 
needless destruction of public 
property, cheered. In disgust, 
1 turned away to walk back 
bone. 

A few days later I had to go 



aftarnaMtHTwrtofi. Hla nfry th t mU ba 
Catifar •fiera Mat tWw*,] 

to the school yard to pick up 
my four year old daughter and 
bring her home for dinner. It 
was one of the few times in my 
life that 1 was glad that she 
was deaf, for the language that 
was coming front the mouths 
of the kids that were playing in 
the school yard was something 
to behold! What really got to 
me though was the sweet 
smell that filled my nostrils. 
My little girl pointed towards 
the three young kids who were 
smoking the **grasa" and 
made the sign that her 
language means "smells bad/* 
I nodded and again with a sick 
feeling in my stomach, 1 
returned home. 

COffTWUED Oil PAGE 4 



Deal Names Paper; Wins Prize 

George Deal of E. 126th St who describes himself as a "guy who - 
never wins anything." will have to eat his words along witheatog 
the food he won as the prize for nanung our new community 

ne ^Tnt P Cranwood Voice.- George said, "1 thought many people 
would be turning in that name. The best 1 had hoped for was to 
skare »f»ewirmirvgs>tfh aeveral others.- , . ■■•j~J*". 

WTien it came to telliftg Preston Mahout, the owiier of 
Community Square Deal, what to include in the groceries. George 
turned to his smiling wife. Barbara, who lost no time going trough 
trllst that sounded morc like 5200 worth of groceries than 575. 

When George was reminded that he had also recently w6n a 
50-yard dash race at the St. Timothy Church picnic, he quipped. 1 
ouess 1 do win once in a while." > - 

In all. 24 people sent in names for the newspaper. Several 
persons submitted the Garfield Heights Ward One Newspaper. 
This name appeared as a subhead on our first issue. So we decided 
to keep the name as a subhead, and pull it from the competition. A 
list of all the names and who submitted them can be found on page 

4- 

King Pin's Future Depends On 
Group Of Black Entrepreneurs 

Whether or not King Pin Bowling Lanes will be open this fall 
depends on Tri-Untted Recreation, Inc., a corporation run by a 
group of blacks. 



7 ri- United contracted with Bninswicfc 
Corporation, the former owner, to buy five 
equipment two years ago. The group b 
attempting to buy the lend and building 
from High Score lanes, which t* headed by 
Robert ft. Kogof?. 

TrvUnked b in the process of raising the 
$400,000 purchase price- lourd member 
fnnl Kb* b optbnbtk about the grow? 
r*»chi»j. ita font 1 

"ThJa b a gnu* route venture. *'Klrk 
mM. ~A*Mack*. •* aeed a nic* place tw 



go to bowl. A pUcn to take the whole 
family out for an enjoy able evening. We 
feel the King Ptn can be that place. 

•We re tired of seeing other pe*pie 
operate the place* where we go to spend 
our money. Tri-Uoried wt&be a borne- bun 
landlord, not an absentee oos" 

Many residents of Want One and 
throughout the Greater Cleveland area 
belong tn leagues at King ttu. Thb past 
winter tee bowlers boycotted the lanes 
prociaitukig than the ■■ nn gf i n in t had let 
ti*e piece reach depiorebb ccealfckae*. 
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PRODUCTION 



The layout was made photoready at the Garfield Heights 

» *- a ii d was sent out from there to the printer. 



ADVERT iMNG' 

The paper did accept advertising, as well a a donation* 
from utizens and community group-s . All of the advertising 
came Eroifl small local businpssea , and ^ocai churches. About 
402 of the. paper's 3 pace was advertising. A classified 

s'ectiojfi was. tried but it never "got rolling." 



CONTENT 
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efforts j info rma tion of the 



redevelopment association, and news bri/efs about personal 
things gc in? on. Appearing in "every other issue" were 
business and 3 porta new« . Appearing /less often than that" 
were: entertainment, reports on how city-county governmental 
activities affect the area, information oa how to get needed 

ic groups in the area, 
"almost never" printed. 



evil at ion of approximately 
paper's life it was mailed 
y to July, 19 79 *the paper 
eived a few letters but 
ck was from town meetings 
Timothy's. The paper tried 
of their readers, Temple 



oblems were compounded by 
era by 1 the reading 
to sell ad s* « Technical and 
prod uc t ion "yjproh lenas were also identified as problem areas. 
However, the main reason the paper stopped publishing was 
because of it's failure to create unity within the ward. Mr. 




social service*, and news of 'ethn 
Stories about city politics were 
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PROBLEMS 

\ Mr. Temple said financial pr 
la\k of su^rt given to advertis 
audience, f iH $ made it difficult 



Temple said the paper aeemed to separate the community 

nther then unite it. ... , 

Mr . Temple's advice to any editor thinking of starting 
a new newspaper; "Don't set up, a paper for the P«P°«« <f 
creating unity in the community. A newspaper can not reaolve 
a unity problem." 
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rMi^tor: Jeff Glebocki 

Addies*,: 3782 East 25th Street, a publication of the 
Crossroads Development Corporation, serving the area 
surroundhy the West 25th and Denison area* 



H E STORY 

The Crossroads functions sr a commun i cation channel of 
the Crossroads Development Corporation (CDC), which was 
iirat organized in January of 1°82\ The first edition of the 
pap*r appeared in the Spring of 1982 . This issue pi as the 
Summer issue were edited Laurie Rokakis. Jeff Glebocki 

K?s since been hired by CDC as a full-time employee and 

editing the !-a;u;r. is among hie duties. :* 



Goals identified by I editor as "extremely important" 
are t r : try to r^ach the entire neighborhood with the news, 
communicate with as many different groups as possible in the 
neighborhood, help improve the physical] appearance of the 
area, help stores and shop's stay in business in the area, 
help reduce crime in the neighborhood, bring in "new blood 11 
to help rejuvenate the area, and maintain ethnic and racial 
harmony in the area. Helping people obtain home improvement 
loans at low 'interest rates is "very important," whil« 
keep/ng the neighborhood informed about political issues is 
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ad vert is ing . 

The paper does not write editorials and does not plan 
to write them in the immediate future. Due to it's 
non-profit, tax exempt status, the paper cannot endorse 
political candidates' 

The main source of new^ is^ the Crossroads Development 
Corporation and i t ■ s members. There is one neighborhood 
correspondent who reports on neighborhood news such as 
birth*, deaths and who got married. There are no 
correspondents jfrom outside of* the neighborhood, nor does 
the paper publish any national or international news. The 




f 



Archwood-Denison Conce led Citizens also supply the paper 

?hTeditor is attempting -to get other organization, to 
become regular cent ribntera to the paper such as The 
iTroXlyn Center Historical Society and the Police Commu.ity 
Relations Board. 



PRODUCTION . . 

A* of November, 1982, che paper will be pho to copied on 
a 8 1-/4 x H inch page folded in half. The production will 
be done in~house and. the editor will be m charge of 
production. 

ADVERT IS 

The P a P e,r does not have any ads at this tine but doe. 
plan to -tart accepting them. At this time financial support 

coming from the CDC. The editor anticipate, that all 
Suture ad. will come from small local busine..ea. 

The paper does not have a classified ad section and 
does not plan to try one. 



CONTENT 

Ninety-eight percent of the newa. stories concern local 
neighborhood topics. City-wide or national topics will only 
be printed if it relate, directly to t h e ne ighbo r hood 

■ eontent identif ied a. appearing ,n "several .Tories P« 
;„ ue " are: business, civic groups, clubs, organization., 
celebrations, neighborhood problems, and news of^ 
redevelopment effort*. Appearing "once pe r i s . ue are 
religious topics, crime and courts, news about block club., 
a calendar of area events, features about interesting 
persol^lities in the area, information of the redevelopment 
I! ocT.cion, and new, briefs about persona 1 th ing . going on . 
Entertainment and news of ethnic groups xn 

"every other issue." Appearing 'Mess often than that are_ 
sports, neighborhood politics, c i t y, pc ,1 1 1 ic . , "P"" "J" h ° W 
city-county governmental ectivitee affect the area, and 
information on how to get needed social ^ rv ^ ce3 - 

The paper only concentrates on neighborhood news. 
Future content changes will include stories written by 
community organizations (See Organization section). 



AUDIENCE • 

The Crossroads has a press run of 50 0- 7 00 . On e -hund r ed 

fift, 

distributed in local stores. The 



and fifty copies are mailed out to members and the rest are 
:7-._:u..L., L stores. The editor learns about the 
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FESTIVAL JUNE 6 
GOME JOIN THE FUN! 



Come and celebrate the joys of Spring 
with us at the Crossroads Spring Festi- 
val on Sunday, June 6, on Archwood 
Ave. between W. 25th St. and W. 33rd. 
This will be the 2nd Annual Spring Fes- 
tival to be sponsored by the three com- 
munity organizations in the Archwood- 
Denison area: Crossroads Development 
Corp., Archwood Denison Concerned 
Citizens, and The Brooklyn Centre His- 
torical society. Neighboring , churches 
will also assist in the event 

To lack off the fair, a progressive din- 
ner will be hald on Saturday, June 5, by 
Archwood United Church of Christ 
Brooklyn Memorial United Methodist 
■Church, St Philip The Apostle, Bread of 
Life and St. Agnes Mission of the Deaf. 

From 5 to 7 p.m. appetizers will be 
served at Brooklyn Methodist Church; 
from 5:30 to 7:30 p.m. dinner will be 
served at Archwood United Church of 
Christ and from 6 to 8 p.m. dessert will 
be served at St. Philip's. A /lance will fol- 
low for ill ages at Archwood Church 
starting at 8 p.m. Tickets are $4.50 for 
all three meal courses. Children will -be 
$2,25. Tickets for the dinner and dance 
can be purchased for $6, children are $3. 
. The dance done costs $2; children, $1. 

The street 'fair will begin on Sunday, 
June 6, at 2 pjn. on Archwood Ave. and 



will continue! until dusk. 1 he fair will fea- 
ture all kinds' of ethnic foods, arts and 
crafts, music and other, entertainment 
for all ages. 

In case of rain, the street fair will 
move indoors to the Archwood Ave. 
churches' fellowship community areas. , 

In addition to the street festival there 
wil) be a tour of selected houses in the 
area. Seven families will hold open house 
for this event from 2 p.m. until 6 p.m. 
also on June 6. Tickets will be available 
it the fair and are $4. Children under 15 
yeirs of age must be accompanied by an 
adult 

One of the highlights of the street fair 
is a raffle for a one week stay far two at a 
resort in Florida (air fare not^ included). 
The drawing will be held at the close of 
the Festival and proceeds will go to the 
Crossroads Development Corp. which, 
along with West 25th St. merchants, is 
sponsoring the raffle. The winner does 
not need to be present at the time of the 
drawing. Tickets, which can be pur- 
chased at the festival are $1. 

Last year, the festival attracted more 
than 2,500 people; this year we are ex- 
pecting an even bigger and better festi- 
val with many more attractions. 

SEE YOU AT THE FESTIVAL ON 
JUNE 6! 




Our Neighborhood Chosen For Housing Fair 



On Sunday, May 16, the City of Cleve- 
land held its Second Annual Housing 
Fair at Cleveland City HalL Crossroads 
was one of four Cleveland neighbor- 
hoods chosen by the city's Department 
of Community Development to partici- 
pate. 

Tim Donovan, a neighborhood resi- 
dent and member of ADCC and Cross- 
roads, organized and deeigned the mate- 
rials used at the housing fair to tell the 
public about Crossroads: "Cleveland's 
Best Kept Secret" 

Through the use of a slide show of the 
neighborhood, and an information sheet 
quoting residents about the area, Tim 
Jninted out the many assets of our 

-^^orhood: the affordable housing. 

IERIC 



the pride exhibited in the appearance 
and upkeep of our homes, our accessibil : 
ity to the city, work; and shopping be- 
cause of our proximity to four major 
highways, the recreational facilities in- 
cluding the Metroparks Zoo. Brookside 
Park, two excellent hospitals just out- 
side our borders, and the concern for the 
neighborhood found in the active com- 
munity organize tipns. 
^ Besides the neighborhocMs repre- 
sented at the Housing Fair, representa- 
tivee from the City were there to adver- 
tise its array of programs designed to 
aid perspective homeowners. These in- 
clude: the 3 percent rehabilitation loans/ 
CASH loans, free paint program, urban 
(Conton page 4) 
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MARK YOUR 
CALENDAR 

• June 5, Progressive Din- 
ner sponsored by area 
churches. From 5 to 7, 
appetizers at Brooklyn 
Memorial United Meth- 
odist Church; from 5:30 
to 7:30, dinner at Arch- 
wood United Church of 
Christ; frdfe to B p.m., 
dessert at St Philip's 
the Apostle. A dance 
will follow at & p.m. 
at Archwood United 
Ghurch of Christ For 
ticket prices, see article 
on festival on page 1. 

• June 6, 2nd Annual 
Spring Festival from 2 
p.m. Until dusk on Arch- 
wood Ave. between W. 
33rd and % 25th. Fun 
for the whole family. 

• June c 6, House Tour 
from 2 until 6 p.m. Tick- 
ets and an illustrated 
brochure will be avail- 
able at the fair for $4. 

• June 2, Crossroads 
Corp. monthly meeting 
at 7:30 p.m. at Arch- • 
wood United Church of 
Christ 

• June 3, The Brooklyn 
Centre Historical So- 
ciety monthly meeting 
at 7:30 p.m. at Arch- 
wood Church. The 
speaker will be Steve 
McQuillin, the new di- 
rector of the Cleveland 
Restoration Society. 

• June 25, ADCC month- 
ly meeting at 7:30 p.m. 
at Archwood United 
Church of Christ 




Laurie Roktlti 
Newsletter 

Editor ' 



readers chrcrugh personal contacts^ The publication has not 
changed to fit the needs or requests of the readers due to* 
its short time in existence. 



FROBLBMS , *' * 

The^ editor citjed financial and advertising as main 
.'problem Areas'. The first two issues of the paper had cost 
overruns wh ich might have been avo id ed had the paper had 
advertiser support. 

Mr. Glebocki suggests that editors be realistic in 
accessing their tesouraea and what they can produce. In the 
future,. the editor would like* to expand the mailing list to 
cover all 3,200 houses in the ne ighborhood * a* well as 
improve the format so it. is more professional. 
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DETROIT SHOTtfiWAY VIEWS 



Ed'i tor : None ■ fc 

Address: a publication of the Detroit SKoreway 
Redevelopment Organization. 



HISTORY * ■ 

* *. 
>The Detroit Shorewey Views began January, 1978 as a 
quarterly publication of its parent redevelopment 
organization. Lucy Bartell, a previous editor for the paper, 
citei community requests for a neighbprhood-concerned 
publication as" the reason for i t s ex ia t ance . The paper is 
considering adopting a newsletter format, according/to Ray " 
Pianka, the Executive Director of the Detroit Shoreway 
Redevelopment Organisation IDSRO). Thtf Detroit Shoreway 
Views "is now operating without "an official editor. 



GOALS s * ■ 

Goals identified as "extremely important" to the paper 
are to: try to reach the entire neighborhood with the news, 
communicate with as many different groups as possibly in the 
neighborhood, help improve the physical appearance' of the 
area, help people obtain home improvement ldans at low 
interest ratee * help poorer people stay in the area, help 
stores and shops stay in businesa in the area, help reduce 
crime in the area, bring in "new blood" to help rejuvenate 
the area, maintain ethnic and racial harmony in the area, 
and the encouragement of citizen in vo lveient * in report 
writing. Keeping the neighborhood informed about! political 
issues was "not a goal at all" for the paper. 



ORGANIZATION^ 

the new* letter is now produced by an all-voluntary 
staff. An editor will be appointed sometime in the future. 

Editorials are published concerning improvement 
concerns of the neighborhood, and usually have a. positive 
tone (for example, housing redevelopment, and crime when its 
frequency is lower than that of the rest of the city. The 
newsletter does not endorse political candidates. 

The DSRO is th,e main source of news. All staff members 
submit monthly, reports about tlj,e ne ighbor'hood to the .paper.. 
Neighborhood correspondence also comes to the paper from 
block club leaders. Prom outside of the commuoity,. 
qccasionsl reports come from City Hall, and organizations in 
other neighborhoods. No national or international news is 
published . ■ v 
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AN OLD-FASHIONED .3 
CHRISTMAS "RETURNS 
TO DETROIT AVENUE 



JANUARY 1988 



DETROIT 



S HO R E WAT 
ANNOUNCES 
ANNUAL 
MEETING 

Plan* ere proceeding for the 
Detroit Shoreway Annuel Meet- 
ing to' be held at Our tedy of 
Mt. Caml Church, Pop* John 
Hall, on Thwradty evening, 
, FeOruery 25th, 19t2. A epeci- 
al fiNt liet^ef epeaxere* to 
aake the evening dynenie,. ie 
being H\Mt«4 ¥7 the PUik 
nlng Ccsmittee, h«M 9? Bob 
Lslnicuhler and Ton Lsbode. 

Irene Catlin, Chairnen of tho 
dinner Ceeadtteo, says, "This 
rear's dinner will surpass 
last rssr'a, ax* sveryone rs- 
Mkn how paopla enjoyed 
that dinner." 



tea brisk Soocaber 13th 
rrwalaf , tba iatarisactlon of 
D»nfoit Aimm and Vast *5th 
Street, ia dsnlend, cans a- 
Uve with glittering holiday 
li#nta v when CcfeeeUwoaen 
Itory Zoaa pushed tha switch, 
lighting tha Carlos Ssuexe Ar- 
cade building, and several e- 
nd it* Salwoarlng stars 
siwjwriakaa, twinkled thslr 
imm|i of holiday cheer to 
the happy erewd which aerrlly 
anng otztli, accoaneniad by 
a esnonaious brass band that 
hrsaaht forth asairlss of 
OrUtei fast, because there 
was baa Uttls aasw for his 
sleigh,- taata Class arrived 
oa a leeeaetive, sad all the 
kledleo war* invited lata tha 
Arcade, where, Witt his -Of e 
Llaabsth Jenaer, as alotrlba- 

ycpsarajlet 

• 9 froa his gUtter- 
aad Mrs. Al 
Petiti;, eelebrnting thslr 
bwonty sixth snnivereary. then 
sU« obllaraa , 



Ins Dstroit Av 
ohaata as spo a -orod tha U| 
up, alone with the Detroit 
Sborewey Cossnaelty Develoe- 
nont flreaniaatlso. Sons eer- 
ehanta, lias tha Speurc, of 
SaadM ioh Una, who gave away 
500 loo 

•rata araaatio 



It included a eta* 

1 saslaantlal liabtua 

maing holiday oanaloo la boat 
wlnaowa* taata Mioaaal Sadth, 
who 414 a laa4ablo job of bel- 



hia lap all evening leaf , 
already locking forward t* 
196*. 



1 facolnl 
Jia and Trad Selsglver 
Volunteered their tlas 
and eleetrify tao beautiful 
deecrntieae. ninoaa «rswm>- 
•d a ■ s c an s baas froa 





tha a\ 

tsar halp waa evesrteeily f oaad 
tho heavy snows and strong 
vJnda nada It iaaaaslbls ta 
install Hat fixtures, whlcb 
VlUlan ally and his Sans had 
devoted aany evening* to reno- 
vating. 

Oar naiabbsnaaad is in- 
dobtad ta Dseen SeUth, Merals 
HaClsllan, flalrlay Martin and 



Tha daooratlva flxturao wars 
hans-MOon* Sualid Atsous by 
tha Oravth AssscUtlon, in 
aast Xaaa<s,aivJ had baon In 
staraajo tar flftsao yaars. 
laeh santalns at laast fifty' 
bulbs, sons twinklars , aiwi can 
bs soon a dlatanca of ona- 
half alia. 

nana far tba 1962 U#bt 
an Usalaaa llabtlag a quarter 
alia strstah of Oatrolt Ara« 
SnaaX now shoaa walah will 
anan in tha iraada bnra al- 
raady laaioatad tfcay will 
work with tha ossaUttaa# now 
Any iataasatsd tol- 
941*4242. 



Maahiri who hara not yot aado 
nlant or raaarratiana art an* 
•ouracod to call tho Detroit 
Shoroway offlco, 941-4242, 
for da tails. 

An Important itan sn this 
jMr'ajanandi is tho election 
to the Dstroit Shereway Isara 
of new trustaee to fill sever 
al racanciee. Slots are open 
In all Beard eeteaerleei ind- 
ustrial, eeaettrelel and resi- 
dential. 

■sgulitlene specif that say 
one Interested in nsailng tor 
a board Seat aust giro writ- 
ten not la a of subh intention 
at the January Beard K eati ng , 
all aust be said aeabers for 
at least six (6) sooths prior 
to the Annual Meeting, and 
such written notice shall en- 
able the nana to be placed 
en the ballot* 




o 
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any aeaaer MOT glTP 
lac written notice as ore- 
eeribed shall be allowed to 
be noal noted froa the fleer, 
provides: that aeaberohlp 
dues are said- for at leant 
aix (6) aonthe prior to the 
Annual Meeting. (Alan ins hoar 
is Chairnsn of this year'e 
nonlnating Ceaalttee. ) , 

In order ta vote, dabs aust 
be paid "before the oa}! to 
order 11 of that nesting. 

Anyone unable to attend the 
aeetlng, but wanting to exer- 
cise their voting privilege, 
any do ee by absentee ballr M , 
available to any aeaber in 
good etanding. It shell be 
submitted to the flection 
(Continued en Page t, Col.4) 
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BEST COPY AVAILABLE 



PRODUCTIO N 

The paper is typed in-£ouse and printed by Cadillac 
Prees,- located at 2535 Prospect Ave. 



A DVERTISIN G 

Advertising takfc* up about 20Z of the total space of 
the newspaper. Almost \ll ads are from small local 
businesses. The newsletter does not have as regular 
classified section. 



C ONTENT 

Of thci paper's news stories, about 95X focus on local 
neighborhood concerns. The content categories indent if ied as 
appearing in "several stories per issue" are: civic groups 1 
and clubs , neighborhood problems and issues, crime and the 
courts, new about block clubs, features about interesting 
personalities in tfc/e area, news about redevelopment efforts 
in the area, information about the redevelopment , 
association, reports on how city-county governmental 
activities affect the area, and news briefs about personal 
events. The cat agor ies rat-ed aa appearing less often than 
every other issue or almost njever are: entertainment, 
sports,- neighborhood politics, city politics, and calendar 
o'f area eventi^ The newspaper is mainly concerned with 
neighborhood politics and issues. 

AUDIENCE . ' 

The paper's circulation is 4,000, with an estimated 
readership of 3.500. Most copies are home delivered with the 
rest distributed through stores or organisations. r 

Reader requests are learned from feedback from block 
clubs. Readers' letters are very important. 



P ROBLEMS 

Problems the newspaper encounters are distribution, 
organisation and staffing, and news gathering* One concept 
that has been successful with the newspaper is trying to 
%chieve a strong "community and people involvement 11 in the 
publication. The paper must by very "sensitive to ( the needs 
of the local citizens," Pianka said. 





THg pOWHTaR W E R . , * 

Editor j Out of print / • 

Address. Porderly f housed' in the Old Arcade in Downtown, 

Cleveland. . ^ ' ■ - \ , 



HI STORY 



The pa flier b^sgan in Kar«ch of 1981, in- downtown 
Ci.-velaad. ijt *as housed^in rfee Old Arcade with the primary 
*oaJL s of"* improving the image .of 'Downtown Cleveland. The paper 



f >.> 1 ^1 e d 4i f t e 4 6 cao n t h & 



GOALS 



ooaU (identified as "txrremely important" were to:* keep 
f*V'* ne ifrhbojrhoc ! in formed about political issues, help 

and shops stay in business in the. area, bring in "new 
blood" to Help rejuvenate the area, and maintain «thi|fcc an 4 * 
r^inl hartiony in the area. Communicating with as marf^^-- 
different groups as possible in the neighborhood was a 'very 
iuiuor tan tr "j goal . "Somewhat important" was to'help improve # 
the physicLl appearance of the ne ighbo rhood , and help to 
reduce crife'in the neighborhood. Trying, to redch the entire 
a* LghJjorholod with news w** "not very important/ 1 while 
helping peiople- obtain httroe irapr ovemen c loans at low interest 
ratre*, jmdj helping poorer, people stay in the area were not a 
go a is at ajl 1.* 

The n*per had , twd .full-tine staff people, whose duties 
were editor aiTd . hu a in e a a manager. Both were paid positions, 
and 4>of"h were co&aidered mul t i-du t ied . ■ 

A space 'was left for the Audience to write editorial 
comments, however none were ever received. Major sources of 
news were local art group" and alignment reporting fro« 
Cleveland S^tate University atuder^s .working for the 
Downtowner as part of a class project. There was no national 
or international news published-. 



PRODUCTION - % 

The paper was printed at Buckey^ Press.. The editor was 



was p 

trod u.ftjb 



in charge o f pr odu.dt ion , s 
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Jim 19*22. 1981 



\ INSIDE THIS ISSUE: 
* Downtown Update 
Arts Update 
Cleveland Rocks 
television Listings for the Week 

and Much More 



iii 11 '-: 
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•» 
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ADVERTISING 

The paper did accept advertising frpm i«all local 
businesses and large corporations with facilities located i 
the area. Advertising compria ed «pproxi»a f t ely 70X of the 
paper's space. The paper did not have a classified section. 



CONTENT 

Types of content identified as appearing in "several 
stories per issue" were: entertainment, civic groups, clubs, 
organisations, celebrations, and a calendar of area events. 
Appearing "only once per issue" was business news , and in 
"every, other issue" features about interesting personalities 
in t-he area, and nevs of redevelopment efforts. Stories 
appearing "less often than that" were religious topics, 
^neighborhood politics ,~ problems and issues , information 
about' the redevelopment association, and. nevs of a ethnic 
groups in the area. Stories "almost never" appearing were: 
sports, city politics, crime and courts, news about block 
clubs, reports on how city-county governmental activities ^ 
affect the area, .information on how to get needed social 
services, and news briefs, about personal things going on. 



AUD IENCE 

The circulation and readership of s the paper 
unknown. The paper.was distributed at advertiser 
No letters from the readers were received. 



PROBLEMS 

Problems experienced hy the Downtowner were 
organization and s t a f f in g , ' f inane i a 1 , news gathering, and 
problems with the audience. The paper is now defunct and 
there ire no plans to revive it. v 
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EAST CLEVELAND CITIZEN 



- d,tor: Former* y ' edited by the late Francis Benz 

Adofi'sar 'i3 c ;0 I.ownesdale. • 7 



■to.*:: >r*un« Benz died in October of 1982, two months 
after this interview took place. The East Cleveland 
Cifiacn has not been published since'. 

" ISTr-RY • ' 

of laX* -r 9t Cleve ? and Citizen bega* printing in December, 
or 1970 It was orgmaUy housed in the back of an East 
Cleveland community book store. Bruce and Carolyn Melville 
donated their- time and energy during the paper's firgt half 
7e*r to help it establish a firm foundation. The paper was 
al3u housed in the Tirst Pr es by t t e r i ah Church before 
settling in ttre Benz residence. Ms. Benz took over as editor 
in 197,2, as the paper's third editor. She had been the only 
-diLor since. that tine. She proudly ,tated that she had 

f-ver afissad a deadline, despite various health problems 

v o t t h e v e a r s > 



ion 1<? inrf-entified as "extremely important" to the paper 
^yi^ to xeach the entire naigh^othood with the nevi, 
"P : & the neighborhood informra about political 

1 V<:ry Important" goals were': communicating with as 
j*v«jf ( djfUcf»n|; groups as possible- in. the neighborhood, 
helpivip to I'ovrove the physical appearance of the area, 

and shop* stay in business in the area, 



s 



' L - rvj.ice crime in the area,, bringing in "new blood" 
Co u«ip njuveaate the area, and maintaining ethnic and 
racial harmony i n L „e area. Identified as "somewhat 
laportanC" vere. heTp-ing people obtain home improvement loans 
■it low inchest rates, and helping poorer people stay, in the 

The o.'.tot ea id , ^'The' paper tries to. inform the elderly 
; b,a J k . .-Jajanities of East Cleveland of the various 
"i' 1, " ri " an - >*d»cat ional . services 'available" to them." 

V 

M?. f :.ena was th« only full time member of the paper's > 
ft.-f. f„ Shrt was involved in every aspect of the paper's ' 
ruction. Her husband helped with layout and got the paper 
-otuready before he drove it to the printer. One person 
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Notorious criminal arrtsted here 



The East Cleveland Police Department 
hit iust released details on the 
atmrehcnsioo of one of the Federal lureeu 
of Investigation's Most Wanted Criminal*. 

On Feb. 2. 1*2 ni 5 p.m.. Sgt 
Douglas Richards and Lt John Swiney of 
the East Cleveland Police Department 
received information that Jeff Fonder, also 
known at Jeff Ponderson, who was wanted 
on i Cuyahoga County warrant for 
receiving stolen property* sod also on a 
federal arrest warrant for unlawful flight to 
avoid prosecution, was somewhere in the 
East Cleveland area. Fonder; also wanted 
in Flint. Michigan for the brutally savage 
rape of a ten-year-old girl, wat reportedly 
at an address on Gajnsboro in the 
company of ras girlfriend, one Juanita 
•arker. 

Acting on that information, the East 
Cleveland Police Department dispatched 
several patrol officers to the suspect* 

Kinf Award winners 

This year* winners of the Martin 
. Luther King. Jr: Award .in eat fl of East 
Cleveland's nine public schools are: 
Caledonia Carina Johnson 

Chambers * Belinda White 

Mayfair Chad Hardin 

Prospect Jewel Murphy 

Hozelle Valerie Turner 

Superior Christopher Fowler 

Superior-Foca* Denice Geraldine Sanders 
Kirk Traci Carter 

Show ' Rabcem Hasan 

These award winners have been chosen 
from the nominees from each of their 
schools because they are thought to most 
fully possess ihe qualities of character of 
the law Dr. King. 



Commission 



highlights 



address on Gawsbero. Officers Liddcli. 
Harris, Inldzicki. Roggc. and Dixon 
responded, and forceably gained entry to 
the Gainsboro address Once inside the 
house, the officers loaded Fonder hiding 
in the third floor attic, and arrested him 
without further, incident Ponder wat 
taken to the ECPD. booked and 
incarcerated. 

This individual has been wanted for 
several months by local law enforcement 
officiate, and attempts to arrant him have 
proven unsuccessful Ths action of the 
Emu Cleveland Police Department in ha 
apprehentkm and arrest wat favorably 
commented on by other local jurisdictions, 
including the field office of the FBI. and 
Cleveland Police Department. At of this 
writing, it » anticipated that Ponder will 
be expedited to Michigan to stand trial for 
rape." and tater be tried on the federal 
charges a ftinst him. 

Pagc-Wymore rehab update 

The' Pagc+Wymorc*Eldcrwood 
apartments that are being- rehabilitated 
have been psmiallv occupied since March 
m 1 . To date •» suites have bsen/etabiti- 
tated by Harsax and turned over to Page- 
Wymore properties for management. Ms* 
Edna Sims, the administrator, has a 
receptionist and two mainienanae people 
for the six buildings 

Chateau I has started rehabilitation on 
their properties. Leon Hogg and Ms. Elke 
Gichlcr of Hallmark arc property 
managers of the remaining buildings. , 

The area has been JanOKaped and 
seeded. * 

' Secretary honored 



by Loretta Chandler 

Highlighted at the February 16 East 
Cleveland Commission meeting were a 
Clean City Commission, a new co ntrac t 
for emergency communication equipment** 
and an extension of credit to cominuelhe 
rehabilitation work of the East Cleveland - 
Community Development Corporation. 

Approval, of the Clean City 
Conunissioo means that a 21-member 
board of directors has been established. 
Thst board is divided into six section* * y 
business and industry, media, education, 
community organization*, restdents-nt- 
targr and city government, _ 

The participant* in the business and 
industry taction are General Ekctnc. 
Silverman tro* . K*pp Piano Co.. Nela 
rloriau Page Food*, toodi* Supermarket 
tod Shaw Bowbitg Unes. Media ss 
enmnoted of T1A Company of America, 
WUAsVnt 43. and The Plain Dtmkr. The 
community organiiationt are the East 
Cleveland Kiwanis jClub. the East 
Cleveland Improvement Astociaiion and 
' the East Cleveland Community Council. 
The East Qeveland Board of Education 
caattrtum the education section. The 
rtsmattft-nt-mrge arc Chester Tucker. 
Elirabeth Wheeler, aad Gardacr 
Christopher. 

"fist Clean City Commission is funded 
by a one year grant from the Keep America 
Beautiful Program. East Cleveland wat 
. ooc of just a few Ohio ernes which obtained 
. funding. This money comes from thr tax 
fcvisd on bottlers of beverages in .ion- 
rotnmabst containers and is to be used to 
rage htser. 

° -vt commission approved aa 
nsey osdisstnee to enter into a six 
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.Whit no city ambulance means in an emerjency 

At 1:51 p.m. «• Wednesday. Feb. 3. 
19*2, the East Oevessnd Fire Department 
received several telephone reports- of a fire 
in a vaain the rear parking lot of the Forest 
Hills Shopping Center. 

Firefighters from Engine Company 
No. Ill' with • Lieutenant Patrick 
McDoootgh in charge, responded to the 
location and* extiriguished the fire. 

Two employee* of the Sov-Mor 
Supermarket, located in the shopping 
ccntet. were occupants of the van when it 
ignited and both received serious born*. 

At approximately 4:00 p.m.. the 
manager of the supermarket calkd the fire 
department for ambulance assistance and 
wat informed that the" city no longer 
provides this service and that he would 
have to call a private ambulance service. 

At 4:01 p.m.. the manager of the 
supermarket celled Physiciaas" 
Ambulance Service, a private service, and 
was iiiforraed fry th*m that there would be 
• delay of at least one-half hour, since no 
ambulance vehicle was available. At 4:03 
p.m.. the fire department alto called 
Physkssnt Ambulance and woe alto 
informed of the delay. 

At-4ct5 p,nv. an out^-service 
ambulance from Physicians" Ambulance 
wee petting the fire scene enrbulc toits 
quarters after being picked up from an 
onto body shop, where it lsnd been 
. repaired. This ambulance wat staffed by 

Shaw boys arid gjarls top LEL - dream of Columbus 

by Cary Scidman " 

Shew* boys basketball team rallied 
, from a aairnme deficit to defeat arch-rival 
Cleveland- Heights onFebruary 19tnereby 
securing undisputed possession of the 
Lake Erie League championship. The 
Cardmal* a 4t4l victory gave them a one* 
gome margin over Normandy, which lost 
e 10-61 four-overtime decision to 
Ukewood. Shaw finished the regular 
season with a glittering 15-5 record. 12-2 in 
the LEL. 

The game saw Cards achieve the 



only one person, the driver. The, 
ambutancc wat flagged down and pulled • 
into the stopping center, where firemen 
were attending if* victims while awaiting 
transportation. 

Two on-duty firefighters and one off-, 
duty firefighter accompanied the victims to" 
Huron Road Hospital in the ambulance. 
The victhns were identified as Mike SHmi. - 
19. of Oevetand and Hidar Aoun. IS. of 
Lakewood. 

firefighter Rod Hairston sustained a 
steam burn to the right side of his face in 
the fircfighting effort and was treated and 
reseated from Huron Road Hospital. TT* 
two store employees. Silmi and Aoun. 
were treated at Huron Road Hospital and 
then transferred to the Burn Unit of 
Cleveland Metropolitan General Hospital 
. A witness to the irtadent. John Giunta. 
produce manager at the supermarket, 
reported that the two victims were sitting 
in the driver* and passenger* seats in the 
van and attempted to start the motor when 
there .was an explosion, starting tb$ fire 
and burning the victims. 

Captaia Donald LachncrC Fire 
-Prevention Officer, responded if the fire 
•cent and assisted ia the investigation. The 
caust of the fire, at yet undestrntined, . 
remains under investigation. 
(Information compiled by Jim Inning. 
Assistant to the Fire Chief.) 



On *Feb. 2*5 the Ven-Rea-Mar 
Associatloa honored Antoinette Rupee, 
long time 1 member, for her ossttasadsne 

contributions to both the association and 
the City of East Oevetand. Presenting the 
award jo Ms. Ruppe were Judge Fred M. 
Moscly of the East Cleveland Municipal 
Court. City Manager Frank P. Wise and 
Oscar Mays, former president* of the 
association. 

TEA available 

Tclecable Iroadcasting of America is 
proceeding with construction and 

• installation of cable TV services in East 
Cleveland. Service is now available to 
approximately half the homes • *nd 
apartments in iSe city. The scheduled * 
deadline' for completion o{ the system is 
May I. IW2. 

• / Those residents of East Cleveland who 
would like to know more about the 
benefits of cable tv such as ♦uncut, 
commercial-free movies. e&roadway 

. productions, ©variety programs, •sporting, 
events that can be enjoyed in the comfort 
of your home, wine clearest reception ypull 
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Shawaa Glasby tallies two points 

to hatf of city 

ever experience" due, to the fact that no 
ouuidc antenna is required, and •locally 
originating programming of community 
interest, should contact TBA's Customer 
Service Department at 151-2215 or 151- 
9423. 

Anyone who lives* in an apartment 
building who has not yet received sen ice. 
should make contact with both T1AJ Inc. 
and youf apartment owner. 

(Remember T1A is listed in the 
business section of the white pages of the 
phone booh under Tclecable groadcasting 
of America.) ■ , 



rare feat of two victories over Heights in 
ooe^ason. The Tigers could not sustain 
the intensity needed to stay with Shaw, 
although they showed flashes of individual 
brilliance. Vincent Johnson's reverse sUm 
wrought down the house, but the Cardinals- 
seemed to realize that a basket still counts 
for just two points, and they did not lose 
their composure. The same cannot be said, 
unfortunately, for segments of. :he crowd 
from both schools. The evening was 
marred by several fights in the stands, but 
Jne foolishnes*did not spread to the court, 
where the player* on both treams played 
with not only great effort but also fine 
sportsmanship. % - , 

. Shew s LEL champion girls and boy** 
oatkctball teams are 60 lo a good . isrt 
tournament play. After wiping out John 
Hay in a 97 to la rout, the girls took the 
sectional title beating Bedford O-H last 
Saturday. The district tournament will be 
held at Sbnw this weekend. 

The boys are. midway .through the 
sectionals with a 75 to 45 victory over 
Maple Heighu. _ 
GdotT luck to loth squads. 




Greg Rett 



« 

helped to prepare cite paper f o r . ma i I in g , , wh ich required 
<?boM,t' one hout per issue. * 

. The * news paper did publish editorials written by the 
editor and *n occasional guesi; columnist. The general focus ^ 
o£ these editorials dealt with the potential of East 
°lejjeland to be 3 jnoliel communllLy . Political endorsements 
were act wade by ^ the paper.. ■ $ 

The major sources of ^ews were press releases, phone 
calls and' pecsonal and political contacts of the editor. Ma/ 
Sen/, 'did accept articles and poems froffi correspondents from 
"outside of the community. . 

PRODUCTION * ,/ ' , . 

The paper was made photo ready at the editor's 
residence and was'princed at Bulletin Printing in Twinaburg. 

Mf? . Ben ?. was in charge of produc t ion . 

1 Advertising was the sale source of funding for the 
paper and occupied about 5.0Z of the papers- space. Atfa were 
supplied by larg* corporations with facilities located in. 
the cirea, as well aa by small businesses. A claa#ifed 
section was ^ regular feature. f 



CONTENT t 

About 80Z of the content of the East Cleveland Cititen ^ 
dealt with local Neighborhood news. City-wide news yu left 
to the 'PI i» in Dealer and the Call and Post. The remaining 201 
of the content desalt with national or international topics. 
Ma.' Bene t^«-d the United Nation 'paperi and the New York 
Times as her raa in , sources for thCse storiei. , 

Type* of content identified by the editor as appearing 

.in "saveral stories per issue" were: features about 
interesting personalities in Lhe area, a calendar of arjpa 
events, neighborhood problems and issue*, and civic group! , 
c Luto* , -organ i zm t i ona and celebrat injua '. Those appearing "once 
per issue" were: religious topics, business, iporta, ^ 

'neighborhood po 1 i t i c s , ■ c i t y politics, crime and the courti, 
news about block clubs, news of redevelopment effort!, and 
information of t he r ed e ve lo pmeo t association, Storiei about 
ethnic groups in the area were printed less often than every 

v othec issue, and entertainment NBtories wfere almost never 
p c i n*£ e d . . » *' 

. $ r 

. . * 
AUblSNC^S . ' 

; The newspaper had a circulation of 13,000 for nine 
months out. of the year and a circulation of 6,000 for the 
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regaining three loothi (sunnier). The newspaper was 

distributed .to children in the schools during^fhe school 
year. -The newspaper was also mailed to subscribers an,d vn 
dropped off at centrally located stores ^for distribution* 

The editor felt that letters to the editor are very 
important, however she said she received very few. 



PROBLEMS . ' 

Ms. Benz said that diitribution once was a problem but 
had been eliminated with the cooperation of the East 
Cleveland Schools . Generally, the paper was running veory 
smoothly with no major problems. According to Howard Bens, 
the late editor's husband, no one has exprssed an interest 
in asfumihg the role of editor of the paper. 

Francis Benz had a very high regard far the profession 
of journalism and said, "Good newspaper people are probably 
the greatest idealists in society." 
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EAST SIDE NEWS * 



Editor: Ulyases Gieu 
Address: 114 00 Woodland Ave 



HISTORY \ ' 

' <>• 

The East: Side news was started on July 10 , 1980 under 
the name 6 i Aucens io'n News. The name' was changed to it's 
present name on July 30, 19 81 / The paper ie published by the 
parent corportat ioo , East Side Publishing 1 Co., lac., every 
other Thursday. According to- the publisher' and editor, 
Ulysses Glen, the newspaper has never missed % an issue siuce 
it's inception." ^ ■ * v 

The East Side News serves Warrensville Heights, 
Warrens velle township^ the. Village of North Randall, an d 7 
Wards 1 through 6 in the city of Cleveland. / % 



GOALS 



o 



A 



The* editor identified the following goals as being 
"extremely important" for the paper: trying to reach the 
entire neighborhood' with the news, helping to , improve the 
physical appearance of the area, helping stores and shops 
stay in business in the aV e a , and maintaining ethnic and 
racial harmony in the area. Goals identified as "very* 
important" are: communication with as many different groups 
as possible^ in the neighborhood, keeping the neighborhood 
informed abAut political issues, helping* to reduce crime in 
the neighborhood, 4ad bringing in "new blood" to help 
rejuvenate /:he area. Helping poorer people stay in the area 
y important as a goal, A and ^helping people obtain 
at low interest rates is "not a goal 



w& s not ve 
home impro 
at all." 



'ement loans 



ORGANIZATION 



The newspaper has a staff of four f u 1 1-time employees. 
A*ide from the editor, there is a news editor, and two 
»^~>j±JM!*fT: T5 l"tves alespersona / The sales positions are paid "on a 
commiss ion b%s is , while the other staff positions are paid 
regular salaries* All staff members are considered 
multi-dutied 

East Jyfoe News o c c a £1 o n a 1-1 y prints editorials written 
by the edihr ' dealing with political candidates or specific 
issues. Political endorsements for candidates are printed, 
although ifi\ 1*980, the paper did not endorse candidate for 
president/or for the U.S. Senate. 
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The paper 9 s ma jor sources of news are assignment w 
reporting, a nd commun i t y or gan i ta t ikon s s uch as the Buckeye 
Area Development Corp., and the Lee. Harvard Community^ 
♦Assoc iat.ipn . Qox r e s pond en t s form the Warrensvil le Schopl 
Board and the Mayor of North Randall submit stories to the 
paper. .The paper does not publish any national or 
international news. 



PRODUCTION 

The newspaper is typeset inhous « and printed by 
standard offset at Bulletin Printing Co. ih Twinsburg, Ohio. 
The editor is in charge of production. 

ADVERTISING 

Ads for the newspaper are solicitedyby two salespersons 
and £he editor. Ads come from small locjA businesses as well 
as large corpora t ions ysuch as Ha t i o na l^C i t y Bank or the Ohio 
Lottery. The paper is just beginning to carry a classified 
section . Generally , about 802 of the paper's content is 
advertising. 

\ 

CONTENT 

All of the stories in the East Side News deal with 
local neighborhood cone erns . . C i t y-wid e topics are covered 
when they pertain to the ne ighborhood ♦ Stories dealing with 
the following topics appear in several stories per issue: 
en ter t k inmen,t , civic groups, clubs, organization, 
celebrations, neighborhood politics, city politics, 
neighborhood -problems and issues, features about interesting 
personalities in the^area, news of redevelopment efforts, 
information about the redevelopment association, reports on 
how city-county governmental activities affect the area, and 
information on how to get needed social services. A story 
dealing with news of ethnic groups in the area usually 
appears in every issue. Appearing in every other issue are 
nevs .about block clubs, and business, while sports stories 
appear less often that that^ Almost never appearing in the 
paper are: religious topics, crime and courts, and a 
calendar of area events. * 



AUDIENCE 

■» 

The paper has a circulation of 10,000 and the editor 
estimates it is read by 30,000. The East Side News is hand 
delivered, sold at news stands, and mailed to subscribers. 
The editor said they uaed to dr*>p several copies of the 
paper off at Local stores as a mea^is of distribution. Once 
they gave 25 copies to a local fish, market to distribute to 
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~ ~ : ; • •: BEST COPY AVAILABLE 

Walton savs"15.000 to - V:v: ^ 
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attend festival, 


li i^B 


Smokey, Sister Sledge to appear 
at Front Row # ^p.6;^ ; '/fSty : W"- 






EAST SIDE NEWS 

i!L READ ON ^""iLi: *SSS2tRa^^.^ ' ..WRITS ON ^ 



C ouncil a p proves B lock Gr ants 

IWarrensville schools 
expect * ideficM t ^ 




. _ _ .... . m-*!^. 

r;.<i. 4 j'v *-""> : « •■,4. -/ "fw>vComiminity agendes ' VQtopammohirton 

fr < B^hCT^edforypport to cife gtt^ ^ 




customers . ^Efter responding to the propritor's, request for 
more copies, Glen found out that the market owner was using 
the News to wrap fish. Glen said, !'At least the people saw 
the paper when they unwrapped the fish." The paper has since 
ceased the d i s t r ibu t ion ' pr a c t i c e . 

Glen tries to be responsive to his readers requests, 
but says .that he receives very few letter from his reader. 



PROBLEMS 

tr 

Mr. Glen identified organization and staffing, 
financial problems, atjd advertising probieias'as common 
problems experienced by the paper. Getting and keeping ^ 
quality staff member* has be«en a problem. - Once reporters get 
some experience, they look for a job With a major 
metropolitan daily. Some financial problems have been 
avoided by owning the building in which the newspaper is 

ho u 8 ed > ^ i . . 

In the future, Mr. Glen would like to publish the paper 
weekly. He '^ees a bright future for the East Side News based 
on the paper's ability to survive in economic hard times. 
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THE EXPRESS 



Editor: Lee' Batdoff 
Addreai : Out of pr in t 



HISTORY 

The paper" began printing in February of 1977 under the 
name The Coventry Shopping N*ws . Lee Bafcdoff and Cindy 
Barber were the original editors. Barber left the paper in' 
January of 1978 . The name of the paper" was changed to The 
Express in May o # f 1978. Initial ptotilems experienced by the 
paper included lack of money, distribution, lack of 
experience, and a lack of overall goals. The paper's last 
issue appeared in 1981, at the Coventry* Street Fair. 



GOALS 



Goals identified by Batdoff as "extremely important 19 to 
the paper were to keep the city informed about political 
issues, and maintain ethnic and racial harmony in the area. 
"Very important" goals were to: try to reach, the entire 
neighborhood with the news, communicate with as,many 
different groups as possible in the city, and help stores 
and shops stay in business in the area. "Somewhmt important" 
goals were to: help improve the physical appearance of the 
city, help poorer people stay in the area, help reduce crime 
in the neighborhood, and bring in "new blood" to help 
rejuvenate the area. Helping people to obtain home 
improvement loans at low interest rates was "not a goal at 
all" for The Express. 



O RGANIZATIO N 

The paper had two f u 1 1 - t ime , mu 1 t i -du t ied workers. At 
various times, part timers* were taken on and paid for their 
services. The paper occasionally would print an editoral 
written by the editor, advocating or exploring a contempory 
problem, such as nuclear powe^ or acid rain. Endorsements of 
political candidates were generally not printed. 

The major news sources were from contacts of the staff, 
or press releases. Their were no correspondents from inside 
or outside of the neighborhood. 



PRODUCTION 

The Express was printed by Web-offset, at the Bulletin 
Press in Twinsburg, Ohio. The Editor was in charge of 
production » 




Generators play the local circuit .. . . pia 



UNC1 1tfr THE AtTHWWIVt NIWWCT OF CUVEUNO AMD N.E. OHIO 



AMU 11 




Interview with Dr. John rXjofman 



> elm W, GaAea*. MD. ftD. a aaejv* C U wl»a». * 
tef llinnl yWakaatUafrintty 

ifbrtaal 

rt**Kt. Hi ta H» fan A a iirt H i tfhecte? ef tfct 



G*0ne«UV Ne* a* < 
aafWry aaja tH *t mekmr amw in i 
■ e/i 



fcaWafflaaatfftMf 



LNewaetr^iaaliHn) Laeaiaeaiy waaw at ttlfraat far a W» 



«ea» art taaft Is aoi mmw. mj 



4 a 



eattf 

I to-efte* Mb la 
Httt.at aaiem Main <• ■ 



fee pmw* Becker emr ft« oaetfat a eeWk ataltt 0* my Wee* tetfatio* 4 



ata4ylH faalaaioa tajary new bale* 
urteaeea- 
efoeovttonal te eona, eeaw aa 




Von GoraMo in -An ***** #t 

m *m iaaw Mlwanir aiCaa» 
OaMary Malay, Apia * WO am. The 
M parnjraa * the aaiwpnnlww rt «f 
ajwj the F n t tn u — pit 1 Crnim** 



then artwtea, fCTi, aati una, and 

— ■ msiDE TRACK" 



Continued on PM 4 



"ON THE LINE. ; p3 

6'Feany on Film . p7 

Pboeaix Theatre Group. . plO ; 



The Bike Boom.... pi 

Private Ear oa Rockabilly pl4 
Hiroehima, a Jazz Fusion plO 



BEST COPY AVAILABLE 



1 r ' 



ADVERTISING 




The Express did accept advertising. and private 
donations, which were the only means of financial support 
for ,the paper. Ads were solicited by the Editor plus 3 or V 
.volunteers. All ads were from small local business. The 
paper ran a regular classified ad section. About 402 for the 
paper was devoted to advertising space. 



CONTENT 

/ 

About 902 of the news content dealt wvph city-wide 
concerns, while the remaining con tent ' dealt with local 
neighborhood news -and national topics. Stories appear in^g in 
"several stories per issue" were: entertainment , a calendar 
of area events, and features about interesting, personalities 
in "the area. Appear in,g in "every other issue" we're: 
business, civic groups, clubs, orgainizatio.ns, celebrations, 
city politics, news of redevelopment efforts, and reports on 
how city-county governmental activities affect the area. 
Stor ies appearing "less often than that" were: religious 
topics , . sports, neighborhood politics^ neighborhood problems 
and issues, crime and the courts, information of the 
redevelopment association, and news of ethnic groups in the 
area. Content that "almost never" appeared dealt with: news 
about block clubs, information on how to get needed social 
services, and news briefs about personal things going on. 



AUDIENCE 

The. paper had a press run of 25,000 with an estimated 
readership of 60,000. Store drop off was the main means of 
distribution for £he pa'per , although about 200 copies were 
mailed out, to subscribers. The editor 1-eartted about the 
readers through phone calls, letters, and contact with 
"street) people." Letters ware, important when they were 
received. 

The paper tried to be responsive to the readers ' 
requests. i 



PROBLEMS 

The paper was plagued with a wide -variety of problems 
which included: distribution, organization and staffing, 
financial, advertising, news gatherin g', technical and 
production, and problems with the audience. . . 
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FAIRWOOD LIFE 



Editor: Olivia D i V L t a 

Address: 2627 Eant llSth Street, a publication of* the 
Pairvood Community Association. 



a I STORY ~ 

^The newietrer began in 1970, when the Fairwood 
ommtin i t. y Association was. formed. The paper y*ft orginally 
housed at the Association^ head qua r r er 3 at 12301 Woodland. 
The current editor has been with the newletter since the 
Spring ot 1981. According to, Mrs* DiVita,' a problem , J 
encountered throughout the life of the newletter hps been a 
lark of consistent' circulation. 



<jv>ALS 

Goal.a identified as "extremely important" to. the 
Fairwood Life are to: try to reach the entire neighborhood 
with news j comaunic&te with as many different groups as 
possible ir? the neighborhood, help improve the physical 
appearance of the area, help stores and shops istay in 
business in the area,, help reduce crime in the area, bring 
in "now blood" to help rejuvenate the area, maintain a 
fueling of unity amoung the residents, and make the 
neighborhood a desirable and safe are* to live. "Somewhat 
important" goal3 include keeping the neighborhood informed 
about political issues, und maintaining ethnic and racial 
u&rmouy in the area. Helping people obtain' home improvement 
loans at low interest rates, and helping poorer people VJ*y 
tu the area are not goals "of the news le t ter . ^> 



ORGANIZATION 

The' editor and har husband are solely responsible for 
putting out the newsletter. Both are consistered 
nu 1 1 i ~du t ied and work on a part-time volunteer bas.f*. 
Editorials are not published, nor are endorsements for 
political candidates. 

The major sources' of news are the Fairwood Community 
Association, personal contacts, and- Our Lfdy of Peace 
Parish, There are no correspondents from inside or outside 
of the neighborhood and no actional or international news is 
published . 
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ADS 



Frtt Estimatn 721-3630 

» DOMENIC MUTTILLJD 

rspairini - installation 
sewer rt pairs - camtnt work 
$ basamant waterproofing 

2634 East 122nd Straat Cleveland, Ohio 



Excellent Waterproofing 
and 

Cantant Work . 
Raasonabla Pricas 

CM - DAVE MANNOCtUO - 795-3376 



Can't wait to join Fairwood?? Hara's a membership form! 

T 



FAIgWOOD MEMBERSHIP FORM 

$ r 



Name 



Address 
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Dues: . $12.00 

$30.00 (business) 




cFAinweep 

^hedmonth, T T 17 17 THE COMMUNITY 
f - f THAT CARES! 



12301 Woodland Avenue 229-3453 JUhe/July, 1982 - 



SCHOOL'S OUT! 



Yes, July is here and dur days are longer and children are everywhere I 
And yet children have a curfew. 4 Here is a brief list of minors' 
curfews: 

1. Children 12 years old and under cannot be outside 
after sunset. 

2. Children 13 - 16 years old cannot be outside after 
11:00 p.m. 

3. Children 17 years old cannot be outside after 12:00 p.m. 

4. Children, no matter what age, cannot be, playing and/ 
or loitering in the streets. 

VERY IMPORTANT 

Parents are responsible for tpioir children. Being responsible means 
being punishable. Police officers Will be strictly enforcing curfew rules. 

KEEP OUR CHILDREN SAFE 

Notify police £t 621 1234 or Fairwood Auxiliary at 229-3453 if you 
need to report a curfew violation. 



PRESIDENT'S MESSAGE < 

Dear Neighbors, ' — 1 1 S 

School's out and again we must renjember to be extra careful of the 
youngsters in the area. A little extra care driving can help avoid an 
accident. The Cleveland Police have notified us that they will enforce a 
curfew this year. % 

Vincent Francioli 



PRODUCTION 

The newsletter is printed by J. P. Quality Printing in 
Cleveland, The editor is in c.harge of production. 



ADVERTISING * 

Advertising is offered free to businesses and member of 
the association. Non-members are charge a fee.. The 
newsletter received financial support from organizational 
funds of the association. All ads come' from small local 
businesses in the area. A classified section has never been 
tried. Advertising takes up about 5Z. of the newletter's 
totals pace. 



CONTENT 

' «♦ 

Approximately 95% of the content deals with ^cal 
neighborhood concerns, with the remaining 5Z dealing with 
city-wide or national topics. 

Stories appearing in "several stories, per issue? are: 
civic groups';- clubs, organization, celebrations, 
neighborhood problems, issues, crime and courts, a calendar 
of area events, and news briefs about person'al things going 
on. Usually appearing "only once per issue" are: business, 
n e i g h bo r ho od po 1 i t i c s> , news about block clubs, and 
information on how to get needed social services. Appearing 
less often than every other issue are:, city politics, 
features about interesting personalities in the area,, news, 
of redevelopment efforts, information of the redevelopment 
association, reports, on how city-county governmental 
activities, affect the area, and news of ethnic groups in the 
area. Stories "almost never" appearing are: entertainment,' 
religious topics, and sports. ■* ^ 

The' newletter only concentrates on- neighborhood news. 
Since Mrs. DiVita has been editgjr the newsletter has: 
provided more information, been ^more business-like, been 
more consistent abou't content, arid has focused on crime 
prevention and neighborhood safety. 



AUDIENCE 

The newsletter has a press run of 2,500 and the editor 
estimates that each copy is read* by at least one person. The 
Fairwood Life is distributed door\-to-door by local 
neighborhood ■ children who are paid $1 per street. 

Reader feedback is channeled through «the Executive 
Board of , the' association . ,Th e papers shift toward greater 
emphasis .on crime prevention and safety was in response* to 
readier requests. .Letters to. -the editor would be very 
important to the Mrs. DiVita is she ever received any, but 
she has never, received one'. * 



PROBLEMS ^ - -\ 

Problems areas identified by .the editor include an. 
inconsistent .distribution system, n«ws gathering problems, 
ind inconsistent support, motivation and cooperation from 
mo 3 1 o-t the members of the association. 

Some of the things Mrs. DiVita \has found to be 
successful for the new letter are always ma i n t a i<*n i n g a 
positive a t t T t u*ci e , naming specific" % n dividual s In each 
issue, a acknowledging the 7 support and cooperation of 
local dignitaries whenever possible. 

In the future the editor would like to increase the 
size of the newsletter. 
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ERIC 



kinsman o 




VOL II. No. 7 



Servtog Th» Klnaman Community Dtctmbtr g ?t 



FREE 



NEW PbANT PROPOSED 
FOR KINSMAN SCHOOL SITE 



Act truck Body, which ntnuftcturts. 
container system and hydraulic truck 
ax*onents at 7810 Colfax. 1s propos- 
ing to build a new plant and offlct 
«t tht site of the old Mnsnan School. 

Tht adjactnt property, on tht norfh- 
wtst comtr of Klnsaan and E. 79. 
1s still owned by tht Board of Educa- 

tldt. ; 

- - y _ 

Andrew Jurek, president of Ace. says .< 
he 1s working with the dty on a plan 
to acquire the land $1«1lar to the 
Orlando fcakery deal. On that site, 
tht dty used federal funds to pur- 
chase the property, which 1t sold to 
tht company for $1. ^ . 

Tht property was appraised at $W.000 
for two acres.' 3urek says. 'For $40,000 
I could set two acres 1n Twlnsburg. 
I 'a not out to rob the dty. I'd like 
to stay here, but we do need a write- 
on tht land to aakt 1t feasible. 




He § ll still be paying taxes—I '» not 
asking for tax abatement." 

Jurek»s business, started by his father, 
Ms beet 1n tht area since 1938. Jurek 
grew up 1n the are and went to Kinsmen 
School and ftawHngs Junior High. 



^ACE TRICK WOOf Cd 

Aii artist's sketcfr fdr thr-prjposed Act ^jL^ifeS^ 
and offlct on. tht s1tt of tht # old Kinsman School. It weal* 
• bt a stressed copcrett building; and allow the companr to 
expand and wove out of Its 'stables,* ofColfax 
wore bMld areund tht time of tht C1^U liar. 



Hi. i %rfitth. 



VIST As JOIN GVNH 



Act Is one o* ne of three manufacturers 
1n the United States of Its kind, and • . ■ ■ • . 

HsSbSlTn.t1on.lly. It pl««_ "IZ^J^J^ 
to build t 20.000 squart foot ■tmifict- fiardan Villty Nttghbortnod Hon. 
urlnf facility and a 3.000 squaro-foot to work 1n tht coaunlty. Tlwn/ art: 

0ffiC *' AllctColvtn . . loci mldtnt. who 

trill bt wortrln, on tosBunltyorganli- 
1ng. JohnJUydtn. of Canton, Ohio. 
It atploys 13 paoplt now and ^ WTTTTtworTlng with loci Indus-, 

would Mr. 15 mn In* tht osw facllty. tHvt M job dtvtlopMnt, and 11 11 

Fojt.SK of. Houston. Taxas. who win 



Trailer. Inclfd* Sj»ttt 
i. Bill Phflltol *f W». 
1111 Swot. mM^WM^J^» 



Jtrtfc says tht plant trill not causa 
ronmntal prablam. ' U. havt . 
rtlatlonsMp with our 
irithbors. Thtrt's no nolst. And 
Ht' 11- Just bt novlng to tht adjactnt 
avty lot.' 

CONTIUED PAGE SIX ^ 

er|c 



work with Rainbow Terrace. 



VISTA fs a federally-sponsored 
program set up 1n tht 1960s as part 
of tht war on poverty: The imfcrella 
agency 1s AaiOH. wh1ch«lso handles 
Peace Corps and other progr 



A training session ^tN*^ 
VISTAa was hel^rectgtt&at ttrdtn 

ValHy. ~ " 
Johnson 
1111 Smoot, 

Apartments, and ^^J^JcInJyre. 
president of *a1tba*;T«rec* Ttnants 
Association.. *• 



Thomas Wttson, a sott)iT wk student 
at Cast tttsttrn Rttatft Un1vtrs1ty . 
who will also bt do1i*v*or* on tjpl^ 
Sit 1n tht ccwnft*; *lw partldpat 
td 1n the training. $ 



THS FORGOTTEN TRIAriGLK 



Hdicor ; 
and now 



The p.^per 
is out of 



served the Garden Val leyyfc i/»sman. irec 

print. 



HISTORY 

The first iisue of'the* Forgotten Triangle vat published 
in May, 1977. The paper served the Garden Val ley-Kinsman 
area, which is also known as , the "Forgotten Triangle." 
i Robert Lever, a Vista volunteers, and a staff of about 12 
volunteers atarted the paper. In an article in the 'First , 
issue titled The Bir th of a Newsp aper, Lever writes? 

r I began working on' the idea of a newspaper for this 
neighborhood about four months ago. Tha first thing I 
did was meet with various community leaders to sea if 
they thought a newspaper was needed, and if they were 
willing to work on getting one started. 
I learned a number of things in these months. First, 
the area I thought to be the Kinsman neighborhood waa 
not seen as one neighborhood by its residents. 
Rather, it was seen as three ot four different 
neighborhoods that just happen to be in the 
vicinity. 

Another thing L learned was that, there was very 
little communication between the various sections in 
the neighborhood . People in one section didn't know » 
what was happenn ing in another... ■ 

T % he people I spoke with expressed frustration at this 
fragmentation in the community and welcomed the idea 
of a «ev3p«^r . A group of about 10-12 people begau 
meeting and worked very hard to put together this 
first issue. We raised funds 
acme concributions , t and will 
trying to remain independent 
*Ln f i uen c efl . . , M 

Lever stayed witft the paper until January , 1979 . At 
that time Suzette Johnson , wtio had been co-ed i tor , . became 
the paper 1 8 editor. 

The paper had an audience of about 15-20,000 readers 
and was distributed through stores, churches, neighborhood 
centers , and door - to-doot . 

The paper pub 1 iahed i t $s 
with Cheryl Reed as the editor 



through* advertising and 
continue >£o do so, while 
of any outVide 




Last iaaue in October 1979, 
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HEIGHTS GAZETTE 



Editor : Les I ie Barodi, publication now suspended 
kddjesB : 4527 Monticello 



KJSTORt ' 

/• 

The Gazette began printing durning the Summer of 1980. 1 
Mr. Leslie Eirodi wad business manager for Liberty 
Publishing for three years prior to working on the Gazette. 
Prior to. '.the emergence of the Gazette, Bar Qd i had purchased 
the publishing rights to the Hungarian paper, Dagzbagslad, 
and the Buckeye Press, as well an all the basic production 
equipment belonging to those papers". The Buckeye Press had 
already folded because, as Barodi explained it, the paper 
experieceda changing neighborhood makeup and distribution 
problems in ite last y*e«cs . Thus, while continuing with *the 
Hungarian paper, which enjoys a good circulation, Mr. Barodi 
filled the publishing void left by the Buckeye Press with 
the G*te tte , a paper serving a new and different 
rte ighborhood . The Gazette*'s masthead defined the 
neighborhood as Cleveland Heights, _South Euclid, University 
Heights and Beachwood . It published as a bi-weekly until 
the publication ceased, due to time constraints which arose 
due to other .business obligations. Mr. Barodi ( wti relatively 
new to the neighborhood but hoped that the Gaze.tte could 
deal with those concerns left untouched by the larger Sun 
publications. - - 

Mr. Barodi listed those problems first encountered as 
distribution, and the changing of ad format and ad clients. 
Re noted that the initial response by both readers and ad 
clients was very good. A' somewhat unique aspect of the paper 
waa that all work, including all product4on # was done in Mr. 
Barodi' s house. Although it wasn't intended to be his.chjef 
source of income, the paper was expected* to make a profit. 
He noted with some? pride that the paper had been in the 
"black" while he ran it. 



GOALS 

Communicating with as many groups as possible was 
identified as "extremely important. 11 Goals listed as "very 
important 11 were: helping to improve the area's physical 
appearance, keeping the neighborhood informed about , 
political issues, helping to reduce crime in the 
neighborhood, ma intaitiing. ethnic and racial harmony in % th e 
area, and helping stores and shop/? stay in the "area. ^ 
"Somewhat important" goals were: trying to reach the entire 
neighborhood > helping people with home improvement loans, 
and bringing "new blood" into the area. Mr. Barodi noted 
that while the paper tried to reach the entire neighborhood, 

I 
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KlfiHTS UA7ETTE 





ICAMNUI ROUT* 




1 MtaONTIO 




MILK IUT1 


. 1 













jaWe offers Inside from your favorite area merchants! Check tt out with Theyelghts Gazette' 



A «e«ai»eemooa Circulation to tha raa ipanta of CHHiwi Ht» ' South tucud. Uniwaity Hta a gaachwood 

— lyi^it aWi»«. ! Uta trt&utew «omU» 



latl 



a Board voted to withdraw the South Euclid-Lyndhurst 
I school levy from the November ballots 



■■y «u. taa3a«ta 

■JiLnAMit Scaaal *afcad akm that eaatiauad 

El MM te waheraw heava te aaaa tea acheal 

"Li, miii< ate-eaH aa- Wry would uWaMtaiy rare* 

Lta fc^fraei taa Na*. la aa teabUty U > aflar feat 

Cw a adaeatke aad\ tbaa, dk- 



Oa aa areraga m 

araporty vaiuad at 100,000. 



aate-i 



^krywaaaladdaB- 
araiautotr $100 par year la 
taa taxpeyer'a ML AgaJa, 
MacNaaghtaa J 



k teTkat **T!ulp*% * iiMit U i 

awy had awkdte aaaa aa hate waned attfaat^aa 

„, Lj mi- - behalf af taa kwy ara ta aa 
JmmTZmjm* *«- * tar their fare- 



Viai 



■Mtaaawaaaataa Iaarfcabrj. aaaa wffl bbto 

■LtlaT^ karth gaaarai uWaaatektbalOBfataaal 

g,,7»wMiaariakyat aaagat tf aa a<aa^ faa^ 

■b- th*. daaeata tha Bar- ara krtheaaakg. At tali 

m» aawgk af daket m thee, h aa em . taa Sapi d* 

af aaiy 010 taaaaat aa§ aa*da aa aaadfie 
raaaanaadatkaa far eaV 



backa. Ene if taa vetan 
wara ta approva aar operat* 
kg kay hi lltt. taa ad- 
dttioaal mtnt weald Bet 
aa arauebk uatil M taaa 
badgatatratduiig 
dvriag taa 1M2 
ar. taa* at taa 

Mae- bandtiaareak 
ta 

Part af 

Ill aw , . 

wfttbdrewaaj the kay 
the MaraaAar aaaat waa te 
aava taa taa- 
aat thank 
far addkg taa 
la a gaaarai akctka; 
w—raaa, than aaakl aa 
eaau amhred ia ardor ta 
akctka at a 



Important notice! 



Da* ta iaeraaaad auitiag. aad othar. 

taefftayAteGaMttewmcaaaaaiUfianBattaaj 

Beattn aa af thk keaa. Thk will eaabk aa ta provide ox- 
i af aaairtiBt rakvaat tocai \ — - 
ta aabacrfba. 



af 
taw 



(aaadaaataff thatba 
had aaeeaakd 1000 1 
a» try ha eaatkn 
taaarga aay af 

k aaaaraL aa «aa> 
A'-Iaa^aeaafa^ 
ym caa aphf^Ertr. caV 
kg. aka, that tha amjarity 
af aebaei operatfcg brake 
taraagaout taa caaaty da 
ML 




aa reaawaber ta aabaerfbo. aad aeaoanga year 
aad aeigabon ta rapport tais local payor by «ab- 
I aad adnrtkaag Coll aa at «TV7|7I ragaraamg ear 



awiaitaaaaaeyaffraadaaa^aa^rartl^^ 
■■■■ajplliiTTTl IMt ***** J~ ta taraa. S-aaa. ar 11- 
rCeetwaka aMyaaaaWat aay taaa jart ag ujo ly aar. 
Taa Cuittt a> aartriaaaW ta aaar 12J0O taaMBaa aaa 
k taa H^gau araa. tt aaya U adwtaw. 



Nominations sought 
for University Hts. award 

far aa 



J.C.U. Stars 



la 
Uta 
Avaraa 
KtaaOty 



aa Net. 




af Uarfaraay 



Haajbta k 

Ikea far aa Cttaaia af taa- 
Tear Award. 

Ta he ettgupi far aaaaV 
aatkaa, the eaadidatat aunt 
ha reakkett af UaWaraay 
Hta. wha ara attha ia aaa> 
■tatty alto, waataar ia 
dtfc. ■aa e i H iai t . ra Hgk aa, 
eaaritabla, ar cakaral ar- 



ehfli dartog the prograai af 
the NaaaaaVar 14th diaaar- 
aaaaa m the 0*Daa Baaai at 
Joaa CarraU Ualvaraity ia 
Uahrarafcy Raighfta. Re- 
aarvatkaa aky aa aaala. 
$11.00 par paraaa. by aaoa- 
kg $82-7100. 



Gala b«n«flt 
held at tha 
Savaranea Mall 



aaa awaal Cerhaaal (upper rtpM) and Ctaaak i 
(appar left) wara J?jgg^ 
aaaaf a AwMk p^a O alaea k e Wayer at 




your 

Nov. «. 71m* 

counts 



ERIC J 



tha Weak heeera 4 weaha ape, and Carta** am 
tha OftaMtva Hayar pf the Weak henera Juat after 
that Carajratutawena ta hath af theml 
(Story on page • of thia I aaoa.) 



Sup#rvis« 
your children 
on Hillowoon 

araaaaWtepraawk 



datka 
wftaJa 

taa ■arroaadkg araaa, taaa 
brkgaaj aaaar te UaWaratty 
Haighta; 

Naaakatkaawithatkaat 
brief awakaatka far tha 
eaaka ahaaaf ha aaat ta City 
Baaattful Qmmmmm «/• 
lira. Joaa Hatt. Ckrh of 
Coaadl at City HaU. ZHQ 
WarraaavOk Rd.. Uaraara- 
fcy Haighta 44111. TV aa- 
aaaaeaaaaat af the Otkaa af 
the Tear Award aad other 
Maaty tribataa will be 
by Mayor Beryl Rataa- 



TaaJaakr C iaaa ht iiof 

thaQarakad Ouh aat ia aad 
Sa^raaaa Caaaar wffl apaa- 
aar a gak baaaflt, "Saaar- 
aaca 8Wkga M . far the Carre- 



1 freai M0 te 

10^0 ia at^^aaw aaa- 

Caatar aaaaakg aaO. May- 
field aad TaykrRaada. Taa 
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there are some neighborhood areas which he doe* not attempt 

to ren>:h f s ich as a nev Ruaeiaa settlement in Cleveland 

Heights, where many people do not read English. Identified 

as "not a goal at all" waa hcl.ping poorer people stay in the 



ORG ANIZATION 

,„ y 

Only two people worked for the paper f u 1 1 -t ime , the 
publisher /editor (Mr, Barodi ) and the advert iaing manager , 
There were four to five part-time workers*, with duties' in all 
areas of production and distribution. Everyone on the staff 
was '.onaidered multi-dutied and was paid. 

The publisher /ed i tor and a cont'd i tor wrote the paper's 
editorials. Topics of all community orientations were 
included. The publisher intended to include political 
endorsements of candidates from the local to the national 
level elections . 

Most of the paper's news sources were press releases 
from local government , civic' groups, and educational 
institutions. The publisher anticipated correspondence from 
councilmen. The only national or international news the 
paper published involved the neighborhood. 



PRODUCTION 

The Gazette was a standard, Web off-set tabloid in 
format. It usually ran eight pages * All production to the 
point of printiug was done within the publisher's home; the 
printing was done at the Call and Post. The publisher was in 
charge of production. 



ADVERTISING L 

....... ... — — i 

At the time of the interview, ad revenue was the only 
source of income for the paper, but the editor intended to 
eventually charge a news -a t and "pr ice . Both the publiaher and 
the ad manager got the ads. Most of the ads were bought by 
small local businesses, although the ed i tor an t ic i pa t ed 
political ads. The paper had a regular claa s i f ied sec t ion ; 
the ad rate was one dollar for a three-line classified ad. 
Some 70% of its content was devoted to .advert ia ing . Mr. 
Barodi acknowledged that this waa a comparatively high 
percentage and anticipated lowering the percentage once the 
paper became more established. 

CONTENT 

The breakdown be t we en neighborhood concerna and 
city-wide concerna was 50/50. Most of t*he city-wide or 
national news content was general information: legal advije, 
real eatate advise, astrology, and health. 
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The content categories selected as appearing in 
"several stories per issue 11 were: entertainment , civic 
groups /club a / organizations , neighborhood problems and 
politics, criiae and courts, news about block clubs, a 
calendar of area events, features about interesting 
personalities, and in f ormaj: ion on how to get needed social 
service*. Appearing "only onc-e per issue" were: business, 
sports, reports on how governmental activities affect the 
are*, news of ethnic groups, and news briefs about personal 
events. Topics appearing "less often than that were: 
religion, city politics, and news of redevelopment efforts 
and the redevelopment association. 



APDIJENCE 

The actual press run of the Gazette was 12,000, 
although the publisher claimed a readership of up to 30,000 
based on the theory that the copies are well passed iroundj' 
Most distribution waa door - to -door ~wi th 10,000 copies 
circulated in that manner, and the remaining 2,000 drapped 
off at area stores. 

The publisher learned about readers' interests through 
many phone calls and letters. The publisher tried to be 
"absolutely responsive to readers' requests." Letters were 
"very important" to him. 



PROBLEMS 

The basic problem the Ga&ette encountered was news 
gathering. The paper was short of actual reporters and 
relied heavily on press releases. 

Regarding advise to other editors and publishers, Mr. 
Barodi believes that a sufficient amount of capital is vital 
for beginning a neighborhood newspaper. Also, in-houae 
composition set-up is very ben i f ic i a 1 " £ o r the sake of" 
efficiency. Like most editors, he believed that prior 
newspaper experience is essential for the principle staff 
members of a newspaper. 
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THIS 13 EAMM'S CORNER 

- - - 



$d i t or; Carolyn Verlie 

Add rt u » : K arum * * Area v a iop&c n i\ Co r p or tat ion ( Kimco ) 
I 7 i 38 lorain Ave . ■ ' 



HISTORY' 

This is Knsnm 1 a Corner is a quarterly newsletter serving 
its psreit organisation, Rama's Area Development: *. 
Corporation. It is concerned with *he area between West 130 
St. and the western limits of Cleveland, and from Hopkins 
Airport north to Lakewood . It vaa founded on April 9, 1979 
at th* development corporation, three years after the 
corportatlon itself started. The editor it a corporation 
employee and^had beea with the newsletter since the 
beginning , The rorpor t a t ion is a non-profit organisation 
with the purpose of renovating the commercial district of 
K amm ' a Corners * 

The newsletter did encounter soma problems at first* 
The most significant trouble was with the cost of printing 
and printers who could not meet deadlines. Distribution was 
a problem because hand delivery was not effective and lack 
of mailing funds. Also, there was' some 1 di f f icul t y at times 
getting copy \£rom advertisers. ^ 



GOALS 

As a redevelopment organisation newa letter 
publication i » charged with aeveral goals. "Extremely 
important" goals are trying to reach the entire neighborhood 
with newc , < ottmun icat ing with as many different groups as 
po*tible> helping to improve the physical appearance of the 
area, helping stores *nd shops stay in the area, providing 
information on activites of the organization, providing low 
co*t, highly effective advertising for email businesses, 
highlighting the "positive programs and general . 
f r iend i i ties* " of the neighborhood , encouraging the 
residential support of the cotnmerical area to prevent 
blight, and educating the residents about community 
development ideas and methods. Bringing in "new blood 11 to 
help rejuvenate the ar*a is "very important , " and keeping 
the neighborhood informed about political issues, helping 
people obtain home improvement loans at low in teres t rates , 
helping reduce crime in the neighborhood, and maintaining 
ethnic and racial harmony in the area are "somewhat 
important" goals. Helping poorer people stay in the area is 
"not a goal at all." 
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The entire staff ^of the aevsUtter consist! of two 
part • t:.»e members. The editor and t y p i 8 t ~ re c ep t ion i a t are 
K.xt l.t i-dut t ed , , and are paid as organ ixat ion employees. Ad» 
are solicited by a volunteer committee. j 

Tht- nevuletter publishes no editorials and political 
i >i s u e 5 are n .3 V covered- ia the paper. 

Much of the news the paper publishes ia generated by 
the parent o rga u i za t i on. . Some of the neighborhood 
organizations which supply the paper wish news are the YMCA , 1 
schools and churches, and the West Park Community Council. 
There arc no correspondents from iaside ,t.r outside the 
neighborhood, 



^RODUCTJON 

The newsletter is printed at Abel Printing (West 130th 
tr*\£ Lorain in Cleveland, Ohio,). The editor is in charge of 
production. 



AO V Kg TSIWG 

Although the newsletter is an organizational 
publication, it Is a e 1 i; -luppo r t ed by ad revenue alone. It 
gets at least .90% of its ad copy from small, local 
businesses.. Advertising is about .50!? of the total content.. 

r 

^TThe newsletter is concerned cnl} with the local 
neighborhood, and primarily news topics related to 
neighborhood redevelopment. The ccntent categories likely to 
appear in "several stories per issue 11 are: business, civic 
groups and cluba, news of redevelopment efforts and 
information of the redevelopment association, as wel 1 . as a ♦ 
feature called "news notes." Appearing "once per issue" are: 
religious topics, neighborhood problems and news briefs 
about groups in the are*/ Also appearing in every issue is 
an article which looks at the history of the area, which has 
be«n the lead article for about th<:- past y^ar. In "every 
other issue" are features about interesting. personalities in 
the area, information on how to gut needed social services, 
news briefs about personal things going on, and news of 
ethnic groups in the area Enter £& inment and repotts on how 
city- county governmen ca I activities affect the area appear 
J'leta often than that." Stories "almost never" appearing 
are: sports, neighborhood and city politics, crime and 
courts, and a calendar of area, events. 

The editor cites many changes that have occurred since • 
she has been in charge. There .has been an increase in new* 
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This h Kamm's Comers' is a publication of 
Kamm's Area Development Corporation, 
17131 Lorain Avenue, Room 212, 
Cleveland, Ohio 441 11 . 
Phone: 2524559 



August 1982 Issue 



Carolyn C. Veriic, 
Executive Director 

Russell Gciger, Jr., 
Chairman 



5th YEAR CELEBRATION HELD 
KAMCO^S 5th Annual Meeting was held on May 27, 1982 at the West Park 
mt«l Church of Christ* Over 100 people heard the status reports on progress 

being made at Kamm's 
Corners. Keynote speaker 
Rep. Mary Rose Oakar was 
delayed in Washington and 
congressional aide Al Koson 
gave an informative update. 

The Friends of KAMCO 
elected Mr. Aeeves Qochran 
(W. 171st St.) to the ftoard 
of Trustees. KAMCO mem- 
bers elected the following 
to also serve on the Board: 
Robert Hicfcel (umceo uanrc* oi vm/, **«Jey Kerka (AmeriTrust) Scott 
Reshetalo (SLR Properties), and Howard Schretbman (Scnreibman Jewelers). 

Three awards were given in recognition of great contribotions to At 8m- 
movement of Kamm's CoroersTrbo recipients, were: The Family Tim Center* 
Storefront Renovation. Mrs. Gertie Cebulle; Community Service Award. 
Mr. Charles Humbert, Jr.; Special Merit Award for two yean' service as 
KAMCO'Si 
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KAMCO DIRECTOR TO LEAVE POST 

Carolyn C Verbe, Executive Director of KAMCO, will be leaving the organi- 
sation to become a fulltime mother in September. 

Ms. Vcrlk came to Kamm's Corners five years ago from' the City of Cleve- 
land's Division of Economic Development. Carolyn has a degree in urban plan- 
gad worked in the commercial reritahaarion section. 

As KAMCCS first director, Ms. Verlie organised merchants and involved 
lesidrnti She stressed the benefits of working together and plotted a course of 
action to improve Kamm's Comers. 

Five years later, we have made much progress in beautifying, organising, and 
streogtkeamg the commercial district. We thank Carolyn for her dedicated 
effects a~i wish k^ta«a^ of Ww^ 
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Csrelya Vertta, KAMOQ Director, 
recegs^eea 1 tee ssrvios by 
TruKMt H*wmi4 Sckr«»eua (Wft) *m& 
Cfcsfi* Humbert (right). 

A successor to Ms. verlie has not yet been 
chosen The Search Committee hopes to present 
a candidate to the Board in the next few weeks. A 
public anxouncement will be made as soon as a 
r director has been selected. 



A summary of KAMCO'S activities and pro- 
is detailed on the following pegs. Please 
look at the variety of programs umforwey to ua> « 
trade the eommeroiai contar of our iwifjiborhood. 

yggestlons end member ship are 
si If you would Ittce to voice 
; for our efforts to maintain the quality of 
f, don't hesitate to let your coufKB- 

GARY KUCIN1CH Ward 19 tTttfl? 

DALE MILLER Ward 20 252-7127 

JOHN ZAYAC Ward 21 2S24531 — 
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submission from neighborhood residents . The) ad copy in 
general has a tore sophisticated look, and there hat been an 
increase in the number of ad coupons in each issue. The/ 
newsletter also had deer eas ed /th e organisational news 

content? in favor of more neigborhood news. 

At the present , no other changes in content are 
anticipated. 



AUDIENCE 

The newsletter lias a circulation of 13,500'; with 12, 900 
distributed through the mai 1 , and the remainder through the 
more than 100 stdr.es in the area. 

The mast significant change for the newsletter 
resulting fro* readers' interest and requests is the 
inclusion of neighborhood neva . The editor believes the 
newsletter tries to be responsive to readers' calls and 
le t ters . 



PROBLEMS 

A minor problem noted by the editor is in the artistic 
and technical areas of advertising. \ 

In the future, Verlie sees the possibility of sore 
pages per issue, but does not consider it likly that thj 
publication will become a weekly* 

The edit or ad vises other papers to make a sat is factory 
arrangement with a printer* Also she has eased distribution 
troubles by mailing the publ ic a t ion at the non-profit bulk 
rate. "The newsletter has filled a vacuum in the ^ 
neighborhood. It is good that most or all news in the paper 
i s pos i t ive . 11 
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NHS NEIGHBORHOOD NEWSLETTER 



kdicorr Anita Woddward 

Address : 4 i I 3 Bridge Ave 



HISTOftY 

The newsletter first appeared about three. years ago in 
the same tortaat it has today. The Neighborhood Housing 
Service (NHS) , which had been in existence since 1975, hoped 
the publ ication Would help them in their efforts to promote 
home improvement and home buying in the NHS 0?iio City area 
and St. Stephen's Square (from West 41st to West 58th, 
between Franklin and Walworth Ave.). Anita Woodward, its 
original editor, said that she had problems with the 
technical aspects of the job, and with finding NHS 
volunteers wining to help. Jhe Newsletter is published 
about three times a year and promotes the NHS in a 
straight-forward fashion. 1 



GOALS 

The basic purpose ot" the Newsletter is the same as that 
of NHS -turning St. Stephens square and surrounding areas 
into a oor? desirable place to live. As a resiilt, helping to 
improve th* neighborhood's phyaical appearance, helping ' 
homeowners acquire loans, and maintaining racial and ethnic 
harmony are "extremely important goals 1 '. "Very important 
goals" ar e t.o : commun ic a t e with as many different groups as 
possible, help poorer people stay in the area, and help 
reduce crime in the area. "Somewhat important" goals are to: 
keep the neighborhood informed about political issues, and 
bring in "new blood" to help rejuvenate the area. Trying to 
reach the entire neighborhood with the news, and helping 
stores and shops stay in business in the area were 
identified as' "not very important" goals of the paper. 
Wooward added "instiling a sense of pride in residents" and 
"mak in g people want to live here" to her list of priorities. 



ORGANI ZATION 

Unlike some of her collegues, Woodward is a volunteer, 
spare-tine editor. She is employed full-time at 
Metro-General Hospptal. Her five regular contributors 
include four other volunteers, and one paid NHS staff 
member. Former Plain Press editor Lisa Oppenheim now donates 
her photography, and layout skills to <the News le 1 1 er . A NHS 
staffer "proofreads" each issue before it goes to the 
printer. 
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Neighborhood 
Newsletter 



St. Stephen Square 



2nd Annual 
Housing Fair 
Coming Soon x 

Have you ever passed by a century home 
and imagined what it Would be like to live 
inside? Did you wish th^t you could see in 
the window or just walk in and explore the 
many rooms? Would you like to pwn a 
home for $18,000- $25,000 in an improving 
neighborhood? If you apswered "yes" to 
these questions, the folks at Neighborhood 
Housing Services of Cleveland, Near West 
Side Program have good news for you. 

On Sunday, June 13th, from 1:00 to 5:00 
p.m., Neighborhood Housing Services of 
Cleveland, Near West Side, will sponsor The 
Second Annual Neighborhood Housing Fair. 
Toyrs of at least ten rehabilitated Victorian 
Homes will be available, plus Realtor "for 
sale" open houses. 

The tour homes are located in St. Stephen 
Square, the western section of Ohio City, 
and Buckley Park. Participants may tour the 
neighborhood by bus, walking tour or * 
private automobile. All tours are free. The 
Housing Fair will originate at the West Side 
Multi-Service Center, 4115 Bridge Avenue (at 
the corner of Bridge and Randall Road). Free 
parking will be available. 

In addition to visiting lovely old homes, 
visitors will have an opportunity to buy H , 
refreshments and handicrafts, and to listen 
to Dixieland music provided by the Joe 
Kasper Trio. For more information or to 
volunteer to help at the Fair, call NHS at 
961-2096. We hope to see you there! 
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Inside: 



★ Free map and tour guide for the 
Housing Fair 

★ NHS shines the "Spotlight" column 
on a classic case of NHS 
cooperation 

★ Buckley playground area residents 
create a park 

★ How to choose a contractor 
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CONTENT S 

The NHS MeveUtter does not run^edi torials f in the 
traditional fence. "It f a all editorials - we're not trying , 
to be unbiased, Woodward admits. % typical article deals 
with low-cost insulation or a resident -who has fixed up a 
dilapidated house. The NHS Community Relations- Coaaitee is 
the main source of news and story ideas, although expert 
advice on insurance _or interest rates is occasionally 
soli'cted. Once in a great whil*, an event not directly 
related to NHS , such as a city-wide housing fair, can be 
included. In general, though, the Newsletter is strictly an 
ih-honse publication. "There is no ongoing stream of 
inforaation (from other jourcms)," Woodward says. 

Content appearing in ''several stories per issue" are: 
neighborhood problems and issues , news of redevelopment 
efforts, information of the redevelopment association, and, 
information on how to get needed social services. Features 
about interesting people in the area are- usually printed 
"once per issue" and reports on how city-county governmental 
activities affect the area appear in about "every other 
issue." Appearing "less oftsn than that" are: business, 
neighborhood politics, crime and th« courts., calendar of 
area events , and nfewa of et hnic groups in the area. Content 
types identified as "almost never appearing" are: 
enter tainaent , religious t pics , sports, civic groups, 
clubs, org an i rations, celebrations , city politics, news 
about block clubs, and nev^ briefs aboiit personal things 
go ing on . 



PRODUCTION 



in 



The Newsltt^r 
Ohio City. Lisa 



is type set at the Orange Blossom Press, 
Oppenheim oversees the operation. 



ADVERTISING 



No ads appear 
totally opposed to 
misconstrued as an 



in the News let ter . Woodward is not 

the idea, but feels that an ad could be 

NHS endorsement of a specific business. 



AUDIENCE 

"* v 
From its press run of 2,500, Woodward estimates the 
newsletter has 3 , 500 • readers . Feedback from any of them, 
however, has been practically non-existent. When asked how 
she learns what her audience wants to reAd about, she 
replied, "We guess." 
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Woodward laid her biggest problem is staffing, -as 
volunteer labor is sometimes unde pendab le . Finances could 
become troublesome, if the recession deepens. Each issue 
exists about $400 to produce , and saos t qt it must be donated 
by NHS financial supporters, 

o The Newsletter's greatest success, according to its < 
editor, has beeri its ability to help establish the identity 
of St. Stephens Square as a neighborhood. Woodward plans to 
place more emphasis on human interest, but otherwise plans 
no major changes. > 

As a- journalist, however, she is somewhat frustrated. 
She would like the newsletter to become more of a newspaper 
than merely the ara of an or g*n i ca t ionn f b,ut she realises 
this is impossible. "There's a little bit of closet 
Washington ^Eost in us (community edi t or s ) , f al 1 wishing that 
we could 'change the world with our little newspaper," she 
said. 



1**4 

127 



THE NEIGHBORHOOD NEW!? 



Editor: El l.et/ Psen icka 
Address: 8120 Harvard Ave* 



The paper began September 23. 19 23 at Broadway and 
East 55th Street, the T, Hib" of the community. At first it 
V4* an advertising paper owned by a Member of the Broadway- 
55th Merchants Association. Members of seven area ethnic 
catholic churches were a m,ajor pjtrt of the ^original 
commit i t.y . The paper current ly serves the Broadway -Harvard 
area. Ona early editor was Clarence Spears, who served ss 
editor froia 1933-1939. The Nevs has* enjoyed such good heslth 
antt 'Stability through* the years that the only; problem John 
Ma,sek, the Publiahe-r of the paper, thought was worth 
r ei»eaber iog was when rationing reduced the papers 
advertising darning Wot id War II • t 



GOALS 

The news editor scored ail the auggested -goals either 
as "very important" or ''extremely impof tant , • " Goals 
indeati f ied to be "extremely important 11 are: communication 
with as many group3 as possible, helping to improve the 
phy^icfti appearance, and main t.ain ing ethnic and racial 
harmoay. "Very important" goals are to: try to reach the 
entire «e ighbo r-hdod with the newa , keep the area informed 
about political inauea, help people to obtain loans at low 
interest rates, help stores and s^hops atay in businessman 
the area, help to reduce crime in f.he area, and bring in 
"new, blood" to help rejuvenate the area/To thia fist, Mr. 
Maspk *ddrA: "The paper has enjoyed succes s because it 
serv^a the total needs of- the people who live in the area* 
Tt is also a medium available to the groupa —church , civic, 
fraternal, etc.— to krap the community informed of the 
social activities, political activities, general needs, and 
c i t^y a e r v i c * s . 11 " 

ORGANIZATION 

Three people work for the paper f u 11- t4me with the 
iuties qf new* editing, ad so 1 i t ic a t ion f layout, and general 
receptionist. Seyen people work part-time in gathering newa, 
typing., typesetting, photography and distribution. Everyone 
is paid and almost everyone is multi-dutied. 

The Sews does have editoriala, but they are "limited." 
The publisher usually writes the editoriala concerning 
political topics and community needs. Only candidates for 
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mayor and council are give'n political endorsement by the* 
paper. # 

The major sources of news are public meeM*n$s and 
organisational pre« > releir^s , Neighborhood cox res pondents 
cover events from city hail, and members of or cm i zm t ions 
such as the Slavic Village Association, keep the paper 
informed about their activities . There are no correspondents 
from outside the neighborhood, although the paper does 
publish novs from the U.S. Congress, federal, state and 
loc/*l agencies. Other local organizations supplying the 
Neva with information are the Kartin Ci'ub; Bohemian National 
Hall, the PTA, veterans 1 associations, and senior citizen 
groups . * 



P RODUCTI ON 

The News it printed by offset at the Gall and Poftt. It 

is on e of the ,few re ma ining traditional, large forma t pape r a 

(21 inches x 13 inches). The publisher/s wife, the managing 
edi'tor. is in chafrge of production. 



ADVERTISING 

A full-time ^ad manager sells the ads, which are the 
only source of income for the paper. Most of the ads are 
from small local businesses, with some coming 1 from ad 
agencies representing the larger businesses a,nd corporations 
in the area. There is a regualar classified section. 
Advertising comprises 70-75X of the paper's content, which 
is compariable to other papers surveyed in the area. This 
may account for- the larger format of the newspaper. 

CONTENT 



Local ne ighborhood concerns and ci ty-wide topics 
account for 902 of the news content. The following topics 
were reported appearing ouly "once per issue": 
entertainment, religious topics, business, sports, civic 
group*, clubs organirat ins , ce lebrat ions , neighborhood 
politics neighborhood problems and issues, crime . ku,d 
counts, news about block clubs, calander of area events, 
features about interest ing personalities in the area , news 
of redevelopment efforts, information of the redevelopment 
association, infbrmation on how to get needed social 
services, news of ethnic groups in the area, and news briefs 
about, personal things going on. Reports oi^ how city- county 
governmental activities affect the area were said to Ippear 
"less often than every other issue. M . 

The news .editor said that since he has been with the 
paper (more than 30 years) there has been more news of the 
suburban area added, haaek attributes this to the neighbor- 
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MONDAY. MPT. I 



The Neighborhood News 



THI QARPIILO MIGHTS 

HOMt MLIVtntB IN IQUTHgAH OWUNP, a W Mia HllfHTIJ«WlU*tK 
HMMn. CUV AMOAA NtMMiTt* MMMMMMCt AM VMJLtT V«W «NCt IMi 



BBB investigate* circus 
promotion tactic* here 



t.tw *4»-ri4< 
Allteae* ta b»W 



W f £ City wins court appeal 
||f 7 involving 1-480 fund* 




SSsrSSSS^SSt . Lourdea clambake mark* | Steve Bencic to boat J 

IStk Oktoberf eat here I 
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hood 1 s emigrating population, 
chant** in the content of the 
interview. 



He anticipated no future 
News at the time of th« 



AUD I^HCE, 

The circultation of the News is 23,500, with an 
esti-mated readership of 75,000.' The paper is distributed in 
a variety of 'way s including: 'door-to-door carriers, 
centrally located boxes, key store locations, and by alii to. 
about 600 former residents who no longer live in the area* 

The paper learns about the needs of the readers, through 
a good knowledge of the neighborhood, and by maintaining 
contact' with organizations and people through phone calls 
and letters. The news editor considers letters from readers 
"vary important—a major information source" and^tries to be 
"very' 1 responsive to readers' requests. ' . * 



PRO^EMS f 

A shortage of reporters was the one problem Masek 
identified for his paper. One tip that the news editor would 
give to other papers is the idea of using strategically 
located distribution boxes (e.g. at bus stops and in front 
of popular stores). t 

Masek believes the Neighborhood News will always be a 
success f ul , ^ami ly-owned and independent newspaper , unlike 
those which have been absorbed into the Sun Publication 
chain. In support of all neighborhood papers, he states, "A 
neighbourhood* publication is a solution to the in forma t ion - 
sources needs of a cpmtftunity 
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OHIO CITY ,i£WSL£TTER 



Editors: Lois Da v if! 

TilTiL 1 / 3 /^ 1 : Park '- a P«"i«tioB of the 

1,110 Cl Rferrfeve ■ opaent Adscu: tat ton , 



t -TORY 



„ ve t :r r e * nr ^ 0 * d Ur i„ g . friendly 
tJait'ic c«d "i"o't" d f iret p, ' bii8hed » • 

operation L r /•/ I, ? ™* V ^^or Paul Klein, 

"ther.n Ho.pit.i (Klein ia the }>R Ictor) ^lth ^"f! ° f 
: > ; «Uir r s expect to „ove in t0 an "^.i °^ ^ J 

>.<;.o»al ,nd two special iusne* ' Wlth '° Ur 

• t! j- e . 0kio ClC > neighborhood. Members of the 
: '" 1Mtlon nsd b *'™.* worried at the rise ..in both the 
— - rate sad the deteriorated condition of n,an t di„» 
; :- - "-ghborhood and designated those problem treaty* 

-o.JtSi.ns tor. the newsletter. 

A main problem en conn t„ r e d „ r f iro «„',, „ - i • 

„ • 1 ri_r.it was a /complaint 

" • ttr ^«" "ocio-econwic clai*ea for being overlooked in 

. news coverage "The Ohio City neighborhood \A ma.ny 

P ; i ; * ES -'ddle-ciaaa residents and 

p< -pie x«.'h/»bT li rating hi.M.oric buildings, 

The area h b«liev*-d t h« " . v »■ « ~- i 
hp',},. tt ^., r „ . , C ' J< - '-^t rem, : jy -important" are: 

- " sr,Q sht, P« *f*y in buflineda in the area heln 

:;: h ;- ; ^ c t i r.-? fhe bribing "ncv .blood" i ^h P 

' r ' ■•"t.iomg ethnic and racial harmony, and offetiL 
pubU, relatxon. to the wider co.nmuoitv. Tr ia, to re c£ the 
entire neighborhood with rh.. ,-,■.'.« ■■ >• • reach the 

Physical appearance or the *\' r \\ b X ' \ hel * «P™" the 

improvement loans at ow int^e^ < *S"*\ hOB,€ • 

goal »f all" - '" ' rM ' tate-j. listed as "not a 

0 Dfl *\ 1 • a ^, LO : «««ci*t* with ,s many different 
groups as posaib.c , n the n* ighborftood , keen the ' 
neighborhood informed >h 0 ut political i ss « indheln 
poorer people stay in the area. P 

ORGANIZATION 



. uc u«„* iecter L8 a »», v sma ! l-bndeet pubJ icatinn -«a 
BO ..a,e members who are either- full-time or paid., There 
are, however, as many as 20 part, time members participating 
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A word from 
the President 

... Jim Bowers 

The Board of the Ohio City Redevel- 
opment Association has spent consider- 
able time over the past year setting goals 
and priorities. This becomes difficult 
when there are so many worthwhile 
projects that need the attention and 
dedication of the organization. 

After careful deliberation , the follow- 
ing priorities were established: facade 
improvement program for West 25th 
Street; economic development of the 
Ohio City area; financial planning for 
OCR A as an organization; marketing 
and public relations for the Ohio City 
area; the ongoing operation of existing 
programs; an ongoing public relations ' 
effort for OCRA. 

As we do planning for the organiza- 
tion, we are cognizant of the diversity of 
the area, and we hope to maintain its 
heterogeneous nature. This is one of 
Ohio City's strengths. Our membership 
includes residents, businesses, industry, 
and institutions. Our goals, therefore. 

Continued on pm §* 7 * 



HOME AND FLOWER SHOW 




visitors at the Ohio Citf booth at the 1981 Home and Flower Show. 



OCRA will have a booth at the Cleve- 
land Home and Flower Show for the 
second consecutive year. It. will feature 
two video tapes on targe screen televi- 
sion, slides of Ohio City homes that are 
for sale, and a display showing photo- 
graphs of the area. Community infor- 
mation will also be available. The theme 



ANNUAL MEMBERSHIP MEETING 



The OCRA Annual Membership 
Meeting will be held Thursday, March 
18th at 7:30 p.m. at Lutheran Medical 
Center Audittrium. The auditorium is 
located at 2609 Franklin Boulevard with 
the entrance at Franklin Circle (the cor- 
ner of Franklin and West 28th Street). 
Everyone is welcome to attend — 
members, friends, neighbors, anyone 
interested, in Ohio City. 

A social hour will follow at Market 
Street Exchange at approximately 8:30 
Q «i. (or whenever the meeting ends). 



There will be tots of free hors d'oeuvres 
and a cash bar available. 

We're sure to have an exciting, infor- 
mative evening. Election of board 
members will take place, An update on 
OCRA activities will be outlined, and 
plans for the future will be discussed. 

So don t overdo it on the day before, 
St. Patrick's Day, and join us for an ex- 
citing evening. Remember, we can only 
be a successful organization with your 
participation. 



of this year's booth is "Ohio City — 
Your Home, Your Community." The 
presentation will be oh display for ten 
days beginning March 5th. 

"We are a Dream, " first shown last 
year, tells the story of Ohio City^from its 
beginnings, through its decay, and the 
subsequent rebirth of tb# area. "Ohio 
City Interiors," a new video feature, 
presents the interiors of six restored 
homes with residents expressing their 
feelings about their neighborhood. 

This year a stronger emphasis will be 
placed on real estate. Slides showing 40 
properties along with descriptions and 
sale prices will be available. One of the 
two goals, according to committee 
chairman Mark Johnson, is to. try and 
sell real estate. Last year several Otfio 
City homes were purchased as a direct 
result of OCRA's participation in the 
Home and Rower Show. The second 
goal is an effort to stimulate business in 

Continued on pmgm 5 ► 



in all editorial and production areii . Everyone it 

mul t i -dut ied . There are an additional 20 people who help 

distribute the news letter . 

The newsletter's editorials are written by either the 
organisation executives or the city council member from the 
ward. The most common editorial topics are community 
involvement , crime $ and housing opportunities . The 
newsletter does not endorse political candidates. 

The major source of news is general assignment 
reporting. There are no neighborhood correspondents at 
present . However , an important correspondent from outs id e 
the neighborhood is the district's congressperson , Mafy Rose 
Ofktr. No national, or international news is published. Block 
clubs, churches, and organ i ret ions such as the Near Vest 
Side Neighbors in Action, supply the newsletter with news. 



PRODUCTION 

The News letter is printed by photo of f set' at the 
Suburban. Press, which is located on Lorain Ave. Th'e 
Newsletter's production is supervised by Lois Davis . 



ADVERTI SING 

Most or all of the Newsletter's ads come frpm •«•?! 
local businesses. The co-editors are the main ad 
salespeople. There is a regular classified section, but for 
real istate only. Advertising «ccounti for only about 25X of 
the papers financial base. Otfter financial support is from 
contributions.^ 



CONTENT 

The Newsletter is entirely about local neighborhood 
concerns. Those items which appear several times per issue 
are: business, civic groups and clubs, neighborhood 
problems, news of redevelopment efforts, and news briefs 
about personal events. Topics appearing "once per issue" are 
neighborhood politics, crime and courts, news about block 
clubs, an events calender, redevelopment associat ion 
id format ion , and reports on city-county governmental 
activities. Only news briefs about ethnic groups are listed 
as appearing in every other issue. 

Since its beginning, the Newsletter has increased in 
both format — from four to eight pages — and staff sise. 
Also, the paper now includes news coverage of all socio- 
economic segments of the neighborhood. 



AUDIENCE jf 

The printed circultation is 5,000, although the editor 
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believea more people than that actually read the newuletter . 
Most of the distribution 'is split 50-50 between door-to-door 
and mail, wittwthe remaining copies dropped off at 
restaurants and stores.. The publication does try to be 
responsive to the readers' needs, and letters are becoming a 
major source of feedback. 



PRO BLEMS 

The problems the editor cited are technical or 
production (due to a heavy work load), lack of time, and 
maintaining a staff. 

For the future of the Newsletter > the editor 
anticipates a larger circulation and a more frequent | 
publication. 
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.OLD BROOKLYN NEWS 



Editor: 
Address 



Sandy 

4302 



Watkine 
West 30th 



St 



Cleveland, Ohio. 



HISTORY 

The News cine into existence at about the so»e time as 
the Community Development Cor porat ion ( CDC ) , thanks mainly 
to a 1978 Community Deveopraent Block Grant. Its original 
editor no longer lives in the Cleveland area, but 
CDC Commercial Coordinator, Sarsh Toth recalls 
the paper's early 
people to deliver 



local merchants 
on the ground. 



the former 
that some of 
problems concerned distribution (finding 
door-to-door), advertising (convincing 
to buy space), and just getting their feet 



GOALS 

Goals identified as being "extremely important" to the 
psper are: trying'to, reach the entire neighborhood with 
news, helping improve the appearance of the area, and 
helping stores and shops stay in business in the 
neighborhood. Goals listed as "very important are to: 
communicate with as many different groups as.possible in the 
neighborhood, keep the neighborhood informed about political 
issues, help reduce crime in the area, and bring in new 
bloosJ" to help rejuvenate the area. Keeping the neighborhood 
informed about political issues, and helping poorer people 
stay in the area where identified as "somewhat important 
goals, while 'maintaining ethnic and racial harmony in the 
area was "not a goal at all" for the paper. 

I 

ORGANIZATION 

No one woTks full-time on the News. A network of unpaid 
stringers, from neighborhood churches, businesses and civic 
groups supply some copy. Occasionally, news releases from 
national organisations, such as the Red Cross are used as 
are reports from the area's state and national political 
represenatives . The News does not endorse candidates; 
however the editor said, "We're very big on equal time. 



PRODDCTION 

The News is laid out and photostated at the Bulletin 
printing plant in Twinsburg. Watkins overseas the operation 
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ADVERTISING 

Over the past several years, the News has attracted 
..nough advertising to support nearly all of its production 
ld3t9 . The ads come almost entirely, from Old Brooklyn 
businesses and organizations. Advertising comprises roughly 
bS* of the paper's content, according to the editor. 



CONTENT 

Close to 90Z of the editorial content relates directly 
to the neighborhood, filling a gap left by the'PD, and the 
Sun chain. Information on the CDC, businesses and Cleveland 
City Hall decisions affecting Old Brooklyn seem to dominate. 
The editor said that The News now runs fewer stories on the 
CDC, and is developing a larger and more diverse network of 

stringers. ... . 

Stories identifed as appearing in "several stories per 
issue are: business, civic groups , clubs , /organ izations and 
celebrations, neighborhood problems, and issues, and 
information on the redevelopment association. Stories 
appearing "once per issue" are: entertainment, neighborhood 
politics, calendar of area events, news of redevelopment 
efforts , 'and informations how to get need social services. 
Appearing in "every other issue" are: features about 
interesting personalities 1 in the area, and reports on how 
city-county governmental activities' affect^the area-. 
Appearing "less often than that" are religious topics and 
city politics. "Almost never" appearing are sports, crime- 
and the courts, news of ethnic groups in the a,rea, andruews 
briefs about personal things going on. ^ 



AUDIE NCE * 

The News is distributed free 
month, by nomin a 1 1 y- pa i d carriers 
comes in the form of phone calls, 
CDC Board of Trustees neetings . 



to 20,000 households each 

Feedback from re'aders 
letters, and attendance at 



PROBLEMS 



Lack of 
Watkins does 



ads and staff pose problems for the paper, but 
not see many obstacles to the paper's continued 
success, unless the small businesses that advertise 
regularly are hurt by the economy. She says the Net** will 
soon expand from its present eight pages tor twelve, and may 
some day be able' to operate independently of the CDC. 
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Block grant funds 
aid Old Brooklyn 



Aa ana af OM B i aa Mj a an t- 

m Ana (MM). Tkc ^ Stock 

Oty CaaacU at ifta Jaaa M naana. 
vtlhanvMa a UUI tf SfM.Mt far 
Mrateal laprtmHili la tack af 
tatrnw HBA'a. la aia Hi aa, tat law- 
tnaraat lata aragran. a aant nfaaa 
angVan aai aa aMarly aactal tart*. 



anaavtty awaaa ky,tka OM Braaktya 
Ctauaaalty Banna naat Caraara- 



la akaacteal as la la* faian af tka 
Blacfc Graai angran. - *Tkla la aY 
aaat la* l**t yaar far tka Black . 
Oraau,*' aiaiaa Baka^ia. *'NSA 



faaangnatt taction 



wtfcat 



. TMOMBnakfraNSA'al 
laaanfnnMartalAv 

Baak la BakrwaM Am. 

Baal tat Black Gnat namca* 
tka Oral federal m—t ** ka aile- 
catea laia tka OM BraaUya ana. 
Wart It Ciaacilaua Jet Caaaaa 
ana m MSA ******* ia Ma ware 
aa a graai eaaartaaftty la aiaka 
ante* tnannanata. Aa aa OM 



a paaaT a ag gnat nany. Maay pre- 
Jecta nay k» left la n an im awat»- 
lag aankaaal ftaaaT Aa tkaaiMttrat 
laaaannaeftke canary rattan. aa~ 
wUltkcfatartaftkaaiackOraatafa- 



kn*. la aaya, "Maay aMewalka 
atnagkeat laa NSAan i*M My tan 
akl Agng mat k m aa natek amaay 
af ika aUewalka. aiaklag IkakT 
aatanaaa la an aaaaattlaa mfBc. M 
la a4*mea. Ceaacilnaa Caaaaa 
•an. "Bean a NSA win Mag ann 
aerial nnine lata aar ana. Scalar 
Ciltna aaaaanaa. lac. rectltea 



•eeraetoa kacaan n eerceat af OM 
auiMJa la ccatalae* la Wart law" 
Km tkaagk BUck Oraal fcana caa 
eajyaaaaaMnlantmniaiiMiae 



aaca af OM Breektya wurkeaeflt 
fnn taa anneal alta Inanee* 

laa 



Am* af Van 11 OM I 
■naftkancajnaaiafaaaiajag iaa 
.AMalaflMMklwilka 

taf Pfr. 
In May* 




warbler's wanted 



Dana 1 



? Caa 



it Mae eke Beat) Caa ye* carry a 
ItttaaaaaaatT 
bawfB 



a a> jam a t . 

2 Iff t Call Ban, TClWTaer 



OM Bi Be kly* la Mi l a a Hi la fcanr 
alfMaa k ) n p m iat 



lag Ika cetaawaity. fanagk tkair 
afnr*. OM BreckJyarwIB caaOaac at? 
grew aa* aatta. ' , 




Runners make neW ZvQper friends 




gee- Tka aaac, «acn M ^ i ^* ra Jf** ** {j^ ( 0BNBM ^ k f 




Acna^afmcatnaMlaaaakaaat 
gawky aatrlckaa aal Man aaan 
caaapailag la Ika iaaa klk flflk 
Aaaaal laaaar Baa kaM at Mam- 
aarkataa. 



Davalaanaal Caraaratlaa aaC 
«rcaa.IacTkaaa 
I an keca af Ika I 



anr Mat yaaf'a raa. 



n 1 an*aafry In i 

lMlagaananakaitkaan 

aatta nana. Paal McCarMI wn tka «f 
gmaUnantoannai a kk aJjan 
af »:M..Tka aaaakar Ika Inaala 
raaaar, Ban* McQattkn* I 
an nam kins, i 

OMaat aartldaaat n aa tka wkata kaaa tka ana raantf Ban tka 
* in aana af MBy, canp tamM m m walaann tka aaat nwa aaan 
TT-yaaraM Barak art B. Bank. naaay la OBCDtt Bay tka 

tka ran waa aaaaaarak ky tka ^Biaawraa m*T ny l iaii f LaV 
BnaaanUwanaCWkwak ika kaaa Jtaatank. OBCDC < 
af tka OM Bnaktya Caa m aM ty aar. 



THE OLD CLEVEL AND GAZETTE 



Editor: Kathleen E. Webber 

Address: 1220 West 6th Street. ^ 

Note: The information listed below is based' u P/ pb a 
• .July 1982 interview with Jeff Glebocki of the Old 
Cleveland Development Corporation. The Gazette began 
publishing again shortly after this interview,. 

HISTORY . 

The Old Cleveland Gazette was initially organised by 
the staff of the Old Cleveland Development C° r P? rt *^°" 10 
March, 1981. It was the idea of the Corporation . former 
Executive Dire^. Partick Murphy, who fe it « • . 
neighborhood needed a more tangible promotional tool than 
the walking tours, radio-TV spots, .or the Home, and Flower 

show booth the group sponsored. ,. f Di «io«ue, 

Cynthia. Davidson-Powers , then, the editor of , Dia i°«"'' 

the Ohio Art. Magazine, agreed to be the G-tt,'. editor. 

The first issiTe was published in August, 1981 . 

Although planned as a monthly, economic d V f * lcu *^f* 

pushed the publication of the second issue back Jo October 

1981 Money problem, forced a more permanent hiatus and the 

G !!erteT.. no? published since. A th ire .!..«« . 

for the Summer of 1982, but the resignation of 

Davidson-Power, ha. put the pub 1 i c a tion o. a ^^oATlu t 
husband was a staffer on the t eve . Pre... they • • 
of town when chat paper folded). It is expectea t«« 
Murphy will assume the editor's position soon. 

( 

GOALS 

Jeff Glebocki, a staff member of the Old Cleveland 
Development Corporation and the G. zette 1 i.ted the 
following goals as "extremely importsnt : try to reacn me 
fatire neighborhood with news, communicate with as many 

possible, improve the physical appearance of the 
a .hp .tore, and shops stay in business, bring in new 
olood-' to rejuvenate the area, and inform the »^B h >°?*° od 
llout the tax benefit- of rehab il i t.t ion and 
"Very important" were to: help poorer people stay in the 
.rea reduce crime in the neighborhood, and maintain racial 
.^etHnlc h.rmony in the .re.. "Somewhat important were 
to: keep the neighborhood informed '^f. 1 * 0 ,,tt " 
«nd help people obtain home improvement loan, at low 
.interest rates . 
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ORGANIZATION 



None .of the staff of- the Gazette receive any > 
compensation for their duties* ( Dav id s on -Powe r s kept her job 
as editor of Dialogue while editing the Gazette.) None of 
the staff worked full-time, and all were mu 1 t i -dut ied . 

The editor is responsible for all editorial content. 
This includes finding writers and stories, copy editing, and 
design and layout of the paper. There is an ad salesman, and 
other volunteers take care of tasks like photography, 
productions, and distribution. Most of the volunteers are 
members of the Old Cleveland Development Corp. Writers were 
drawn from both inside and outside of the neighborhood. 

Editorials are not included in the Gazette, and there 
are no plans to include any that are not concerned with 
rehabilitation or restoration. As a non-profit organization, 
the Gazette cannot endorse political candidates. 

The major sources of news are the volunteer writers, in 
and out of the neighborhood, and other pr e s e r va t i on / r §h a b 
publications. The Gazette receives press releases from 
social services and non profit organizations, but rarely 
uses them because they date quickly. A humorous, column about 
life in the neighborhood was written by a loft tenant, Beth 
Oney, but she has moved from the neighborhood. 

PRODUCTION • 



The 


paper is print 


ed 


by we 


b-of f set 


me t ho d 


. Gowe 




Printing 


printed the fi 


r s 


t two 


issues , 


but. the 


Gazette 


is 


switching 


to the Bullet 


i n 


-Press 


in Twin 


sbur g , 


because o 


f 


cost and 


its closer loc 


a t 


ion. 











ADVERTISING 

The advertising revenue is currently the sole income 
for the Gazette. Until ad revenues equal the cost of 
typesetting and printing, the paper will not appear. The 
majority (75Z) of the ads come from the local businessmen. 
Banks are the significant, large advertisers. 

The Gazette attempted to run a classified section, but 
got no response from the neighborhood. The staff hopes to 
begin a M Special Service 11 directory in lieu of a classified 
section that will list the small businesses in the area that 
do not offer retail or direct services for a fee (i.e., 
architects, and printers) ^ 

The Gazette has applied for a Mmall grant to cover v 
printing fees for several months. The paper is not certain 
whether the Geo. Worthingtbn Company\ the area's oldest and 
largest corporation, will make the grant or in what amount. 
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THE OLDEST NEIGHBORHOOD'S NEWSPAPER 



AUGUST 1M1 



FREE 



Developer Plans for Riverfront 

« x stsstzc*? saarwsjrs ■r.'sssas'sa: "TESrL'ssj 

iLli SSia^S^Mwiiwi STem** Engm^rtng dww KwhW* local pra** — 1» w c«w <M o> ***** to, tm W 

Bun t& mm ttwM mm^h^ ^■vawja hm omm <wM(j^§ work at Cbbo habtlBBon of tha ^akswood 9kv* oontpany * as sny young O^y ^BtW 

who ~tWS^«S^thI JEaw^Xi^^ Ho ago aXMMmg Into . ******* com*** of aohool and gooato 

ttaatam RaaaWtuaJtog* at tw now »aa * Ctootand wkh h» wda houring projact toy ma ****** work for soinaUt wm . «*J 

aamar of Waot 9th Strf«t and andlourcNttm known aa Tha aouBVWaatarly and was maralor ^f*?* 1 **™ • ™ 

feaaftor -/ana from t» Mgbaa Fartf« woo Marvtawad on Na paw for -J Mot m aavatand. yaw.Th an<wan(towor»fo f anwj 

Corporator Bom m July 13 by Cyntwj Ot d oao n Pawara Q: Haw dW yon arrtoa at X gg>aa¥Q ^^y^ff 




was Nrtc Oontm. I workad lor (ham 
baosutaaart of my Job at tha phono 
oampjny was Mng my way sound 
Qty Hal, I moan poMtoa*. ao I M 
a lot of t» tag work lorlhs pBfaan 



IdU 

Na wo work at Pmk Canto. I than 



baas tor turn. 

Whan Park Centra, got In 
touafa wWch waa not bacauoo of 
Par* Cartta. but bacauao of a tot of 
tha aoonomy 



twt I go ow or •w r a and 
ajao whal'a ajaaaj an, I wrote a .taiga 
raaart and ttayaaJd, M Wo tank you 
ahauM go owar twro and run Park 
Oantna unfj R go* aquonad away.** 
/tMldklrWandahatyaaralalar 
I got out of twro. I had a ooupJo 
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I aid ony booauao^dwnl hawa a job. 
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Cleaveland to Cleveland 
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CONTENT 

Some 75X*of the'paper's content ii about lo^al or 
neighborhood concerns. Topic's appearing several, vimea per 
issue are: business, neighborhood problems and irisues, and 
news of ^redevelopment efforts. Appearing once an issue are: 
civic groups, neighborhood politics, city politick, a 
calendar of even ts , features about neighborhood 
personalities, information about the redevelopment 
association, and reports* on how 6ity-county governmental 
activities affect the area. Appearing "less o*ten" (^han 
every other issue) or "almost never" are: entertainment, 
religious topics, crime and courts, block' clubs, information 
on social services, a'nd personal news briefs. 

ttany stories are reprints of articles on 
rehab/resforat ion that have appeared in magazines or similar 
publ i ca t ions . 

AUDIENCE 

About 5,000 copies of the Gazette have been printed and 
distributed in the- neighborhood at re t a i 1 ^bu s in e s s e s and 
office buildings. The paper also has been distributed to 
other areas of the- city that might Have reiidents interested 
in the preservation of the Old Cleveland area. 

Mr. Gl/bocki stated that the paper was npt simply a 
communication device f6r the neighborhood's residents, but 
was -intended, to inform the city and. suburbs about Old 
Cleveland and the redevelopment efforts there. The paper 
grew not from residents' needs or^desirei, but from the 
Development Corporation's perception thai! the neighborhood 
needed proaot ion . 'The audience is perceived as being 
c i £ y-w i d e . 

.The paper has not received enough letters yet to make 
them a significant source of reader imput. However, the 
Development Corporation received a large number of 
memberships in response to an ad in the Gazette last' 

October. i ■■ 



PROBLEMS 

Mr. Gfebocki said that staffing, finances, and lack of 
advertising were the major problems of the Gazette at this 
time. However, he surmised that many of the problems could 
be solved if the Gazette could begin publishing on a regular 
basia. Another, more minor problem was the apathy local 
businesses displayed toward the Gazette. Glebocke said that 
they could not see the asset the Gazette could be to 
triemselves and the neighborhood. 

The most important goal of the Gazette staff righ* now 
is to begin publishing on a regular basis. Glebocki hopes to 
continue the eight-page paper either as a quarterly or a 
bi*onthy. Funding is another goal; however, a dispute with 
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another redevelopment group In the area has made. the 
foundations vary of funding either group's projects., 

Glebocki sees th^ Gazette as possibly filling some of 
the gaps left, by the defunct Cleve land' Pres a if it becomes 
established; covering up-and-coming neighborhoods on a city 
wide bas is . 
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PERRY HOME NEWS 



Editor: Temporarily without an editor* 

Ad dress: 6111 St. Clair, publication of the Perry Home 
Owners Improvement Association. 



HISTORY 

The Perry Home News began 25 years ago with a friendly 
conversation in the neighborhood "Mello" bar. A group of 
people, including the first editor, Jerry Krakovaki, was 
concerned with the preservation of both the ethnic identity 
and the general physical condition of the neighborhood. The 
paper's first issue came out in 1961. Richard Tariscka, the 
paper's most recent editor, admited that one of the chief 
factors inciting that original concern, as well as that of 
the present, was the encroaching ghetto. 

The first editor remained 9 years, followed by 5 to 6 
editors serving from several months to several years. Mrs. 
Lena Siewiorek is the only staffer that has remained with 
the paper throughout it's life. The paper is published 
monthly and it's format has always been a standard 
daily-size, four pages, with eight pages on holidays due to 
increased advertising. 

Some of the original problems were getting an initial 
staff, finding sufficient capital and keeping politics out 
of the paper. 



GOALS 

Goals indentified as important to the Perry Home' News 
are: reaching the entire neighborhood with news, 
communicating with as many neighborhood groups 6s possible, 
helping to improve the area's physical appearance, helping 
area stores and shop stay in business, helping reduce 
neighborhood crime, and bringing "new blood 11 into the area. 
Added f.o the priorities are: en courage new people to move 
into the area, inform the neighborhood of cultural eve ts 
(e.g., ethnic and fraternal affairs), avoid major news from 
outside the area, and develop writers in the community 
through guest articles, especially with creative and feature 
stories. 

Those suggested goals which were not at all important 
were: informing the neighborhood • about political issues, 
helping people obtain home improvement loans at low'interest 
rat.es, helping poorer people stay in the area, and 
maintaining ethnic and racial harmony. 

ORGANIZATION 

The paper has no full-time staff members, nor any paid 
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members; everyone is mu 1 t i -d u t i ed to some extent. The to.tal 
s t q f f numbers sixurand includes the duties of editing, ad 
•saiy, billing, copy writing, secretarial and distribution. 

/ The paper does publish editorials, usually written by 
either the president of t b e organizaion or Lena Siewiorek, 
and sometimes by a guest. The editorials are usually 
concerned with a full range. of neighborhood conditions and 
problems, but are never political. l*he paper does not ' 
endorse political candidates. 

The paper's major sources of news are: the staff's 
personal knowledge of the neighborhood, organizations and 
churches, and news releases from established correspondents 
Neighborhood correspondence includes letters from 
individuals and companies, and is usually printed on the 
front page, a practice intended to encourage letter writing 
The rao 8 t common kind of correspondence from outside the 
neighborhood is from former residents. There is no. national 
or international new published. Ther.e is neither editorial 
concern nor sufficient staff to go outside the' neighborhood 
The organizations which supply the paper with*neWs are: 
business, social, cultural and religious groups such as the 
St. Clair Business Association, Neighbors United, and . ~ 
virtually all the churches between E. 34th St. and E. 80th 
S t . 



PRODUCTION 



The paper is printed by the standard photo-offset 
method at the neighborhood printer, "Equality Printing 1 ' 
(6231 St. Clair Ave.). 



ADVERT I SING 



The only source of income for the Perry News is 
advertising, with the exception of a $7.50 fee for out-of- 
cown subscribers (this fee only covers postage costs). Two 
staff members are the main ad salespeople, although the 
ent ird staff does solicit ads, especially at holiday time. 
Seventy-five percent of the ads are permanent and ^cost $3 
per column inch. Most ads are from small local businesses, 
although ads from area corporations and even national 
advertisers are published. Ads for the large corporations 
usually are published at holiday time or when a corporation 
has a special problem to explain to the community, and the 
national ads are larger than others in size and provide a 
good source of revenue. 

The paper ha^ a regular classified section, covering 
* n y subject, and is always on the second page. The 
advertising/content ratio is usually 50/50. 
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PERRY NEWS 
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BEST COPY AVAILABLE 



CONTENT 

The paper is concerned only with news about the local 
neighborhood. The contend catagoriei rating high in terms of 
publishing frequency (several stories or onct per issue) 
are: entertainment, religious events, civic groups and 
clubs, news about block clubs, a calendar of urea events, 
information on how to get needed social services, news of 
ethnic groups in the area, and news briefs about perfonal 
events. The editor added to the list: the topics of 
neighborhood history and literary submissions by the 
readers, both appearing in every other issue. Those rating a 

. low ^publ i akiat-JEx Ajjue ncjL .a re > bus in ess , ja e i g b b o r ho od 

politics, city politics and information about redevelopment 
associations, Iti the middle (i.e., appearing every other 
issue) are: sports, features about interesting area 
per aonal i t ies , news of redevelopment efforts, and reports on 
how'city-county government a 1 activities affect the area. 

Recent changes in the paper's Content include: less 
filler material, especially press releases, and more small 
ads. Future changes forseen are; more information about 
schools, (e.g., achievements of children, and more literaty 
submission from readers* 



AUDIENC E 

The Perry News circulation is 7,500 copies, and 9,000 
on holidays. The paper is dropped off at churches, stores 
and various organizations on St. Clair Ave., be tween E . 34th 
and 82nd. St. The paper is also mailed out to subscribers. 

The staff learns about reader' interests and concerns 
through first hand communication and letters. The staff 
rates readers' letters as very important, especially because 
letters are a good indication of how well-read the paper is. 



PROBLEMS 

Problems the Perry News encounters are: or ganiza t ional 
and staffing, advertising (a top priority of the paper), and 
news gathering (a larger staff would help)* One problem 
which has been eliminated was that of delinquent accounts. 
The paper now has a* policy to drop non-paying accounts. 
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THE PLAIN PRESS 



Editor: David Beach 
Address: 1921 W.25th St. 



HISTORY 

— * 

The Plain Press, representing the Tresont, 
Clark/Fulton, and Detroit-Shoreway neighborhoods, is 
presently enjoying a seceond life after being out of print 
for several years. The new Press was launched with a $15,000 
grant from 'the Gund Foundation. Only two months were needed 
for preparation between the first organisational meeting and 
tjie f i r s t is sue . Al though the grant was very he lpfu 1 , it was 
not essential, according to Lisa Oppenheim, the editor at 
the time of the paper's rebirth. The staff was determined to. 
publish, regardless of funds. 

The Plain Press first began in 1971 with VISTA workers 
and volunteers, and lasted about seven years. At first, 
there were no ads while the paper survived by donations and 
free services (printing) alone. The staff members were all 
volunteers with full-time jobs elsewhere, and were very 
"grassroots-oriented . " A former member said that a main 
cause for the demise was a lack of new staff membership, 
leaving the existing staff somewhat overburdened. 

The Plain Press was originally a monthly publication 
and has recently began publ ish ing bi-monthly • The 
reincarnated Plain Press printed its first issue August; 
1980. The editor at that time was Lisa Oppenheim. The paper 
is housed in the back of a bookstore on West 25th Street. 
Some of the problems encountered at first'were: satisfying 
readers 1 interest in hard news with a monthly publication, 
developing a news source network, and a shortage of writers. 

The current editor, David Beach, assumed this position 
in January, 1982. The position of editor is the only 
full-time, paid position on the paper. Some people do 
receive a small stipend for stories they submit (about $5). 
The editor is expected to assume responsibility for all 
areaa of 1 the paper - ^iiLxuti^l^j*^^ 
sales, and distribution. 



GOALS 

The editor identified the following goals as being 
"extremely important M : communication with as many different 
groups as possible in # the ne vghborhood , help improve the 
physical appearance of the area, keep the neighborhood- 
informed about political issues, help people obtain hope 
improvement loans at low interest rates, hel£ poorer people 
stay in the area, help stores and shops stay in business in 
the area, help reduce crime in the neighborhood, and 
maintain ethnic and racial harmony in the area • To this list 
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the community new 

VoL 9, No. 11 



f a* the Weet Side neighborhoods of Cleveland 

May 24* 1982 ■ . Fre « 



Residential vs. industrial 

Residents betw&en Scranion and 25tft St wa/gfi 
f/i* pluses and.minuses of industrial expansion 

fcrr Chris Werren the Otferiand fiwnj.la 8^ 

sW*jaaai and uxfostrial interest* ao 
not siwars coincido. 

About 400 r**idt»ts irv* i» gener- 
al: y wett maintained single erjid two 
family home* within th* area, 
"Whiie^n^" --named because foe 
lar^A hud beera t .he site fcr storage of 
a lime-like rtubftance—Li. encircled 



Item* By the second week of June, 
t. J. Minor Corporstion will level 
eight W. 19th Street and Auburn 
Avenue rental propertie* to make 
way for expansion of thrar SV. 25th 
Street plant. The half million dollar 
development will give L. J. Minor, a 
world leader in the food industry, ax- 
duaive uae of th* block bordered by 
W; 25th, Auburn, W. A 9th and Pearl 
Court 

Item: Honoring citizen opposition, 
the Osterland f^natrcction Com- 
pany recently abandoned ambitious 
plans to uae "Whitewash." a large 
land tract at the forth end of 
Brevier Avenue, for a new manufac- 
turing facility. tBrevwr mmduat* ob- 
jected becauae i( OateHaad's plans 
to use their street for heavy truck 
traffic 

The moves made by Osterland and 
Minor emphasize the attjracthnenewj 
for fnduatriaJ ase of ti*» corrider or 
Land between W. 25th Street, and 
Scra&ton Avenue just iiorth of 1-90. 



by the bora** 

Usually the are* ia not included its 
part of any named neighborhood, al- 
though it U>« exactly whese Trf- 
mont. the Near West f 3ide and Oark- 
Fulton comnamitiae join- 0,'sy plan- 
ners often overlook the are* whan 
they take sharp pens to maps. 

For growing inbhxatriea, however, 
the corrwkr offers soma decided ad- - 
vantajpu: mixed zoning patfcam*. in- 
expensive land, availability of exist- 
ing utility Urea «aod servio*, ^'ixJk 
acceea (to interstate higbnayu, *od 
closes w,i to downtown wad/or 
** flats'* suppltera. 

Oeterbind Construction, bead- 
quartewi atv%410 Scran ton Ave., 
wanted fco capitalize on thnse soset» 




Brrrier A 

'ay. cJacnfTan aggregat&ba** plant 
oti ** Whitewash''. To do so, the com- 
pany would have had to run heavy, 
tinckf at a rate of 10 to ISra day up 
and d/jwn Brevier. 

To thetr credit, Oetarlani sought 
the opirions of area residents betore 
finalizing the plans. On the advice of 



a sneaaemy aet to pet « fester/ 
taear street. 

Couibdlwoman Helen Smith. Jim 
Alex, Osterland'a pi-esident, hosted 
a neighborhood meeting to describe 
his company's designs for "White- 
wash"' 

Continued on page 7 



New recreation center 
will open by July 1 

toy Larry Brealer " 

The Near West Side's x*rm recrea- 
tion ceniix on Lorain Avenue sear 
W. 66th Street is expected to be 
completed between the middle of 
June and the beginning of July, ac- 
cording to city officials, 

I t will be called the Michael Zone 
Recreation Center and will include a 
gym that is banked for running, a 
swimming pool, four handball 
courti, sauna baths, an exercise 
room, a senior citizen lounge and 
meeting rooms. 

The center's director will be David 
Secco, a Near West Side resident 
who was active in the community 
struggle to obtain the centra*. "As 
someone who worked to see this rec 
outer become a reality, I am very 
excitwi about being its first director, 
Secco said. "I fan pfirticuleriy look- 
ing forward to working with resi- 
_ dents to insure that the center will 
serve the Neex West Side area's 
needs " 

tn anticipation of the center's 
opening, an interim advisory board 
of community residents and workers 
has been set up to oversee the poli- 
cies and programs of tba center, to 
snake mn that it opens smoothly 
and to plan for the effective um of 
the Urge amount of land at the cen- 
ter's site. The board will mrv* (or no 
C% hen tax months t. more 




Neighborhood groups plan 
arson early warning system 



. permanent board can be elecied- 

The OJinmunity residents, t work* 
-tars and youth serving on the board 
include John Lavelle, Mary Nodb, 
Dave Calnway, Glenna Fischer, 
f Judy <>rrigaru Pst O'MaUey, Mary 
' Zo7ie, Thelma Chambers, Keith 
Trembath. Rhonda Snwd sud Molly 
Carreon. . 1 /ohn Lfl.vtjll« from St CoP 
eman's Church is the bosrd'o 
ch»irpes-'jon- 

The board's meetings «J« open to 
the public and the nest one will )te 
on May 28 at 5:30 p.m. at the Wfflt 
Side Multi-Sflrvics Ownter, 4115 
Bridge Ave. If you have any ques- 
tions about the new roc c«ntdr, cull 
Jom\ Lavelle at 661-0650 or any of 
the other bbeurd members. 



h y Gloria Aroe 

In 1V70, 25 percent of Cleveland's - 
M50 fires were the result of arson. 
1m I960, 48 percent of the city's fires 
were nrser) related, with losses esti* 
mutod at a devastating $14-16 mil- 
\ksa- 

Approximately 35 percenc of 
Cleveland's "known" arsons are 
concentrated in three neighbor- 
hoods—Near West Side, Tremont 
aftd Broadway. In each of these 
rtynghborhoods arson accounts for 
over half of all structural fires. 

Although the efforts of Near West 
Neighbors In Action (NWNIA), Tre- 
mont West Development Corpora- 
tion (TWDQ and Citiz e ns to Bring 
Back Broadway have had some sue-, 
cess in reducing arson in these areas, 
it has not been enough. 

In May 1981 these three neighbor- 
hood groups formed the Cleveland 
Anti-Arson Coalition, After much 
research the coalition decided that 
arson can best be prevented by es- 
tablishing an "Arson Early Warn- 
ing System," a computerized sys- 
tem which analyzes dty and county 
records and identifies high risk 
housing prone to arson. 

Early Warning Systems have pro- 
ven to be effective in other cities. In 
New Haven, Conn., for example, 
areas with such s system have seen 



arson dadine 18 percent, while arson 
has incraured 30 percent, in areas of 
New Haven without the system. 

Cleveland safety director Regin- 
ald Turner and deputy director 
Diane Downing met with the coali- 
tion on May 6. end both agreed to 
endorse and support the group's ef- 
fort to obtain a system. They also 
agreed to help the group solicit 
funds from the private sector. 

On May 19 the anti-arson coali- 
tion held a public meeting in the 
Broadway area with Turner. Down- 
ing and representatives from five in- 
surance companies. The companies 
would not commit themselves to 
help fund the system at the time 
(It's clearly, in their financial In- 
tereet to help fight arson.}, but they 
did agree to come to another meet- 
ing and to encourage morn compan- 
ies to attend. 

* The next public meeting of the an- 
ti-arson coalition is June 16 on the 
Near West Side. Far more informa- 
tion call NWNIA at 28V 5 50 8 or 
TWDC at 575-0920. 



Inside 



Special section on food issues, , 
see pages 4 and 5. 
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thf vtditor added: informing the coMunity about social 
itrvicti , .and defending th* community from outside interests 
looking to exploit it as al>o being "Extremely isporttnt" 
functions. Trying to reach the entire neighborhood with news 
was *ident i.f ied as very important and bringing in "new blood" * 
to help rejuvenate the areas was id en t i f ied as "not very 
important. 11 



ORGANIZATION 

The editor is the only f u 11-time, member , with a crew of 
some 60 volunteers assisting the paper. Only the editor is 
paid full-time ana others are* paid according to the work 
submitted. 

There is^ no editorial writing at present, but it is 
planned for the near future. Political issues will be 
included, but only when the topic pertains to the 
neighborhood . The paper cannot endorse political candidates ' 
because of the Guad Foundation funding. Special election 
supplements and candidate surveys are- printed in the Plain 
Press . 

The major source of news is staff reporting (e.g. , 
interviews of community groups and organisation leaders). 
There are presently no neighborhood correspondents, but that 
if a -goal. The editor wants to establish a network of 
stringers. Information from outside thf community is 
received from organisations such a* the Cleveland Tenants 
Organisation. 



PRODUCTION 

The paper is printed by offset press at Bulletin Press, 
in Tvinsburg. The editor is in charge o£ production. 

ADVERTISING 

In general, the editor gets the ads for the paper. Most 
advertising comes from smaJLl businesses, though Central 
Bank and East Ohio Gas* do advertise in the Plain Press. 
There is no regular classified section; however a commun i ty 
bulletin board appears each month in the paper. Mo f ul 1-page 
ad section is planned. Advertising has befiome the primary 
source of financial assistance. 



CONTENT 

As much as 95 Z of the paper's content is about local 
neighborhood concerns .. Top ics published several times per - 
issue are: (in forma t ion about ) civic groups and clubs, and 
„ neighborhood problems and politics. Appearing once prer issue 
are: business; sports, block club news, city politics, a 



calender of area events, news of redevelopment efforts, 
information of th^e redevelopment association, and reports on 
how city-county governmental activities affect the area. 
Stories about crime or the courts, and ncfvi briefs about 
personal things going on (e.g., births, achievements , etc . ) 
appear less than every other issue. En t e r t a inmen t , religious 
topics, and information on how to 'get need social services 
are not covered in the paper. 

Primary focusi of the content is on events which affect 
Cleveland. Therefore, news of national budget cuts might b.e 
covered in the paper . $ * 

AUDIENCE 

The circulation for the Press is 10,000, with a 
readership of 20,000, Mr. Beach estimated. The paper 'is free 
add is d i s t r ibii ted th rough small businesses: banVs , grocery 
stores, drug stores, community centers, and clinics. Mail 
subscription is planned for the future. 

The Press learns about its audience through direct 
communication with the readers. As ed i tor , Oppenhe im 
conducted a survey to determine the likes and dislikes of 
the paper's readership. 

The editor tries to be responsive to the reader* 
requests. He considers letters an "extremely important" { 
aspect of a community newspaper and has the papers back page 
reserved as the readers 1 page, where letters and poetry are 
printed, in each issue. 



PROBLEMS - 

- 1 • t 

4 Mr. Beach perceives th>e major problems of the Plain 
Press as financial. Other problems, s-uch as distribution and 
staffing, were seen as qainor problems that were related to 
the financial condition of the paper. Like all papers, the 
Plain Press needs more ads. 

Mr . Beach would like to see the paper grow from an 8 
page to a 12 page newspaper. He sees 'the paper maintaining 
its base on the Near West Side, ffe does not forsee the Plain 
Press expanding its physica^ boundries unless some, other 
alternative weekly or monthly," such as Cleveland lfs^«ifta^^ 
Nothern Ohio Live folded. 




A Trip Down Memory lone . 




Special Guest Highlights 
Broadway Fair Aug. 12-14 
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What do Ronald McDonald, hot 
rods and a polka band hava in com- 
mon? 

They're all spedal attractlona at 
tha annual Broadway Street Fair 
and Sidewalk Sala sat for August 1 2 
through 14. 

Courtesy of tha famoua faat food 
raataurant chain renowned for ita 
hamburgers, Ronald McDonald will 
appaar on Saturday, Auguat 14 at 
noon to dalight fairgoere with a on*- 
hour magic ahow at Dan Kana Park. 

Othar activitiaa achedulad for 
Saturday include tha following: a 
display pf hot roda, Corvettee and 
funny carp can ba viawad on 
Barkwill Street which will ba cloeed 
between Doloff and Broadway. Also, 
the Bill Mulhauaan Polka Band wul 
keep faat stomping at tha park with 
kvely polka tunaa. Several othar 
local banda will pat f orm during tha 
festival and feature contetnporary; 

and country-western 
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muaic 

The ART STUDIO on Broadway 
wul give away free bafloone and 
paint colorful facaa on fair attendees 
who can alao participate in drawing 
a wall mural or de signin g their very 
own lapel button pin. 

A boxing exhibition sponsored by 
the P A U Club will be held in the 
Broadway training center, and St. 
Alexia Hospital will administer 
blood pmsure tests at a booth set 
up inside the Police Auxiliary 
Outreach Center. - 

There wul be a variety of good 
things to eat — burritoa, ribs and 
Italian sausages aa well as Polish 
kielbaei and sauerkraut sandwiches 
in addition to a bear truck and 
several refreehment stande. 

Sidewalks in tha Broad way-E. 
56th area will be lined with reduced 
merchandise aa the Broadway Mar- 
chants sponsor their annual summer 



SVA Direct or Soys: 

Improve Fleet; Became Self-Sufficient 



The new executive director of the 
Slavic Village Association ia Janine 
Stempfer. A native of Cleveland who 
grew up in the Old Brooklyn 
neighborhood, Stempfer came on 
board in May. 




Commenting on endeavors the 
group plana to undertake, Stempfer 
said ita primary goal will be to im- 
prove fleet Avenue and later ex- 
psnd to the East 71st and Harvard 
commercial tress within the 
Aeaociation's boundaries. Market 



studies are being conducted and a 
renovation program is under way. 

Another objective of tha Associa- 
tion ia to become eelf supporting 
within the next few years. Stempfer 
believes this can be accomplished by 
increasing membership in the 
organization to residents. The 
Association is chiefly supported by 
dues from local merchante* property 
owners and a few residents- She 
pj jrm to mail a brochure to area 
residents which wul include a 
membership application form The 
penifchlet wul provide information 
on the history of Slavic "Village, ita 
future goale and what the Associa- 
tion haa to offer to members of the 
community. Also, the group will 
continue to hold funoVraissrs. Other 
items on the agenda include projects 
directly affecting citizens, such aa 
crime prevention and community 
awareness programa. 

"We're striving to become an 
organisation of the people and for 
the people working to maintain and 
ej«*4MM»»e«aPaf»* 
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Party #2 Set For Morgana Park 



Another "Party in the Park" is 
set for Sunday, August 22 from 4 to 
8 p fry at Lower Morgana Park off 
Broadway. Polka music will be pro- 
vided by the talented Bruno Miloa' 
Harmony Stars, refreshments uv 
dude hot dogs, pop and beer — for 
Wcente 



The Merchant's Guild of Slavic 
Village ia sponsoring tha event and 
will use the income from the sale of 
refreshments to help defray costs of 



holiday lighting on Fleet during the 
Christmas season. 

V Between 4,000 and 5,000 people 
attended the first Party in the Park 
held on July 4," Rich Krxynowek. 
president of the Merchant's Guild, 
said. 

"4,000 hot dogs. 20 kegs plus 100 
cases of beer and 100 cases of pop 
were sold," he said. "We hope the 
August party will have an even bet- 
ter turnout," • 
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THE REPUBLIC STEEL NEIGHBOR 



Editor: Debrah Kavulich (Republic Steel Public Affairs 
Manager) 

Address: 3100 East 45th St. 



H ISTORY 

s For the first three years the paper's existence 
(1978-80), the paper was published yearly. The paper is an 
attempt by Republic Steel to - improve it's community 
relations with the surrounding neighborhood. The first issue 
contained some articles written by a New York public 
relations firm, however following issues were written solely 
by Republic's public affairs office. According to Debrah 
Kavulish, who became editor in 1979, the paper began to 
publish quarterly in 1981. 



GOALS 

- "We try to communicate to the community so they see the 
plant as a positive contributor to the area/ 1 Kavulich said. 
Bjit this does not mean the paper shuns controversial issues 
such as air pollution. "We're not afraid to talk about Them 
in print," Kavulich said. "We don't want it (the paper) to 
be self-serving. 

Of the suggested goals, the only two identified as 
being '/extremely important" are: to help stores and shops 
stay in business in the area, and communicate with as many 
differ en t groups as possiblein the neighborhood. "Very 
important" goals of the paper were to try to reach the 
entire neighborhood with news , help improve the physical f 
appearance of the area, help reduce crime in the 
neighborhood, and' maintain ethnic and racial harmony in the 
area. "Somewhat important" goals were ^tp help ptople obtain 
home improvement loans at low interest rates, help poorer 
people stay in fhe area, and bring in "new blood 11 to help 
rejuvenate the area. Keeping the neighborhood in formed about 
political issues was not a goal^ at all. 

o 

ORGANIZATION . 



Kavulich is editor and sole staffer; she puts out the 
paper in addition to her duties as public fairs manager . 
She does all the writing, photography and lay-out. 

The nearest thing to editorials are articles about the 
company's progress, plant additions, environmental 
improvements , and how business and the economy affect the 
neighborhood plant and the community. 

The major sources of newa are ne ighborhood group 
meetings, which Kavulich attends. "These meeting provide 

S 15 3 ' 
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good story leads," she said. Corporate sources also provide 
her with news. Organisations supplying her with news include 
Citizens to Bring Back Broadway, Broadway Development 
Corporation, Slavic Village Association, Merchants' Guild of 
Slavic Village, University Settlement, and the Communty 
Development Department of. the City of Cleveland. 



PRODUCTION 



Kavul ich 'does the lay-out. Printing is done b^Alliance 



Print ing . 
ADVERTISING 



The paper does not accept advertising, and would not if 
it were offered. All costs are paid by Republic Steel. There 
l8 ^no classified ad section. ' 



CONTENT 



Kavulich said approximately 75Z of news content was 
about local neighborhood concerns and about 25Z about 
corporate matters. Content categories appearing in "several 
Stories per issue" are: business, civic groupf , clubs, 
organizations, celebration*, news about block clubs, ind 
n£ws of>ethnic groups in the area. Conten-t types usually 
appearing "only once per issue" are: neighborhood problems 
and issues, news of redevelopment efforts, and information 
of the redevelopment association. Entertainment stories 
appear in every other issue. Appearing "Jess than that" are: 
sports, features about interesting personalities in the 
area, reports on how city-county governmental activites * 
sffect the area, and information on how to get needed social 
servic » es - Topics "almost never" covered are: religion, 
a calander of area events, and news briefs about personal 
things going on. The paper never pr in t s* s t o r i e s about city 
or Neighborhood politics. 



AUD IENCE 

The paper has a circulation of 20,000. The Broadway 
Boys' Club distributes the Republic Neighbor door to door. " 
Members also drop stacks, containing 500-1,000 copies at 
local stores and shops. For providing this service., the club 
receives a donation from Republic Steel. 

Aaked how she learns about her readers and what they 
want to read, Kavulich replied, "I know my readers by 
attending numerous community group meetings, but as to what 
they want to read, it's pure speculation on my part". She 
said letters from readers are very important, but that the 
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paper is not published enough for there to be a steady 
cpr respndence with the readers* 



PROBLEMS 

The only problem is with staffing. Kavulich puts out 
the paper single-handedly. "It's been like my baby f " she 
s^id. There is a secretary in Kavulich'* s department who ma 
he'l p eventual Ly . 
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THE ST. CLAIR AND SUBURBAN NEWS 



Editor: Carol Mate tic 

AiddTTA^ 5844 Highland Road, Highland Hts., 0hio*44143 



HISTORY 

» ■* 
The St. Clair and Suburban Hevi began March 6, 1964, in 
the perdominatly Slovene-Croatian neighborhood of the East 
, St. Clair Avenue area. The founder, Frank Dolenee, it now 
deceased. The present editor is the daughter of the founder 
and has been with the paper since the' beg inn ing . 

The News is a free, monthly publication with the 
original purpose of "helping the area residents to become 
more aware of what was happening around them/' One problem 
encountered in the beginning was in building neighborhood 
recognition. 

The paper was originally produced in the 55th-St. Clair 
area, but when Ms. Matetic became editor she was living in 
Highland Hts. and continued publishing, the paper from her 
home. The paper receives a good circulation in the suburbs 
and according to the editor has "followed it's people as 
they have moved out of the area." Ms. Matetic estimates 40Z 
of the papers readers live in the suburb. 



GOALS ^ 

The three goals defined as ' " ex t r erne 1 y important 11 are 
reaching the. entire neighborhood with news, helping stores 
and shops stay in the area, and helping to reduce 
neighborhood crine, "Very important" goals are communicating 
with as many different neighborhood groups as possible, and 
helping to improve the physical appearance of the area. 
Goals identified as "somewhat important" are: keeping the 
neighborhood informed about political issues, helping people 
obtain home improvement loans at low interest rates, helping 
poorer people stay in the area, bringing in "new blood" to 
help rejuvenate the area, and maintaining ethnic and racial 
harmony in the area. 



ORGANIZATION 

All operations of the paper are performed by one 
person, the editor,, who is paid. There are currently four 
writers working for the paper. 

The paper publishes no editorials and endorses no 
political candidates. 

The major sources of news for the paper are 
organizations: churches, schools, fraternal groups, and news 
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service*. There are correspondents from both inside and 
outside the neighborhood, although none are named. 



PRODUCTION 

The News is printed in tabloid format by -photo offset 
The editor is in charge of production. 



ADVERTISING 

The sole source of revenu 
most of which comes from small 
does have a classified section 
is about 60 per cent of the to 



e for the Neva it advertising, 

local businesses. The paper 
, and all advertising combined 
ta 1 content. 



CONTENT 7 

Local neighborhood concerns comprise about 95 per cent 
of the paper's content. The categories likely to be found 
in "several stories per issue 1 ' are: entertainment, civic 
groups and organizations, a calendar of area events, needed 
social services information, n*ws of ethnic groups in the 
area, and news briefs about personal events. Religious 
topics, features about interesting personalities in the 
area, and news briefs about area groups appear "onte per 
issue." Business, neighborhood problems, and news about 
block clubs are in "every other issue," and neighborhood 
politics appear "less often than that." Topics "almost 
never" , appear ing include: sports, city politics, crime and 
the courts, news of redevelopment efforts, information on 
the redevelopment association, and roorta on how 
city-county governmental activities affect the area. 

There have been no changes in content since the editor 
has been in charge, and no changes are anticipated. 



AUDIENCE 

The News has a press run 
estimated readership of aroun 
basically through business es 
and banks, and churches. 

The paper learns about t 
through their letters and has 
writers as a result of reader 
considers readers' letters to 



of 10,000 to 12,000 and an 
d 20,000. Distribution is 
tablishments like drug stores 

he interests of the readers 
added a variety of feature 

s 1 requests. The editor 
be "very important."* 



PROBLEMS 



The News has oo apparant problema, according to the 
editor. In reference to the paper the editor said, "People 
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<Mijoy reading it and look forward to it each month. This 
makes it successful because it's our people we are trying to 

please . " 
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SUN SCOOP JOURNAL 



Editor:.. John Urbane ich 

Ad dress: 5510 Cloverleaf Parkway 
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H KS TORY 

Tire Scoop was founded in 1919 by Clarence Bowman to 
serve the CoL I inwood neighborhood and was owned by the 
Bowman family un t i 1 the\ mid-1960 ' s. It became the Scoop 
Journal after the Bowman family sold it, and finally the Sun 
Scoop Journal when it merged with the Sun chain. Bound early 
volumes are at the Western Reserve Historical Society. Mr. 
John Urbancich now edits the Scoop, the Euclid Sun Journal, 
and the Sun Leader Journal. Bert Stratton, formally with the 
Express is the Scoop's lone full-time reporter. The 
information in this summary is based upon an interview 
Conducted several years ago with Andy Zajac who was a ^ 
full-time reporter with the Scoop and a recent interview 
with Mr. Urbancich, the current editor. 



GOALS 

Those areas identified as being "extremely important" 
for the Scoop are: communication with as many groups as 
possible, keeping the neighborhood informed about political 
issues, maintai n 'i ng racial and ethnic harmony, and providing 
opinions that may be at variance with prevailing 
neighborhood views. "Very important" areas are: reaching the 
entire neighborhood with news, helping people obtain home 
improvement loans at low interest rates, and helping stores 
stay in business. Helping to reduce neighborhood crime is 
listed as "somewhat important." ^ 



ORGAN I ZAT ION 

John Urbancich edits the papers and usually writes 
editorials which pertain to the issue's lead story, while 
Bert Stracton does much of the writing. Articles also are 
subroited by stringers. 
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PRODUCTION 



Paste up and photo copie 
the Sun's main office in Vail 
Gove Printing in Brainbridge, 
Sun Newspapers, a subsidiary 
charge of production. 

ADVERTISING 



a of the paper are prepared at 

eyview. Printing is done by 

Ohio. The parent corportation, 
of the Poet Corporation, is in 



The ads are sold by three Sun employees. Although the 
Scoop represents the Collinwood area, it is housed with two 
other Sun papers, the Euclid Sun Journal and the Sun Leader 
Journal, with one ad department serving all three papers. 
Most of the advertising consists of regional ads (for 
example, cigarette ads) solicited by the main Sun office, 
but local merchants also advertise in the Sun-Scoop. There 
also are political and'public service ads. The paper has a 
regular classified section. Advertising accounts for about 
60% of the content* 



CONTENT 

About 90Z of the Scoop' rf- news content is abouy local 
neighborhood concerns. Appearing in several st ( ories per 
issue are: religious topics, sports, civic groups, 
neighborhood politics, neighborhood issues and problems, and 
news briefs about personal events. Appearing once per issue 
are en t er a i nine n t , city politics, block club news, all area 
events cilander, features about interesting personalities, 
and news of ethnic groups. In every other issue are stories 
about business , crime and courts, redevelopment efforts, and 
the redevelopment assciations. 

Mr. Urbancich said the paper's emphasis has shifted ' 
from folksy items to hard news and entertaining features on 
area residents. He and Stratton are always looking for fresh 
angles. "Some papers might just pick up on what the dailies 
are covering. We like Co try a lot of different things with 
the Scoop," Urbancich said. 



AUDIENCE 

The Scoop has a circulat 
estimated readership of 3,500 
carriers, news stand sales an 
tried to be responsive to the 
letters from readers are- M vit 



PROBLEMS 

The editor freely admits 
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Ex-burglar stole from homes to pay for his fun times 
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Area groups now at peace 
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titfiag problem*. Two things he lists as adding to the 
success of the p^per sre maintaining good visibility though 
attendance at civic and political meetings, and learning to 

take and give criticism. 4 
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SOUTHEAST TODAY 



Editor: Jim Pykare i << 

Address: Out. of print, formerly a publication of the 
Broadway Redevelopment Corporation. (BRC) 

1 

Note: The information presented below ia baaed upon an 
interview with Mr. Pykare in 1980, prfor to when the 
paper went out of print. We we¥«j unable to locate him 
to update the material. 

H I STORY ' ' 

The Southeast Today began November, 1979 as a 
redevelopment organization newspaper, with the intention of 
offering its old, multi-ethnic community a second . ' > 

publication in addition to the well-established weekly, 
Neighborhood News. Although the Southeast Today was only a 
monthly, t|je editor believed there was a definite 
distinction between the community needs on 'both the north 
and south sides o f f the East 55th St. and Broadway Avenue, 
center of the overall community. Southeast Today was located 
in and focused on the northern section where the editor 
believed the older weekly had neglected neighborhood 
concerns. He said that the Southeast came into being when 
f.he parent organization became «aware of a "citizen concern 
for a needed neighborhood publication well-focused on the 
immediate neighborhood. The other newspaper haa "gone 
somewhat suburban and downtown Cleveland, and awa.y from the 
immediate community," he said. 

Some of the initial problems encountered were 
insufficient funding and ad -sales. The organization was V 
given a CETA grant to., cover thq editor \b salary and some of 
the* prod uc t ion machinery. The editor insisted, though, that 
despite the grant and the in-house set-up, "the publication 
was basically independent in terms, of publication freedom. 



- f 

The editor identified as a "very importfcat" goal for 
the, paper trying to reach the entire neighborhood. "Very 
important" goals were to: communication with as many groups 
a9 possible, help to improve the area's physical appearance, 
and fielp area stores and shops stay in business. Identified 
as "somewhat important" goals were: keeping the neighborhood 
informed about political issues, helping to reduce 
neighborhood crime, and maintaining area ethnic and racial, 
harmony. Bringing "new blood" istto the area was not a very 
important goal.' Helping people" obtain home improvement loans 
at low interest rates and helping poorer people stay" in trte 
area were identified as not goals at all. 
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Happenings.... 

POUSH CONST, DAY PAKADS 

Polish Constitution Day will be 
celebrated Sunday. May 4th, with 
a parade clown FU«f Avrnue . The 
parade route is from Washington 
Pork Blvd. to FUwt to E. 71st 
with a leviewing staad ar Brood- 
way and Farman Ave. Thb Is the 
third year that this celebration Was 
bean ha Id in the Fleet aroa, 

IN SLAVIC VILLAGE 

Follow log rtvs speakers tlx* pa- 
rade reviewing stand, a hockey 
game between the CYO champion 
St . John's Nap. flooj Hockey tsam 
and q team of old timers from the 
Slavic Village Association will 
compete for the city championship 
in the parking lot of the aid Rel- 
iable Olds lot at Forman and 
Broadway . 



THE BROADWAY 
DRAMATIC CLU8 
presents 

LO AND BEHOLD 
(3-act comedy) 

BroaoW/ United Methodist Ch 
5244 Broat'-way . 
Friday & Saturday 
. April 25, 26th 
Curtain at 8:00 P.M. 
DopatJons At The Door 
$2.50 Aaulrs 
$1 .75 Students orvd 

Senior Citizens (with ID) 
$1 ,00 Children 1? yrs. 

and younger 



On The Inside 



Editorial 

Comer's Concerts 
Comix 

Brdwy History 
Classified 
^ ,->kk Klip Joym 
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Korlin Club Anniversary 

The 7th Anniversary of the new 
Czech Karlin Club, 5304 Fleet 
Ave v r will be celebrated on May 
3rd and 4th. Th* ball was built 
after a disastrous fire in Jonuory 
of 1 972 and was formally opened 
ana 4 blessed on May I,. 1973. 

lti3rrwbomeaf 15 Czech *!ubs 
and lodges in the Southeast or Kar- 
lirt District of Cleveland. 

On Saturday, M<sy 3rd at 6:30 
pm, a stuffed cabbage and ke i!~ 
bosidirmerwilt be seryed and the 
Johnny "8" combo will ixovide 
the music at the hall , 

On Sunday, May 4th, a polka 
Mass of Thanksgiving will be of- 
fered at noon at St. Nepomucene. 
The John Dusek Orchestra will 
provide the music for the Mass, 

The presiaW of .the Hall and 
Club Is George Tesor. 

For reservations and details of 
all activities, call Korlin Club 
Secretary, Joe, Kocab at 
883-4760. 

REWARD 

REWARD 
REWARD 

A reward program for informa- 
tion leading to the arrest and 
conviction of persons breaking 
window 5 in the Broadway area is 
being established by the Broad- 
way Merchants and Manufactur- 
ing Association . 

A cash payment of $25.00 to 
$50.00 will be awarded to the 
'person who notifies the Broadway 
Development Corporation, at 
271-7006, and supplies the ns-ne 
or names of persons who have bro- 
ken windows, along with the spe- 
cifw: location of the windows rnat 
were broken. 

Fur+her information can be hod 
by calling Jay Gardner at the 
above phone number. 

£or Ad Rates In 
The Southeast Today 
CALL 

271-7006 



BDC GOOD NEIGHBORS 

TWO »0C TRUSTEES TO RECEIVE GOOD NEIGHBOR AWARD 

The Good Neighbor* of the Year will be honored at a dinner this 
Friday, at the Irm-OrrTW- Square . Last year's winners were Dan- 
ny Kane and JoArm Roberts , "* '•" v * • 



Mike Soinski is a lifelong re- 
sident of the Broadway area and 
has been on active member of the 
community all of his adult' life - 
Presently Mike is Board President 
of Catholic Big Brothers, Vice- 
Chairmon of the Board of the 
Broadway Development Corpora- 
tion, and a trustee of Univ*rsjty 
Settlement House, Post activities 
include serving as Treasurer for 
the South-East f^igrtborhood 
Association, Public Affairs coor- 
dinator for the Orchard Civic 
Association, and actively volun- 
teering as. a Bjg Brother for Ca- 
tholic Big Brothers and Sisters.- 

Both he and hU wife, Jearwtte, 
are active members of St, John 
Nspomucene Church and serve as 
ftirisn representatives to the 
Cleveland Diocese "Year of the 
Family rYoject". Mike holds a 
Bachelor's Degree from Kent State 
University and a Master'sr in Edu- 
cational Sociology from Case 
Western Reserve University. Mike 
is presently eroplo/ed as anadrnirr 
istratorfor the Ohio Youth Com- 
mission. 





MIKE SOINSKI 



, OCEAN DEMMY 

Mrs. Oleao Uammy has been 
active inrSe Broadway community 

for the past e igbt years volunteer- 
ing countless hours at St. AUxis 
Hospital where her husbana 1 , Ni- 
cholas, rsa Staff psychiatrist . Her 
medical activities iivclude serving 
as- Pjesident to the Auxiliary of 
the Cleveland Academy of Medi- 
cine and Fifth District Director 
for the Stare Medical Auxiliary, 
la th* past she. has also been an 
active member of the Council of 
World Affairs. 

More recently she has become 
involved Jn both the Broadway 
envelopment Corporation and the 
Broadway Merchant's Assoc iatioru 
As a BDC Board Member she has 
token the lead in renovating sev- 
eral * properties she awns along 
Broadway , n.ost notably the Hruby 
Conservatory of Music which re- 
cently was placed on the National 
Register af Historic Places. Not 
satisfied with simply seeing her 
own buildings renovated she has 
worked tirelessly >a persuade, 
cajole, and sometimes demand 
that other merchants along the 
Broadway strip da the same. 
Where others have only talked, 
Mrs. Demmy has ccted. Her 
buildings provide visible proof to 
hercommitrnent ta the Brocdway 
community. 
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ORGAN IZATION 

Otfly the<e4itor was a full-time employee of the 
newspaper; his salary was paid from the CETA fund. The 
duties of the editor included writing, photography and 
production. The newspaper had three part-time employees with 
the following specific duties: typist, deliverer and ad 
aaleperson. The first two part-tine positions Were paid 
through the CETA fund, while the salesperson was paid on a 
commission basis. "* . 

The paper's editorials ywere written by the editor and 
BRC representative. The topics of the ed i t or i a 1 s ^ ranged from 
local to national concerns. EtHorseraents for political 
candidates w'i»re not include d^ in the paper. 

The paper's news sources were general assignment 
reporting, neighborhood organizations, and individual phone 
calls and letters. No correspondents supplied the paper with 
news. National and international news were covered if. there 
was a local connection (e.g., news •from the mother country 
o.f local ethnics). 

1 ' f 

PRODUCT ION 

The editor was in charge of production. The paper was 
made photo-ready in the news office on a composing michine, 
and printed by photo-offset at.Gowe Printer in Medina, 
f f 

i 

ADVERTISING 

Although the staff had an ad salesperson who. worked on 
a commission basis, the rest of the staff, at times, 
assisted in sales. Most of the adsN came from small local 
businesses. The paper had a small classified ad section. The 

p a p e r wa s 2 5 %\ ad s . » 



CONTEST 



' Content catagcries identified by the editor as 
apP H ^ring in "several stories per issue" were: neighborhood 
problems and issues, news of redevelopment efforts, . 
L-a format ion ,of trje redevelopment association, and news of 
ethnic groups in the area. Appearing "once per issue" were: 
entertainment , business, civic groups, clubs and 
organizations, and a calander of area ^events. Religious 
topics, sports, crime and courts, aivd^news about block clubs 
appeared every other issue. Appearing in 1 the paper less than 
\every other issue were: neighborhood and city politics, 
features about interesting personalities, how the area is 
affected by city-county government, social, service 
information, and news briefs about personal things. 
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AUDI ENCE • 

The Southeast Today hacf a circulatiA of 5,000, with an 
estimated readership of approximately 4,^00. Distribution 1 
. -*as through banks, Stores, mail subsciption , churchs, acid 
"*gm iza t ions . The publication was free. The editor rated 

i* readers' 1 requests and letters as very important, and an 
•ad i cation chat the paper was\ being read. 



\ 
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ROBLEMS 



The problems the Southeast Today encountered were 1 
tinancial, advertising, and news gathering. The editor 4 
indicated that the staff was simply too small to adequately 
gather the news. As for suggested policies, the editor 
believed it is important to allow readers' to indicate 
ne ighborho'od problems. • 

Concerning neighborhood .newspapers, the editor said, "A 
paper such as this community paper answers the needs of the 
immediate neighborhood. The two major daises are not 
Responsive tsP neighborhood concerns. 0 



\ 
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UCCC NEWSLETTER 



Editor: Michael Ittraan w 

.Address : 2061 E. 115 St., University Circle Community 
Coalition 



HISTORY 

The publication then know as the University Circle 
Tenants Union Newsletter > began in early 1977 in a res idense 
in the University Circle neighborhood as a coramun ic a t ion of 
^ the University, Circle Tenants Union. It is a quarterly 
, publication, and was originally concerned with one frnajor 
issue: informing the area tenants* of lajidlord problems. 
ALthou.gh there are some independent landlords in the area, 
moat of the property and buildings are owned by University 
Cirlce, Inc. Some of the larger causes the Newsletter has ' 
covered *are strikes, building code violations., and tenants' 
meetings information. In April of 1982 , the newsletter 
changed its name to the University Circle Coram u p i t/ y * 
Coalition (UCCC-) and has increased the range of tc^pic 
covered, although news of the tenants union still, is the 
central focus. There is no attempt to publish the newsletter 
as an example of objective journalism; it ^represents a union 
, and is motiviated by design. ' i 

The editor said the original problems were tjfypical of 
volunteer efforts. Also, because some of the union i 
organizers are lawyers, some of the early arti-cljbs were 
written in legal language. ' } \ 

GOALS' ' \ 

\ * 

The only goals ranked "extremely important' 1 are! trying 
to reach the entire neighborhood wifc.h news, and helping 
poorer people stay in the area. "Very important" were 
communicating with as many different' groups as possible, and 
helping to improve the physical appearance of the area. 
Keeping. the area informed about political- issues, help ix^g 
stores and shops stay in the area, helping to reduce cirime 
in the area, and maintaining racial and ethnic harmony! In 
the area were " somewhat important." Helping bring in "hew 
blood" to rejuvenate the area, and helping people obtain 
home improvement loans were "not very important" and "not 
important at all," respectively. Added to the list and 
ranked at least as "very important ,r were keeping the 
neighborhoods' tenants informed about the activities of 
other tenants and neighborhood groups throughout the city, 
and keeping the tenants in formed'! about t h ft tenants union and 
its activit ies . » * 
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: .':K^AN I_ZAT ION 

The paper has no full -time workers, as it is only a 
quarterly, but it doe* havp a staff of betweea 5 to 10 
part-time members. Everyone is mu 1 1 i -du t i ed and is involved 
.n Ml I phases, of editorial and production work. No one is 

The chairpersons and c^ief organizers of the union 
•r.ite the >' d i r o r i a 1 s . The topics are landlord- tenant 

on. Ci'rns, neighhorhopd-tenant concerns, and sometimes city 
'b sixes vhich relate to the 1 neighborhood: Political 
■ H^.didate? sr r n<st endorsed. 

The major sources of news ar'e first-peraon exper ijencea 
r the neighborhood tenants, and research into problems witl/* 
idtfdlorda. At present, no news outside of Cleveland is 
published, but the editor* anticipates news '-of a nation'al 
c-.vneern vith 'news releases from the national tenants 
. rganizatifia, "Shelter Force. " The one neighborhood 
> r gan i za r ion which supplies the union' with news information 
■ h rh- Hessler Street Organization, which shares some of the 
Leadership w l t h the union. 



The Newsletter is printed by photo offset at Orange 
.v-:aora Press on Lcrain Avenue. Both the editor and an 
■%».', in i za t ion co-chairperson are in charge of production 1 , 



'he Newsletter publishes no ads , but would if tjiey were 
Thr^ Newsletter's funds come from union, membership 



rund raL.q ing events, and contributions. 



v,:»n r k n T 

Local neighborhood concerns comprise about 902 of the 
Newsletter's content. * 

Only civic y ronpn and *club«, neighborhood problems, and 
news about block cluhi were idonLifi'-d as ap^/ar ing "several 
r ifflff P*r issuer. M News of redevelopment efforts, information 
of the r edev e J o pn»" n t association , and information on how to 
get needed social v e r v i r e appear rf once pe.r issue. 1 ' About 
"every other i^su*- t h *- * News 1 » t l e ■ prints d story on 
neighborhood politics,* ritv politics, crime and courts, ant! 
reports on how city-county ^governmental activities effect 
che area. Only business stories appear "less than that." 
Tc.p.ics ^'almost never' 5 covered include: entertainment, 
religious topics*, srf&rts', a calendar of area events, 
textures ab.iut Interesting p e- 1 y o n n 1 i r i s in the area, n e Ws 
of ethoic* groups, in the are*, »r. A rews briefs about personal 
h lags go ing on \ • 
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UCCCNEWSLETTER 



UNIVERSITY CIRCLE COMMUNITY COALITION 



FIRST 
ANNUAL 
CONVENTION 
A SUCCESS! 




Over 150 residents, business people 
and employees of the University Circle 
area joined together to create the 
University Circle Community Coalition 
on February 20, 1982 at the Church of the 
Covenant. The First Annual Community 
Convention was' the result of a decision 
made by the University Circle Tenants 
Union to provide a forum for community 
members to raise and vote on issues of 
concern that would ultimately set the 
direction of the organization for 1982-83, 

The first and most significant is- 
sue passed by the membership changed the 
name of the organization to the Univer- 
sity Circle Conmunity Coal i tion(UCCC) . 
A new purpose for the organization was 
adopted as follows: "...The purpose of 
the organization shall be to work on(l) 
resolutions that are passed at the an- 
nual meetings, and (2)resol utions that 
are properly put before the Board and 
passed by a three-fourths affirmative 
vote of the Board." These two changes 
enable UCCC to work on a wide variety of 
issues,. We no longer work exclusively 
on tenant related issues but on every 
issue passed at the Convention. 

A total of 15 resolutions were 
adopted. Several of these resolutions 



nave led to the immediate formation of 
conmittees. They are the Anti-Displace- 
ment Committee and the Circle Residents 
Against Decontrol Committee. Look for 
progress reports from these committees 
on pages 3, 4 and 6 in this issue. 

Several important invited guests 
spoke at the Convention. Norman Krum- 
holz, Director of the center tor Neigh- 
borhood Development at CSU, and ooard 
member of Cuyahoga Metropolitan Housing 
Authority(CMHA), presented his view of 
future development 1n the University 
Cirele area. Inez Killingsworth of the 
Union-Miles Community Coalition informed 
us about the issue of gas decontrol and 
the devastating effects it' would have on 
all of us. Congressman Louis Stokes con- 
gratulated our conmunity for joining to- 
gether and emphasized the importance of 
our efforts. Artha Woods, Counci 1 woman , 
Ward 6, spoke strongly in favor of neigh- 
borhood residents right to be involved in 
decisions around the development of their 
community. Ms. Woods also expressed con- 
cern about the fact that University Circle 
Inc.(UCI)failed to attend the Convention 
and deal with issues of importance to the 
community. 

(continued on next page) 
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both in subject and geographic 
future changes being planned 



AUDIENCE 



The 


News le 


tter 


has a 


press run 


of 1 


,500 


an d 


an 


expec t ed 


reader ah i 


p of 2 


, 000 . 


Dis t r 


i b u t i o n is 


mo s 


tly 


door 


-to 


-door' and 


a tore dro 


p-of f , 


with 


some 


copies mai 


led 


to 8 


igni 


f ic 


an t 


ind i v id u a 


Is, 8U 


c h as 


act iv 


i s t » , po 1 i 


t ic i 


an a 


and* 


med 


i a 


people . 


















The 


i n t e r e 


s t a o 


f the 


readers ar 


e 1 e 


ar n e 


d fr 


on 


per* ona 1 



contact and letters. The Newsletter has changed minimally to 
fit the readers', needs or requests. The editor believes the 
Newsletter does try to be responsive to readers 1 requests, 
but thinks the letters are "not really significant" due to 
their very small numbers. 



PROBLEMS 

i 

The most obvious problem experienced by the Newsletter 
is typical of small, voluntary publications - organisation 
and* staffing* Since there is no money for compensation, it 
is difficult to attract staff members td a consistant and 
long-term commitment. It is unlikely that the publication 
will expand much beyond a 4 to 8 page quarterly. The editor 
8 1 s as another problem the difficulty in reaching some of 
the neighborhood's elderly. 

There are two areas in which the editor believes the 
Newsletter does well and would advise other new and small 
publications to consider: being conscious of producing a 
physically-attractive paper, and developing good editing 
procedures. 

For the future, the editor sees: more, frequent issues, 
a larger area of coverage and distribution, and a more 
. diversified coverage, which might possibly include labor, 
concerns. The basis of the paper will always remain news of 
the neighborhood tenants' concerns and of the tenants union, 
hesaid. 

The editor said he would like to see a proliferation of 
neighborhood publications throughout the city, with some 
means of communication available between the many ediv>ra. 
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THE BEDFORD TIMES REGISTER 



Editor: Dan Santjti ' 

Add r . /II Broadway, Bedford. 



HISTORY 
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GOALS 

The editor identified the following goals as being 
"extremely important" : trying to reach the entire 
neighborhood with news, communicating with as many different 
groups as possible, keeping the neighborhood informed .about 
political issues and maintaining ethnic and racial harmony 
in the area. Helping tp improve the physical appearance of 
the, area is "very important. M "Somewhat important" are 
helping people obtain home improvement loans at low interest ' 
rates, helping redure neighborhood crime, and bringing in 
"new blood" to the area. Helping area stores and shops stay 
in business is "not very important," and helping poorer 
people sr av in th* 3 area is "not a goal at all." 



ORGANIZATION 
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Bedford Times-Register 

Serving Bedford, Bedford Heights, Oakwood, Walton Hills 
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Administrative raises approved 

Freeze policy agreed 



on city manager s pay 
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Hospital's expansion project 
running right on schedule 
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The editor writes the editorials, which generally are 
about public service topics (e.g., the Heart Fund), teacher 
employment, and political concerns, During elections 
political candidates are endorsed for postions ranging from 
small local office to state legislature offices. 

Reporting, mostly by the editor, is the chief source of 
news, Other routine sources fire civic organizations and 
services, press releases, and wire service reports. There 
are neighborhood correspondents writing about city council 
meetings, and one providing a regular column titled "Around 
the Town" about city events, institutions, and history. 
There are no correspondents from outside the neighborhood, 
and no n, cional or international news is published. Civic 
clubs and organizations supplying the paper with news are 
churches, the Boy Scouts, and veterans organizations. 



PRODUCTION 

The T s Register is printed by Web offset at Suburban 
Media. B the editor and the general manager are in 

charge o production. 



A DV ERTISING 

t> 

Advertising is the largest provision of revenue for the 
paper, with subscriptions ($4 per year)'and news stand sales 
(10 cents per copy) supplementing. The general manager and 
one salesperson handle space sales. Most of the ads are 
from small local businesses, und during the political 
seasons, some are from candidates. There is a regular 
classified section. The paper has a h igher -than -average 
ad-space percentage with a range of 60-75 per cent of the 
total layout, " 



CO NTE NT 

A 2 to 1 ratio of local concerns to city-wide and 
national news is covered in the paper. Appearing most 
frequently in several stories per issue are stories about: 
«porte, civic groups and clubs, neighborhood politics, news 
brief a ' about personal event-*, -md school news. Appearing 
"only once per issue" are crime and courts, a calendar of 
area events, and information about needed social services. 
«Tn "every other issue" are: business, neighborhood problems 
and issues, block-club news, and reports on how city-county 
governmental activities affect the area. Entertainment, 
religious topics, and features about interesting 
personalities in the area appear "less often than that. 
"Almost never" appearing are: city politics, news of 
redevelopment efforts, information on the redevelopment 
association, and news of ethnic groups in the area. 
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Since the p d i t ■> > r has been with the p # p e c , be be I i eves 
it has expanded its news coverage, especially of Bedford 
"ouncil meetings, improved its cj u 1 1 i r. y of writing, and given 



better attention ro methods 
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The Times Register 
<: t imated readership of 
distributed by both ma i 
japer has not changed r < 
according to the editor 
readers 1 requests and <.. 
important." Feedback f 
-i u b ra i t t e d articles a d 



h a ii a p r e s s r u n of ^,000 and an 
10 , 90 0 to 1 .7 , 000 . Cop iee are 
.art store a a 1 e . A 1 though the 
f i i. J?i 'i v rf jus i ? s of readers, 
i .t -i o e a try t < " be responsive to 
r. » i d " r a 1 e L r <.? t x « to be "very 
o reader.* is received through 
r !* h I i c tn e e t i *i £ a , * a a well as letters 



PROBL EM S 

g 

T H e editor does not believe the paper has any apparent 
problems, nor does he see any basic changes for* the future. 
"The paper's main concern is to demonstrate to the co mm unity 
that the publication <nv & t strive for responsible, 
professional jon:naI i s m . f ' 
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THE MAPLE HEIGHTS PRESS 



Editor: Dan Santos 

Address: 711 Broadway, Bedford 



HISTORY 



The Maple H*i,jrTits Press was founded at its present 
address in 1947. {it shares its publishing offices and 
resources with the Bed ford Times Register, which was begun 
considerably earlier in 1891 (see Bedford Times Register, 
History). 

The Maple Heights Press i9 a weekly publication in 
standard broadsheet format . 



GOALS 

Goals identified by the editor as being "extremely 
important" are: trying to reach the entire neighborhood with 
news, keeping the neighborhood informed about political 
issues, helping reduce crime in the neighborhood, and giving 
readers a forum for expressing' opinions . Maintaining ethuic 
and racial harmony in the area ia "very important,." 
"Somewhat important" are: Communicating with as many * 
different groups as possible in the, ne i'ghborhood , helping 
improve the physical appearance of the- area, helping area 
stores and shops stay in business, and, .an added goal, 
influencing political decisions through editorials. Helping 
poorer people stay in the area is "not very important," and 
helping people obtain home improvement loans and bringing 
"new blaod" into the area are "not goals at all." 



ORGANIZATION 

"The Maple r Heights Press and the Bedford Times Register 
are published by the same editor and staff. Full time 
employees are the editor, general manager, and secretary. 
The eight part-time Waff members hefp'with type setting, 
subscriptions, secretarial work, processing classified ad a, 
proof reading and production work. All are paid. The 
editor writes the editorials, which are usually about 
community issues and political concerns. Political 
candidates are endorsed for local £ and state-vide elections. 

The editor does most of the reporting and relies on 
organizations, press releases, and wire-service reporta for 
supplied neva copy. Organizations regularly" lending, news to 
the paper are churches, the Boy Scouts, and veterans 
or g«n i z a t ions . High school students are hired as sports and 
school news writers. Correspondents from outside the 
neighborhood include politicians such as U.S. congressmen. 
Otherwise, no national or international news is published. 
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PRODUCTION 



The Maple Heights Press 153 printed by Web offset at 

Suburban Media. Both the general manager and the editor 
in r^harge of production. 



/ • 

^ Advertising, is the largest prtfviaion of revenue for the 
paper, and is supplemented by subscriptions ($4 per year) 
and news-stand 'sales (10 cent* per copy). The general 
manager «nd one salesperson handle the selling offepace.- 
Moat of the ads'are from small local businesses, and there 
rt a regular classified section. During campaign seasons 
the paper will publia^ ads by aandidates. Overall, the ad 
content of the paper is betweeri 60 and 75 per cent!^ 

CONTENT 

City-wide and national issues account for two-thirds' of 
the papers news content, while city-wide and national news 
account for about one-third. T^e editor identified the 
following types of stories as appearing in "several stories 
per issue": sports, civic groups and clubs, neighborhood 
politics, and news briefs about personal events,. Appearing 

once per issue" are crime and court's news, a calendar of 
area eventa^and information on needed social services. In 
"every other issue" are business, neighborhood problems and' 1 
issues, block-club newa , and reports on how city-county 
governmental activities affect the area. Entertainment, 
religious topics, and features about in t e r e /til n g 
personalities in the area appear "less often than that." 
Stories "almost never" appearing are: city politics, news f 
of redevelopmet. efforts , news of the redevelopment 
association, and news of ethnic groups in the area. 

The editor said that the oaper'M coverage of- local ^ 
politics has improved over the ye a r s , ' ' in c 1 u d i ng a more 
in-depth critical analysis. No futur« changes arc" 
anticipated at the present. 



The Press ha* a pret^ln A , 0 0 (■ *r> A an estimated 

readership of 10.000. Copies are -tisTihuted both by mail 
and through stores. The paper trys to be r H a pons ive'to 
readers' requests and considers letters to be "very 
important," The paper learns about readers through 
submitted articles and public meetings, it* well as letters. 
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Special election held August 3 

School levy support grows 
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PROBLEMS 

The editor sees no apparant problems with the paper, 
nor any changes for the future, "An important T concern for 
this publication is giving a top priority to serious , 
hard-new$ coverage," he said. 
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- THE BROADVIEW HEIGHTS .GAZETTE 
THE BRECKS V ILLE GAZETTE 
13 E , INDEPENDENCE GAZETTE 



Editor: Joyce McFadden 

Address: 7043 Mill Road > B r p e k, s v i 1 1 e . 



H ISTORY 

The three Gazettes a re published' mo nthly by one owner, 
ind are identical in style and format. The Broadview Heights 
Gazette was founded in February of 1975, the Breckaville 
Gazette, in May of the same year, and tfre Independence 
Gazette, in October of 19 79. The Broad view-Heights Gazette 
hegan as an apartment building newsletter, called the Seneca 
Hills Topic, which the publisher, a resident of, the 
•uilding, had taken over. She believed a newsletter could; be 
a profitable enterprise as a news ^adver t is ing medium, and 
solicited ads in Broadview Heights. The Brecksville Gazette 
ro I lowed soon after fb'js inesses in that neighboring city 
showed a£ sufficient interest in buying ads.' The Independence 
J.azette followed fpur years later in the same manner, 

At the beginning, the single biggest problem for the 
Broadview Heights and Brecksvile ^Gazettes was distribution. 
The publisher first trie'd to buy a mailing list and then* a 
delivery service. Mail subscription is now a major part of 
distribution. Another problem was lack of publishing 
experience.' According to the editor neither her nor her 
husband had ever produced a newspaper before. 

* 

* GOALS 

The Editor said helping stores and shops stay in 
business is n • " ex t r eme 1 y important" 'goal for the^ papers. 
Trying to reach the entire neighborhood with the news, and 
communicating with as many neighborhood groups as possible 
are* "very important goals . Keeping the neighborhood 
informed about political issues is "somewhat important" and 
helping improve the physical appearance of the, area, helping 
people obtain home improvement loqns at low interest rates, 
helping poorer peo,ple stay in the area, helping reduce crime 
in the neighborhood, bringing in "new bloodV to help 
rejuvenate the area, and maintaining ethnic and racial 
harmony in the are ( a were not selected as goals for the 
Gazettes. 

ORGANIZATION. ( 

Only the editor,* who is owner and publisher, is a full- 
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She is assisted by 12 ^part-time staff members 
the duties' of writing, id art^work, clerical 
ogr.aphy. Everyone is paid, but only the editor 
multi-dutied. . 

Le« do not publish any editorials. The 
she "wants to remain completely 



sources of news 
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for. the papers are town 



as school a.nd political meetings, and 

ctions." The mos : common form if neighborhood 
a organ irat ionil pr</fl8 releases. Some of the 



ons are men s and women 



anis Club, and Libraries 



PRODUCTION 

The Gazettes are standard tabloids printed by Web 
offset at Bulletin Press in Twinsburg . The publisher is in 
charge of production. 



ADVERT I S ING 

Ads are the Major source of income for the papers, 
while extra revettue is provided by subscription (£2.00 per 
year) and news-stand sales (20 cents pe* copy). 

The publisher is the ad salesperson. Most of the ads 
come from small local businesses, while some are provided by 
ad agencies. The papers have regular classified sections. 
About 401* of the papers 1 content is estimated to be 
advertising. 

CONTENT 

Stories identified as appearing in "several atariea per 
rsaue" ar£: sports', civic groups and clubs, neighborhood 
politics, calendars of area events, features about 
interesting personalities in the. area, and news briefs about 
personal events. Reports on how city-county governmental 
activities affect the area,, gossip notes, an astrology 
column, recipes and obituaries appear "once per issue." 
Entertainment stories appear in "every other issue." 
Stories appearing "less often than that" include: business, 
neighborhood problems and issues, news about block clubs, 
and information about how to g£t needed social services. 
Stories "almost never" appearing include: religious topics, 
city politics*, crime and courts, news of Redevelopment 
Efforts, in format ipn of the redevelopment association, and 
news of ethnic groups in the area. 

The publisher believes- that since she took over the 
original newsletter, the writing' and layout of the Gazettes 



181 

1^8 



I 



has demonstrated a more sophisticated and professional 
quality. Thereare no future changes anticipated. 

AU DIENCE 

The three Gazettes have 4 press run of 7,500. The 
Breckaville Gazette distribute 3>000 copies by mail 
subscription and by news s tand^pAls q , free samples of the 
paper are handed out in residential ar.eas to Attract new 
9ubcribers., % 

* the publisher believes the papers are "very" responsive 
to the needs of the readers, and considers the readers' 
letters to be "very important* 1 * She tries" to remain 
observant of the neighborhoods' needs, and additionally, has 
a strong concern for the papers 1 ad sources. 



PROBLEMS 

Problems. still existing for the Gazettes are 
distribution, an under-diversified staff, and an 
under-equipped production department. ' 

Some tips the publisher would like to pass on are: 1) 
newspapers must^be as visual as possible for the benefit of 
the aiyfience; 2) the editor rauat be willing to do a lot of 
"leg Work" for both news and ads; 3) the commurt icat ion with 
td^c^rces must be. good. ^ 

For the fubyre of the papers, the publisher hopes for 
an increase of publishing frequency from bnce a month to 
twi^ce a month, "in-house. typesetting, and the possible 
addition of another neighborhood paper (for example, Valley 
Viev"or Cuyahoga Heights). , 
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PAM SCHESSX CROWNED 
"MISS BROADVIEW ETS. 1982" 

BY JOYCE McPADDEN 
FW-foot lWi; bt»mwyA*Md bkmd bmk. add diaapaaa 
^d^tu^tk beaaufni J«2 Mis* Broadview 
Heights, Passete Schrecs. f*m was crowned 

Broadvnm HU. it tk Fu Days Celebrsnos held 
Jaiy Z3ixL Sh« la the dane^rf Wtfhiiai and Bererry 

Tae 14 year oid beaerty it a jweior at atecksvWs 
iOsb School ssd » Nokbl farwerd to this fsfl whea 
,M-iB benni -*<«*« aa a stodsL She has a*.* 
accessed at the Donas Lei** Modes** A *« c ? * 
Oeveissd w*h oftcai workhvase. Her taatrmc«r 
wtiB be Assets Lecey. weeVkaww* » the esedstia| 
world. Laaer sisna ara to attend college tn stady 
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The 
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la the Matt aVosdview Hta. coaeeat 
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11% RAISE FOR SUPT. 
CVJVS 

BY PAMELA HUMFH1EY 
At their July l*h a nna ig. the Ceyaboea Valley 
Joist VrtiH'' Schwa Board of Education dealt 
wire financial atsttsrt by approves*; a 1983 bedset 
aad ■ rata* far the Ss j si sTSaai ls tl 

The Board b aatktpadaf dhnrict irmati to be ia 
eaceas of J4-3 aatfbon. «* fron S2.9 setHion. doc 
larger? to the pssaaff of the ) sufl oontinaiag eper- 
atsu levy carter tsa* yew. rVopceed expenses 
iactsde: SI ,587,574 far taadriag sslariee, M17J14 
far expense, asd SSOO^pOO far pens*, 

asset iarpim ■■iati, as freea $100,000 at J96X 
Part of the ■dnasnatrstivs expense bi the 1983 
badgct will be far tsa Board approved 11% raise, 
aaaosstaag to 9S JOB a year faf CVJVS Ssperfates- 
dsst Dr. Shock. Board aaaasber Kostsdi from North 
EoyeJton. was the tost aaaasber to eott asaioat tse 
salary bexonse caJUng the rsisa. 'at osr aoo s o as k 
tkaea asd stearics, t* be totsih/ ancsOed far.' 

Board tsessbee VTrshn* Ocaeok of hJcexknua, Chair- 
person of tse Peaky Cossnirtse cusetsestsd. This 
ralaa at faQowisf tse tntdeitsee of osr Adsnsistre- 
dve Salary asd Pei fa ns ss oa Evstsstfas Policy, which 
— -i fey that 



Dbde4sadtos-tspna*' neuee waa beerd throagbo«t tba 
lasd oa Sesday. Jess 27th aa Sets Finger'* Dixie^ 
lasd aad Jaxx Bead performed at tha Gazebo os 
BtattrH1i , t Tears Sqosre. The event waa oo-apod- 
aorad by the Brsekavttk fcacrearios Dept. asd Mayor 
Jack A. Hrmby. Every Sosday throsfboet t he tuta- 
mm wdUanra bands are achedjikd to perfbrtn 
froaa 2-4 p.su Os Ssaday, August 22ndr Frank 
Stxv—k't Variety Bssd win perform and os Sonday,- 
" aaaaber 5. Boh Larencs'i Blf Bend Sound wiU 
htm. New pert bencbea have beeo Instslled and 
the eaaertsaaaaest at free. (Photo by Joyce hlcFad- 
dss) ' ; 



The CVJVS Board 
Wedssadsy of the ntoeth at 8 p.su at the Vocational 
School located os BredbFriOs Bd. The pmbik u wm- 
coaaato 
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sjasWiasy froaa the locnl Uosa dsb 
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B&ECIVILIsE ART BUILS OiOSES 



Aflsreeae»yssraof t 
r«a Art Gassl wM hoaa ha ftssl nssetJag os Wed- 
sssssr. Ascsst 2S. at 7 p.s. hi the Ditsaasssy Boost 
atOtyKsB. The Art OeSd so loafer see the support 
*> atay at ta'aasara Tha a tsatrsg hi to detests asd 
gstssr tha aaasariala owaad by the GrafcL Meaabera of 
the GsAd ate eaaxsarsgsd at ataesd. 

Tha aspsaVaa wets est fato a oual atorsge en* last 
assess attar the rental of the Qpppcwa Bd- bosee. 
Oss last ll up i wss auda Bf ntetnbers Csthy 
■ nitib, Jass Slrras, sad Sharoa Mw aa r at the 
Pah ea the Saasara to fiSI daaaiw sad to drew attes- 
tant to the Qsasa wtth a rsffla aad a «.peclal brochsre 



oa the hastory aad dsasaa olrsred. P sartn igs far the 
raffia were sesssassly doaaaad by hfkxLLsi. a local 
Sean wsssreoaoriat, asd Jess Soassaer. a dedicated 
charter nneaaber of tha Guild. The paiatiagt were woo 
by Nsacy hfiDsr of aVechsrule asd Doaas Sstaslk also 
of Brecfcseffle. 

The BrecsxriOa Art Gnfld woeid like to pebudy 
thask the drisest far si yoar sspport hi tha past 
asd txstsd spsclsl thsakt to the special psopto that 
fassht to keep the Gens' gotsg right to the end. 
.are: Arthns Mfcri Lai asd Jess Soaastar far 
m 'oaatribntknat far tha Pair os the Sousre, Mr. 
tosert DeAssa far sat of hb preyerry far storage for 
over a year. Mr. Tony MaagU of OMo Beatsewi 
Macsasss far helpiSB, pmhheh oar aaonthly sewt- 
isttsr. esd the ssdytoj toyshy of oataibert Kethy 
aVrsetkh. Secretary; Gem ode Storgard, Treaeerer. 
Mary Jass Thooaea, Library Shows; Key Ferio. 
Prot^aaaa; Jass SUets, Pnhhcky; Sharon Merhar, 
Actiag Pieeadcat and CorreaposdlM S«cretarj . *sd 
tbsar' ' * -- J41 — 
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Valerie Green sf Brosdvlew Hta. prondty diapUyi 
bar whata asfors cat, Mittas. and the trophy Mitten 
wo, far the "Prettiest Eyea*. The Pet Beanty Paseant 
by the Pet Shop wsa held Jury 25 at the BroedView 
Hit, Pea Days. Hundreds of pets were entered aad 
tba peseejAtaaexc totetara a**tye*r. v 
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* t; i!'' l JY v. ill a i old ji 
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V- ithout 
l.tti-in r. 
m..n B.-n 
...Idnu.nal 



overcrowding v.iM. aaorJin^ In ( uv .1 n^ncer 
Counncv, be solved vain Brc-c^M, ,', nc in t M..e 
Cu-.ahoga Valley Inferct j tor. enn^ii.."'.'-'! * h ^*n 
should start eacl'v n^i vojr. lh'.- * it\ I -» ,,t V r 
announced that S.^wl't K.»ad will .er..-.-. 
throut^'.'Jt the u^,t t. Under i miii'.'-.an ..i-bt s 
suggestion SnonvjUe tnay be t<mp»tanly lined in 
avoid lane conlusj.m _ --.,„• f.mil 

I,", ?-, C...:*r>1 llcUh IV-.r,., c~ 
lhc'Scn»rCt!i«rN«f.in.<C , inic , r i ini!1 on 

Strrttl-.tcn,,-, PUnf.ni.-d f. K H «.-..•.."•••«*<■ 
r pP V... th- R»» 
1\ tabled until lann ov IMh 
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i-p 'i'ir property and 
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sion Plan and prrscm it tor toum 
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ill rn.- 



'hit. of M.i' ■' 3*-^ Hruhv in niiiid. 
its t d n hi .;- l«i l:- 1 breakiuK an.l 
kjtn-.-r.'hu. t »'J 1-ear. A-, ih*. 
> Ln jr.l oi r « l'»ll up with the 

• ts ..so aS> .i v : ; IN- ha^.s of U>cal 
but. ' .»•*.. :s ^ ^ nl!ch u '° f;i;,, ' har lo tnc rcS1 ' 

denf, o' ".*r K.-.id. 

Oxt- t k \ p. -. sear, nun t rc.!' Uarr Read residents 
have r< .rnctl t ) r.nd ih.-tr h -m- > rar s.uKed and their 
vi'--oIjv A t':. "'^fn -'.huh tcidenis clami 

Iwn'ot'u. '«cj three. V'ur .nd own ii.r lirres to the 
saMC hi«m» s in the pa.t " r r 8 .ns. 

About'.-" of il.-MAus'iuicd reM.Knts came to the 
Do* ember "th Ci:J5jvjnnl loeciiifip, to voice th.Mr 
cnmrUinis. Spokcvmar: Hoaar.l loll whose home 
was rohb d three umc% lids il.V break-ins have 
coil.:: uui of ^.ntrui nn ll.irr. "Tu my knowledge 
Jric of the hureiarics h-\e e.er been solved. We 
feel ^ve h.iNc ;i j^i.tte d^partmei t mo;e concerned with 
^Uhio'l sonars and po.Miie, »nc interstate than the 
in\mi dutt neighbor hood ♦■." 

Puh.c C'hitf Aldr-.h rcponded that break-ins ate 
» rni lt ni not jtisi uni^v tu Ua.r Koad The jact that 
mauv Barr Knf.d homes ^re set hatk off the road to- 
^rth^r wiih the n.anv access r-.-ils to and front the 
a\j make ihc area more su^iptildc tu problems. 
• I >. 1VL . i, u, nurkt d \ ehulcs and a.hi.noual unmarked 
velm>» o.it evrr> da^ A'fc« p« »P»e to polue the 
h. in'es Mf„uf KMM> ;eMdr niv in an overwhclmm* 



i„h wiinout resident ssnp^rt. We need pi oplc to 
keen ihei* eve's open and a "tact the poli.e it they see 
sni:nthi4g unusual." 

'I h.s belief is supported Ijv Mayor Mruby. According 
to tl c Mavor, a liuu.' c..n b« burglarized withtn 20 
n.inutes. If a ear couW Patrol a street twtee jfn hour 
hreak ins still mttfht not be stopped. "Wc arc victims 
Vf our interstate svsicm # . f,,ud the Mav.or. "Someone 
Can five 20 miles away, rob a house in Brecksville and 
be home within the hour." 

By their appearance at the City Council n-e-unti. 
Barr Unad residents h -c brought ro attention a 
proble m which has h-ppsnrd or could happen to any 
resident. Toll pointed nut (Ml v*nle Barr Koad res.- 
dents ar«: unawar.; of bur^Mrjcs that have occurred 
just a few doors aw a v. "We want people to be aware 
of wh.i» is happening in their own backyard and wc 
want the police to k' V£> '> s , ' ,,me P» ntcrN Jnd ' son1c 
answers." said Toll in n ru.T.i interview. , ^ 
Residents will base tla ;r t nance to talk with police 
in a special meeting scheduled tor Wednesday, 
December 1 5th. h<lke Chw-f Aldrieh has said that it 
is up to residents- to "h;,'l>n their target". Simple 
things like Jo- ing sour i»,jiai»e dtwr whenever you go 
out 'having someone* lake in vour mail and papers 
whenever you ^ aw is., and asking a neighbor to keep 
an eve on your propxrtv even if vou are j^t ran.ung 
to the store, will *H U» lp. bur K larie S have 

happened dunrg the dav and many times there base 
been witncs-.es. Hreckswlfc residents have to keep 
their eyes optin and not be afraid of bothering 
the r>»liee. More Hottu-tsome calls rnight mean less 
incidents of break iii« and entering. 
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VOL OUT STELLA 

NEW PRINCIPAL AT 
INDEPENDENCE HIGH SCHOOL 

IT PAMELA HUMPHREY 
Om mw principal cosnias to ft «*«™ 
•quels eew ideas, ad n»w ideas wffl pn**Wyb« 
»een *t bsor^endeace High School M eewiy appelated 
pctnctpel Gey S«ttU« starts in his new posh***. 

SmflTcomaa to babjfaaalence Schooi 29 
•oors eaaenence » the edocarioe fiekL v A note 
Ldun of Beldwto Wallace Md po* gr*<to*to 
dot of L«i Sum tad Case W«wi Uaivernbiee. 
Stefl* worked »t Garfkld Hts. to the caosctaee of 
,^ macaw, mask asaervieor. aanataat prteci- 
rmL aad praxipel. aervisg bi bis porJtfca sa pria- 
dMlofOarfWdHigkiDr 15 years. Steflft daadad to 
Sir to lade pca d oaco , ft. he fa** tea -tor ft 
chAage aad to baooaw brvoJvad la a oaw challenge. 
I'to known Ser*ra*eodeat Skooea for a 
rears aad have shvsys ooea bemassod with the 
qa**y aad coacern aboat edacstka that tfaa cosn- 
mmmky haft, a* well ft* the qaaiky of the Board of 
Edacsstoe," 

Stella hopes to budD and expand baa idea of Tbe 
5 t'a' at the high achool. ttsading for. ha ****** 
'Ycadftftg, writing, arithmetic, respect and reapoa- , 
sateBty'. Besides acadessk acbie^^xseats. StoOft 
tosss the e\e*etoeaseat of stadeat pride, both ta their 
tcborM aad commonly is also taaportsat la tbe 
•using of a atadeat Into a well roaaded bsdividnaL 
im proposes 1 to start program* s&ca ss stadeat of 
tbo MCh recoeaxoneft, spirit weeks, sad active 
mUtM pyvorsaaeeta to betp echseve his goals. 

la the area of ode retina Stefle hopes ta sauataia 
cerrkehen that ts pertinent and relevant to th. werU 
today Ha stresasathat each persoa b tadhridasl with 
different takers aad abilities. SteOs ecxaowtedges 
aot a atadcats are academically todtaed, baa each 
persoa has a stroaa oobxt aad that ts whst be hopes 
to caltrrats to each atadeat. 

hi feeing* aheat dkopiine. Stells Is deflate, 1 
Emm to coaaider aryecftf fair, bat fine sad friendly. 
I Uke to have fee aa enach as anyone. *ne throegh- 
amt the year, the nadears wiU probably see aas aad 
the staff let oar hair dews, bet sever to the poutt 
of keeag reeprct, aadi expect the i^adeeta to realise 
tkec They dee't have to Bka aae. bet they wii re- 



t the weekly t 



t tseght 



by T swtoe bnxxnetor Leers 
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VOTERS WILL FACE SCHOOL LEVY ON NOV. BALLOT 



IT PAMELA HCMPHBET 
Qe Novosnber 2nd, l ad sf ■■ i l ej n a voters wip deride 
the Use of s I ariD reaewal levy, wh s* i ** 
d^rWdWEdec^sps iu .^ st ArkJaiy 19th 

T^vedby a saapto aajarsty. the yser perav 

_J£^mwmy ear reaewal levy *w» asstbsse to 

Meaty the atotrkt with faedsag tor the ■abs to as a ca 
3^,XSS sa theschod ***** haadiags. 
properties, aad the parcbase of large *™*»~* mck 
iTIa^bassee, Ueiibe th. geaersi read, perav 
utat base matot doBera caaaat he epeat oa 
•bwet assrrecttoaal esaestoss asch » «^»* 

iff-T The cxtotiag aarsssaaat aa a mna ssa t levy. 
aa{ne»d by vetoes hi m*. DeceseVr 31at 

of that yeer. \ 

Board PreaMsas, Basse! Fordage . ■■ ■laiin 
•Over the sezt ssversl asoaths, the Board wffl be 
apeadaag tbae bi tha cosssseaMy csqpUsajag »^ 
beea doae with PX reads over the paie 5 years, sad 
lbs plea we are devetopaag ts order to essssttia cmx 
/properties over the aext fl«e yerns- By havtog tbe 
PX fc»d« we are abas to rssretsia oar baildisgs, 
wbbeat apeadsag doflars that ahoabl be speat oa 
b uUi a uja g alade a t i.* 
At Aesr Jsiy aasrting]. **• Bo « ftl *PT**»^ °«7 
Stoilft aa prhjebtoi of tbe High School with a cossrsct 
far 3 vears^Vftftiftry 01143.000. Choses icatof 54 
caarfidate*. Stalls oosasa to Isdepradeoce with 29 
•oars of toacba^ expertoace, 15 of which were speat 

aapre*ciH*< 5 *^^^ SchooL , ^ 
Camm adag oa the choke. Fortlage stated. Oar 
cbotoe of a prieripel was sot a qokk or easy ^oee. 
Wa had 54 saplkaats for the poskioa. all of whosm 
hsve had fJtwtoes admiasstrstive experieace. After 
aerrowtog the fWd to t, the Board raet for over 10 
hoars oa 2 dUTcnrac eveaiags aad baerview*9d each 
of the appaV.asffi We oasabaousry agreed with 
Saperbaaadeat Skacsea'i first choke, which was 
Mr. Stele. We feel he'Q be aa exceUeet sdditioe; 
'a very a gg r sa atve, hat very coaceraed with the 



i -rty*. the Board approved tbe increase ot 

JacbbaTdato^ 

^ M -i,|, >( f that dae to lucressed foreign 

L^sae reaabaauats to college, asore ftndenta are 
S£ZZmmy~**f^ lft«W« b, high school. 
Tabiacreeae aacaaaaatos sa iarraase hi atsffing to 

^Ba-Vl^rev^^ 

b/atobitoft — By proexsss*. Aay company 
3aZI^7eaaa as aeaaby progress for ladepea- 
ZTs -L J . M eaTsaaa^tre 1 % or 5 full time 
tZovweTfwb^ greater) aigaed -p forth. 

^oers-^r^ltwfflVe^^ 
TmTpZcj was baxxtatod to heap keep P*^*^ 
week dewe to ft » ' ■ *J ■«* •^"« ! » deal with 
TZTmZL af db*rs«l ceespstoe. sad pro- 
o«deree for aaesity w^riholdtogs froei pey. 
The Board spproved the parchsaa of aa 8 P^*^ 

XaS-eT aSrato to Sek echooa oataide of the 
dberkt. Thtoaiflr^^trsasportstjoacoatob^ 

^baeTba^ restort from Essi Ohk » Gs^t 
4^ a, ceesarvadoa aseesere. takes by 
STdss peat 6 years, $114,000 hss beea ssved In fuel 
cosm by the achool daaricL . 

Tw bdeaeadeace Board of Edacsaoo meets tbe 
thkd Moadsy of 'the month at 7 JO p.m. at the Board's 
oftoxeoa Stoae Id. The pebUc b welcome to attend. 
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THE GARFIELD HEIGHTS LEADER 



■»■ 

Editor: Willi am Klein schmid t 
Address: 4818 Turney Rd. 



HISTORY 

• The Leader began as a f am i 1 y -own ed ; home production in 
1946. The paper moved out] of the family's home and into its 
present comaerc ial building on Garfield Heign t^s 1 
"m£ in a t r ee t , " Turney R'oad , in 1955,. providing the commun i t y 
with an easily accessible address. The founder, August E. 
Kle inschmid t , retired in 1972, and left the operation of the 
p.afc>er to his two sons, with qaj serving as editor and the 
other as. business manager. 

The two problems experienced during the beginning of 
the paper were time constraints on a limited staff and the 
search for*a printer "sensitive, to the needs of a small 
publication, according to William Kle inschmid t . • 

i "••„" 

GOALS , . 

0 *he editor identified the following goals as "extremely 

important , " ; trying ^o reach the entire^ neighborhood with, 
hews, communicating with as many different groups as 
possible in the neighborhood, helping to improve the 
physical appearance of the area, keeping the neighborhood, 
informed about / political issues, helping stores and shops 
stay in the ar ea , 'he lp ing reduce crime in the neighborhood, 
bringing in ,"ttew blood" to help rejuvenate the area, and 
maintaining ethnic and racial harmony in the area. Helping 
people to* obtain low interest home improvement loans was a 
"somewhat important" goal and helping pooler people stay in 
the area vis "not a goal at all", for the paper. 



OR GANIZAT ION 

Three full-time a t a f f members assume the 
responsibilities for editor, news editor, reporter, 
production crew, secretary-receptionist, and business 
manager. Seven prart-time members help with typing, 
ad-layout, headline writing and printing, .proofreading, and 
distribution. All of the staff are paid. As many -as eight * 
sre considered miVlti-dutied . 

The editor writes the editorials, which cover , 
international, national, and local issues. Articles dealing 
with state issues are sometimes printed in the leader. The 
paper does endorse political candidates, but only for local 
elections as a general rule. On a few occasions it has 
supported a presidential candidate. 

186 << 
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Most news is gathered, from reporting and p.ress r 
releases. Organizations which regularly supply the paper 
with news are the veterans associations, ^schools , *nd -civic 
organizations'. Although lit tie national or international 
news is published, political releases from state and 
national dffic.es are used. 4 «* 



PRODUCT ION * ^ 

Tha Uader ^ia pr-inteci- in standard, full-size format by 
photo offset at Town and Country Printing in ' Bainbr idge . 
The editor 1a in charge of production* 



'•5.£VBRTjyy,t^ ' 

At least 70 per cent of the Leader's revenue is from 
advertising, witsh the remainder accounted' for by m% 
subscriptions and individual purchases. The ratio of 
advertising for small, local businesses and large 
corporations is about 50-50, and advertising comprises about 
4 5 per cent of the newspaper's spaceS There is a regular 1 
classified section. The advertising department is handled 
by a business manager. 



CONTENT 

At least 90 per cent of" the Leader^s news content is 
about local, neighborhood concerns.' Ten of the suggested 
ront<*nt categories appear in "several stories per issue:" 
religious topics , sports, civic groups and organizations, 
neighborhood problems, crime and courts, a calendar of area 
events, needed social services information, news of area 
'•thnie groups, news briefs about .area groups, and news 
briefs about personal events. Appearing "once per issue" are 
news about block clubs, city politics, news of redevelopment- 
fijforts, with recreation news and a recipe column both added 
tq the list by the editor. Entertainment, redevelopment 
association information, and reports on how city-county 
governmental activities affect the area are in "every other 
issue." Business, and features about interesting 
personalities in the area appear "less often than that." 

The 'editor believes that, since he has been editor, the 
content of the paper haa become more ".flamboyant," modeled 
somewhat after the major dailies with more controversial 
news . For future changes, he anticipates more photos for 
pictoral news angles. 



AUDIENCE f 

The Leader has a circulation of 6,000 and the editor 
estimates the pape* is read by 24,000. The paper is 
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distributed by both subscription ($6.50 T>er year) and store 
purchase ($.15. per copy). 

According to the editor, the paper has been responsive 
to all requests of readers and considers readers' letters to 
be ''very important." As an example of thu paper's 
responsiveness, he claims there is now mor,e news than ever 
before. > 



PROBLEMS 



t niqjf 



The paper's major problem is getting advert is ity/ ready 
for printing de ad lines. There are aome l>i,t s of ad vice, both 
general and specific, he would like to offer to other 
♦editors: a good, reliable staff is essential, and during 
times «of financial problems, all areas of operation must be 
economized. 

For the -paper's future, he sees a "healthy" status quo, 
with a stabilized, 14- 6 to 16-page* length. 



SEVEN HILLS NEWS 



Editor:. S^l Monday 
Address: 660 Rocks id e Road 



HI STORY ■ . 

> 

, The Seven Hills Neva is* a monthly publ ica t ion publ ished 
by Sil Mcmday at his home. It was begun in 1965 as a refuTt 
of pressure put on Monday by the community, which had no 
local newspaper at .that time. Monday was the editor of a 
highly .succesful paper, The Golfer, aAd was a logical peripo 
to start a paper for Seven Hills. 

According to Monday, the first major problem faced by 
the new paper was that of distribution. The homes in Seven 
Hills are built fairly far apart, and few youngsters would 
deliver the paper. Finally Monday hired two Boy Scout troops 
to deliver the paper for one cent a copy. When the paper 
acquired a second class mailing permit, N the paper was sold 
to subscribers at $2.50 a year. Scout troops sejling' 
subscriptions were given $1.00 for every -m^they sold. 
Today all papers are delivered through the mail. 

S~ < 

GOALS ' 

S? The goals identified a? "extrememly important' 1 to the 
7 per * re to: commun icate with as mainp^roups in the 
Jommun'ity as possible, keep the neighborhood informed on 
political issues, help bring in "new bipod", in the form of 
new businesses and offices, and to maintain jraclal hurmony. 
Helping improve the appearance of the ne ighbo rhhod sad 
reducing crime are seen to be "very important*." "Somewhat 
important" are the goals of keeping the poor in the area and 
helping people receive low income home improvement loans. 



ORGANIZATION 



The Seven Hills News has two full time staff members. 
Sil Monday is editor., publisher, owner; founder, and just 
about everything else. The other position is primarily an 
advertising sa lea pos i t ion , but fie also has duties. in 
production and circulation as needed. The paper* has no 
part-time help. It has a network of people, largely 
publicity chairmen from all community groups, who supply the 
paper with news. 

The paper carries editorials written by Mr. Monday. The 
majority are political endorsements. Seven Hills News will 
endorse local, state and national election candidates, tfor 
example, Monday endorsed Humphrey and Carter for President. 
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School Board Prepares Levy 



a Tea Levy tor Hie voters fe ee- 
levyts 



* IM rami Mmm* ■|* ,W "1P " 

■rove et too Pveeevy §lestlee» Jews s» 

ft levy eeJsh sjesessseileie yeefsef.tKe 
eeeteeselfeleieeelW^ . . 

eosse tffTriiti avast select e eete ees mm m — ■■■■ — 

mMSTS oovs eevere tee esecteoe* _^ • «_ . 

« ssesSrs sfceeso te try Joe e sveeerty ^"^-^ S^Ti^ ^ 

Mai ■rfiiiUMliT'^-— 1 Ui— MjjwfiM 



t t!!l^£rJSt ^e!Utei levy wjto 

eeeteer levy Is eessssery te get tee cshosl sy s t e p le i seejitfcs sgsTtSlSs. - 



„ . ^ ^ . jsekssj levy wHo 

mr levy is ee vy te est tee s tlissl t y s tesi lei sssje tee ******* 
T^TZZfimm wW U «*Vt» set Thrace* He» ye»f- MW>vl l^»l»f SS 
Sevtesf eet sSS fosse "sWftssIr" tftsss esst year. . 



_ .leseewes—esH i esHrtsjetey 

sjyj pf too ~'T^_ 1 tele* we've etteMsees 



Sltty sMi 



mp im^ppufw, ww www mm « mw te try te stey vittoss tee 
swop tee sjswllty ef ear eeesoHee Mas* 

New ooorO owwasors Jooo oeajrfoey see owvM SwiBHiipeee eiw 
"toot ooovvv memesc WtWewj Muvoliy vfece www le to few>yeav 
sjee Kfoeser wes elects, sosvsf prsilsVat mm lew eVeff wss 
ill p n i li i wt . 

Service Director Gets Pay Hike 

Service WrSctot IrvWosllsqhsr won s 17 percent pay incrssss st the tost 
city csunc* matins he*S last Mo^Jsy r*J*rt. n , nfmtiar 1 

Ceuncti #rant»* the raiee from S1S.SS0 to S21.70asrfSctws Septsmosc i. 
> 1H1 to Ausust 31, Iwg. ana than ft to crsssss to423.700, • 

W^rVtwo cations to the sey ^f^JT^ffi 
Councemsn John*wtson arts Ward 1, Cousdlrnsn rteesrtlessh. - 

IteSJonTstt tha soy Ineraaas at 17 sWwn wiw t^ much In vww of tha f;»ct 
tt^gsw ^ sagtment rsssWeO s 10 ^^J'B ^ hsva 

Lsoch «oM ths rsiss wss tse ^"'^^1 ^.^iT^. Ha 

» dm not p* 1m m*H «to jo* aa w«* «• to ihouM 
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Due co Monday's interest in po 1 x t i c s t h e paper has 
been acrtive cwi that scene Also, the paper depends on 
political advertisements for a large ppition of its 
revenues. Being active on the po 1 i t i c a 1- is c en e makes it more 
attractive as an advertising tool for politicians^ 

* Only news from political interests and agencies (such' 
as the H.frart Association) will appear in th^e paper in 
addition to city news. Only- public relation's materials are 
used for out of town news. 

The only international or national news^ carried in the 
paper is that directly connected with the J city. 

# 

PRODUCTION 

The paper is printed on an offset press at 
Bulletin-Press Printing. Paste-up and composition vorK is 
done in the office by Mr. Monday and his assistant.- 

ADVERTISING 

rhe paper arceptfl natiVrTal, local political and 
classified advertising. Advert ia ing 'accounttf for the major 
source of revenue for the paper. A circulation of about 
2,950 generates just about enough money to pay for postage. 

The paper loses money most of the year. Only when 
elections are held and candid i ate s advertise in the paper 
does it show a profit. At other times the paper is 
subs idi zed* by the "The Golfer." 

Advertising sales are .handled by ^6 second' person on 
rhe staff, although Monday also does s,oW sales work. The 
pap>er is interested in national advertising, although Monday 
never spec i tied , what was being done' to solicit it. The lack 
of small businesses HLthe area has caused the paper to rely 
primarily *upon politfc%l advertising for revenue. The paper 
does accept class if*ip*d ads. 

In order for the paper to be profitable, it need* to 1 
have 602 of its space devoted to advertising. This is only 
reached during political campaigns. On the average the paper 
is comprised of 40Z ad v e r t- i s i rvg . 



CONTENT 

Monday said virtually all -the news in his paper was 
local. One percent. of the content rai.ght be devoted to 
national topics. The topics covered in "several stories' per 
issue" are stores about: block clubs, community groups, and 
local entertainment. Appearing "once. per issue" are stories j 
covering: religious topics, city and neighborhood politics, 
ne ighbof hood^prob lems , how c,ity and county government effect 
the area^, and feature* on interesting people. Business and 
sports stories appear about "every other issue," while crime 
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and courts* stories/ and an area events ' calenders are almost 

never printed. * 

AUDIENCE " - { 

The paid circulation of the pap6r i* about 2,950. Extra 
copies ^arc printed each month and *re left in the. library, 
-ity ha'll, and -area stores-. Monday estimated the average 
household size to be* 5 people per ^ouse. Thus, there is a 
potential audience of about 14,750 readers for each iss.ue. % 

To learn wjiat his readers want, Monday publishes a * 
survey once a year to check the community's response to' the 
pa|>er. Letters from readers, are printed when available, but 
they are infrequent. 

The Seven Hill News was sued for one million dollars a 
l*w years ago by a 'former, msyot after a letter was printed 
in the p*per. The writer asked not to be identified because 
of the cr it ical nature of the letter. The paper did win the 
puit f . which Monday referred to as a victory for the American 
right of freedom of the press, 



PROBLEMS 

The News has had a problem in getting the postal 
aprvice . to deliver the'paper on time. The paper has a second 

lass postage permit, and uses it as its -main means for 
distribution. Rising fcosts alarm Monday. He cited that, in 
November, 1981, it'cost $50, to mail his paper and in early 
1 982 it cost $73 to mail the same nunber of papers. 

Monday offered spme s ugge s*t i'on s for those interested in 
starting .the.ir ownVCper. First, determine if the area will 
support a paper. Spend six to eight weeks researching the 
area, locating other papers in the area, possible 
advertisers, an/ local response to a, -paper. He cautioned 
that chain sto/es usually do not advertise in papers like 
his because they can get a greater reach using larger city 
papers. Monday said there was no money in the smaller 
community newspaper bus iness . ■ The greatest reward is * 
self-satisfaction. 

The future is Uncertain. Increased construction of 
office buldings in the city will gave. an effect an the 
paper. Monday hinted that the city may be annexed by y ' t 
Independence in th>e future.. If the community needs grew and' 
the paper had to expand, Monday" said he would hire more 
staff. • - • ; 
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RUNNING A NEIGHBORHOOD NEWSPAPER 



Community journalism c f ten /survivea because of 

' ■» 
persistence, good will and hard work^rather than <no*iey or • 4 

financial resources. Thje second section point* to examples 

'tff papers begun as 4a, response .to neighbors requests or 

personal commitments to help with local problems* Often 

then* is little time or money to reflect on the immediate 

situation, to study journalism, or to train those willing to 

volunteer time. This section of the monograph does not try 

to condense a college journalism curriculum into a set of 

simple receipes, but it doef provide a few pages on each of 

several topics and problems that community journalists must 

face. Though we have tried to discuss each topic in a 

general /'neighborhood context , " individual papers or 

neighbor,hood« will differ because, of their own special 

situation or needs. Topics include: Defining newi—What is 

it?; Organization & News Gathering; The Interview and Other 

Tools for Collecting Information; Wr i t ing --The News Story; ' 

Ed i t\ ng' — Soto** Pointers; Writing Headlines ; Newspaper 

Graph ica--De« ign & Make-Up; Ad v e r,t i s ing —TJfe Support 

Structure; Circulation and Distribution. 
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Neva— What Is It? 

N£ws is a difficult idea to pin down. News is anything 
that's interesting, or should be. News is anything the 
editor decides is news. News is anything that varies from 
the reader. l 3 general picture of thr* world. News is the 
^tuff that's wrapped around the ads.' Certainly news has 
been defined, in various ways. Some journalise**, say news is 
like pornography— they can't define it but they know it 
when they see. it. Often journalists define, news by listing 
h aeries of events that merit the label. Others simply 
avoid the problem by aaying it' 1 a all "relative'' and they try 
to find out the important or significant things. None of 
these approaches is likely to help ne ighbo rhooii journalists* 
You know what's interesting' or important to you, but will 
your neighbors agree when they "see it"? And definition by- 
listing events is never ending and not very useful in novel 
situations; also, by focusing only on events, you may miss 
the most important underlying story in the neighborhood. 
And concluding that it'* ^1J relative simply begs the issue. 

One of the most, useful approaches sinirply recognizes 
that neighborhood newspapers may Kave different goals and, ' 
as a consequence, different ideas about what news is.* But 
all papers must pay attention to their audience or risk 
being ineffectual or irrelevant. Getting and maintaining 
the reader's attention is absolutely necessary, regardless 
of the subsidiary goals of tl\e papor. This i& not a 
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question of grabbing attention .with big headlines, clever 
pictures, or strong language . Neighborhood papers are not 
likely to survive unless they g?Ve their readers respect mxfd 
are honest with them. That rfeans paying attention to, the 
things which your neighbors pay attention to-. ' Though there 
are certainly differences between neighborhood! and 
coomun i t ies , we do expect people, /to share many interests, 
particularly at this level. 

People' 8 interests include both events and 
"situations," Events include thi-ngs like the opening of 
school or a iSew business, a church fair, a wedding, a 
murder-- all phenomena with identifiable boundaries and 

limits; you know when the event begins and ends. But there 

*\ ■ 

# 

tk\no are stories bey6nd the* events, phenomena best described 
as situations » that periodically erupt * *L events but which 
are not as easily categorized. The advent of busing is an 
event, but. relations between racial and ethnic groups 

(particularly, when they're good and npt violent) are a 

*■ ' 
situation without beginning or end, Yo-u can also report on 

,* 

these but you have ta "look for them' 1 since tKey are less 

obvipus and less likely to intrude on your schedule, wither 

examples are: neighborhood housing, attitudes toward area 

youth, problems with trash and litter, fear pf crime, etc. 

\t v 

How do you conclude thd !. a a ev*e*nt or situation merits 

.V 

the Jabel new3? ve already used such vo^ds as 

"interesting" and "s ign i f it an t" to describe events, but 
* * * 

there «re other, general criteria that seem to stand the 

test of time across different peopled When you are 



considering an event o r * 8 i t ui t ion , look for the 
\ characteristics or dimensions which would link* the* to your 
neighbors and the neighborhood. Following is a list of such 

links: 



Timeliness and Proximity for ex amp le , a new 

housing project in your area is news but one in 
another, state isn ' t--proximi ty ; also, an old project 
is not ne/s but one just, announced is-- all other, 
things being equal. 

Eminence & Prominence — big names make big news , 
eve» when it's trivial at times; tfius, a visit to 
your area by th< President or Mayor is of interest 
because of their prominence. 

< 

Novelty the old adage, "if dog bites man, it's 

not news, but if .a man bites .a dog, it's news." 
Here fall the coincidences, unusual' habits, novel 
ways of making a way of living. These things may 
not be significant in -their own right but they add 
var iety -to lif 3 . 



1 

Conflict & Contrast many conflicts (of ideas or 
.people or forces of one kind or another) are news, 
especially the public, ones , but sire and importance 
of the participants also are factors. Your 
corner-lot squabble is not likely to be news, but 
conflict between a business and neighbors, or 
between the council representative and a challenger 
ma y be . 

Progress & Disaster both improvements aod decline 

in the quality of life £p r people, groups and the 
area are important topics; thus, triump over, a 
mugger or defeat, natural disaster, rapid changes, 
etc . may be news • 

Consequences — effects of city or county government 
actions, inflation, national events, local * 
businesses or institutions, etc. on the local 
residents or neighborhood may be news. » 
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Human Interest here fall many* stories with none 

of the above characteristics ^ut which are often 
viewed as having human interest because they affect 
people emotionally, striking old cords, etc., for 
example, cleanliness in the midst 6f blight, how a > 
humble person handles success, sorrow or delight 
over changes in the area. TJie guide is whether, the 
event or situation provokes emo t ion a 1 responses in 
people. J |f > ' 

The list of dimensions or characteristics is not 

exhaustive and you can. add others that may be appropriate 

for^ your area or purpose. However, rarely will you conclude* 

that an event or situation is "news" when it fails to 

contain some of the characteristics outlined here. No 

single characteristic should be treated in isolation; for 

example, "timeliness" is an. important criterion, "all other 

things being equal." However, other things aeldoiji are 

equal, and you. will decide .whether an event . or situation ia 

news because a variety of dimensions intersect. The more 

characteristics contained in a single event or situation., 

the stronger it's linked to your readers* Thus , *we would 

expect most of your readers to be interested m a story 

about a new (timeliness) housing program^in the neighborhood 

(progress), which was to begin with a talk -by the mayor 

(prominent person), who had been fighting your council 

representative over the project (conflict), which was to b£ 

> 

an innovative (novelty) approach to providing private- public 
housing and which some predict will lead to redevelopment of 

the neighborhood (potentiah consequences) . This event is 

* / 

loaded with many characteristics which should provide 
interest and context for your audience. 
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In addition to the dimensions of news, you need to c 
sd^velop * profile of who your 'audience is. Consider 
^differences in ,yoar audience-- in terms of ne£ds, interests, 

and backgrounds." Though <*ome papers may Jocus on a select 

» ■ 

segment of the"fie igtfborhood', editors hoping to reach the 
entire neighborhood need to serve groups that may have 
/different ideas about what Jews is. At this grassroots 
level, papers can stimulate neighborhood involvement by 
providing "mobilization information," in other v 9 rd8, the 
phone .number s , addresses , * names , specific ."times and 
strategies for working'toward, coniinon goals. Operating at a 
different level, metropolitan media find it difficult to 
provide such details for diverse areas and people. Both 
m*tro media and neighborhood newspapers do, however, need to 
consider questions of privacy, which full, detailed 
'information may make difficult. A balance between such 
details and privacy may be hard to achieve but a goal worth 
striving for. 

There are Several things that you can do in formulating 
your neighborhood paper's definition of news. First, make a 
list of the regular events^or activities that involve large 
numbers of people in the area. For \each, decide what bundle 
of characteristics each contains to link them to your 
audience. Second, develop an idea matrix, where you place 
the news dimensions across the top and list the following 
down the left side: organizations 1 and their activities 
(such as churches, development groups, ethnic organizations, 
•health clubs, youth groups, block clubs, professional 
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group*, etc.); interesting peaple and their characteristics 
(Who are the most interesting or unforgetable people in the 
area? Can you "paint a word picture' 5 of them for your 
readers? What about unsung heroes^ old timers, new arrivals, 
young marrieds?); places in the nei^hb orhood and what 
happens there (such as hospital, stores, factories, streets, 
schools, vacant lots, houses, old/new buildings, urban 
gardena; broken sewers, rivers, etc.); local problems and 
topics people are talking about (If everybody's talking 
about some th ing in the neighborhood, you probably should pay 
attention to it in your paper.). Now for each item you've 
listed on the left, check the characteristics across the top 
which you think would make it a good candidate for news 
coverage. Third, get together a small group of 5-10 

neighborhood residents and have them discuss things they'd ^ 
like to, know more about? Sometimes people will say they 
do n't like "crime news," for example , but what they rea 1 ly 
mean is they don't like "crime"-- they want to read 
information ab?ut the incidents, however. Be certain that 
the group includes both men and women, young and old, people 
of different social and ethnic, backgrounds (when that's also 
found in the neighborhood), and those from different income 
levels; otherwise, you may find your discussion limit ad and 
not one which reflects other groups in the neighborhood. 
Now that you've defined news, how do you go about 
i collecting the in forma tion? That's the next step — 
Newsgathoring. 
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Ql£ an i z< t ion and N ewa gathering 



Most, community newspapers have only a f4w people on 
their staff, and they do everything from circulation to t 
advertising, as well as gathering news. Thus, the 
organizational strategies for collecting in forma t ion - mus t be 
efficient ,and encompass both Jne paid staff as well as 
volunteers. 

First, the organization. S'ince the same people are 
Mkely to be involved in all aspects of the paper, editorial 
responsibility should be explicit. If there is a publisher, 
then that individual has the final word, of course, but 
papers which are published by community groups often have a 
board of directors; multiple publishers can choke a 
newspaper if the actual news product is not sufficiently 
independent from the personal preferences of directors. 
General policies on pay, circulation, news goals, and 
advertising should be set by the directors following 
discj^sion with the news staff. Daily supervision of paid 
and volunteer staff then should be done by the editor, with 
as little involvement by the directors as possible. The 
board of directors becomes a court of appeal when problems 
arise rather than an intervening agent. 

/^^The news policies set and the editorial staff 
identified, you still have to decide how to collect news* 
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Newspapers construct a "network" to collect information*. 

« 

Sometimes that "net" is handled by a'aingle individual, but 
most often several people are involved. 'Since news may^ 
happen anywhere, the structural problem is deciding where t 
♦tation reporters and correspondents, or where to allocate 
your individual time for Collecting information. The 
probleri is the same for all news m o r gan i za t ions , including 
both the daily newspaper and the community or neighborhood 
paper. The "beat system" is the usuil answer to this 
problem. A beat^is a set of routine checks organised either 
geographically or topically. A geographic beat system in an 
area like the near west side of Cleveland* for example/ 
might look something like this: one person would cover the 
Tremont area, another would focus on the Ohio City area, 
another would c one en t r a t e on the De troi t-Shoreway area, a 
fourth would concentrate on Clark Metro, and so forjth. A 
reporter would be responsible for everything that happened 
in his area but would cooperate with other reporters when 
things spilled across borders.. .In, a topical beat system, a 

reporter or several reporters are responsible not for 

x 

territory but events and situations falling under a 
particular topic — such as the police and justice system, 
sports, business and commerce, industry, labor, 
health-medical, education, religion, ethnic groups, 
city-county governmen t , transportation, tourism-conventions, 
social services, consume rism and the envi r onmen t , parti a an 
politics, "women's" features and lifestyles, arts and 
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culture-, entertainment and leisure-ti.e activitie., civic 
groups and organization^, etc. 

With a shortage of staff., neither the geographical nor. 
topical beat syste* is practical, though elements of both 
may prove useful in organizing ne w. gat h e r ing . First, ' 
^separate the actual collection or submi , s ion. of information 
fro. the news-writing process. .The writing should be in the 
hands of the most trained professional, while a score or 
. more of volunteers help collect in forma t ion. once they've met 
\ "ith the editor/staff and know what's expected ofthem. Two 
S-eral principles should operate. The .ore complicated the 
story and the more initiative required, the better the final 
otory.when done by regular staff. And, the more routine the 
^formation, the more efficient the job done by volunteers. 

Geographical d i v is ions ' aud the list .of to'pical beats 
serve a. a good starting place. Take the list and apply it 
to your neighborhood-.- is there a police station and what 
information .re you going to get there (and how often; make 
contact and set up a schedule for your brief visits); What 
businesses or business groups will you cover and who are 
your- beat contacts? What sports groups will you report on ' 
. and who'll keep the scores, record, for the local paper? I. 
< there any industry in the neighborhood, and what type, of 
-torie. would emerge fro- there? What school and ' re 1 ig iou . 
event, will get coverage through the year and who are the 
best contacts? Your council representatives willYik-ely 
contact you once you're publishing but what other 
government offices (including social .e^vice.) generate 
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information and affect your readers? Continue through the 
list, identifying both the types of eventi and situations as 
well as potential contacts. The latter may turn out to be 
volunteer correspondents* These "report ers" may fall into 
two categories, those Who regularly submi t in format ion on 
their own initiative and with same regularity, and those who 
simply agree to be available and knowledgeable when you.gr 
someone else calls. You may wish to give ea$h cotr es pondent 
a pack of forms W ma i 1 in or drop off when they have a ^ 
simple meeting announcement or brief note. Also make a list 
of telephone numbers and contacts that you can then use. 
When you have a large number of contacts in a single area, 
you may want to consolidate them; for example, you may ask 

each of three volunteer correspondents to contract all, of the 

r 

block clubs in their geographic treii once every couple 
weeks to find out what's going on. What areas require the 
most frequent staff contacts will vary by area, of course; 
however, because of potential legal problems, information 
gathering from the police, courts, and some government 
offices should be done by the paid staff. Sports 
enthusiasts can keep Little League scores, etc., and each 
church in the area ahould have a volunteer correspondent to 
submit periodic reports. The bulk of the news that results 
from a questioning mind and initiative tJill depend on the 
paid -staff and there are few guides for that. However, the 
more ays tema tic you've been in handling the routine 
activities, the more time you'll have for digging into local 
problems or doing features on interesting people and places. 
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Reporters essentially observe a situation and then try 
to describe it', transferring it to print so that their 
readers have a chance to see what they would observe if they 
were there. The reporter ,' thus , becomes the ,eyes and ears j 
of the reader. The reporter also becomes the inquisitor, 
asking those questions readers would if they were there, 
This means that reporters must be able to place themselves 
in the diverse* roles of their audience in gathering news* 
The reporter has several means of obtaining information: 
actual observation through all the senses, use of public and 
private records (for example, property records in the county 
administration building or court records, or privite church 
historical records), and interviewing people*. We'll spend a 
few moments on each to illustrate how reporters of 
neighborhood papers collect information with each vehicle. 

Actual observation is the most" obvious method of 
collecting information, but it's wor t^^o t ing that reporters 
often neglect some of their senses (looking, hearing, 
smelling, tas ting 9 ^'f eel ing ) « A neighborhood ethnic fair is 
often described with the eyes when the smells, tastes and 
sounds would mo re accurately tell how readers would 
participate if they were there. Pollution stories may giv* 
particulate counts but not tell what people smell, or how 
the pollution feels. Which senses should be used certainly 
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varies by story, but f ea t urea about people and places \n the 
neighborhood offer the best opportunities for using several 
of the senses . Select a Ufa jo r f es t iv a 1 or a favorite 
historical building and you'll, find that letting your - 
readers observe only with their eyes portrays a quite 
United picture. 

Public and private recorjds are abundant sources of 
information for journalists. Jwo sets of public records are 
most likely to be useful to community journalists, property • 
records 1 foun^ in c the county administrative building, and 
court records. The former give you in format ion on the 
ownership of houses *nd other property, as well as taxes and 
^assessed, value « Court, records include every th ing . from small 
claims to civil suits (cases between two private parties) 
and criminal suits (the government against an individual) . 
If a marjor institution iti the area or neighborhood group 
gets involved in a legal battle, the. community paper may 
need to consult the legal records to follow the case 

\ ' 

carefully. y Large companies which may have factories in your. \ 
neighborhood reveal considerable information in reports 
filed with the Securities & Exchange Commission (SBC) and in 

annual reports ; v in f o rraa tion about pl^nt closings, 

t 

expansions, etc. may be available in such reports, which are 
available in major libraries. In general, whenever private 
individuals or groups, companies, etc. come in contact with 
a governmental body, a record is prod uced-. Except f o* 
personnel - in format ion, welfare, etc., many of the records 

4 

kept by governmen ts are open to the public, nJh ich includes 

> 4 
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reporter*. One of themost useful resource* available for 
reporters is the Ohio County Recor ds Manual, a complete 
listing of county records, the information available, and 
whether they're open to the public or closed by law. The 
manual was published by the Ohio Historical Society in 1977 
and is found, in the Cleveland State University library and 
other libraries. Most court records and property records 
are listed irt the manual, 

Unofficial, or private records include such things as 
personal letters and tabulations, business statistics 
amateur weather forecasters and astronomers in areas where 
you don't have professionals, college and university 
research reports , Sports records, etc. The people iq your 
neighborhood are likely to keep at least some of these 
records, and they are a valuable resource for your^ community 
paper^ Personal letters and tabulations ma^ provide^ 
material for features. Business statistics can tell you 
Something about the health of the business strips in your, 
area, and educational institutions issue reports which may 
result from studies done in your area; stories should be 
done on these. A local enthusiast may be willing to set up 
a periodic weather forecasting (measuring rainfall, higj* and 
low temperatures) station for your area-- weather is one 
topic everyone is interested in, par t ic u la r 1 y* i f it's quite 
io ca 1 i zed / 

The third method of obtaining information is through 
interviews, either in persorfor by telephone. This is the 

L . . 

major vehicle for news gathering. The key to good 

207 

2li 



interviewing is the homework dope prior to the actual 
interview* The interviewer should think about the purpose 
of the interview, research the topic thoroughly (in 
newspaper files, in the library , f r^m other staff), read 
what has been already been published about the topic,, and 
write down some preliminary questions. Following are some 
of the steps to an interview: 

I'. Def ine the purpose Yau and the in terviewee should 
knoV why you're these from the beginning. If, you have a 
very specific topic to cover, tell the person in advance so 
they can think about it and gather together any materials 
that aight, be needed. Purposes range from specific bits of 
information to indepth news interviews era such thing* as the 
"future of the neighborhood" to personality features. 

2. Conduct the background research — To repeat./ this 
may be the most important step of all. You get out of an' 
interview what you put into it. If you don't know much 
about your topic, your questions will toe superficial or 
off-target. Lacking the background, you may not understand 
the answers. v You aljso would be at the mercy of the 
interviewee should the individual want to avoid unpleasant 
things, Lie, or exaggerate. Prepare in ^dvince, 

3. Request *n appointment — Your request may not say 
'•interview, M /• word which scares some people, but ydu do 
want to schedule an appointment to "talk 11 with the 
individual about topic i. people may not agree to an 
interview for numerous, reasons , including the following: 
distrust of your motives, ck of time, lack of confidence 
in your abilitity to handle complex topic, fear or anxiety, 
uncertainty about interviewee's ability to give correct or 
"g'ood" answers, distrust of the paper or organise t ion you • 
represent. Your task is to locate the bases for the refusal 
and then try to* disarm the individual by disposing with the 

reasons for example, specify yo*ir motives (give you a 

"chance to tell your side, " M to correct the" picture" ), be 
flexible in arranging a t ime (during 1 unch hoar , on the bus , 
walking to another visit-- let trie interviewee set the time 
and if tie doesn't, suggest one of these flexible times), 
show that ypu've done your homework (for example, state ydur 
background reading and 'solicit any other important document 
that the interviewee recommends prior to the actual p 
interview), put the person at ease, and so forth. 

There also are several .reasons people may agree to an 
interview. A person may agree to an interview for: a chance 
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to tell his or her side of the fltory, a chance to receive 
publicity or recognition, a, chance to educate or fee teacher, 
a chance to clarify or avoid misunderstandings, a chance to* 
impress other people, a novel experience, a touch of 
immortality, or sympathy for journalistic purpose. Each of 
th*se is a potential ajjpeal that may overcome any, reluctance 
if it is subtly sug&^Yted by the interviewer. 

4. Preliminary planning — Work out: the details, to be 
covered in the interview. If you have developed several 
different avenues for questions, yoVll feel more relaxed 
and confident yourself . This does not mean •you should 
freeze the interview into the prior design-- be ready for 
the unexpected, which may be more important and interesting" 
news than what you originally thought yC u would get. 

5. Meeting the respondent anli beginning — First' 
impressions are important, so greet the interviewee warmly 
and directly. First; break t"he ice with comments and 
questions designed to relax both of you; this is' also the 
time^to develop trust. Specific types of questions will 
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61 Getting down to businesk— - Within a short time your 
conversation will proceed to the main topii. Monitor the 
interviewee's response.* and be prepared to' folTow up any 
opening*. For example, if you're, interviewing the>||buncil 
representative about a public housing project and he 
causally mentions a city study of the area juit completed, 
fpllow up with specific questions about that study* It may 
lead t^o a broader and more important stpry about your 
neighborhood. Only when rapport has been developed (which 
you can tell from the give-and-take of your questioning) 
should you venture into forbidden territory --save the bomb 
(threatening questions) until the person is willing and the 
background has been laid. You may also offer help to pedple 
at this time, vith*such comments as "you're probably like 
the rent of us," "like so many other people," or "others 
will learn froayour experiences," etc. 

7. Finishing the interview Complete the interview at 
the time at ipulated unless more time has been granted. Ask 
the interviewee for any "final thoughts" on the topic (now 
is when some of the most interesting quotes may be given) 
collect any materials the individual has promised during the 
interview, leave the door open for a call-back if you have 
missed anything (so get the person's phone numbe,r and find 
out where he will be in case you want to call), and thank 
the individual for cooperating. 

.8. After you've left — Once the interview i*s 
completed, don't wait to flesh out your notes and fill in 
the blanks. Your memory is sharpest now, and you should ait 
down and complete your notes rather thanwaiting until time 
makes things fu**y. You should also write up the news story 
or feature based on the interview as soon as possibly. 
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Sometimes waiting too long mikes it difficult to get 
started . rion 1 t be afraid to start 'several times. Justvget 
somethipg down on paper. , You can revise and poliab later, 

. as you proceed . ^ t / 

Interviewing is a skill of'^oth listening and 
questioning. If you don't listen carefully, you may miss .a 
vital opening the person has just offered you. Failure to 
^ monitor the peraq^'s responses is a common problem of novice 

interviewer)? . who* ma v be so prepared with the next question 

' ^ 

thjrt they fail to^probe or follow up. Types of questions t 

\ 

can be broken into several categories: * 4V • 



A. Opening questions — Icebreakers may include 
comments about the individual or something in the 

' y vicinity of the interview ("What an interesting, 

picture!- Did you paint it? M ), as well as the 
^ weather. You may talk about current events, mutual 

interest! or acquaintances ^ and y<>u should use the 
respondent* 8 name. W.e litre to he^r our own name. 

Once you've broker^ the ice, you want to acve 
into the' topic that drew you to the interview. You 
may. report what other peopl.e are saying, attempt 
humor, ofc continue the prior, conversation and ease 
into it, e.g., "We've been talking about the Old 
Brooklyn festival. I Wonder, hoj* did it all get 
started?" N 

B . Factual questions You know you need to obtain 
specific information about the "who, what, when-* 
where, why and how." These questions lay a 
foundation for more complex questions. Be certain 
that you get sufficiently precise information from 
questions designed to outline the fac tuil dimensions i 
of the topic or . s i t u a t i on . : 

C. Nume r tc a 1 1 y -d e f in in g questions As mentioned 

• above, people collect figures, and you may ask 
questions that tap the * ac cumulated numerical, 
records. These figures also add validity and 
precision to most stories, so don't hesitate to ask 

t your interviewee to find the precise figures to such 

things as the number* of families receiving food 
stamps in' the area, the cost per foot for a public 
housing site , the precise fiteps in applying for 

* admission to a particular, program, the amount of 
food be ing . prepared for a festival, the number of 
crimes per thousand popu la t ic^p" in *the area,, etc 
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D. Probes Ortce a person has first told you about 
a topic, you should follow up for details or 
elaboration. Don 1 t* wait for' it to be offered 
"naturally." * Use such pTobes as:*"Why is that?," 
"Could you elaborate on that?," "Why so?," "Do you 
have any examples?," "Any more?," "How do you feel 
about that?" and so^ for y th . 

E. Questions that define ideas — What does the 
interviewee mean by that and why [did he do that? 
You n*ed, to ask people to precisely tell what they 
mean and to elaborate on the "why." A simple 
guideline is to -ask your respondent to explicitly 
define an idea when you don't understand it fully or 
don't^knoif how to explain it 'to reader's. If, after 
one attempt you're still not successful, ask the 
individual to "give me an example of what you mean 
by that." 

4 

F. Filter questions — Sometimes you need what are 
called /filter questions, those which tell you 
whether the respondent is qualified to answer a 
aeries of questions. For example: "Were you in a 
position where you could see the accident at the 
time it occurred?" If the interviewee says no, then 
you n^eed not proceed with other questions soliciting 
details of the, actual occurrence. For mapy of the 
series of questions you prepare in advance , you may 
have a filter question which quickly alerts you to 

.the prospects for that avenue of que s t ionn in-g . 

G. Obtainiiv* quotes & anecdotes — Vou need lively 
quotes and Samples to make your writing "come 
alive." Specific information and figures can be 
quite dry to readers unless ypii have colorful quotes 
an3 anecdotes that link them to the audience. thus, 
if a person is too stiff, you may need to disarm him 
With a question that loosens him up or momentarily 
provokes a. response that * s quotable (be careful to 
not torpedo the entire interview). You also should 
solicit examples. Some "sure fire" questions, for 

Example, mig'ht be: "What's the most interesting 
thing that ifas ever happened during this festival?," 
"Would you recall an example of something that made 
it hard to get starjted here?," "What's been the most 
cfcal lenging thing you've done here?," "Could you 
give me an ex ample of some of the unusual requests 
you get in this office?," "Wha-t 1 s the * 
f unnie* t /sades t /happiest thing that haa happened to 
you here?" and so forth. 
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Numerous books have been written oq interviewing 

\ 

skills, and you may wTs h to consult them. Here are a few 
additional suggestions.. Rathe.r than relying solely on one 

s ; out;ce for sensitive information, check with records and get 

corroboration from other people who can verify statements or 

» 

evidence. Also, ask- what vested interest the individual may 
have in granting the interview— don't assume it, but do* be 
alert to such interests. Note-taking varies. If you take 
shorthand, you're lucky (but remember you may not be ablte to 
pass your notes on to someone else if you run out of time). 
Tape recorders should only be used if permission has been 
granted 7 , add even then they should l>e used as a backup 
rather than a substitute for notetaking; if you don't take 
notes, you have to listen to the interview all over again 
and this takes valuable time. Eye contact during pn * 
interview is important, though it may make notetaking 
difficult at timea; looking people, in thfe ey,es can establish 
bonds of trust. A.nd perseverance may pay off, so don't give 
up being interviewed because someone avoids you or fails to 
return your calls. YD u r readers will suffer if you don't . 
succeed, so try again-. 
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Writing — The Mem Sto tY. 

* 

.Writing is fun and can t>e a rewarding' .experience, 
particularly in the neighborhoods an* communities where we 
live. Though it's a d i f f ic u 1 1 ^k i 1 1 to. teach and can' be a 
difficult one to learn, writing is an excellent vehicle for 
those who want to communicate with their neighbors. Waiting 
is not a technical skill. Writing is "thinking" and 
ultimately it leads to "communication," linking neighbors 
with each other and you with your audience. /That means that 
you need to put yourself in the place of your readers when 
you write a story, and ask how they would interpret what you 
write or* react to what you say. There are many different 
styles of writing, and those who- are most interested will 
prohably "try several/ The style most' important to community 
newspapers is that found in straight news reporting. Once 
one has mastered this style, he or she is able to write the 
bulk of newspaper content. Editorial writing, column 
writing, short stofy writing, technical writing, and TV 
script writing all have different goals and require 
additional preparation. 

All writing, styles have particular "conventions," 
accepted practices About how to sequence or structure the 
information and what to include or exclude. The criteria 
for evaluating news stories are accuracy, completeness and 
objectivity. Thus, be Certain of what you write, give as 
much context and background as necessary for completeness, 
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and try to deicribe the event or situation without injecting 
your own preferences about what's ^ood and bad . Journalistic 
news writing keeps the journalist out of the writing by 
using the third person and not using the first 
person-singular, plural, or possessive; thus, reporters 
. write about what he /she / i t / t hey said or did, but do not say 
I/we/me/us/our/mine unless it's. part of a quote that can be 
attributed to someone . A b.d example: We all participated 
in the neighborhood clean-up. A good example: Most 
residents participated in the neighborhood clean-up. 
However, you can say: "We -should ,al 1 participate in the 
clean-up," the mayor said. "a11 information in news stories 
which has not been attributed to a source is assumed to be" 
either the opinion of the reporter/paper or is a factual 
statement; thus, since reporters try to avoid putting their 
own opinions into their writing, they attribute .11 opinion 
statements. Examples- of attributions are: he said, 
according to the club president, she emphasised, etc. 

Journalistic news writing aims to be precise, concise, 
and clear. The, best writing is simple, but* not 
simp.le -minded . Read Ernest Hemingway for an example of 
short sentence*. Use as few words as possible. Novice 
writers often start by including too much detail, with an 
' emphasis on adjectives and adverbs. Say it s imply, whenever 
possible. Also use the active rather than passive voice 
(The mayor cut the ribbon rather than the ribbon was cut by 
the mayor). The active voice is more interesting to read 
and your stories will seem more dynsmic. 

214 



EWC 221 



Where do you begin? Straight nevapaper stories are 
written in an "inverted pyramid 11 style. This means that the 
cnost important information is presented at the top and the 
rest then presented in terms of declining importance. The 
logic of this is simple. People want to know the most 
important thing first. The headline alerts them to the 
topic and main idea. The first paragraph, called the 
"lead," is a clear statement of the .main idea. Readers will 
continue until they have as much detail as they want and 
then stop. With an inverted pyramid style, readers who do 
not read the entire story will at least "get the more 
important information. Readers also are impatient today, to 
reporters must capture their attention immediately or lose 
them. Thus, the headline, the lead and the first few 
paragraphs not only must give the main idea, 6r the major 
news value, but also attract the reader by developing an 
interest in the topic. In other words, at this point you 
are telling the readers why it's worth the time to read on. 
Thi,s is where the news values, or character istica/dintniioai 
of news described earlier enter, Does the event or 
situation have significant consequences, prominent people, 
some novel or unusual aspects, etc. A simple statement of 
what everyone already knows will fail to attract readers. 
Perhaps mos t people already know the 11 Old Brooklyn Zoo per 
Race is scheduled next week," so you must find the 
dimensions that stimulate interest in reading further- 
without distorting the main idea, e.g., "More than 4., 000 
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runners are expected to enter the Old Brooklyn/ Zooper Race 
scheduled next week." 

We can split stories into those which focus on a single 
incident and those involving multiple incidents. In the 
single-incident story, we still have to decide "what aspect 
of the incident should be the focus — the who, what When, 
where, why, or how. Following are some examples of the same 
le ad paragraph writ ten to focus on a di f f eren t aspect : 



1. The Who lead: John J. Anderson, president of 
Anderson Furniture Store, was critically injured in 
an automobile accident at the intersection of 
Broadview Road and Pearl Avenue. 

2. The What lead: A head-on automobile collision at 
Broadview Road and Pearl Avenue today ended with 
John J. Anderson, president of a- furniture store, in 
Metro General Hospital suf fering critical injuries. 

3. The Where lead: The dangerous intersection at 
Broadview Ro\d «nd Pearl Avenue was the scene of 
another automobile collision this morning. 

4. The When lead: Less than 15 minutes after police 
had erected a danger sign at Broadview Road and 
Pearl Avenue, a local resident was critically 
injured in an automobile accident at the 
intersection . 

5. The Why lead: In haste to get to the bedside of 
his dying mother this morning, John J. Anderson, 
president of a furniture store, was critically 
injured when his sedan collided with another 4 
vehic le . 

6 . The How lead : Thrown through the windehiald when 
his sedan crashed with another vehicle, John J. 
Anderson, president of a furniture store, irta 
critically injured this morning at Broadview Road 
and Pearl Avenue • 

* Each of the above leads focuses on one element. Though 
they are still a bit long, contrast them with the. fol lowing 
attempt to cram everything into a single paragraph: 
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^ In haste to get to the bedside of his dying * 

mother, Mrs. H . K . Anderson of Memphis Avenue, this 
morning, John J. Anderson, president oi Anderson 
Furniture Store, who had never before had an 
- accident, suffered a broken arm, numerous cuts and 
bruises, and a fractured skull when his four-door 
black 1982 Chevrolet sedan collided with another 
vehicle operated by R.T. Evers of New York City at 
the corner of Broadview Road and Pearl Avenue. J 

You do not need to. include everything into the first 
paragraph. The lead should tell readers the most important 
aspects of the incident, which is then elaborated upon in 
'subsequent paragraphs. The inverted pyramid notion also 

applies within paragraphs and within sentences. Put the 

< 

most important information at the beginning of your 
paragraph and; generally, at the beginning of sentences. A 
baU example; Saturday, July 24th ,the annual East Side Clam 
Bake attracted more than 2,000 residents. The first few 
words do not contain the feature; the time element itself 
generally comes last or in the laUer portion of the lead. 
A better lead would have been: Some 2,000 residents ate 
clams at the annual festival held last Saturday. 

Mult iple -inc ident stories present a different task for 
the writer. These are quite common when reporters are 
covering meetings, for example. Again, the lead should 
focus on the most important aspects of the incidents, but 
not all incidents are "created equal , M and the writer n<eeds 
to structure the story accordingly. We will present three 
different leads and story structures that report era have to 
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choose from in their decision about how ^deicribe multiple 
incidents in • single story. / \ 

The "Summery Development" lead includes esch incident, 
then' elaborates on them individually . Por example: "East 
Cleveland City commis a ioner s lsst month purchssed emergency 
communication equipment, approved a Clean City Commission, 
and extended credit to continue rehabilitation work by the 
city development corporation." Then the writer elaborates 
on the purchase, then the Clesn City Commission, snd then 
the, credit extension, etc. The story does not ne^d to group 
everything about each feature together and present it all 
before moving on to the next feature. Work in terms of 
declining importance, leaving the minor details of each 
feature to the'end of the story. Us ing symbo Is and numbers 
for the three features, we could have a story structured 

s 

like this: 



Suamry Development of Mult i-Inci dent Story : 

fD /^i ffl Lead: summary of all 

T^T—* UJ features . 

Q Detail* of 1st feature 

^ ^\ r Details of 2nd feature 

[jfj Details of 3rd feature 

v fi\ Le a a i«po r t an t details 

of 1st feature < 

y^S. Less important details 

of 2nd feature 

r^l Less i «p o r tant details 

1 — 1 of 3rd feature 

* _ ••.•and, so forth... 
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However, as .mentioned above, not al\ feature* merit the 
same attention. The local development association or 
ne ighborhood „ group may approve several actions at the annual 
J membership meeting but only a couple may merit much 
attention and one may stanjl oU% above all the rest. In this 
case, a "Salient-Feature Development" is appropriate. Just 
as the title suggests, the salient-feature lead focuses on S 
the most important incident and its relevant aipecM. Then 
the* other features are summarized, details common to all 
given, and the first feature elaborated before moving on to 
the others. Following is an example of a salient-feature 
development . t 



219 



9 

FRir 



22i> 



Sali en {-Feature Development : % t 

f . 

(T) Lead : mo • t impo rtiot in c id en t or 

.feature is focus, e.g., a M Bu^ 
Cleveland city commits ioner^laet 
month formed x commit • ion to 
guide a campaign to clean, tip the 
city." 

■ * 

/K 1 3 1 2nd, paragraph : other incidents 

ma jor po ints summarised 9 a »j • f — 
"Commissioners also purchased 
emergency communication equipment 
and extended credit to continue 
rehabilitation work of theVcommu- 
nity development corporation. 

Common Details Details common to all incidents, 

features mentioned 1 \ / 

(D -Details about 1st feature 

<x> More details about 1st feature 

^5V Details about 2nd feature 

^ More details about 2nd feature 

Details about 3rd feature 

More details about 3rd feature 

Very minor features introduced, 
summarised • 

Clearly, as the figure above illustrates,, the writer 
decides where to place the information on the basis of how 
important it is. Seldom are incidents placed in„ 
chronological order. 

The third style is a "Combination Development/' where 
the writer decides that neither a single incident nor all of 
them mer it i named iat e men t ion, but some combiaa t ion does . 
Thus, in the exaaple below, two incidents are suaaariced in 
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the lead because of their imparlance, while two otheri are 
mentioned in a second paragraph before the story returns to 
•elaborate on the two major incidents. 



CgJgk i"a t ion Dev elopment : 

© A 



Lead: summary of two main feature 



Sy 2nd paragraph summarizes other 

features 

Common Details > Details common to all incidents 

or f e.a t u r e s 

Q> Details of 1st feature 

A 



De| a i Is of 2nd feature 

Details of 3rd feature 

Details of 4th feature 

Minor details of 1st feature 
• i 

... and so forth • . . 

' r 

In some cases two features may be so important th*t 

I 

they, need to be presented in detail before any other 
features are mentioned at all. In that case, the first 
introduction of the more minor incidents would come well 
down into the story. "* 

The three" story forma for mu 1 1 i - in c id en t situetions 
presented here sre not the only'ones available, but they do • 
serve ss useful examples. They slso point out the need for 
writers to "think" before they start to order the^r 
information. Writing is thinking. 

Several other forms are useful in specific situstions. 
Por example, chronological order may be appropriate *when 
•trong narrative elements suggest it; in this esse, the 
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elements are presented in 'the order in which they happened. 

" O 

following a summary lead. Non;nirrat ive details follow at 

the end. A different structure may be required when wr iters 

strive for an 0' Henry finish. Here the structure of a short 

story or some modification may york best-- with an 

introduction, building to a climax, a lurpriie- ending, and 
an anti-climax. 

The nun-ber of specific story forms or situations j 
calling for particular writing styles is far too large for 
us to examine each, but a couple require attention: writing 
about meetings and speeches. % 

S peech Stories -- Three elenentj^ire considered in all 

speech stories: 1) the speaker, 2) the audience, and 3) the 

i 

speech. A fourth consideration is the possible 
interpretation any of the three elements may need. The 
speaker should be properly identified by* either a title or 
'sentence, a paragraph or a biographical sketch, whatever is 
needed. The reader needs to know who the speaker is and why 
his or her statements are worth quoting. Is the speaker 
qualified to talk about the topic? What biases does the 
speaker bring with him? Your information should let the 
reader decide. The speaker should also be described vheji 
that's appropriate, for. example, was he tall and thin, with 
ruffled hair, did he gesture violently? 

The audience also should be described. How many were 
there and who were they? Why did they meet? Look over the 
crowd, talk with the leaders, read any available program in 
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advance. Mention not^blei in the crowd, note audience 

>.\ s , , 

Jit ' « 9 

'V 

Reaction (a "good guide to the significance of the speech and 
elements Located within it). y 

The speech itself is usually the mo>^ t important of the 
three elements, "What did the speaker say? M is usually the 
first question one asks about* a speech. In organising the 
material of a speech .story, the reporter should look for the 
theme, the logical divisions, aud unusual or pVovocative 
quptea. A ramb+iag speech is no excuse for a rambling 
story. Good speeches have supporting arguments for a 
principal theme. The reporter, however, does not have to 
play up the theme or st^ry'but may select the feature with 
the most reader appeal. Also; report only the parts of the 
speech which you feel are of interest to your readers* 
Remember that your readers ma£ be quite different from the 
crowd listening to the speech, and they're your audienc?.. 

Stories about speeches already given differ greatly 
from advance stories. When a paper is reporting about a 
speech which will be given in the future, only the speaker, 
his or her background, the event surrounding the speech, and 
the title or theme of the speech are likely to be available. 
In this case, the theme or person will probably deserve to 
be featured in your story lead: for example, "The reform of 
urban politics in Cleveland will be discussed by Prof. 
Thomas Campbell of Cleveland State University during Ohio. 
City Heritage Week. The talk will be given at 7:30 p.m. May 
26 in the public library on Fulton. 11 Once the speech has 

been given, do not write a story which starts out: "Prof. 

i < 
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Thomas Campbell of Cleveland State spoke on"t|je re V fo,ro of 



.urban' politics in Cleveland during Ohio City Her i tage Week." 

When the speech has been given, you have more than just a 

» -» / 

theme to report to your 'readers . What did he say? Was 
there a major point or main idea which summarises the 
speech? Readers .are"not likely to be interested in reading 
.about the theme of a speech, but they might find his major 
ideas worth investing the time to read. 

M eetings -- Dull resumes of boring public meetings is 
slowly being replaced by stories which tell what the city 
■ v * coutvcil or development association actions will iein. For > 
years reporters have emphasized "apptoved-by-th«-ei ty- 
council-last night." Now reporters are asking how actions 
by public bodies will affect people. In/the neighborhood 
this is particularly true. Action* of the Cleveland or 
other city councils should be translated into actual 
consequences for the specific neighborhood.' Instead otj a ' 
story which outlines all of the block grant program for the 
a city, a community p^per should focus on how the program will 
affect its neighborhoods. The same applies to school 
boards, sewer boards, development associations, etc. 

In the case of private organ icat ions , the need to sift 
out the dews from the format meeting structure xk also a 
problem. Though public policy is not at is*ue, the reporter 
still needs to find things that would interest the paper's 
readers. Separating the story outline from the meeting 
outline is crucial, as the figure below shows. 'The program 
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of the meeting is on the left, while the news story is on 

the right. 



Comparison of Story Ou tline witty Schedule of Meeting : 



Program of Meeting 



1 . 



W e 1 c otn i n g Ad d r»e a s 



President's Address 



Speech is given 



4 ; 

Another" speech given 



5 . 

A 3rd speech given: * 




6 . 

Debate and adoption 
of resolutions A-B-C 



Election of officers 



Organization of Story 
Reporting t'ae Me e t ing 

Feature 5a . 



Lead summary 6A - 4 - *3 
Elaboration of 5 A 

Additional details on 5 

» 

Elaboration of 6A 

Mor e details on 6 A 
Elaboration of 4 
More details of 4 
Elaboration on 3 
Mention 6B, 6C 
Mention 7 



Mention 2 

delete any mention of 1* 
The comparison shows that the reporter found the moat 
important news in 5A, the third speech', so that was the 
focus of the lead. Next in terms of importance was the 
first resolution, followed b,y the second and then the third 
speech; these were summarized io the next paragraph, an'd 
then the story proceeded to elaborate on the main feature. 
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The first two items of the meeting fall to the bottom of the 
story, where they are likely to be brief if included at all. 
Thus, a reporter attending a meeting needs to look for the 
news throughout, rather than expecting to locate it; at the 
beginning. Before attend in g a meeting, reporters should 
familiarise themselves with the agenda if it has be eq 
prepared in advance. Also, copies of resolutions, reports, 
etc. may be available so me t itae before the meeting, giving 
the reporter a chance to do some homework and prepare. 
Before going to a meeting, a new reporter should read what 
has been published previously about actions likely to be 
taken; otherwise, the discussions and debate may make no 
sense to a reporter without sufficient background. - A new 
reporter also should learn the names and faces of those 
participating in the meeting so he can'identify people 
during debates and accurately attribute quotes in the 
subsequent story. 

News Briefs -- Probably one of the most widely read 
sections of community newspapers is the "News Briefs," short' 
one -or two-paragraph stories that allow you to include lots 
of names. Readers enjoy glancing through these news notes, 
and in time many of your headers will begin to submit items 
for this section if encouraged and given a place to drop off 
items. The types of things which might merit publication as 
news 'briefs include: personal achievements, changes in 
meeting times or places, speakers' topics, birthday and 
wedding anniversary celebrations, new residents to the area, 
engagements, weddings, and showers, building permits for 
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homes, library programs or book shipments, visitors from out 
of town, notices of street closings, construction schedules, 
and work on streets, changes in ownership of smjjll stores or 
firms^, events at local public and private schools, etc. Each 
news brief should have a small 2-4 word headline! such as 
"Student Honored," M 89th Birthday, " "Clark Ave'. To Close, M 
n SciFi Novels Arrive." 
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Adver t i» ing — The Support Structure 

Though tome journalists have little more than disdain 
for the business end of their enterprises/ there is little 
room for such at t i tude s in commun i ty journalism* Most - 
neighborhood andsmall-town papers depend on advertising, 
and this generally means the "Ma in Street" merchants that 
line the business strip* in the* area. If the newspapers 
need the businesses, the reverse is also true. The merchant 
needs the advertising help, and it is the job of the 
neighborhood paper to show how those ads can help. 

Neighborhood papers can perform a service that none of the 

i 

metro media can because they are less expensive andean 
target ads to the stores' immediate audience. Small firms 
cannot afford to waste their money by advertising in 
vehicles which cost much more because they go to people 
outside the trading, area. Thus, targeting and cost are the 
neighborhood newspaper's main advantages over competitors. 
This doesn't mean that advertising is just going to walk in 
the door , particularly with h rather new publication. You 
have tp sell yourself. 

There are several forms of newspaper advertising: 
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Display advertising tho larger ads, which' 
contain art or illustrations in addition to text; 
most of it is retail Advertising* 

Classified ad vertising — small-site text ad s v 
grouped according to category as a convenience to 
readers; it brings both readers-as well as income to 
the paper . 

Legal advertising — generally not available to 
neighborhood papers, legal advertising consists of 
notices that the lav requires municipalities, 
courts, school districts, etc* to publish 
periodically. 

National advertising also generally limited 
to the larger newspapers, national advertising is 
placed by an ad agency for an out-of-town client. 
You pay a 1 5 X comm ission to, the agency for placing 
the ad with you. .A group of neighborhood newspapers 
may jointly obtain such advertising but probably not 
individually. 

4 Political advertising unless such advertising 
is forb id den because of the paper's organ izatf ion , 
political advertising is ideal for neighborhood 
newspapers, which again can target advertising to 
the potential eligible voters better than other 
media for many minor offices, including city council 
races. 



First, you have to convince the advertiser that he or 
ahe must advertise to be a successful merchant, and that's 
not easy. Yau need to show the merchant that advertising is 
simply a good saFesraan ttjat he hires every couple weeks to 

4 

tell people about his store. It can tell both old and new 
customers what type of store he, has, what merchandise is 
sold, and what changes have been made. It builda confidence 
among current customers and introduces the store to new 
ones. However, advertising will not make a poor merchant a 
good one. It cannot replace unclean stores, selling 
indifference, understocked shelves, etc. 

Second, the ads themselves must be go*od. They must 
appeal to the customer and should interest the customer in 
buying a product or service. The ad should provide a 
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description of the ar t ic le /service to be sold, the price, 
•nd an outstanding function or feature. The ad should be 
simple and uncluttered. Unfortunately, the poorer ads 
• ore time, ire essiest to sell, for example: "Stop in and see 
Bob's Tires." This ad tells you very little, gives no 
details of the product, its features or price, and makes no 
sttempt^o^meke s solid sales pitch. Avoid these ads — they 
won't work, and in the long run they won't produce 
additional advertising. Work to get your merchants to 
sdvertise specific merchandise snd to present specific- 
offers in the neighborhood psper. Soae aerchants think they 
don^t lose customers by not mentioning price in ads, but the 
customer hss the opposite reaction and assumes the price is 
high if it's not advertised. 

Vhet \should be sdvertised? Soae aerchants try to' use 
ads to sell out-of-season merchandise and then wonder why 
their ads won"t^work. You should convince the aerchsnt to 
sdvertise ttfe volume products . ..The advertising buresu 
publishes lists showing the percentage of sales of various 
products through out the, yesr, and this provides useful 
direction to the news paper . For example, in a recent year 
more than a fourth of all books sold in Deceaber, while a 
fifth of children's and infants' wear sold then. The aonths 
to sell freezers are July-September. The best: time for 
men's and hoys | wear is November and December. Tires sell 
best in April through August. 

f? 

Advertising shouldn't be so clever thst it ignores the 
product or confuses reeders. If possible, the ad should 
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show the product. The compos i t io-n of the id should draw the 
reader into the 'advert is ing and make him read more. Ads can 
be vo "busy," too cluttered because the advertiser is 
.trying to do too much in a single ad. Also talk to the 
reader in the ad itself by mentioning "You. 11 Consult a 
graphics book for advertising layout. 

The neighborhood -newspaper should plan an advertising 
program for the merchant,, taking inttf account the dollar 
amount the merchant has available, the best times to 
advertise, etc. For example, a jeweler's best months are 
during the wedding month of June and the holiday season in 
November and December; slack months are January through 
April and July, when there will be little advert iaing. 
Spread the advertising out so that the bulk occurs during) 

1 a. 

the jeweler's best months* You may bolster your ad revenue 
by mentuning that cooperative advertising is often 
available, where the distributor pays part of the retailer's 
advertising coat to push a certain product. Some papers 
push reruns and advertising contracts, while others shy 
away. You may find that reducing costs for rerunning the^ 
same ad do attract small service advertisers euch as 
plumbers, electricians, and neighborhood contractors. 

Classified advertising is another potential money 
maker. Try to get all advertisers to include ;>rice in their 
want ads, encourage reruns by lowering the rate for second 
and third insertions, use separate classifications for want 
ads (for example, For Sale, For Rent, Fix-Up Service^, 
etc.), and use dynamic words in the classifieds to sell. 
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If you or your staff are going to sell 4d ver t is in^ , 
they need a sales presentation kit which can supplement the 
oral presentation. The kit May include such things as: your 
paper's rate card (giving advertising rates and any 
conditions such as deadlines, reruns, etc.), advertising 
contract forms, a buiineis card wi th the phone number and 
address they can contact, a map of the c ircul * t ion area, 
some recent copies of the paper, in f qrma t ion on the number 
of people and homes in the area and pertinent demographic 
details (age, sex, income, home ownership, etc.), and any 
material vhich would reinforce the paper's value as an 
advertising vehicle. If you are just starting the paper, 
you will need to also include materials about plans for the 
paper, including a "dummy" copy of the paper and 
distribution plini , 

Advertising is generally measured in terms of "column 
inches" (the space covered by one inch of depth in a single 
newspaper column) or "lines" (there are 14 lines per inch of 
depth and a line is Jthe depth occupied by a line of 6-point 
type, the size papers general ly use to set their classified 
advertising). The rate card should ^be clear and simple and 
speak in terms of column-inches to avoid confusing potential 
advertisers. Neighborhood newspapers can offer several 
different types of rates to entice advertisers into 'using 
the paper regularly, including: a) Open rate — generally 
quite high, it is the price of a single ad run once only; 
all 'other rates are forms of discounts from the open rate; 
b) Consecutive rate — which allows the advertiser to repeat 
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his one-time ad purchased at the open rate for the next two 
or three consecutive issue* at a slightly lower rate; c) 
Frequency rate — a discounted rate based on insertions in 
every issue of the paper for a specified period*, such as six 
months; d) Bulk Space rates — a sliding scale allows 
advertisers to purchase an agreed minimum amount^f space at 
a discount; within the time limits, usually specified as .one 
year, the advertiser can vary the frequency and size of his, 
or her ads to suit business needs; e) Special categories 
particular sections of the paper set aside to/attract 
particular kinds of advertisers (and, perhaps, readers), for 
example, a restaurants page; f) Non-profit rate a 
discount offered to non-profit groups such as churches,, 
-club3 and civic organizations that othe'rwise might not 
advertise; g) Politi,csl advertising generally higHer 

rates are charged for political ads, at least equal to the 

open rate, and most papers require payment in advance to 

p 

avoid being left holding the bag by bankrupt committees* 
backing losing candidates. 

Most newspaper advertising space Lb purchased on 
credit. To avoid backlogs of unpaid bills, the newspaper 
should aggressively pursue accounts receivable. A couple 
days after the paper has been published, mail a copy of the' 
paper containing* the merchant's ad alon-g with a bill. tff 
the Kill has not^been- paid within two weeks, send a reminder 
and notify the advertiser that no further advertising can be 
accepted until the bil.1 has been paid. Some papers may wish 
to extend the deadline to one month, but you 'should avoid 
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situations where the paper continues to accept advertising 
from a firm or individual which has not paid for earlier ads 
over a period of several months. A late fee may be added to 
bills due more than 30 days. The key is being systematic 
and reliable. If your paper is published regularly and on 
time, your advert is er v can plan his purchases. And your own 
reliability meanfr^you can demand prompt payment from your 
advertiser. In thri long r^n both you and the advertiser 
will benefit from a good solid business relationship. 



Q 



234 



211 

r 




old brooklyn news 



OLD BROOKLYN 

COMMUNITY DEVELOPMENT 
CORPORATION 



Dear Businessman, 



The Old Brooklyn News is a monthly publication. 
Mare than 20,000 hones, business and institutions through- 
out the six square miles of Old Brooklyn receive the Old 
Brooklyn News. Our publication strives far catwuhity, 
involvement, and with support from our advertisers, the 
newspaper will continue to grow and develop. Through oar 
publication, your advertisement reaches countless Old 
Brooklyn households. The Old, Brooklyn News can be a 
yaluable advertising tool far your business. 

The Old Brooklyn News publishes on the first Monday 
of each month. The advertising deadline is the third Friday 
of the previous month. 

An advertising schedule is enclosed, far your convenience 
As editor of the Old Brooklyn News, I can assist you with 
any problems you may encounter. 

Thank you for your Interest. 



Sincerely, 



Sandra L. Watkins 
Editor 

Old Brooklyn News 



- 4169 PEARL ROAD * 

O (AMERITRUST BLDG ) Da n 

ER^C CLEVELAND, OHIO 44 1 09 * x T 
^ PHONE: (216) 409-1000 



old brooklyn news 



OLD BROOKLYN 

COMMUNITY DEVELOPMENT 
CORPORATION 



STATEMENT RECAP 



MONTH 



INVOICE* 



PLAN SIZE AD 



AMOUNT SURCHARGE LATE CHARGE DATE PAID CHECK * 



BALANCE DUE $ 



4169 PEARL ROAD 
(AMERITRUST BLDC.) 
<&• EVELAND; OHIO 44109 
E^C ONE: (216) 459-1000 



NOTICE: All bills are payable within 30 days. 

A late charge of $5.00 will be applied to any bill after 60 days past due, 
in addition advertising privileges will be suspended until your account is 
paid to date. 
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old brooklyn news 

ADVERTISING AGREEMENT 

The Old Brooklyn News is published monthly on the 
OLD BROOKLYN f irst Monda y Of each month with a circulation of 

COMMUNITY DEVELOPMENT over 20 ' 000 serwil,( 3 a 6 square mile area. The 
^d1Td » 1, advertising deadline is the third Friday of the 

CORPORATION previous month. 



ADVERTISING RATES : * 1 col. = approximately 2 1/2 inches 



' AD COST 
Pull Page 
1/2 Page 
1/4 Page 
1/8 Page 

1/16 Page 



COST 

$360. 00 
180.00 
90.00 
60.00 
30.00 



SIZE • 

4 col. wide X 16" deep 

2 col. wide X 16" deep or 4 col. 

2 col. wide \ 8" deep 

2 col. wide X* 4" deep 

2 col., wide X 2" deep 



X 8" 



ADVERTISING PLANS: 



Plan A 
Plan B 
Plan C 
Plan D 

BILLING-: 



- No. discount - One Month 

- 5% discount - (3) Three Continuous Months 

- 10% •disccunt (6) Six Continuous MjBnths 

- 15% disccunt -'(12) Twelve Continuous Months' 



r Regardless of the plan you select, OBN will bill you monthly and 
only after your ad appears. 

AGREEMENT : 

•The undersigned firm hereby agrees to buy ; 

page ad of advertising space 'plan in the following issues of the 

OM Brooklyn News , j . 

Cost will be determined on the basis of the rates listed above! All plans 
are billed on a monthly Installment Basis. Advertising copy will run as 
submitted far duration of contract unless notified. A 10% surcharge will 
be made far specific location in the paper. A $25.00 fee will be charged 
far cancellation. 

One copy of Old Brooklyn News containing each insertion of advertising 
will be furnished the advertiser. 



DATE: 



PHONE 



FIRM NAME:/ 



ADDRESS: 




4169 PEARL ROAD 
(AMERITRUST BLDG.) 
CLEVELAND. OHIO 44109 
PHONE: (216) 459-1000 



JSIGNED: 



(ADVERTISER) 
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old brooklyn news 



OLD BROOKLYN 

COMMUNITY DEVELOPMENT J 



CORPORATION 



STATEMENT 

, *■ INVOICE #_ 
DATE 



AMOK.: 1 $ 



MAKE CHECKS PAYABLE TO: OLD BROOKLYN COMMUNITY DEVELOPMENT CORP. 

NOTICE: All bills are payable within 30 days. 

A late charge of $5.00 will be applied to any bill after 60 days 
past due, in addition advertising privileges will be suspended 
until your account is paid to' date. 

PLEASE RETURN BOTTOM HA LF OF THIS STATEMENT WITH YOUR REMITTANCE 



> 

V OLD BROOKLYN NEWS 

INVOICE #_ 

FIRM , 



ISSUE ' : SIZE AD- 



PLAN r SURCHARGE 



AMOUNT DUE $ 



THANKYOU FOR ADVERTISING! ! '' 



:RLC 



4169 PEARL ROAD 
(AMERITRUST BLDG.) 
CLEVELAND. OHIO 44109 
PHONE: (216) 459-1000 
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Edit ing-- Some Po inters 

Little newspaper copy is actually published in the same 
form as it ia received. You need to be alert to atyle 
errors, problems of grammar and word usage, and copy which 
is too wordy. You may need to combine or rewrite sentences, 
or to even rewrite entire stories. You may have to 
reorganize a story because the original writer "buried 11 the 
major feature down inside the story rather than featuring it 
in the lead. 

Some pointers: 1) Always use the correct copy-editing 
symbols to mark all corrections; 2) Use a stylebook or guide 
and a dictionary as you edit. Many errors simply require 
correcting misspelled words; 3) Most corrections will be in 
atyle (for example, changing capitalised titles to lowerci^? 
letters), punctuation (for example, clearly marking' 4>er iodq 
and commas), and word usage (for example, using its for it's 
or affect for effect); 4) Some stories require new leads, so 
don't hesitate to edit the introductory paragraphs so that 
the key points appear in the lead; 5) Extremely long direct 
quotes can be shortened by converting to indirect quotes or 
by deleting fion-ea sen t ial ma t e r i a I - - r emembe r to not change 
the meaning of quotes; 6) When stories get very messy from 
editing, retype so that the story can be easily read; 7) 
Edit material £ s it arrives rather than waiting until just 
before the deadline; this gives you time to ask a 
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correspondent or reporter to investigate further and fill in 
missing information. 



****** 
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Copy-Ed iting Symbols : 



While copy-editing symbols may vary slightly, these are 
the most basic and widely used marks for correcting copy for 
us er in newspapers . By learning these symbo Is and correctly 
using them, you can prepare your copy efficiently. 



A. Marks that delete & close 



Euclid 



Euc 1 id r 



% 



Eucjl id 



These marks delete a letter 
and, close up the space. The 
first symbol (""^ ) ia usual 
ly used at the beginning or 
ending of words and the 
second ( ^ ) when single 
letters are deleted within 
words • 



the Near West 



side. • When several errors need 

deleted, the upper portion 
of the bridge mark (^^> ), 
plus a line drawn through 
the deleted words, says the 
line is to be closed to the 
normal spacing between 
words . 



B. Marks that insert 



K itrman area residents*. 

^"-Superior s tudent J 

St . Cla i r^orgin i z it ion » 



A caret mark ( ys. x ) shows 
where letters, words, or 
sentences are to be 
inserted • 



:RLC 



11 No way , T the president 
shouted to the group! 

Among them wereV" ^as t 

Clevelands fund, Mentors, 
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A caret mark ( V* ) also can 
insert quo tat ion marks , 

apostrophes, colons or semi- 
colons. 



2i9 



Rocky Rive 



r** . . , 



'Not no 



she said 



A caret mark ( ) alao can 

insert a comma . A period is 
often circled or an ( X ' ) 
made ao it is clearly 
visible . 



Marks that change or transpose: 



Ohio^ity house tour 

Clark metro organisation 

the "^og pound near here 

metro m Metro 
? * 
\og * dog 




RT^) * Rapid Transit 

Authority 

Marks that emphasize: 

the & & Xt) H f£> Robert 
MacCracJcen 



the 11 yeaiwold group 

The race began late-— as 
usually ia the case-— when 
he forgot the gun. 

Col linwood reside at s . » . 



£2 



A straight verticle mark(\ ) 
separates words. 

A slanting slash through a 
letter indicates a change of 
the letter to lowercase* To 
go ira the opposite direction 
and change from a a ma 1 1 
letter (lower case) to a 
capital, put 3 sma 11 1 ine s 
under the letter. 

Another mark ( CO ) means to 
transpose letters or words. 



To* circle ( O ) a symbol or 
letter means to spell it out 
and to circle a word me ana 
to use the symbol. In other 
words, do the opposite of 
what ' 8 there . 



Some symbols make sure the 
printer sees an addition or 
change has been, made. These 
marks emphasize a point. For 
example, periods are usually 
circled for emphasis. 

Hyphens are added with ( ) 

The dash is inserted in copy 
with this mark ( ). 



The ( C~ ) mark is used to 
emphasize an existing para- 
graph or to start a new one 
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B • Other etrka : * 

Winners are... A viggly under line says to 

^r-LTwn- word in. boldface 

type. 

New officers are^ These lines say to not make 

J-Hiry Mtyer t president;^ separate paragraphs but to 
C""john Jeff res, vice.pres^ run them into a single 
c Marie Manno , treasurer • sent eace * 

■ / 



Style comes in layers. The simplest is that outlined 

in the Associated Press or United Press International 

jtylebook on punctuation, ca p i t a 1 i za t ion , etc. Here you 

edit for consistency. A second layer focuses on words, 

phrases and clauses, composition and structure. Here you 

» 

edit for conciseness and clarity. A third layer allows ue 

to work towards personal "styles" of writing. Though many 

of your contributors may wart to start at the third level, 

that only occurs when they have mastered the first two. 

Thus, writers first need to worry about spelling and 

punctuation, grammar, verbosity, and precision. 

The second level is our focus here. Consider these 

characteristics of effective newipaper English; 1) Shorty 

compact sentences where each Word has 'been selected and 

placed for maximum effect; 2) Short, terse paragraphs which 

are individually complete in^ capable of being removed 

« 

without destroying the sense of the story; t sentenses in the 
paragraph should be ordered in terms of importance, just aa 
story items should be in inverted pyramid style; 3) 
Con ciseness, directness and. simplicity through the 
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elimination of superfluous words, phrases and clauses, and 
through proper emphasis; 4) Fac t u a In e s s , without editorial 

f 

.opinion, puffs and boosts, unfortunate superlatives, 
adjectives, adverbs and othe* dogmatic words; 5) Avoidance ' 
of fancy writing; emphasize strong, dynamic verba rather 
than trite, hackneyed- expressions.' 



_ JLaiaowia : g is .*« exercise in conciseness, which provides 

« 

4 

examples of what to avoid; 



Jargon : 

1 . 

2 . 

3 . 



He discharged his financial obligations. 
^"(H-e paid his bills.) 
An overall report cf the committee... 
(The. co mm it tee report...) 

Hie initial attention was focused on... 
(He looked at . ) 1 . 

4. A substantial segment of the population. 



( Mos t peo pie. 



or Many people . . . ) 



in school. 



Wordy Delay of Subject:. 

1. Ther$ are many students who should not be 
(Many students should not be in school.) 

2. There are two reasons that I have for not going; the 
the first is*that I have an exam to study for} the 
second is that I have no money. 

(I can't go because I have 
' I pave no money.) 

3. It happens that he has 

1 2 years . 

(We've known each other for 12 years.) 

4. It is my hope that we will eventually find our way 
to Central Avenue .( I. hope we get to Central Avenue.) 

Wordy Phrasing : 



an exam to s tudy — for and 
knowrt me for some thing like 



1 

2 

3 

4, 



He put in an appearance. (He appeared.) 
He was interested in work along the communication 
line. (He was interested in cowmun Lea t ion . ) 
He spoke to me concerning the matter »of my 
appearance, (He spoke tjfs qae abaut my appearance.) 
He went to the. theater on the Occasion of his 
birthday. (He went to the 



theater on his birthday.) 
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Repetition of Idea: \ 

1. Re was divorced from hHs wife. (He was divorced.) 

2. The ushers collected the sua of $53.97. (The ushers 
collected $53.97.) 

3. The Meeting which was held last night began at the 
hour of 7:30 p.m. (Yesterday's Meeting began at 
7:30 p.o.) 

4 . She commi t ted su icide by drinking the contents o r a 
bottle of poison. (She committed suic ide by drinkinrg 
po is on . ) 

Short Constructions:, 

1 . The ian whom I saw doing the work... 

( The man I saw working ... ) 
2.. If it is possible, come a little early to the... 
(If possible, come a little early to the...). 

Reducing Predication: 

1 6 The snow, which lay like a blanket, covered the 
ne ighborhood . 

(The snow blanketed the neighborhood • ) 
2. The program, which honored the president of the 
association, was held at the Neighborhood Party 
Center.' (The program honoring the association 
president was held at the Neighborhood Party Center) 

Eliminating Sentence Breaks: 

1. It was a desire of the committee, whi^h was headed 
by Frances Decon, chairman, to hold a meeting on 
Friday, Oct. 20, at 7:30 in the church basement. 
(The committee headed by Frances Decon wanted to 
hold a meeting at 7:30 p.m. Friday in the church 
bas emen t . ) * 

2. 0'Mally testified that he met Frank Erickion, king 
of the New York bookies, at the Plata Hotel, Miami 

* Beach , Fla . , in 1947 . , 

(O'Mally testified he met New York bookie king Frank 
Erickion in 1947 at the Plaza Hotel in Miami Beach, 
Fla.) 
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y^iting Hea dline! 
The headlines o t" a newspaper serve as an indexing 

s 

service to the reader. They allow th'e reader to glance 
through .the paper and- select the items that individual 
believes are worth reading. Thus, headlines must give th4 
main idea frr- morft important news value of the news story, or 
entice readers to sample features. In almost all cases, if 



the headline does. not stimulate an interest in the reader, 
the story will be by-passed. T\\is does not mean you should 

write headlinies which attract interest by promising what 

z ? m 

the stories cannot deliver; the practice of sensational 

neadlines to sell papers on street corners' is all but gone. 

The headline should be an "honest indicator" o.f what the 

n t ory del iver a . 

Being honest does not mean headlines should be dry , 

boring labels, which can be trie norm in many community 
« 

newspaper^. Headlines should be statements, not labels. 
Thus, instead of "Block Clubs Notes & Programs," you would 
have a headline like this: "Block Clubs Plan Cle^in-Ups." 
You should avoid using "standing heads" (the name headline, 
such as those on columns) for a pap or feature in every 
issue; these will not attract new readers. Headlines also 
should use active verbs whenever possible. Thus, instead of 
"Blcck Grant Funds .Down," you might have "Block Grant Funds 
Slashed" or "$2 Million Slashed From Block "Grant Funds. M 1 

r 
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In addition to avoiding labels and using the active 
voice, there are several general rules for writing 
headlines: ** 



Do not split the parts of 
verbs from ode line to 
another • 

Do not start headlines 
with a verb 

Do n6t place conjunctions, 
prtpot'it ion* '~ot modi f ier* - 
at the ends of lines 



Business Bureau To 
Investigate Circus 
Tactics Used Here 

Planning Festival 



City Plans Work On 
Carnegie Bridge 



Do not repeat words unless Buckeye Man Wins 
it adds to the effectiveness Buckeye Awar<J. 
of the headline ° 



/ 



Review thje he ad line count in g 
system. All head Lines* mus t S 
fit within 3 units of the ^ 
maximum allowed. Thus, a head- 
line, with* a possible count, of \ 
20 must be no less than 17 and 
no more than 20 - 

Headline writing is a measure of the copy editor's 
success in tilling the story in a fev> words . Writing 
headlines also requires talent and discipline. Most 
headlined are simple declarative sentences distilling the 
major idea of a story and expressing it in a straightforward 
fashion. Minor words may be omitted and .articles are almost 
never used, A comma may be jubit i tu ted for the conjunction 
M and M (for example, "Mayor, Council Visit Festival/'), and 
sometimes for "but" if the usage is., clear. Parts of the 
verb "to be" also ire^uiutlly omitted unless it 1 s unclear. 
The present tense is used 19 head lines to convey the past: 

for example, "Reagan V i s i t s ' S lav ic Village" means the 

*, 
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president visited the area ^arlier. The infinitive is used 
to indicate future tense: for example, "Reagan To Visit 
Slavic Village 11 means the president will visit the area 

time in the fature. 

♦ i^- 

Tn general \ keep punctuation to a minimum. The comma 
is also used in its normal function as jwell as ' a substitute 
for "and." The semicolon is used ara periods would be, at 
the end of a line; periods are not used ( for example, 
"Block Grant Funds Slashed; 5 Children's Programs Ended"). 
The daah is used • for abrupt stops and sometimes for 
attribution (for example, "Mayor— Crime Must Be Stopped"). 
The colon is used as it normally would be but. it also used 
for attribution as the dash is (for ex., "Mayor: Crime Must 
¥>e Stopped"). ..Avoid over using the dash and colon. 
Quotation marks are used for direct quotes at well as to 

cast doubt or /indicate reservation. 

J? 

The Headli ne S c h ed u 1 g - ~Th e headline schedule list* 
the headline patterns used by a novapapeV, showing style, 
count and usages . Once 'you set your own style, be 
consistent and follow the rules. Since moat neighborhood 
newspapers will use a centralized printing plant, you should 
check with them fur the available type faces, aizea and 
Qount. Uae this to construct your headline schedule. 

* £.PiiE Li n g 9. gj* <LL iHl H~ ~ ' iOU Ilee '^ tr fit headlines into a 

X 

predetermined space. The major story on page one may have a 
banne.r Headline stretching across the entire, page, -while a>^ 
*ma 1 1 story ma y be assigned a on a co I umn head with two ' 
lines. In both cases , you find out the maximum count, ,. 
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follow the rules and points mentioned above,' and write a 



headline where each line falls within three points of the 
maximum count. Type is variable in width and every letter 
of any type face and sire differs from the shape and width * 
of the others; this differs from the typewriter, where each 
letter has the same width generally. Though precise point 
charts are available to tell the exact width in points of 
every type character in a given size and style, most copy 
desks simply use general unit rules' that can be assigned to 
^groups of letters for each] counting. Count as follows: 



1 unit all lower case letters except i , 1 , f , j , t , 

m and w . 

1 / 2 uni t i , 1 , f , j , t , 

1/2 unit all punctuation marks except the cents 

sign, ?, &,--,#,(?, which count 1. 
1/2 unit space between words* 

1 1 / 2 un i t m and w . 

1 1/2 unit all numbers except 1(1/2 urfit) and the 

dollar sign $ (1 unit). 
1 1/2 unit all capital letters except M,W, I,J. 

1 unit capital I, J. 

2 units capital M,W. 



Following is an example of a headline and the 

a c c o-m panying unit count: 



I i 1 1 ii i -in I u ii&ii/ tit j , i i = *3 

$75,000 Grant To Improve 



♦ 

' i / / til \ t i i i ii i i i :ai 

12 B, roadway Storefront* 
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In the past, a variety of headline patterns were used. 
Today, relatively few survive, and most papers use headlines 
which are "flush left" (all lines starting at the same place 
at the left of the column) or centered. Following are a few 

o,ther f o rma : 

picker he ad line: Fine Foo d A Tr a dition 

(the kicker is a Settler* 8 Success Due To Hard Work 

headline set in 

smaller type, usual- 

centered' or flush 

left ' & above the 

larger headline) 

Headlines in which each line is centered in the column 
also are used sometimes, mostly for accent however: 

S umme r Band Con certs 
Bring Music Back 
To Shaker Square 

Sometimed two "decks" are' used, -with the top head set in 
larger type than the second headline: 

SUMMER FESTIVAL RETURNS TO BUCKEYE 

Busy Street To See 
Feasting, Dancing, 
Parade of Ethnics 

COLLINWOOD GROUPS 
END 5 -MONTH WAR 

Friction Blamed 

On Me^ia Reports 

Some headlines are placed in Dhre^-quarter boxefr, with lines 
aroiind both sides and the top. And columns sometimes use a 
full box. enclosing a new headline and some Standard, re peat - 
i t ema : 



Some People 
Can't Read 



< \ 



Scftn e People 
Can 1 t Read 
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C irculation and Distribution 

# All neighborhood editora want to get their newspaper 

/ 

into the hands of as many readers as possible. You can 
invest as much time and as many resources as you want into 
producing the editorial/advertising product and still fail 
because you thought circulation would take care of itself. 
Two of the first factors you must consider are: the cost of - 
circulation, and the significance the circulation has for 
potential advertisers and any sponsoring organisation. With 
the rise in costs of newsprint and other factors, publishers 
today are wary about luring large numbers of readers who may 
increase costs without producing any advertising revenue. 
Even free-circulation weeklies in suburban areas today are 
asking readera to send the paper a chedk once in a while. 

By expanding the circulation to cover a wider area you 
may be extending your readership to include people who do 
not shop in your advertisers' stores; thus, you would be 
diluting the effectiveness of the paper's ads while 
circulation costs (and corresponding ad rates) rise. 
Advertising is not the only^thing affected by your decision 
about the target audience. If you expand the area in which 
papers are delivered, you also ar^e au toma t ica 1 ly expanding 
the area in which you should cover news; this may put a 
burden on your news -gather ing organization. And, if, you do 
not include news from all areas, then those readers in tjlme 
will ignore your paper. 

251 



The safest approach is to identify the circulation area 
which is commensurate with your financial resources And 
news -gather ing organization. You can always grow once 
you've Established a good foundation and reputation, but it. 
is difficult to achieve the same quality if you're spread 
)o thin from the beginning. 




V 
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5 e _Y *L£ ?.£S £ ph i c s — Pea i gn__& _M ake- U£ 

"Looks aren't everyhing," but a" paper that looks dull 
mdy fail to attract readers, or even repell them by seeming 
'to be unprofessional. Thus, neighborhood newspaper editors 
also need to pay some attention t * the graphics'Vf their 
prcduct, or how it is designed. A nationally known lecturer 
on newspaper design, Kenneth C. Brons-on; says? the design- of 
a newspaper has four basic purposes: to make the paper 
attractive and interp.uing, to make the paper as easy to 
read and understand an possible, to grade the news for the 
reader, and to maintain a * t y I e erf ccrn trimrvt y throughout the 
paper . 

The appearance of the newspaper, particularly the front 
page, will tell readers a great deal about the pap^r and its 
goals. For example you may convey x historical period with' 
a newspaper nameplate using an ornate typeface; some designs 
seem frivilous, while others are formal, serious. Select 
the one that conveys the tone you. wish to convey. Small 
format paper page size is usually about 11 inches wide and 
14-17 inches deep; while side and head margins reduce the 
actual page by about a half inch on each aide and an inch at 
the top and bottom, you can fit from two. to six columns 
(each ranging from 9 picas, or 1.5 inches, wide up through 
29 picas, or 4.83 inches wide). Most small papers decide on 
five 11-pica columns, which offers some flexibility in 

. * 253 

* « 

2G1 



•design; others prefer a line length which ia wider (for 
example, 13-14 pica col., or a three .19 -pica col una page) 
and easier on the readers' eyes. A long line length also 
can be hard to read and a 20-24 pica line, ia probably the 
maximum. ' In the past papers used thin rules between 
..damns, which meant leas gutter .space (between columns) was 
needed; today, more white .space i r \ used and rules are less 
« frequeort. Choosing a text typeface also is important; the 
'" 1,c " on available is dependent upon the printer chosen and 
coat factors. Most papers select; a traditional serif 
typeface (serifs are the 'fine lines finishing off the main 

: f*' 

strokes of a letter) because they are easier to read in 
large blocks of type (examples are Times Roman or Century 
faces). Selection of a headline type is also important; a 
bold, black, sans-serif typeface will appear Stronger, 
bolder, while others seem softer, less serious. Go to the 
major library and look at the different type faces used by ' 
newspapers and this will help you make your decision. 

There are several regular features to newspaper design. 
One is the flag, or newspaper nameplate, which is the name 
of the paper as it appears on the top of page one. Under 
the flag in each issue is the front page folio line, which 
tells the reader the day and date of that issue, volume 
number and issue number, name of place of publication, pricft 
of a single copy : and perhaps the •• . I nd -c 1 a s a mail 
indication; often this information is separated from the 
reat of the page by ^'horizontal vuie across the page, or 
it's enclosed between two such rules. Inside folio page 
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line* g c*ne rally give the name of the paper, date, place and 

page number. Inside the paper, a masthead (often boxed) 
g i v e * th*> basic -information sbout the paper** ownership, 
p u u I ; o 1 1 i v, (» , and s t f i , inol*ding: name, folio information, 
p i ■) ■; i* , frequency of publication, copyright notice, narnes of 
editors an J ptbl i fllier« , other staff nenbers., advertising and 
3 u b s c r l p r ion rates , and a f f i c. e information (phone, address, 
c e >i d 1 i n «? a ) . N e w a* p a p e r e u « i r. v; a second-class mail permit 
*n u i t i n c- 1 u d e a Reccnd-cU *3 mail indicia s o m e wh ere on the 
r i : s i f i v * j p h £ e c in an eas ih'-found place: M S e c o n d - c 1 a 6 8 
postage p«id at (city), (state), (zip code) . " Other regular 
features nf a paper include column and special section 
h p a d i (i g 9- , 

T he p r o c o s s o f ceci d^n g what goes where is called 
"making no cr laying out the paper," First, the editor 
prepare* the ads and fjricidefl where they go. Ada should not 
bV too b.ufly or cluttered; don't be afraid to use white 
k p a c: e . In general, select a limited number (a half dozen , 
tor example) of typefaces for ads. Use of pictures will 
d r ( j & \ p a simple ad, d n d a wi .1 e ntimher of decorative 
b o r a e r .*> L wi v rt i \ & b 1 e to ^jrrcind a d f; * Several suggestions 
will improve t h e appearance: and placement of advertising, 
A v i d t I" -t c k k a # 1 a r?,er ad , n d ion'*: stack ads t h/a t are mo r e 
than :> l r, c h e >> high; w h u stacking, put the smaller ads on 
top. K r f p t fr * v front page and any editorial p a g e free of 
a\i b . A vr;. id placing competitive ad 3 together, though f o od 
and restaurant ad a, movie ad=* and others may be exceptions. 
K?pp ads below X ; h e fold in the page and generally try to 



...v,- ada at the foot of every column, except' on open pages. 
M>~k .ids, squaring them off at the bottom of the page. Do 
■•t .veate a "vc L 1 " for edi fecial matter by stacking ads in 
double pyramid (ads on both sides). Do not float ads as 
"••••TanJs" xn the midst .. f editorial copy, and' don't spread 
' '' " •*» r ... s 9 the top of the pagp with reading material 
• •iJer-eath. Also, 'do not put a column of ads on the outside 
'. r the page, with news e-py or. tV- inside Columns; this 
^ < . . ; :' ( enr gives priority to ads over reading matter. 

In arranging che. material on the page, several 
•'i-HMple. should be followed. First, the ad pyramid should 
■•• 'tit so the outer ton corners of. the page are available 
:oc editorial copy or art (photographs ) ; these areas attract 

reader's eyes first and longest. Arrange ada so that 
they form a rectangle or square block on the page rather 
than letting them straggle up and down co 1 umn s -- th i s appears 
simpler, cleaner to the eye. The "reading diagonal" refers 
to the pattern of eye movement through the page, starting at 
the top left corner of a twa-page spread and moving to the 
lower right corner; however ,' page design may attract the eye 
to a different location or change the movement. Do not 
a 1 low pictures and other editorial art to "touch"; they 
should be separated by editorial type. 

Though there- are different styles of page makeup used 
today, the key is consistency. Again, examine newspapers in 
the library and select your style. Arrange stories on the 
page in a varied but simple way. Avoid what is called 
"tonibstoning , running two headlines (particularly single- 
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THE PAGE DUMMY 



15 



14 -- 



.13-- 



12 « 



■11 
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Families 




Watch &jin$ 



fyf Vejrtcs 




The page dummy is a sheet identical in size to your newspaper's page. Here we have a dummy sheet for a 5- 
column tabloid with 15-inch columns. Lines delineate the<5 columns and on the side marks indicate the 
inches of depth . From the ad dummy the ads are placed on the page dummy and then news, headlines and 
photos are dummied in. The story "slug" is indicated in a circle and the arrow indicates where the story goes. 
The^X" box at upper left indicates a photo and the precise size is given.The words "housing program" unqjer 
the photo are the first two words of the photo caption. Headline sizes and styles are also given. The page 
dummy provides complete instructions for paste-up of the piage. 
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Advertiser. ^ Size — — Cols_«2_Depth__il-l 

Insertion Date , , : Sold By ^ 





AD LAYOUT FORM 




This form should be printed in very light blue ink on tracing paper, 
so your ad salespeople can use it effectively to sketch and laycjyt 
ads. A sample 3-column by 4 inch ad is below. . t 0 


• 


? 










, , — 


4 








D 

r 




r 

Salesperson gives ad l&yout to production for markup of the type 
sizes and styles. His requirements, if anyvare noted alongside the 
ad layout. Artwork will be used directly in the ad. A sketch of art- 
work would indicate production should find some suitable art, 




START YOUR 
OWN BUSINESS 

• .'How to Locate^nd Acqgire a Small Business 
W °Mon., Nov.22-&29, 6-9 p.m. 
X • Setting Up Shop: Choosing the Right Locations 
Wed, Dec. 1,6-9 p.m. 
• Startup Financing for Small Business 
Mon.,Dec. 6, 6-9 p.m. 

Call 687-21 44 

Division of Continuing Education 
Cleveland'State University 



column headlines) side by sides separate stories by a 
picture or a box of copy. Mak£ sure that the size of the > 

m 

headline .mtches the Length of the story; huge heads across 

several columns, each cent's i.ning only a few lines of copy, 

appear awkward . If you h«ve a vef y long story, break it tj p 

s 

with Subheads ( sjna 1 1 2-4 word heads in about the same type 

aire as c h h text but in bo i d f a r e ) , pictures or boxed 

insert? , Place pictures ^ibuvc the type in the a tor y^ t r hey 

i 

acrorapflnv ; a headline can go over the whole story and the 
picture. Just don't make the reader hunt for where the 

£ 

story be^HM ( f»r guess what headline goes with what picture, 
or story. Generally pictures should be anchored to the top 
or bottom of • a p a $ e , to a headline or placed under a 
h t| u 'i r p L - off copy block. The reader will move from the 
picture to the story. Avoid "naked columns , M .those with out 
a headline or a picture a't the top. T r y * t o avoid jumping 
stories from one page to as* other; however, when you do, 
don't j u Tii 'to r e than ,:*\c.e and never jump backwards (from 
page 5 to 2, for example ), on), v forwards (from 2 to 4 or 5). 
"^$> u a. I < o ft h >.> u I d h a v ^ a "j n m p i i n ^ o a both pages ( c o n t i n ued 
on pi*g" * ..'i> !, c;nu,-'.'i r./ig»- - vn ^", ( )et '^'n italic or bold 

type* , *. r i • p.iv. I'the.i^' -3 . T ■ « n a k i tv g up the front page , 
first j fill * h > j f o p 1 e r t -c Trier with a picture or a ome other 
attract * o :i art, b o x *. d r f o • v ^ . and then place the ma in story 
in the Cot: r £ht corner 'i:.^' d i d n *• t go in the, top left 
corner) . 1 hi n $ r r a n your ! • n ~. e r stories so that t h e*y 
\l e a d t r t ; » ,? lower right corner" (following the reading 
diagonal ^ , fhf»n, balance the page with a strong item 
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yi-, turn, b.u.J <^o-y, etc.) the lover Left corner. This 

a k e-up .3 ; e n a r .-> is o rt i v one 



? w a v to attract readers. Some 
\ 



V^P"<" u.-Jay u-;, W hftf. 1^5 c*He-J a ; ^oru,uit.a! design," 
w;ch ^nphaiy £ >n Mo.-Vs of sturiea that ?ut the pnge ir^Co 
* ! - r t z,; 1 1 a ! sMipn o t* block*, Others' use a more "vertical " 
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